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to  get  action  . .  .to  move 
to  sell  goods 


THE  CHICAGO  DAILY  NEWS 


IS  first  III  new  car  Image 
among  all  Chicago  papers, 
morning,  evening  or  Sunday 


•In  1957,  for  the  13lh  Consecutive  Year. 


tSE  THE  POWER  OF  THE  “NEWS 
IN  CHICAGO 
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SCAN-A-GRAVER 


SCAN-A-SIZER 


Electronic  Engraving  Machines 


William  J.  Garner  (left)  ancj  his  father,  Har  rid 
Garner,  manage  the  Peterboro  Examiner, 
which  has  a  20,000  circulation  in  a  town  of 
42,000  people.  Their  two  Fairchild  Consoles 
are  used  consistently  for  effective  news  cov¬ 
erage  and  photo-advertising.  A  new  Scan  A- 
Sizer,  now  on  order,  will  replace  one  of  the 
present  Consoles  —  at  no  trade-in  loss. 


Fairchild’s  Leasing  Plan  is  saving  us  money 

says  this  Father ~ Son  Management  Team 


Fairchild’s  replacement  plan  and  serx  ice  proj^ram  are 
only  two  reasons  for  expanding  use  of  the  Scan-.\-Graver 
and  Scan-A-Sizer.  Other  big  reasons  are  convenience, 
ec-onomy  and  (piality  reproduction.  Both  machines  make 
possible  effective  photo-advertising  and  photo-jonrnal- 
ism.  to  help  you  boost  ad  linage  and  circulation. 


“We  save  a  lot  of  money  with  the  Fairchild  etpiipment 
replacement  policy,”  says  Harold  Garner,  General  Man¬ 
ager  of  the  Peterboro  (Ont. )  Examiner.  “We  recentK 
ordered  a  new  Fairchild  Scan-A-Sizer,  so  we  could  repro¬ 
duce  any  size  picture  needed.  If  we  had  purchased  our 
present  Scan-.\-Gravers  outright,  we  would  expect  to 
take  a  trade-in  loss.  But  because  we  leased  our  two 
Scan-.\-Gravers,  Fairchild  will  simply  replace  one  of 
them  with  the  new  Scan-A-Sizer.” 

Mr.  Garner’s  son  Bill,  Assistant  General  Manager  of 
the  Examiner,  particularly  likes  the  Fairchild  service 
program,  which  adds  new  developments  to  the  ecpiip- 
ment  as  they  become  available.  “Fairchild  didn’t  charge 
a  penny  for  putting  a  reverse  switch  on  our  two  Scan-.\- 
Gravers,  yet  it  provided  an  important  additional  service 
for  our  retail  advertising  accounts.  .\nd,  with  the  Fair- 
child  service  program,  we  never  have  any  production 
worries  from  our  Scan-A-Gravers.” 


If  you're  looking  for  more  linage  for  your  paper  and 
better  results  for  your  advertisers,  write  for  the  current 
issue  of  “Photo-Advertising"  —  a  useful  file  of  news¬ 
paper  advertising  ideas  and  success  stories.  Address 
Fairchild  Graphic  Equipment,  Inc.,  Sunnyside  Blvd. 
and  Fairchild  Ave.,  Plainview,  1.  I.,  N.  Y.,  Dept.  61 A 


BOUIPMENT,  INC. 


District  Offices:  Walpole,  Mass.;  Atlanta,  Go. 
Chicago,  III.;  los  Angeles,  Col.;  Toronto,  Ont. 


If  ever  a  newspaper  man  got  around,  he’s 
one  of  The  Sunpapers  trio  above.  Find  a  spot 
he  hasn’t  covered — and  Rand  McNally  will 
tell  you  it  hasn’t  been  discovered.  If  you  can 
stand  the  pace,  these  facts  may  help  track 
him  down. 

1.  His  itinerant  bent  began  with  the  cradle. 
Born  in  Massachusetts — schooled  in  Florida 
and  California — one  month  after  graduation 
found  him  in  Osaka,  Japan,  for  a  series  of  Far 
East  reportorial  assignments  over  a  seven- 
year  span.  Even  this  was  punctuated  by  a 
world  tour,  stretching  from  Egypt  to  Hawaii 
and  touching  all  points  in  between. 

2.  From  the  land  of  the  Rising  Sun  to  Balti¬ 
more’s  Evening  Sun  in  1940,  where  three 
relatively  sedentary  years  were  spent  sop¬ 
ping  up  stateside  journalistic  savvy  as  staffer, 
behind-the-news  editor,  picture  editor,  Wash¬ 
ington  correspondent,  foreign  editor.  Plus 
marriage  and  the  first  of  three  offspring. 

3.  To  the  Southwest  Pacific  in  1943  for 
close-up  war  coverage,  terminated  by  a  Jap- 
inflicted  injury  at  Guam.  Reassigned  to  the 
Italian  campaign,  he  scooped  the  world  by 


being  first  to  find  the  body  and  report  the 
death  of  Benito  Mussolini.  His  grim,  graphic 
words;  "I  stood  on  his  chest  and  counted  the 
bullet  holes." 

4.  In  1947,  back  on  The  Sun,  his  series  of 
articles  on  the  evils  of  Maryland’s  unem¬ 
ployment  compensation  system  won  the 
Pulitzer  Prize  for  meritorious  public  service 
— and  effected  wholesale  reforms.  Again  in 
1949  he  scored  with  a  devastating  expose  of 
conditions  in  Maryland’s  mental  hospitals, 
arousing  readers  to  such  a  sense  of  shame 
that  wrongs  were  soon  righted. 

5.  In  1956  he  hit  the  road  again — this  time 
to  open  the  Sun’s  new  Moscow  bureau. 
There  he  works  today — the  Free  World’s 
current  best  bet  to  move  as  fast  and  as  far 
as  Khrushchev’s  satellite. 

As  you  might  expect,  he’s  the  "man  in  the 
middle”  even  when  it  comes  to  photos — 
Howard  M.  Norton.  On  the  right  is  A.  D. 
Emmart,  editorial  writer  of  The  Sunpapers; 
and  on  the  left  Sydney  Porter,  national 
advertising  representative.  Sydney  Porter 
— that  was  O.  Henry’s  straight  name.  Our 
Porter’s  got  an  interesting  story  for  you,  too. 


The  Baltimore  Sunpapers 

Combined  Morning  and  Evening  circulation  411,663~-Sunday  317,648 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 


^I>IT0R  ac  PUBLISHER  for  January  25,  1958 


-with  Pulitzer  on  the  way 


1 


“That  so?  I  always  thought 

your  bottling  plant  was 
a  branch  of  the 


national  company  T 


(CBLAMBEIE^ 
0¥  COMMERCE 


Many  people  are  under  that  impression.  If  it’s  your  notion,  please 
“print  a  correction.”  Actually,  as  you  will  find  when  you  or  your 
reporters  talk  to  local  bottlers,  just  about  every  cent  of  the  capital 
invested  in  equipment,  bottles,  containers,  trucks,  and  other  assets, 
is  local  capital. 

The  bottlers  in  your  community  are  local  small-businessmen, 
whether  they  operate  under  franchises  from  well-known  national 
names,  or  produce  their  own  private  brands.  With  very  few  excep¬ 
tions,  soft  drink  bottling  plants  are  owned  and  managed  independently 
of  the  national  firms  which  provide  the  proprietary  flavors  used  in 
the  finished  drinks.  Local  bottlers  may  have  contracts  with  ...  or 
franchises  from  the  national  company,  but  they  are  not  branches  or 
subsidiaries. 

Their  employees  are  local  people  who  spend  their  salaries  locally. 

Much  of  their  material,  supplies  and  services  are  purchased  from 
local  sources.  The  products  they  manufacture  are  distributed  and 
sold  through  local  food  outlets.  They  pay  all  the  property  and 
business  taxes  other  firms  do. 

The  bottlers  in  your  community  will  be  happy  to  talk  to  your  news  or 
business  reporters  about  any  aspect  of  their  relationship  to  the  local 
economy. 


American  Bottlers  of 
Carbonated  Beverages 

Washington  6,  D.  C. 

Whatever  promotes  progress  in  your  community 
. . .  promotes  progress  for  your  community  bottler. 
Whatever  adversely  affects  community  progress . . . 
adversely  affects  the  bottler  in  your  community. 


EDITOR  &  PUBLISHER  CALENDAR 

Jan.  25-28 — Southern  Classified  Advertising  Managers  Association,  Wintar 
meeting.  Captain  Shreve  Hotel.  Shreveport,  La. 

Jan.  26-28— N  ew  York  State  Society  of  Newspaper  Editors,  Winter  meeting, 
Mark  Twain  Hotel,  Elmira,  N.  Y. 

Jan.  27-Feb.  7— American  Press  Institute,  Publishers,  Editors  and  Chi»f 
News  Executives  (for  newspapers  under  50,000  circulation)  seminar, 
Columbia  University,  New  York. 

Feb.  1-2 — ^Tri-State  Daily  Newspaper  Editors  Association,  second  annual 
meeting,  Stratford  Hotel,  Alton,  III. 

Feb.  5 — New  York  Associated  Dailies,  Winter  meeting,  DeWitt  Clinton 
Hotel.  Albany,  N.  Y. 

Fab.  6— California-Nevada  Associated  Press,  annual  meeting.  Hotel  dal 
Coronado,  Coronado,  Calif. 

Feb.  6-7 — New  York  State  Publishers  Association  37th  Winter  convention, 
DeWitt  Clinton  Hotel,  Albany,  N.  Y. 

Feb.  6-8 — Ohio  Newspaper  Association,  25th  annual  meeting,  Deshlar 
Hilton  Hotel,  Columbus,  Ohio. 

Feb.  6-8 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotal,  i 
Harrisburg,  Pa. 

Feb.  6-9 — California  Newspaper  Publishers  Association,  annual  convention, 
Hotel  del  Coronado,  Coronado.  Calif. 

Feb.  7-8 — New  York  Press  Association.  106th  annual  convention,  Hotnl 
Syracuse.  Syracuse,  N.  Y. 

Feb.  13-15— Maryland  Press  Association,  meeting.  Lord  Baltimore  Hotnl, 
Baltimore,  Md. 

Feb.  14 — Chesapeake  Associated  Press  annual  meeting.  Lord  Baltimom, 
Hotel.  Baltimore,  Md. 

Feb.  14-15— Oregon  Newspaper  Publishers  Association,  39th  annual  Oregon 
Press  Conference,  Eugene  Hotel,  and  U.  of  Oregon  campus,  Eugene, 
Ore. 

Feb.  14-16— Colorado  Press  Association,  80th  annual  convention.  Cosmo¬ 
politan  Hotel,  Denver. 

Feb.  17-28 — American  Press  Institute,  Advertising  Directors  (for  news¬ 
papers  under  75,000  circulation)  seminar,  Columbia  University,  New 
York  City. 

Feb.  20— South  Carolina  Associated  Press  Association,  annual  meeting, 
Columbia  Hotel,  Columbia,  S.  C. 

Feb.  21-22 — Michigan  Press  Photographers  Short  Course,  Kellogg  Center, 
East  Lansing,  Mich. 

Feb.  21-22 — Northwest  Daily  Press  Association,  39th  annual  meeting.  Hotel 
Radlsson,  Minneapolis,  Minn. 

Feb.  21-22 — South  Carolina  Press  Association,  Mid-Winter  Institute,  Colum-  i 
bia  Hotel,  Columbia,  S.  C. 

Feb.  22 — United  Press  Illinois  Newspaper  Editors  Association  meeting,  in 
connection  with  annual  Newspaper  Seminar  at  MacMurray  College, 
Jacksonville,  III. 

Feb.  22-23 — Mississippi  Valley  Classified  Advertising  Managers  Associatioe, 
22nd  annual  meeting,  LaSalle  Hotel,  Chicago. 

Feb.  22-24 — Northwest  Mechanical  Conference,  Hotel  Radlsson,  Minne¬ 
apolis.  Minn. 

Feb.  23-25 — Inland  Daily  Press  Association,  Spring  meeting,  Drake  Hotel, 
Chicago. 

Feb.  24 — Canadian  Press.  Executive  Committee,  Winter  meeting,  55  Uni¬ 
versity  Ave.,  Toronto. 

Feb.  27-28 — AN  PA  Research  Institute's  Conference  on  Local  Display  Ad 
Measurement,  Johns  Hopkins  University,  Baltimore,  Md. 

Feb.  27-28  &  March  I — National  Editorial  Association  annual  Mid-Winter 
meeting,  Jung  Hotel,  New  Orleans,  La. 

Feb.  28 — New  Jersey  Press  Association,  Circulation  Clinic,  Rutgers  Univer¬ 
sity,  New  Brunswick,  N.  J. 

March  I — Mississippi  Press  Association  Jointly  with  Mid-Winter  meeting  of 
National  Editorial  Association,  Jung  Hotel,  New  Orleans. 

March  2-4— Texas  Daily  Newspaper  Association  annual  meeting.  The  Dribll 
Hotel.  Austin,  Texas. 

March  3-4 — New  England  Newspaper  Advertising  Executives  Association. 

Winter  meeting.  University  Club,  Boston. 

March  5-8 — Accredited  Home  Newspapers  of  America,  Inc.,  annual  con¬ 
vention,  Palmer  House,  Chicago. 

March  10-21— American  Press  Institute,  Managing  Editors  and  News  Editors 
seminar,  Columbia  University,  New  York. 

March  13-15— Mid-Atlantic  Newspaper  Mechanical  Conference, 
Sheraton  Hotel,  Pittsburgh,  Pa. 

March  13-15— New  Jersey  Press  Association  and  Pennsylvania  Newspapar 
Publishers  Jointly,  Mid-Atlantic  Mechanical  Conference,  Penn-Sheraton 
Hotel,  Pittsburgh,  Pa. 
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This  is  the  fifth  in  a  series  of  messages  to  newspapers 
on  CIRCULATION,  ADVERTISING  and  PROFITS 


\  JUST  HOW  IMPORTANT  ARE 
COLORGRAVURE  SUNDAY  MAGAZINES? 


Colorgravure  is  in  its  infancy.  A  little  more  than 
40  years  ago  the  first  American  newspapers  began 
adding  colorgravure  magazines  to  their  weekend 
editions. 

Recognizing  the  important  and  dramatic  contribu¬ 
tion  colorgravure  makes  to  even  the  greatest  of  the 
metropolitan  Sunday  newspapers,  publishers  from 
coast  to  coast  have  added  colorgravure  magazine 
sections  until  today  they  are  an  important  part  of 
more  than  325  newspapers.  More  than  62  million 
families  receive  one  or  more  colorgravure  magazines 
with  their  Sunday  newspaper  each  week. 

These  newspapers  have  learned  that  a  color¬ 
gravure  magazine  is  a  most  appealing,  interesting 
and  worthwhile  section  and  is  an  effective  circula¬ 
tion  builder,  a  substantial  addition  that  justifies  price 


increases,  and  an  effective  means  of  minimizing  in¬ 
filtration  of  competitive  newspaper  circulations. 

FAMILY  WEEKLY  is  accomplishing  these  things  for 
170  newspapers.  In  editorial  content  and  quality  of 
printing  it  is  among  the  finest  Sunday  magazines 
produced. 

Consider  the  dramatic  growth  of  colorgravure 
magazine  sections,  their  tremendous  future  and 
their  important  contribution  to  the  newspapers  who 
distribute  them  —  then  give  serious  thought  to  your 
needs  and  potentials. 

May  we  suggest  you  write,  wire  or  phone  FAMILY 
WEEKLY  for  specific  answers  to  your  questions  con¬ 
cerning  how  a  Sunday  colorgravure  magazine  can 
contribute  importantly  to  your  newspaper's  circula¬ 
tion,  advertising  and  profit  picture. 


Family  Wi^GlcIy  brings  to  its  distributing  newspapers: 


.  editorial  interest,  vitality  and  excitement 
with  topnotch  features,  recipes,  children’s 
pages  and  entertainment  for  the  entire  family 

.  bulk  and  color  to  your  Sunday  edition 

.  immediate  and  long-range  profit  potentials 

.  new,  exciting  reader  appeal  that  can  add 
circulation,  and  circulation  revenue  through 
justifying  increases  in  subscription  prices 


.  an  effective  competitive  weapon  against 
infiltration  of  Sunday  newspapers  from 
outside  your  market 

a  united,  continuing  promotion  effort 
directed  to  national  advertisers  and  agencies 
on  behalf  of  important  secondary  markets 

.  excellent  opportunities  for  extra 
local  linage  through  tie-in  advertising 
(in  many  cases  co-op  advertising  is 
available  in  support  of  national  schedules.) 


dedicated  to  the  best  and  most 
constructive  interests  of  the  newspapers 
it  is  privileged  to  serve. 

FAMILY  WEEKLY  MAGAZINE,  Inc., 

Leonard  S.  Davidow,  Pnsidvnt  John  W  McPherrin,  Publisher 

1S3  NORTH  MICHIGAN  AYE.,  CHICAGO  1,  ILLINOIS 


M  ONLY  FEATURE  THAT  IMPROVES  YOUR  SUNDAY  PACKAGE  AND  INCREASES  REVENUE  -  WITHOUT  INCREASING  PUBLISHING  COSTS 
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82,000  LINES 

IN  THE  ELIZABETH-NEWARK  AREA 

New  Jersey  s 

Most  Concenfrafed  Markets 

RETAIL  DAILY  GROCERY  LINAGE 


Prayer  for  Journalists 


Editor  arthlr  v.  burrowes,  St.  Joseph  (Mo.)  IS’ews  Prry 
and  Gazette,  offers  this  “Prayer  For  Journalists”  compc«: 
by  Bishop  Charles  F.  Buddy,  D.  D.,  San  Diego,  Calif.,  for  ii 
elusion  in  a  new  edition  of  a  prayer  book  to  come  off  the  pres 
this  Spring: 

“Holy  Spirit  of  Wisdom,  hear  my  supplications  for  journals 
and  for  all  dedicated  to  The  Fourth  Estate.  Sustain  their  ara 
liolding  aloft  the  searchlight  of  truth;  fortify  their  stand  forpeaei 
huilt  on  justice  and  charity.  Widen,  we  beseech  Thee,  their  capaciii 
for  moral  conquest,  so  that  forthright  editorials  may  alert  logid 
lliinking  and  stimulate  vigor  in  hard  things. 

“I>et  every  printed  page  show  profound  reverence  for  ila 
Supreme  Creator,  respect  for  the  sacredness  of  life,  due  rrpn 
for  Cod’s  own  children  made  to  His  image  and  likeness. 

“Blessed  Lady,  you  know  how  rugged  is  the  challenge  to  fearln 
editors.  Beg  the  Holy  Spirit  to  inspire  them  to  think  white  tliou|lie 
and  do  white  deeds,  to  enlighten  souls  redeemed  through  the  imril< 
of  Thy  Divine  Son,  our  Lord,  Jesus  Christ.  Amen.” 


ELIZABETH  DAILY  JOURNAL:  1.214.000 


NEWARK  NEWS:  1.13 1.000 


1ST  NINE  MONTHS 
OF  1957 

SOURCES: 

Media  Records. 
Advertising  Linage 
Service 


NWK.  LEDGER:  458.000 


Our  4-Color  Food  Section  attracts  more 
linage  and  sells  more  products. 


Make  if  First  on  Your  Schedule  Too! 


— Dr.  John  Tebbel,  ex-Detroit  Free  Press,  Providence  Journal  a:: 
New  York  Times,  has  taken  a  leave  of  absence  as  chairman  of  the  I> 
partment  of  Journalism,  New  York  University,  to  direct  a  new  Gradua:' 
Institute  of  Book  Publishing  at  NYU,  first  of  its  kind.  Prof.  Hi!!' 
Krieghbaum,  ex-United  Press  editor  and  science  writer,  has  beioT' 
acting  chairman  of  the  Department  of  Journalism.  .  .  .  UP  .As'i'ia,' 
General  News  Manager  William  C.  Payette,  speaking  to  the  New  Mei: 
Press  Association  about  news  suppression,  advised:  “A  soft  answer  ?hoi 
not  turn  away  wrath,  nor  should  a  wrathful  answer  turn  away  a  repi'r 
er.”  .  .  .  Letters  from  E^P  Editor  Robert  U.  Brown  to  Editor  Colemat  ! 
Harwell,  Nashville  Tennessean,  and  to  the  editor  of  the  Nottingham  (Em 
Evening  Post  were  switched  into  the  wrong  envelopes.  Mr.  Harwell  rep(' 
results  to  Mr.  Brown:  “The  Nottingham  editor  sent  me  my  letter  c 
said  he  had  written  you  about  the  visit  of  one  of  his  reporters,  D.  (jL! 
Robertson,  to  the  U.  S.  and,  incidentally,  would  I  please  show  hi; 
courtesies  if  he  should  come  to  Nashville.  I  replied  I’d  be  glad  to  aK 
if  he  were  coming  here,  to  have  him  write  me.  The  young  man  wrote  a:v 
came.  When  I  greeted  him,  he  asked,  ‘How  did  you  know  I  was  cwniri 
to  Nashville?’  I  told  him  his  editor  had  written  me  about  him.  ‘Bail 
he  said,  ‘he  didn’t  know  I  was  coming  here.  He  couldn’t  have,  beraa^ 
I  didn’t  know  it  myself.  In  fact,  I  came  because  of  your  letter.’  T:| 
payoff  is  that  he  was  an  exceedingly  nice  young  man.  He  enjoyed  1* 
visit  here  immensely,  we  enjoyed  it  equally,  and  we  became  friends.  Noj 
we  are  going  to  England  and  hope  to  see  him  there.  So,  you  see, 
a  happy  mischance  it  was  for  your  letters  to  us  to  be  switched." 


UNION  COUNTY 
EDITION 


ELIZABETH,  NEW  JERSEY 


THE  MAJOR  MEDIUM  IN  WEALTHY 
GROWING  UNION  COUNTY 


Ward-QriWIth  Co.,  Inc.  National  Representatives 


SUPER  HIGHWAYS 
WHERE  BUFFALOS 
OHGE  ROAMED 


.  .  .  and  NOT  LEA.ST  among  the  influences  stiniu- 
lating  this  great  progress  have  been  the  Kansas 
capital’s  two  aggressive  newspapers— the  TOPEK.V 
CAPITAL-JOURNAL 


Represented  Nationally  by  Jann  &  Kelley,  Inc, 


IN  ST.  LOUIS.  IN  1957 


GLOBE  TAKES 
LEAD  EDITORIALLY 
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FIRST 

. .  .  IN  EDITORIAL  LEADERSHIP 
.  .  .  IN  CIRCULATION  GAINS 
.  .  .  IN  ADVERTISING  GAINS 


IDLE  STATE  FUNDS  PUT  TO  WORK 

Glob«-Democrat  Campaign  Wins  Public  Sup¬ 
port  for  Constitutional  Amendment  in  Use  of 
"Idle"  State  Funds.  State  /Earns  $1,568,000 
Interest  in  1957. 


PUBLIC  INDIGNATION  PROMPTS 
INVESTIGATION  OF  CITY  COL¬ 
LECTOR’S  OFFICE 

Malpractices  Exposed  by  Globe-Democrat. 
Four  Resign. 


ST.  LOUIS  MOVES  AHEAD 

Series  of  Globe-Democrat  Articles  Show  How 
Other  Great  American  Cities  Solve  20th  Cen¬ 
tury  Urban  Problems... 


GLOBE-DEMOCRAT  CAMPAIGN 
COLLECTS  $102,000  FOR 
GIBBON  HEART-LUNG 
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IN  DAILY  CIRCULATION  GAINS 

IN  ST.  LOUIS  IN  1957— 2ND  IN  THE  NATION'S  TOP  30  CITIES— 
The  daily  Globe-Democrat  with  a  28,641  gain  had  the  second 
largest  increase  of  any  newspaper  (morning  or  evening)  In  the  top 
30  cities  of  the  nation  tor  the  period  ending  September  30,  1957. 

I  IN  TOTAL  ADVERTISING  GAINS 


Generosity  of  St.  Loulsens  Provides  Life-Saving 
Machine  for  Children. 


"OLD  NEWSBOYS"  RAISE  $35,000 
FOR  NEEDY  CHILDREN 

Public  Support  of  Globe-Democrat  Sponsored 
Charity  Will  Make  1958  a  Lot  Brighter  for 
Many  St.  Louis  Youngsters. 


GLOBE-DEMOCRAT  HELPS  UN- 
SNARL  TRAFFIC  TANGLES 

Newspaper  Publicity  and  Public  Reaction 
Prompt  Recommendation  for  Removal  of  1000 
Stop  Signs  and  96  No-Left-Turn  Signs. 
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IN  THE  NATION'S  TOP  30  CITIES— 2,098.281  lines  gain  (first 
II  months  1957,  source — Media  Records).  In  St.  Louis  The  Globe- 
Democrat.  alone,  had  advertising  gains  during  1957. 

Working  FOR  Sf,  Louis  . . .  365  Days  a  Year 


Represented  nationally  by 
Moloney,  Regan  &  Schmitt 


GREYHOUND  PLANS  NEW  BUS 
TERMINAL  FOR  ST.  LOUIS 

Articles  in  Globe-Democrat  Prompt  Building  of 
New  Facilities. 

TRAFFIC  HAZARD  BEING 
REMOVED 

Action  Taken  After  Globe-Democrat  Points  Out 
Hazardous  Araa  on  Lindbergh  Where  75  Killed 
or  Injured  in  Lest  Two  Years. 

IS  ST.  LOUIS  A  BAD  LABOR  AREA? 

Globe-Democrat  Series  Showed  It  Is  Not — 
Paves  Way  for  New  Industry  to  Enter  Here. 

IMPROVED  AIR  PASSENGER 
SERVICE 

New  Non-Stop  Flights  to  New  York,  Sen  Fran¬ 
cisco,  Chicago,  'New  Orleans  and  Elsewhere 
Now  in  Operation  as  Urged  by  The  Globe- 
Democrat. 
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editorial 


Answer  to  QuiWs  Attack 

A  FEW  weeks  ago  Michael  Quill,  head  of  the  Transp>ort  Workers 
Union,  heaped  calumny  on  the  heads  of  several  New  York 
newspap>ers  and  their  reporters  for  their  stories  and  editorials  about 
the  recent  subway  difficulties  in  New  York  City.  He  charged  mis¬ 
representation  of  the  facts  in  the  transit  conflict. 

We  are  glad  to  report  that  a  responsible  union,  the  United  Hatters, 
Cap  and  Millinery  Workers,  has  protested  Quill’s  remarks  as  “an 
outrageous  injustice  committed  in  labor’s  name  against  the  press.’’ 

The  union’s  official  publication.  Hat  Worker,  said  on  Jan.  15  that 
“Mr.  Quill,  one  of  labor’s  notorious  blowhards,  may  not  be  embarrassed 
by  having  a  lie  hurled  in  his  face,  but  we  say  again,  nothing  could  be 
further  from  the  truth  than  his  assertion  in  respect  to  labor  ref>orting 
in  New  York’s  newspapers.  It  is  objective,  fair  and  consciencious  in 
all  the  papers,  and  for  extent  and  insight,  it  is  of  a  superlative  order 
in  the  Times." 

With  respect  to  Quill’s  insinuation  that  the  Times’  reporter,  A.  H. 
Raskin,  received  “checks  under  the  table,’’  the  Hat  Worker  gasped  at 
the  “horrendous  implications  of  this  foul  brutishness.’’ 

•  •  • 

“We  say  that  it  is  the  duty  of  trade  unionists  to  disassociate  them¬ 
selves  from  evil  and  injustice  perpetrated  in  labor’s  name.  It  is  an 
affront  to  labor  to  have  such  wicked  willfulness  spread  under  union 
auspices.  It  ought  not  be  dismissed  as  an  industrial  hazard  of  labor 
rep>orting  for  one  man  to  be  blinded  at  the  hands  of  a  racketeer  and 
another  to  have  his  character  assassinated  at  the  hands  of  a  boor. 

“As  a  trade  union  we  call  on’  all  our  associates  in  the  movement  to 
reject  this  obscenity.  We  want  to  make  the  labor  movement  safe  for 
decency.’’ 

•  •  • 

The  press  of  America,  and  of  New  York  in  particular,  should  be 
indebted  to  Alex  Rose,  the  Hatters’  president,  and  J.  C.  Rich,  editor  of 
the  Hat  Worker,  for  this  forthright  statement. 

Newspapjermen  have  become  inured  to  the  villification  frequently 
hurled  at  them  by  labor  leaders  because  reporting  of  labor  disputes 
has  not  favored  them. 

It  is  refreshing,  therefore,  to  find  at  least  one  labor  leader,  aside  from 
the  Guild  or  any  other  union  associated  with  newspapers,  stand  up  for 
the  press  and  its  reporters  when  they  have  been  unjustly  accused. 


Facts  of  Life 

^  I  ^he  Communist  Daily  Worker  in  New  York  has  finally  faced  up  to 
the  economic  facts  of  life  and  susp)ended  publication.  It  hasn’t  been 
able  to  support  itself  financially  for  years,  having  been  subsidized  by 
Party  funds  and  other  contributions.  The  well  ran  dry  and  it  couldn’t 
continue. 

We  dislike  to  see  a  newspaper  die — even  the  Daily  Worker.  But  a 
newspap>er  that  doesn’t  fill  a  need  for  either  readers  or  advertisers,  that 
doesn’t  attract  either,  has  little  reason  for  existence  except  that  it  pser- 
forms  a  function  for  those  who  subsidize  it. 

A  newspaper,  in  order  to  be  successful  and  survive,  must  meet  the 
test  of  the  boxoffice.  It  must  win  the  votes  of  readers  and  advertisers 
every  day  of  publication.  In  this  case  it  failed  to  do  so. 
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And  he  teat  transfigured  before  them: 
and  hit  face  did  thine  at  the  tun  .  .  . 
—Matthew,  XVII;  2. 
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Editor  &  Publisher 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist. 
established  March  22,  1884;  Newspaperdom,  p.p,, 
established  March.  1892;  The  Fourth  Estate, 

March  I,  1894;  Editor  &  Publisher,  June  29, 

1901;  Advertising,  January  22,  1925.  How 


Chairman  of  the  Board 
James  Wright  Brown  j 

President  and  Editor 
Robert  U.  Brown 
Publisher  and  Treasurer 
Charles  T.  Stuart 
General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
James  L.  Collings,  Ray  Erwin. ^  Philip  N. 
Schuyler,  George  Thune;  Advertising  News, 
Roiaert  B.  McIntyre,  Marketing  and  Research 
Manager,  Albert  E  Weis;  Marketing  Con¬ 
sultant,  Ray  B.  Prescott;  Librarian,  Janet 
Haslett. 

Assistant  Treasurer,  Arline  Demar;  Advertis¬ 
ing  Manager,  Leach  Laney;  Advertising  Pro¬ 
duction  Manager,  Bernadette  Borries;  Protno- 
tion  Manager,  George  Wilt;  Circulation 
Director,  George  S.  McBride:  Circulation 
Manager,  George  H.  Strate;  Classified  Ad¬ 
vertising  Manager,  Evelyn  Z.  Kolojay. 

General  Offices— Suite  1700,  Times  Tower, 
1475  Broadway,  Now  York  36.  N.  Y.  — 
BRyant  9-3052. 

BUREAUS 

Washington:  James  J.  Butler,  Manager, 
National  Press  Bldg.,  ME  8-0823.  _ 

Chicago:  George  A.  Brandenburg,  Mid-West 
Editor;  Harry  B.  Mulllnix,  Western  Adv^Is- 
ing  Manager:  Grant  Biddle,  Advertising 
Representative;  360  North  Michigan  Ave. 
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State  2-4898. 

Detroit:  George  W.  Parker,  628  Free  Press 
Building.  Wo^ward  1-6085.  i 

San  Francisco:  Campbell  Watson,  P®^' 
Coast  Editor;  Duncan  A.  Scott,  Pacific  Coast 
Advertising  Representative;  85  Post  Street 
Zone  4.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt, 

spondent.  School  of  Journalism,  University 
of  Southern  California,  3518  University  Ave. 
Duncan  A.  Scott.  Advertising  Represents 
tive,  1901  West  8th  St.  Dunkirk  8-4151. 
Philadelphia:  Joseph  W.  Dragonetti,  IW* 
Commercial  Trust  Bldg.  Rit  6-4582. 

London,  England:  Alan  Delafons,  Manager, 
Ethelbert  Road,  Birchington,  Kent,  England 
Virginia  Stoecker,  Correspondent,  Regency 
Malmalns  Way.  Beckenham,  Kent. 

Paris,  France:  G.  Langelaan,  Corresponden 
48  Avenue  de  Paris,  Vincennes  (Seme) 
Charter  Member  Audit  Bureau  of  j 

Member  Associated  Business  ^ 

mo.  average  net  paid  June  80, 

20.(U.  ^newaU  to  June  80,  '87  78. wW- 
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After  a  day  of  Miss  Blank  watching 
Venice  while  vice  watched  her,  she  went 
out  and  hailed  the  first  gondolier  she 
suw  for  a  three-hour  ride. — Miami  (Fla.) 
Herald. 

• 

k  The  Nation-monkeys  and  baby  shoes 
niotorists  drape  over  their  rear  mirrors 
™ay  soon  be  banned  in  Michigan — Su¬ 
perior  (Wis.)  Evening  Telegram. 

• 

The  American  circus  is  headed  for 
total  distinction  unless  the  government 
Wffies  through  with  federal  aid. — Muncie 
(Ind.)  Star. 

• 

Kennedy  said  the  senators  hope  to  wine 
'JP  their  inquiry. — Associated  Press. 


Dr.  Blank  said  he  could  not  predict 
^^ther  the  morality  rate  would  be 
during  the  second  visit  of  the 
— Pi'ovidence  (R.  I.)  Journal. 
1958|EI>IT0R  &  PUBLISHER  for  January 
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HERE'S  A  PLAN  BY  WHICH  WRITERS  MAY 
TRANSFORM  THE  WORLD! 


The  editors  and  broadcasters  are  in  a 
better  position  to  bring  permanent  peace 
to  the  world  than  are  the  politicians,  diplo¬ 
mats  and  statesmen.  This  is  a  plain  state¬ 
ment  of  fact.  Here’s  why. 

No  material  power  could  ever  enforce 
world  peace  short  of  a  world-wide  mili¬ 
tary  dictatorship.  It  is  doubtful  if  that 
could  insure  peace  because  the  world 
would  be  ruled  by  men  who  put  their 
greatest  faith  in  military  power.  If  it 
did  bring  peace,  the  peace  would  come 
at  the  sacrifice  of  liberty  and  it  is  not 
likely  that  it  would  be  worth  having. 

•  *  * 

History  proves  that  there  is  only  one 
power  superior  to  all  governments  on 
earth,  and  that  is  public  opinion.  No 
nation  dares  go  too  far  in  ignoring  public 
opinion.  Even  a  dictatorship  or  a  mon¬ 
archy  that  defies  public  opinion  too  far 
is  “headed  for  the  rocks.” 

Therefore  the  only  power  than  can  ef¬ 
fectively  bring  permanent  world  peace 
is  the  power  than  can  control  public 
opinion,  in  other  words  it  is  the  power 
of  the  press  and  the  broadcasting  stations. 
This  is  a  great  responsibility  that  rests 
on  the  editors  and  broadcasters  of  the 
world,  whether  they  like  it  or  not. 

*  *  « 

Now  it  is  time  to  tear  your  hair  and 
ask,  “But  what  in  hell  can  we  do  about 
it?” 

I  think  I  know.  That  is  why  I  am  writ¬ 
ing  this  article. 

The  thing  to  do  is  to  organize  to  do  the 
job  instead  of  just  letting  the  job  do  it¬ 
self.  We  need  an  editors’  and  broadcasters’ 
organization  devoted  specifically  to  the 
task  of  attaining  permanent  world  peace. 
If  that  cause  isn’t  important  enough  to 
deserve  it,  nothing  is!  Organize  it  on 
altruistic  principles  from  start  to  finish, 
and  it  could  carry  more  hope  for  world 
peace  than  the  United  Nations  or  any¬ 
thing  else,  for  it  could  effectively  create 
public  opinion  throughout  the  world  that 
would  demand  peace  in  such  an  enlight¬ 
ened  way,  that  the  world  would  actually 
get  it. 

Until  a  name  is  chosen,  I  am  calling 
this  organization  an  International  Peace- 
Truth  Association  Its  membership  should 
be  spread  into  every  nation  in  all  the 
world.  That  membership  should  be  com¬ 
posed  of  the  key  influencers  of  public 
opinion:  editors,  broadcasters,  book  pub¬ 
lishers,  motion  picture  writers  and  pro¬ 
ducers,  creaters  of  school  text  books,  col¬ 
umnists,  and  others,  but  only  those  whose 
profession  is  such  as  to  give  them  definite 
power  in  influencing  public  opinion.  It 
should  be  as  purely  as  possible  a  non¬ 
government  organization  —  not  anti-gov¬ 
ernment,  but  outside  the  government,  so 
that  the  public  can  know  that  the  truths 
25,  1958 


it  spreads  represent,  ^not  the  governments, 
but  the  governed. 

From  its  central  headquarters  should 
emanite  a  continual  stream  of  news  re¬ 
leases,  programs,  stories,  speeches,  ana¬ 
lyses,  broadcasts,  editorials,  etc.,  by  mail, 
wire,  mats,  tape-recording  or  other  effec¬ 
tive  means.  This  material  should  nearly 
all  be  created  not  by  employees  of  the  as¬ 
sociation,  but  by  the  members. 

An  editorial  force  and  system  would 
have  to  be  set  up  to  evaluate,  trim,  edit 
and  improve  this  material  in  an  effort 
to  get  it  good  enough  for  acceptance. 
That  acceptance  would  have  to  be  purely 
voluntary  on  the  part  of  the  editor,  pub¬ 
lisher  or  broadcaster,  but  some  require¬ 
ment  might  be  possible  that  each  mem¬ 
ber  use  a  certain  minimum,  in  conformity 
with  his  possibilities. 

Dues  from  members  should  be  sufficient 
to  finance  quite  a  large  organization,  con¬ 
sidering  that  the  membership  would  cover 
the  world  (it  would  have  to,  if  effective). 
But  with  local  headquarters  needed  in 
each  country,  translation  problems  and 
the  whole  world  to  cover,  all  the  finance 
possible  would  be  needed.  However,  it 
would  be  such  a  worthy  and  supremely 
important  cause  that  doubtless  bequests, 
philanthropies,  and  other  financial  help 
could  be  secured.  But  no  financial  help 
should  be  accepted  from  any  government, 
as  this  might  carry  an  implication  of  con¬ 
trol  or  influence  from  such  sources. 

*  *  • 

If  there  is  enough  favorable  response 
to  this  article,  a  convention  should  be 
called  to  lay  the  foundation  for  such  an 
organization.  Most  important  item  on  the 
agenda  would  be  the  drawing  up  of  a 
set  of  principles  to  serve  as  a  guide  and 
check  rein  on  all  the  editorial  work,  other 
activities  and  functions  for  the  Interna¬ 
tional  Peace-Truth  Association  or  what¬ 
ever  it  is  to  be  called. 

After  once  organized,  the  world-wide 
spreading  out  of  the  association  would 
probably  necessitate  that  most  of  its  busi¬ 
ness  would  have  to  be  conducted  by  mail, 
but  that  should  be  possible,  if  properly 
provided  for  in  the  by-laws. 

This  is  not  merely  a  picture  of  a  group 
of  editors  and  broadcasters  “joining  up.” 
It  is  a  picture  of  an  enlightened  world 
living  happily  in  peace  and  prosperity, 
and  making  progress  such  as  the  world 
has  never  known  before.  That  can  actually 
be  attained  if  the  readers  of  this  article 
make  just  a  little  intelligent  effort.  First 
thing  to  do  is  to  write  me  and  tell  me 
whether,  and  in  what  way  you  would  be 
willing  to  help.  News-Review,  Anderson, 
Missouri. 

David  Lewis  Micket 

Editor, 

Anderson  (Mo.)  News-Remew. 
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If  you  have  a  head  for  figures,  try  this  one ; 
figure  out  how  many  days  a  year  you  work 
for  your  government.  It  should  impress  you 
more  than  anything  else  with  the  bigness  of  the 
stake  you  have  in  what  goes  on  in  Washington. 


What  goes  on  in  Washington  is  Wallace 
Carroll’s  48-hour-a-day  job.  He  is  news  editor 
of  the  36-man  Washington  Bureau  of  The 
New  York  Times.  His  responsibility:  to  put 
in  Times  readers’  hands  every  morning  a  clear, 
complete,  understandable  report  of  what’s 
what,  who’s  who,  why’s  why  in  your  national 
capital.  In  short:  to  see  to  it  that  The  New 
York  Times  is  you  in  Washington. 

Wally  Carroll  is  well  equipped  for  the  job. 

He  started  with  the  United  Press  in  Chicago 
in  1929,  right  after  emerging  from 
Milwaukee’s  Marquette  University.  He  went 
that  same  year  to  London,  in  1931  to  Paris, 
in  1934  to  Geneva.  Covering  the  Spanish  civil 
war  hardened  him  for  his  return  to  London 
and  the  Blitz  in  1939  as  UP  bureau  manager. 


He  adds 

interest  to  your  capitol 


When  the  Nazis  struck  Russia  in  1941, 

Wally  Carroll  was  on  the  first  British  convoy 
that  carried  aid  to  the  Russians.  He  covered 
the  defense  of  Moscow,  won  a  National 
Headliners  Club  award. 


Returning  to  London  in  1942  by  way  of  the 
Far  East  —  he  was  one  of  the  first 
correspondents  to  tour  Pearl  Harbor  after 
the  Japanese  attack  —  he  became  London 
director  of  the  Office  of  War  Information, 
special  assistant  to  the  U,  S.  Ambassador, 
special  advisor  in  psychological  warfare  to 
General  Eisenhower.  In  1944  he  went  to 
Washington  as  deputy  director  of  the  OWI’s 
overseas  branch,  later  served  as  consultant 
to  the  Army  and  the  State  Department. 

His  book  “Persuade  or  Perish,”  published  in 
1948,  is  regarded  as  the  definitive  report  of 
U.  S.  psychological  warfare  in  Europe.  In  1949 
he  became  executive  news  editor  of  the  Winston- 
Salem  (N.  C.)  Journal  and  Twin  City  Sentinel. 
In  1955  he  joined  The  New  York  Times. 

You  will  find  many  reporters,  editors  and 
correspondents  like  Wally  Carroll  on  The 
New  York  Times  staff.  They  dedicate 
themselves  to  being  you  all  over  the  world. 
They  make  The  Times  a  bright,  informative, 
fascinating  newspaper  to  wake  up  to  every 
morning.  Because  readers  get  so  much  more 
out  of  it,  advertisers  do  too. 
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Chicago 

Newspaper  advertising  pro¬ 
duces  more  sales  per  dollar  of 
advertising  cost  than  do  other 
media,  Charles  T.  Lipscomb  Jr., 
president  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  declared  here 
this  week  before  the  largest 
meeting  in  the  80-year  history  of 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association.  Mr.  Lips¬ 
comb’s  statement  was  part  of  a 
preview  of  the  Bureau’s  future 
■ales  activity. 

Some  850  leading  newspaper 
advertising  men  were  on  hand 
to  hear  reports  by  a  number  of 
key  newspaper,  agency  and  ad¬ 
vertiser  executives.  Highlights 
of  these  reports  follow; 

•  Circulation  and  adver¬ 
tising  revenue  figures  reached 
all-time  highs  for  newspapers 
in  1957 — Gilbert  P.  Swanson, 
NAEA  president  and  busi¬ 
ness  manager,  Spokane 
(Wash.)  Spokesman-Review 
and  Daily  Chronicle. 

•  The  trend  among  news¬ 
papers  to  offer  volume  and 
frequency  national  rate  dis- 


■RETURN  TO  REALITY— H.  James 
Gediman,  executive  vicepresident, 
Hearst  Advertising  Service  Inc., 
tells  NAEA  members  that  a  "re¬ 
turn  to  reality"  by  advertisers 
about  high  TV  costs  give  news¬ 
papers  "unprecedented"  oppor¬ 
tunity  to  win  many  advertisers  into 
newspaper  fold.  (Story  on  page 


small  number  of  these  people 
could  be  reached  with  any  tele¬ 
vision  or  magazine  or  radio  ad. 

{Continued  on  page  10) 


IAEA's  BIG  THREE — Charles  B.  Lord,  (left),  Indianapolis  (Ind.)  Star 
and  News,  new  NAEA  president,  discusses  plans  with  George  Lemons, 
Greensboro  (N.C.)  News  and  Record,  executive  vicepresident,  and 
Gilbert  P.  Swanson,  Spokane  (Wash.)  Chronicle,  retiring  president. 
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DISTAFF  SIDE — Trio  of  women  national  advertising  managers  at  NAEA 
meeting  was  comprised  of  (left  to  right):  Maxine  Kahler,  LaCrosse 
(Wis.)  Tribune;  Maude  Stackhouse,  Mason  City  (Iowa)  Globe-Gazette; 
and  Margaret  Griffith,  Muscatine  (Iowa)  Journal. 


NAEA 

{Continued  from  page  9) 

“2.  People  like  advertising  in 
newspapers  better  than  in  any 
other  medium.  People  feel 
friendly  toward  advertising  in 
newspapers.  Surveys  show  that 
far  fewer  people  want  adver¬ 
tising  in  other  media.  An  adver¬ 
tiser  wants  his  customers  to  like 
him,  so  it  stands  to  reason  he 
will  benefit  if  he  runs  his  ads 
where  they  please  instead  of 
annoy  people. 

“3.  Newspapers  deliver  more 
‘ready  to  buy’  prospects  than 
any  other  medium.  Newspapers 
offer  something  for  everybody — 
information,  entertainment,  edi¬ 
torials,  advertising.  And  the 
reader  is  attracted  to  the  ads 
that  interest  him.  This  means 
that  readership  ratings  on  ads 
represent  live  prospects  for  the 
advertiser.  On  the  other  hand, 
broadcast  ratings  indicate  peo¬ 
ple  with  an  interest  in  the  pro¬ 
gram,  not  necessarily  a  buying 
interest  in  the  product. 

Produce  More  Action 

“4.  Newspaper  advertising 
gets  more  action  than  any  other 
medium.  As  a  news  medium,  the 
daily  newspaper  gives  adver¬ 
tising  an  atmosphere  of  action 
and  believability.  People  have 
confidence  in  and  believe  in 
newspapers.  This  prompts  action 
on  the  part  of  the  reader. 

“5.  Newspaper  advertising  of¬ 
fers  more  local  selling  flexi¬ 
bility  than  any  other  medium. 
Advertisers  can  use  newspapers 
market-by-market  —  to  protect 
strong  markets,  to  bolster  weak 
markets,  to  vary  advertising 
where  potential  varies,  to  meet 
competitive  attacks,  to  get  bet¬ 
ter  timing  with  their  sales  and 
merchandising  programs  than  is 
possible  in  any  other  medium. 

“6.  Newspapers  give  more 
flexibility  in  selling  copy  than 
any  other  medium.  An  adver¬ 
tiser  can  tell  his  story  in  the 
size  that  suits  his  needs.  He  can 
use  a  two-page  spread  to  tell  a 
detailed  copy  story,  or  he  can  tell 
his  story  in  the  same  or  smaller 
space  with  just  a  few  words. 
He  can  run  a  hundred-line  or  a 
thousand-line  ad,  depending  on 
his  budget  and  strategy.  News¬ 
papers  give  advertisers  more 
physical  and  creative  flexibility 
than  any  other  medium. 

“7.  Newspaper  advertising  of¬ 
fers  better  retail  merchandising 
than  any  other  advertising. 
Nearly  four  million  U.  S.  re¬ 
tailers  invest  about  2%  billion 
dollars  in  the  daily  newspaper 
— ^more  than  they  spend  in  all 
other  media  combined.  No  other 
medium  has  as  close  a  relation¬ 


■ADVERTISER  OF  THE  YEAR’— Erwin  C.  Uihlein,  (left),  president  and 
chairman  of  Jos.  Schlitz  Brewing  Co.,  receives  "Advertiser  of  the  Year" 
award  from  Charles  T.  Lipscomb  Jr.,  president.  Bureau  of  Advertising, 
ANPA,  for  Schiltz's  imaginative  use  of  newspapers  in  '57. 


ship  with  retailers  as  the  daily 
newspaper. 

“8.  Newspaper  advertising  is 
a  safer  and  surer  investment 
than  advertising  in  any  other 
medium.  In  some  media,  a  good 
percentage  of  the  results  are 
affected  by  the  variables  of  the 
medium,  and  by  the  medium’s 
own  competition.  In  newspapers, 
the  advertising  stands  on  its 
own  feet,  unaffected  by  such 
‘variables.’  Newspaper  adver¬ 
tising  is  always  ready  and  wait¬ 
ing  to  suit  the  time,  place  and 
pleasure  of  the  consumer.  The 
newspaper  is  always  selling. 

“9.  Newspaper  advertising 
produces  more  sales  per  dollar 
of  advertising  cost  than  do  other 
media.  The  cost  of  an  advertis¬ 
ing  medium  depends  on  a  com¬ 
bination  of  two  things:  First, 
how  much  it  costs  to  reach  a 
person  with  a  sales  story.  Sec¬ 
ond,  what  action  that  sales  story 
causes  a  person  to  take — or,  how 
much  it  costs  to  make  a  sale. 
The  best  figures  available  indi¬ 
cate  to  us  that  the  newspaper 
delivers  a  message  to  a  person 
at  a  cost  at  least  as  low  as  the 
cost  of  delivering  the  message  in 
any  other  medium.” 

In  his  presentation,  which  in¬ 
cluded  a  number  of  statistical 
charts,  Mr.  Lipscomb  assessed 
advertisers’  and  agencies’  atti¬ 
tudes  and  practices  in  regard 
to  the  various  national  adver¬ 
tising  media. 

“The  one  most  serious  problem 
in  selling  national  newspaper 
advertising,”  he  declared,  “is 
that  many  agencies  and  national 
advertisers  today  believe  that 
newspaper  advertising  is  more 
expensive  than  other  media. 


“I  believe  that  our  number 
one  selling  job  is  to  prove  and  to 
sell  the  fact  that  newspapers 
produce  more  sales  per  dollar  of 
advertising  than  any  other 
medium.” 

Many  of  the  figures  now  pre¬ 
sented  by  other  media,  he  said, 
are  questionable  and  misleading. 

New  Research  Program 

The  Bureau,  he  said,  is  start¬ 
ing  a  new  and  intensive  re¬ 
search  program  intended  to  pro¬ 
vide  “a  complete  scientific  ap¬ 
praisal”  of  newspapers’  “per¬ 
formance”  as  an  ad  medium. 

Some  of  the  needed  facts,  he 
said,  are  already  at  hand,  while 
others  will  be  developed  over  the 
next  few  months  by  research 
projects  now  being  mapped. 

“Advertising  agencies,”  said 
Mr.  Lipscomb,  “are  good  busi¬ 
nesses  run  by  unusually  intelli¬ 
gent  and  honest  people,  whose 
main  object  in  life  is  to  increase 
sales  of  their  clients’  products. 
That  is  based  on  personal  knowl¬ 
edge  of  many  agency  people  and 
how  they  run  their  businesses. 

“The  competition  (in  Ameri¬ 
can  business)  is  intense.  Every 
advertising  dollar  has  to  pay  off 
in  its  fight  against  advertising 
dollars  by  competitive  products. 

“As  we  all  know — it  is  not 
just  how  many  people  we  can 
reach  with  a  certain  number 
of  dollars ;  another  most  import¬ 
ant  element  is  enough  frequency 
to  make  advertising  work,  and 
keep  on  working. 

“Newspapers  and  magazines, 
as  well  as  television,  need  more 
and  better  research  on  coverage 
and  costs,  and  we  are  going  to 
get  that,  but  in  the  meantime 


let’s  be  sure  that  advertisers  get  :  L 
the  correct  interpretation  of  the 
research  now  available.” 

A  record  attendance  of  more  * 
than  850  admen  was  aimouncei 
Likewise  a  record  was  set  witii  ; 
2,250  ad  exhibits  on  display,  ; 
with  considerable  ROP  color  ; 
pages  in  evidence. 

58,600,000  Copies  i 

Mr.  Swanson’s  report  that  i 
circulation  of  newspapers  in  i 
1957  reached  an  all-time  high  of 
58,600,000  copies  daily  drew 
heavy  applause.  In  other  words, 
he  said,  more  people  bought  and 
read  newspapers  in  1957  than 
in  any  previous  year. 

As  for  advertising  revenue,  ^ 
he  read  a  telegram  from  Len  i 
Collins  of  Media  Records,  Inc.,  ‘ 
which  said: 

“Preliminary  but  adequate  re¬ 
turns  indicate  that  newspapers 
reached  their  highest  advertis¬ 
ing  peak  in  history  in  1957,  al¬ 
though  total  linage  was  off  about 
3%  total  advertising  revenue  hit 
an  all-time  high.  Revenue  wasi 
higher  by  about  1%  over  1956, 
which  in  turn  was  another  his¬ 
torical  high  and  came  about  be¬ 
cause  of  higher  line  rates,  con¬ 
tinuing  increases  in  ROP  color 
and  greater  use  of  other  pre¬ 
mium  rate  space.” 

Delivers  Haymaker 

Mr.  Swanson  then  offered  t 
what  he  called  the  haymaker  of 
all  haymakers:  “More  money* 
was  invested  in  newspapers  in; 
1957  than  in  television,  radio, 
magazines  and  billboards  com¬ 
bined.” 

He  said  later  that  the  infor-, 
mation  supplied  by  Medial 
Records  did  not  include  a  figure  > 
for  newspaper  advertising  rev¬ 
enue.  However,  it  had  been  esti¬ 
mated  previously  that  the  | 
amount  was  $3,300,000,000. 

Looking  at  1958,  Mr.  Swan¬ 
son  said  that  it  is  already  “quite ! 
clear,”  that  the  total  advertis-p 
ing  expenditure  will  increase  i 
again.  “If  newspapers  simply 
break  even,”  he  said,  “we  will 
be  losing  the  race.  Our  proper- : 
tion  of  the  total  pie  will  shrink 
and  that  just  can’t  happen. 
need  not  remind  you  of  the^ 
truism,  either  we  go  ahead  or 
we  fall  behind.” 

Urges  Bigger  Goals 

Jewel  Tea  Co.’s  Lunding 
urged  newspapers  to  stop 
thinking  in  terms  of  column 
inches  or  single  pages  and  go 
after  the  $26,000,000,  and  $50,- 
(Continued  on  page  51) 


Additional  reports  from  NAEA 
convention  discussions  will  be 
found  in  this  issue  beginning 
OR  page  17. 
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LORD’S  ON  OUR  SIDE 


Stage  Set  for  Newspapers’ 
Most  Aggressive  Sales  Push 

More  are  joining  the 

NAEA  President  Appeals  for 

will  have  to  get  on  the 

Management’s  Help  in  4  Phases 


By  George  A.  Brantlenburg 


Chicago 

Newspapers  face  both  a  chal¬ 
lenge  and  an  opportunity  to 
make  it  easier  for  national  ad¬ 
vertisers  to  do  business  with 
them. 

Charles  B.  Lord,  Indianapolis 
(Ind.)  Star  and  News  adver¬ 
tising  director,  newly-elected 
president  of  the  Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion,  made  this  assertion  in  an 
interview  with  E&P  here  this 
vreek. 

“They  are  faced  with  the 
challenge  of  holding  and  protect¬ 
ing  the  huge  share  of  the  total 
advertising  dollar  they  already 
receive,”  Mr.  Lord  pointed  out. 
“They  are  faced  with  the  chal¬ 
lenge  of  increasing  their  present 
share  of  the  national  adver¬ 
tising  dollar  by  becoming  more 
intensely  competitive  and 
making  it  easier  for  national 
advertisers  to  buy  and  use 
them.” 

He  believes  newspapers  can 
help  themselves  most  by  adopt¬ 
ing  a  positive  and  aggressive  ap¬ 
proach  to  their  own  competitive 
shortcomings,  particularly  as 
they  relate  to  national  adver¬ 
tisers’  marketing  and  adver¬ 
tising  problems. 

Some  Have  Acted 

Mr.  Lord  said  that  some 
newspapers  have  already  taken 
the  action  needed  to  correct  the 
situation.  “But  scattered  action 
on  the  part  of  a  few  newspapers 
cannot  and  will  not  bring  a 
larger  share  of  the  national  ad¬ 
vertising  dollar  back  into  news¬ 
papers,”  he  warned. 

“The  advertiser  needs  and 
wants  the  power  of  the  news¬ 
paper,”  said  Mr.  Lord.  “News¬ 
papers  must  make  it  possible 
for  him  to  buy  the  medium 
easily.” 

Based  on  what  national  adver¬ 
tisers  and  their  agencies  have 
most  frequently  mentioned  as 
barriers  holding  newspapers  in 
a  competitive  stalemate,  Mr. 
Lord  urged  newspaper  manage¬ 
ments  to  consider  the  following : 

“1 — Standard  mechanical  re¬ 
quirements.  General  adoption  of 
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Charles  B.  Lord 

the  eleven  pica  column  width 
would  solve  many  of  the  produc¬ 
tion  headaches  of  the  advertis¬ 
ing  agency.  It  would  indicate  a 
real  interest  in  their  problems 
and  would  be  one  of  the  most 
welcome  steps  newspapers  could 
take.  Add  to  this  a  standard 
minimum  mat  shrinkage  and 
newspapers  would  be  well  on 
their  way  to  solving  the  next 
problem. 

“2 — More  uniform  quality  of 
reproduction.  This  is  one  of  the 
real  bogies  standing  in  the  way 
of  more  national  advertising  in 
newspapers.  Particularly  is  this 
true  in  the  printing  of  HOP 
color  where  there  is  so  much 
variance  from  paper  to  paper. 
All  of  the  technical  facilities  of 
the  newspaper  business,  all  of 
its  best  brains,  and  all  of  the 
individual  care  possible  should 
be  thrown  into  solving  this 
problem. 

Discounts  and  Network 

“3 — Volume  and  Frequency 
contracts  for  national  adver¬ 
tisers.  Most  all  major  media 
competition  has  been  out-gun¬ 
ning  newspapers  with  this  sales 
advantage  far  too  long.  Some 
major  newspapers  and  many 
smaller  ones  have  been  swinging 
over  to  this  system  of  discounts. 
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More  are  joining  the  ranks 
every  day,  but  to  make  it  com¬ 
pletely  effective  all  newspapers 
will  have  to  get  on  the  band¬ 
wagon. 

“4 — Flexible  network  pack¬ 
ages.  Not  rigid  groups  of  first 
papers,  or  large  papers,  or 
small  papers,  or  papers  located 
in  one  geographical  area,  but  a 
system  of  putting  together  any 
grouping  of  newspapers  that 
will  satisfy  the  advertisers  mar¬ 
keting  needs,  easily,  quickly  and 
as  economically  as  possible. 

Buyers*  Problems 

Turning  to  problems  facing 
the  buyers  of  advertising,  the 
new  NAEA  president  continued: 

“The  changes  in  marketing 
and  advertising  procedures  and 
techniques  have  had  to  follow 
closely  the  changing  economy, 
the  fluid  growth  of  suburbia,  the 
increase  in  the  number  of  work¬ 
ing-women,  the  surplus  of  lei¬ 
sure  time  for  all,  and  the  new 
living  conditions  and  habits  that 
have  been  created  by  all  these 
changes.  The  effect  this  has  had 
on  the  making  of  media  decisions 
and  the  manner  in  which  media 
are  bought  is  of  tremendous 
importance  to  all  newspapers. 

“Newspapers  have  to  get  their 
thinking  straightened  out  on  one 
very  basic  premise.  If  news¬ 
papers  are  not  selected  as  one 
of  the  basic  media  to  be  used  in 
any  advertising  campaign,  then 
all  newspapers  will  be  out-in- 
the-cold.  When  they  are  under 
consideration,  along  with  other 
media,  newspapers  are  weighed 
and  measured  as  a  media  classi¬ 
fication  and  not  as  individual 
newspapers.  The  advantages 
they  offer  collectively  in  com¬ 
petition  with  other  media  will 
be  the  determining  factor  in 
winning  or  losing  a  decision. 
The  selection  of  individual  news¬ 
papers  in  individual  markets 
follows  the  decision  to  use  news¬ 
papers.  It  will  be  the  rare  ex¬ 
ception  when  one  newspaper 
alone  will  be  able  to  walk-in 
and  sell  an  ad  or  a  schedule. 

Metropolitan  MarkeU 

“There  is  one  other  important 
point  in  this  connection.  A 
staggering  percentage  of  total 
U.  S.  retail  sales  volume  is  con¬ 
centrated  in  a  relatively  small 
group  of  largre  metropolitan 
markets.  This  is  now  passing  the 
60%  mark  on  some  items  and  is 
reliably  predicted  to  reach  70% 


A  NEW  LOOK— Fred  W.  Pitxer, 
Jann-Kelley,  Inc.,  points  to  cover 
of  presentation  dealing  with  "A 
New  Look  at  Daily  Newspapers' 
Black  and  White  Costs"  which  ha 
gave  at  NAEA  meeting  (Sea  story 
on  page  17). 

within  the  next  8  or  10  years. 
Large  manufactures  with  big 
sales  volumes  and  corresponding 
advertising  budgets  must  de¬ 
pend  on  these  markets  for  their 
very  existence.  Therefore,  it  be¬ 
comes  imperative  that  large 
metropolitan  newspapers  with 
circulation  covering  these  mar¬ 
kets  recognize  the  competitive 
media  problems  and  t^^e  the 
necessary  action  to  solve  them 
in  the  interest  of  ail  newspapers. 
Media  decisions  affecting  all 
newspapers  will  depend  largely 
on  what  the  newspapers  in  these 
metropolitan  markets  do. 

Greatest  Challenge 

“Newspapers  are  on  the 
threshold  of  their  greatest  chal¬ 
lenge.  If  they  will  take  an  ag¬ 
gressive,  positive,  helpful  ap¬ 
proach  to  the  marketing  and 
advertising  problems  of  their 
national  advertisers  ...  If  they 
will  face  their  own  competitive 
media  problems  with  a  deter¬ 
mination  to  solve  them  ...  If 
they  will  recognize  the  restric¬ 
tions  they  place  on  all  newspa¬ 
pers  when  they  take  individual 
and  arbitrary  action  that  is 
contrary  to  general  newspaper 
practice  ...  If  they  will  join 
the  team  . . .  then  they  can  make 
1968  a  year  of  decision  that  will 
be  reflected  in  the  growing  share 
of  the  national  advertising  dol¬ 
lar  that  will  flow  into  news¬ 
papers.” 

Newspapers  hold  a  big  edge 
over  all  other  media,  said  Mr. 
Lord.  No  other  advertising 
medium  can  offer  the  same  de¬ 
gree  of  flexibility,  desirability, 
and  urgency,  he  added.  No  other 
advertising  medium  can  deliver 
these  advantages  and  at  the 
same  time  offer  them  in  ROP 
black  and  white,  ROP  color, 
color  comics,  rotogravure  in 
both  monotone  and  full  color  in 
a  choice  of  locally  edited  maga¬ 
zines  or  syndicated  supplements. 

(Continued  on  page  51) 
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It  Takes  a  Reporter 
A  Man  Hiding  from 

Gene  Scanlon  Tells  How  He  Spent 
15  Hours  with  ‘Missing’  Officer 

By  Gene  Scanlon 
Jersey  Journal  staff  reporter 


to  Find 
the  Law 


Jersey  City,  N.  J. 

Probably  the  most  sought  man 
in  the  New  York-New  Jersey 
Metropolitan  area  last  week  was 
short,  husky  Police  Commis¬ 
sioner  Ernest  J.  Modarelli,  53, 
of  West  New  York,  N.  J.,  whose 
60-man  police  department  is  ac¬ 
cused  of  having  a  link  with  the 
underworld. 

For  two  weeks  state  troopers 
assigned  to  the  New  Jersey  Law 
Enforcement  Council  and  inves¬ 
tigators  armed  with  subpoenas 
ranged  up  and  down  the  state 
in  quest  of  Modarelli.  And  news¬ 
men  from  practically  every  Man¬ 
hattan  and  Northern  New  Jer¬ 
sey  paper  joined  the  search  af¬ 
ter  two  New  York  state  troopers 
testified  at  a  public  hearing  that 
a  police  captain,  who  said  he  had 
been  sent  by  Modarelli,  offered 
them  $1,000  if  they  w’ould  help 
underworld  figure  Carmine  Ga- 
lente  escape  a  jail  sentence. 

The  hearings  were  loaded 
with  drama  and  made  banner 
headlines.  Reporters  covering 
them  couldn’t  get  to  phones  fast 
enough  when  it  developed  that 
the  most  damning  testimony 
had  been  given  by  Sgt.  Edgar 
Croswell,  who  had  led  the  Nov. 
14  police  raid  on  the  mobster 
convention  at  the  Apalachin 
home  of  Joseph  Barbara. 

I  was  among  the  two  dozen 
reporters,  photographers  and 
TV  men  covering  the  daytime 
hearings.  At  night  (on  over¬ 
time)  I  conducted  by  own  search 
for  Modarelli.  When  I  found 
him  (a  full  week  before  any 
other  reporter  or  any  policeman 
saw  him),  Modarelli  was  bat¬ 
tling  boredom  in  a  snug  hide¬ 
away  at  the  Jersey  shore,  60 
miles  from  home. 

Nearly  Blew  It 

It  was  the  biggest  exclusive 
I’ve  ever  had,  and  I  get  a  kick 
now  when  I  think  how  close  I 
came  to  blowing  it  before  I  knew 
I  had  it. 

'  Modarelli  had  already  been  in 
hiding  a  week,  having  disap¬ 
peared  the  day  the  LEC  began 
looking  for  him.  In  another 
week,  the  LEC,  which  had  been 
created  by  an  outgoing  legisla- 
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JOURNAL  REPORTER 
FINDS  MODARELLI: 
HERE’S  HIS  STORY! 


BIG  PLAY  was  given  to  Scanlon's 

exploit.  The  oopyright  line  was  his 
first. 

ture,  was  due  to  die. 

Following  the  closing  session 
on  Tuesday,  reporters  and  pho¬ 
tographers  gathered  around 
members  of  the  law  enforce¬ 
ment  council  and  began  firing 
questions.  Someone  asked  if  the 
investigators  had  checked  Moda- 
relli’s  known  haunts.  The  an¬ 
swer  was  yes.  Another  asked  if 
they  checked  his  summer  home. 

“We  didn’t  know  he  had  a 
summer  home,”  the  LEC’s  chief 
coimsel,  Charles  J.  Tyne,  said. 
But  the  question  had  rung  a  bell 
in  my  mind.  Without  thinking 
too  much,  I  asked,  “Did  you 
check  Teddy  Schuler’s  place?” 

“Where’s  that?”  someone 
asked. 

“I  don’t  know,”  I  replied. 
“Somehow  I  connect  it  with 
Modarelli.”  The  conversation 
switched  to  other  phases  of  the 
hunt. 

Secret  Testimony 

The  Journal  scored  its  first 
exclusive  the  next  day  when  I 
got  to  some  of  the  testimony 
Modarelli  had  given  under  oath 
at  the  closed  hearing,  testimony 
the  LEC  refused  to  make  public 
until  and  unless  Modarelli  took 
the  witness  stand  at  an  open 
hearing. 

That  afternoon,  having  wrap¬ 
ped  up  and  turned  in  the  next 
day’s  lead  story,  I  began  think¬ 
ing  again  about  Teddy  Schuler’s 
place.  I  had  never  been  there, 
didn’t  even  know  where  it  was 
and  had  heard  of  the  place  only 
once  before — ^two  years  earlier 


when  I  covered  West  New  York 
regularly  and  Modarelli  invited 
me  to  Teddy  Schuler’s,  describ¬ 
ing  it  as  “my  summer  hangout” 
but  neglecting  to  say  where  it 
was. 

Although  I  wasn’t  even  sure 
it  was  in  New  Jersey,  I  began 
rummaging  around  the  city 
room  for  distant-county  phone 
books.  I  found  books  covering 
only  five  of  the  state’s  21  coun¬ 
ties,  and  Schuler’s  was  not 
listed  in  any  of  them.  I  then 
called  police  desks  around  Hud¬ 
son  County  —  including  West 
New  York’s! — but  none  of  the 
desk  officers  knew  of  the  place. 
As  a  half-hearted  last  resort  I 
got  out  my  Diners’  Club  mem¬ 
bership  book,  turned  to  page 
61  where  the  New  Jersey  al¬ 
phabetical  listing  begins.  On 
page  62 — under  Brielle — was 
“Teddy  Schuler’s  Lodge,  Hwy 


71.” 


An  ’Inside  Tip’ 


I  started  dialing  the  phone 
number  listed  but  hung  up  mid¬ 
way  through  and  went  to  City 
Editor  Bill  Taft.  I  told  him  that 
if  he’d  authorize  overtime  and 
expenses  for  an  overnight,  120- 
mile  round  trip  I  had  a  hunch  I 
could  find  Modarelli.  Taft  asked 
if  I  had  an  “inside  tip,”  and  I 
said  “yes,”  silently  rationalizing 
the  half  truth.  In  the  absence 
of  Editor  Gene  Farrell,  Mr.  Taft 
authorized  the  trip. 

It  took  more  than  three  hours 
to  cover  the  60  miles  and  several 
times,  with  no  snow  tires  or 
chains,  I  was  nearly  forced  to 
turn  back.  The  New  Jersey 
Turnpike  was  not  bad,  but  the 


PROMISE  KEPT — The  missing  fig¬ 
ures  in  a  police-crime  link  inquiry, 
Mr.  Modarelli,  at  left,  keeps  a 
rendezvous  with  Gene  Scanlon, 
Jersey  Journal  reporter. 

Editor  a: 


Garden  State  Parkway  was  on| 
ice  patch  after  another,  and 
when  I  got  off  the  parkway  onU 
the  back  roads  the  car  crawled 
and  slid  at  about  10  miles  an 
hour. 

My  disappointment  hit  rock 
bottom  when  I  came  upon  ! 
Schuler’s  lodge.  The  place  was 
snowbound  and  darkened.  I  had 
to  wade  through  snow  up  to  my 
knees  to  get  to  the  only  car  in 
the  parking  lot  and  my  hand  got 
numb  scraping  the  snow  and  ice 
from  its  license  plate.  And  more 
bad  luck — it  was  not  a  Hudson 
County  plate.  However,  from 
the  parking  lot  I  could  see  that 
there  was  a  dim  light  shining 
inside,  so  I  made  it  to  the  side 
door  of  the  building  and,  with¬ 
out  knocking  or  ringing  the  bell, 
entered. 

Besides  the  bartender  there 
was  only  one  other  person  in 
the  combination  bar  and  dining 
room.  He  was  sitting  on  a  couch, 
his  back  to  me,  watching  a 
movie  on  television.  He  caught 
me  out  of  the  corner  of  his  eye 
as  I  was  moving  around  the 
couch  to  his  left;  his  head 
turned  and  his  mouth  opened; 
alarm  fiashed  in  his  eyes  and 
his  cigar  hung  motionless  just 
under  his  chin. 

“Ernie?”  I  said. 

He  remained  motionless.  But 
the  expression  changed  quickly 
from  alarm,  to  despair,  to  resig¬ 
nation — then  recognition. 

“Gene!”  It  ”'as  both  an  ex¬ 
clamation  and  a  question. 

“It’s  all  right.  Relax,”  I  said. 
“Now  take  it  easy.  It’s  all 
right.”  I  motioned  to  the  bar¬ 
tender  (who  turned  out  to  be 
Teddy  Schuler  himself)  to  bring 
two  drinks. 

“Scotch  and  w’ater,”  Moda¬ 
relli  said  weakly,  remaining 
seated. 

“Did  anyone  follow  you?”  he 
asked  after  taking  the  first 
healthy  swallow. 

“No.  Nobody  knows  I’m  here.” 
(Actually  Taft  and  my  wife 
knew  my  destination.) 

Five  Hours  of  Talk 

The  first  round  of  drinks  was 
the  only  one  I  paid  for.  Schuler, 
on  orders  from  Modarelli, 
wouldn’t  let  me  buy  another 
round.  We  sat  at  the  bar  for 
five  hours. 

I  got  Modarelli’s  side  of  the 
story  in  spurts — between  toasts, 
jokes  and  bologna  sandwiches 
served  up  at  decent  inten  als  by 
Schuler.  He  denied  sending  the 
policemen  to  Binghamton,  ac¬ 
cused  the  LEC  of  “playing  poli¬ 
tics”  and  said  he  dodged  their 
subpoena  servers  because  the 
council  is  out  to  “embarrass, 
harass  and  humiliate  me.”  He 
said  he  would  return  to  West 
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20th  Century  Newsmen  See 
Indians  Go  on  Warpath 


REFUSE — Loye  Miller  Jr.,  Char- 
loHe  Observer  reporter,  crouches 
in  the  shelter  of  a  car  during 
Indian-KKK  riot.  Others  are  Klans- 
men,  one  of  whom  points  a  car¬ 
bine  at  Doug  Martin,  Charlotte 
News  photographer,  taking  the 
picture. 


Maxton,  N.  C. 

When  an  Indian  tribe  goes  on 
a  rampage  in  this  day  and  age 
—as  the  Lumbees  of  eastern 
North  Carolina  did  last  week, 
newsmen  are  presented  with 
what  might  be  described  as  a 
somewhat  unusual  “opportun¬ 
ity”  in  the  field  of  reporting. 

Reporters  and  photographers 
took  advantage  of  the  opportun¬ 
ity — some  of  them,  it  must  be 
said,  not  happily  —  when  the 
bees  were  out  for  the  local 
branch  of  the  Ku  Klux  Klan. 

The  fracas  began  with  the 
burning  of  two  crosses  in  front 
of  Lumbee  homes  earlier  in  the 
week. 

Proud  Men 

The  Lumbee — or  Croatan — or 
any  one  of  a  couple  of  other 
names,  is  a  proud  man.  He  does 
not  take  lightly  any  bantering 
about  of  his  honor  or  of  what 
be  considers  his  private  busi¬ 
ness. 

The  Klan  crosses  were  just 
such  infringements  to  the  Lum¬ 
bees,  whose  history  is  lost  in 
antiquity  and  legend,  although 
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it  is  fairly  certain  that  they  are 
descended  from  Roanoke  Island 
Indians  and  the  settlers  in  Sir 
Walter  Raleigh’s  “Lost  Colony” 
which  was  established  there. 

That  they  took  offense  at  the 
Klan’s  “outside  meddling”  in 
their  affairs  was  made  dramatic¬ 
ally  obvious  when  several  hun¬ 
dred  of  them  showed  up  at  a 
Klan  rally  in  a  field  near  here 
(close  to  their  capital  city  of 
Pembroke)  and  proceeded  to 
shoot  up  the  place  and  drive 
the  Klansmen  into  the  night. 

A  twentieth  century  “Indian 
War  Correspondents’  Associa¬ 
tion”  was  fonned  here  on  that 
frigid  Saturday  night,  to  the 
tune  of  w'ar  whoops,  shotgun 
blasts  and  yelps  of  anguish  from 
the  Klan. 

Charter  members  are  an  esti¬ 
mated  25  newsmen  who  found 
themselves  intermixed  with  riot¬ 
ing  Indians  and  heavily  armed 
Klansmen.  Membership  cards 
are  the  permanent  kind  — 
simply  memories  that  w'on’t  fade 
for  some  time  to  come. 
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While  the  showdown  between  “Few  of  us  really  expected  the 
the  Indians  and  the  Kluxers  had  cracker-jack  story  which  finally 
been  publicized  for  almost  a  unfolded,”  said  Loye  Miller  Jr., 
week,  local  sources  were  trying  Charlotte  Observer  reporter  on 
to  play  it  down.  the  scene. 

Newsmen  were  among  the 
first  to  arrive  at  the  bleak, 
sandy  field  where  the  Klan’s 
“Waming-to-the-Indians”  rally 
was  set  for  8:30  P.M. 

“When  some  of  us  got  there 
as  early  as  7  P.M.,”  Mr.  Miller 
said,  “We  found  a  nucleus  of 
Klansmen  already  setting  up  an 
amplifying  system  beside  a 
couple  of  cars  driven  into  the 
center  of  the  field.  Two  or  three 
of  them,  including  one  fully 
robed  in  white,  picketed  the  road 
with  shotguns. 

‘Out  of  the  Way!’ 

“They  refused  to  answer  ques¬ 
tions  or  make  any  comments, 
until  one  talkative  shot-gun 

taii^  I  ,  la  1,0  toter  advised ‘you  reporters  just 
CH^K  TALK  Loyd  Jeffers.  UP  ^ 

reporter,  draw*  chalk  circles  ^  a  .  v 

around  hole*  and  dents  in  hi*  car  we  want  to  be,  so  we 

caused  by  gunfire  during  an  In-  don  t  shoot  the  wrong  people.’ 


dian  attack  on  a  Klan  rally  at 
Maxton,  N.  C. 


This  speaker  proved  to  be 
{Continued  on  page  54) 
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$4,000,000  IN  THE  RED 


Federal  Judge  Declines  to  Put 
Phila.  News  into  Receivership 


Inquirer  Ownership  Wins  Chance 
To  Rehabilitate;  Losses  Pile  Up 


By  Joseph  W.  Dragonetti 


Philadelphia 

Federal  Judge  Allan  K.  Grim 
acted  quickly  this  week  to  deny 
a  stockholders’  petition  to  put 
the  Philadelphia  Daily  News 
into  receiver^ip  and  thus  gave 
new  management  an  opportunity 
to  rehabilitate  this  city’s  third 
newspaper. 

The  court  heard  that  the 
newspaper’s  indebtedness  was 
close  to  $4,000,000  and  operating 
losses  continue. 

Filing  of  the  petition  bared 
details  of  the  purchase  of  the 
tabloid  Daily  News  last  Dec. 

9  by  the  S.R.B.  TV  Publishing 
Co.,  a  subsidiary  of  Triangle 
Publications,  parent  firm  of  the 
Philadelphia  Inquirer. 

The  action  was  brought  by  Al¬ 
bert  Loeb  Katz  and  his  wife, 
Lillian  K.  Katz,  who  said  they 
owned  290  shares  of  the  voting 
capital  stock  of  the  News.  They 
asserted  the  paper  was  insol¬ 
vent. 

Nothing  To  Be  Gained 

Judge  Grim  dismissed  the 
suit,  saying  it  was  inconsistent 
and  taking  the  position  that  if 
the  newspaper  is  “hopelessly  in¬ 
solvent,”  stockholders  have  noth¬ 
ing  to  gain  by  the  appointment 
of  a  receiver. 

An  affidavit  in  support  of  the 
motion  for  dismissal  was  filed 
by  Frederick  Chait,  vicepresi¬ 
dent  of  S.R.B.  TV  Publishing 
Co.,  who  also  is  chairman  of  the 
operating  committee  which  is 
responsible  for  the  administra¬ 
tion  of  the  Inquirer. 

He  listed  the  operating  losses 
at  the  Daily  News  since  Dec.  9, 
as  follows:  week  ending  Dec.  14, 
$22,430;  Dec.  21,  $27,532;  Dec. 
28,  $42,733;  Jan.  4,  1958,  $30,- 
308;  Jan.  11,  $29,510. 

Mr.  Chait  added: 

“Our  major  efforts  in  connec¬ 
tion  with  the  operating  of  the 
Daily  News  have  been  to  place 
it  on  a  stable  foundation  which 
would  merit  the  confidence  and 
support  of  both  advertisers  and 
of  readers. 

“In  that  effort,  we  have  made 
numerous  changes  in  the  news¬ 


paper  designed  to  make  it  more 
attractive  to  a  broader  group  of 
readers  with  particular  empha¬ 
sis  on  appeal  to  women,  families 
and  young  people.” 

Mr.  Chait  and  Harold  E. 
Kohn,  attorney  for  the  publish¬ 
ers,  told  the  court  that  any 
delay  in  the  disposal  of  the  case 
would  have  a  disastrous  effect 
on  the  paper  because  it  would 
undermine  the  confidence  of  ad¬ 
vertisers. 

Mr.  Chait  said  conditions  at 
the  Daily  News  are  becoming 
stabilized,  “as  of  this  moment, 
the  News  has  an  energetic  and 
enthusiastic  staff,  all  of  whom 
are  conscious  of  the  need  to 
devote  their  best  efforts  to  the 
preservation  of  their  jobs.  The 
existence  of  the  law  suit  will 
seriously  jeopardize  our  efforts 
to  continue  that  attitude  on  the 
part  of  our  employees.” 

The  futility  of  the  previous 
McCloskey  management  of  the 
Daily  News  was  revealed  in  affi¬ 
davit  and  testimony  by  William 
Klemm  Stewart,  vicepresident  of 
McCloskey  Enterprises,  Inc.,  and 
the  defendant,  the  Philadelphia 
Daily  News,  Inc. 

He  said  the  indebtedness  of 
the  News  to  McCloskey  enter¬ 
prises  on  Dec.  9,  1957,  and  at 
the  present  time,  was  and  is  $3,- 
991,343.47. 

“This,”  he  said,  “represents 
loans  to  the  News,  Inc.  during 
the  approximately  three  years 
since  the  acquisition  by  McClos¬ 
key  of  interest  in  the  News. 

“The  loss  in  the  operation  of 
the  Daily  News  during  the  fiscal 
year  ended  June  30,  1957  was 
$1,882,351.50  and  the  loss  from 
July  1,  1957  to  Nov.  30,  1957 
was  $519,305.44,”  he  said. 

“In  the  month  of  November 
1957,  which  is  for  newspapers 
the  most  profitable  month  in  the 
year,  the  Daily  News  lost  $95,- 
803.'74.  In  the  last  week  of  op¬ 
eration  prior  to  the  signing  of 
the  Dec.  9,  agreement,  the  loss 
was  $21,953. 

“During  this  period,  it  had 
become  obvious  that  unless  Mc¬ 
Closkey  enterprises  were  will¬ 
ing  to  continue  to  advance  money 


to  the  Daily  News  in  approxi¬ 
mately  the  same  substantial 
amounts  as  in  the  past,  plus 
amounts  necessary  to  pay  in¬ 
stallments  falling  due  on  the 
outstanding  indebtedness  of  the 
company,  such  as  the  chattel 
mortgage  held  by  the  bank  on 
the  presses  in  the  amount  of 
$585,500,  the  operation  of  the 
paper  would  have  to  be  forth¬ 
with  terminated  and  its  em¬ 
ployees  discharged.” 

Mr.  Katz  had  pleaded  with 
the  court  for  a  delay  in  the 
proceedings  because  he  said  he 
had  been  in  touch  with  other 
parties  who  might  be  interested 
in  buying  the  paper.  He  did  not 
name  them,  however,  but  said 
they  had  sought  more  informa¬ 
tion. 

Details  of  Agreement 

Attached  to  the  plaintiffs’ 
petition  was  the  Dec.  9  agree¬ 
ment  of  sale. 

Among  its  provisions  are  that 
the  buyer  assumes  and  agrees 
to  pay  the  unpaid  balance  “not 
to  exceed  $600,000,  due  on  the 
chattel  mortgage  covering  the 
new  presses.” 

The  agreement,  made  part  of 
the  court  record,  states  fur¬ 
ther: 

“The  additional  consideration 
shall  be  $500,000,  payable  Dec. 
31,  1958,  subject  to  adjustment 
as  follows: 

“If  operation  losses  are  $350,- 
000  or  less  for  the  12  months 
ending  Dec.  9,  1958,  the  full  ad¬ 
ditional  consideration  shall  be 
paid. 

“For  exact  dollar  of  operating 
losses  exceeding  $350,000  dur¬ 
ing  that  period,  such  additional 
consideration  shall  be  reduced 
by  a  like  amount. 

“If  losses  exceed  $500,000  at 
any  time  within  the  12  months 
period.  Buyer  is  entitled  per¬ 
manently  to  discontinue  publi¬ 
cation  and,  if  Buyer  does  so, 
it  shall  have  no  obligation  for 
any  payment  to  seller  of  any 
such  additional  consideration.” 

Contract  Liabilities 

The  Buyer  accepts  as  liabili¬ 
ties  written  employment  con¬ 
tracts  with  not  more  than  five 
executives,  having  terms  not  ex¬ 
ceeding  two  years. 

On  the  question  of  labor  rela¬ 
tions,  the  agreement  states: 
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“Seller  further  represents  and 
warrants,  also  to  survive  traw- 
fer  and  payment  that  there  art 
outstanding  no  provision  of  col¬ 
lective  bargaining  agreementi 
and  other  labor  arrangement! 
or  understanding  which  would 
interfere  with  the  free  right  of 
buyer  to  alter  production  sched¬ 
ules,  change  shifts,  or  lay-off 
employees,  except  for  severance 
pay  obligations,  seniority  rules 
and  differences  in  shifts,  scalei, 
or  premiums.” 

More  than  100  employees  were 
discharged  when  the  new  man¬ 
agement  took  over  and  a  change 
was  made  to  a  one  shift  opera¬ 
tion. 

The  agreement  states  that  the 
“Buyer  is  willing  to  acquire  the 
News  to  continue  publishing  it 
in  the  public  interest,  although 
it  cannot  guarantee  to  do  so  for 
any  specific  period.” 


Venezuelan  Press  i 
Freedom  Sought 

New  moves  against  press  cen¬ 
sorship  in  dictator-ruled  Vene¬ 
zuela  were  ordered  at  a  meeting 
of  the  Executive  Committee  of 
the  Inter-American  Press  Asso¬ 
ciation  in  New  York  Jan.  20. 

The  committee  resolved  “to 
continue  to  struggle,  by  all  , 
means  available,  for  the  free- 
dom  of  all  newspapermen  im¬ 
prisoned  in  Venezuela  and  for  j 
restoration  of  freedom  of  the  j 
press.” 

The  group  requested  the  presi¬ 
dent  of  lAPA,  John  T.  O’Rourke, ; 
editor  of  the  Washington  j 
(D.  C.)  Daily  News,  to  “insure 
that  the  membership  is  kept 
fully  and  promptly  informed  of 
all  events  connected  with  free¬ 
dom  of  expression  in  Venezuela 
and  that  members  be  urged  to 
publish  as  fully  as  possible  news 
of  the  situation  and  to  comment 
editorially  on  these  events.” 

Jules  Dubois,  Chicago  Trib¬ 
une,  chairman  of  the  lAPA 
Committee  on  Freedom  of  the 
Press,  reported  that  the  life  of 
imprisoned  Miguel  Angel  Cap-  . 
riles,  editor  of  La  Esfera  and  ^ 
Ultimas  Noticias,  is  in  danger. 

Dictatorship  of  Gen.  Marcos 
Perez  Jiminez  fell  Jan.  22  and 
he  fled  the  country  hy  plane,  as 
a  result  of  popular  uprising 
which  began  Jan.  1.  Newspa¬ 
pers  were  not  published  during 
the  last  week  of  the  regime. 


Price  Increase 

Baton  Rouge,  ^ 
The  Baton  Rouge  Morning 
Advocate  has  raised  its  Sunday 
edition  price  from  10c  to  iBc.  i 
The  daily  was  increased  from  1 
$1.75  to  $1.96  a  month.  • 
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Seminar  in  March 
On  ‘Living  in  Space  Age’ 


University  Park,  Pa. 

Newspapermen  from  the 
Northeast  will  get  a  personal, 
top-level  briefing  on  problems  of 
“Living  in  the  Space  Age”  at 
the  eighth  annual  press  seminar, 
March  21-22,  on  the  Pennsyl¬ 
vania  State  University  campus 
here. 

This  is  believed  to  be  the  first 
seminar  for  newspapermen  on 
this  subject.  Frequent  opportun¬ 
ities  will  be  rovided  during  the 
sessions  to  get  down  to  brass 
tacks  in  discussing  the  space 
age  by  asking  questions  of  the 
experts  and  getting  the  latest 
information. 

“Because  of  the  importance 
of  the  seminar  we  are  opening 
it  to  newspapers  in  the  states 
bordering  Pennsylvania  and  to 
the  District  of  Columbia,”  said 
George  A.  Scott,  editor  of  the 
Clearfield  (Pa.)  Progress  and 
president  of  Pennsylvania  So¬ 
ciety  of  Newspaper  Editors 
which  is  sponsoring  the  seminar 
with  the  University. 

“First  priority  will  be  given 
to  newspapermen  from  Penn¬ 
sylvania,”  he  said.  “I  believe 
this  is  the  kind  of  conference 
which  will  attract  not  only  edi¬ 
tors  and  publishers  but  science 
writers,  ^itorial  writers,  and 
other  newspaper  specialists,”  he 
added. 

The  seminar  will  include  top¬ 
ics  concerned  with  the  space  age 
only.  It  does  not  deal  with 
strictly  professional  problems  of 
the  press. 

Among  the  speakers  are: 

Dr.  Hugh  Odishaw,  executive 
secretary  of  the  U.  S.  National 
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Committee  for  the  IGY.  Topic: 
“The  U.  S.  Press — Helpmeet  or 
Hindrance  in  the  IGY.” 

Dr.  John  P.  Hagen,  director, 
Project  Vanguard,  on  “Earth 
Satellites — Why  Bother?” 

Dr.  Donald  Menzel,  director  of 
Harvard  Observatory,  on  “The 
Mystery  of  the  Flying  Saucer.” 

Dr.  Andre  Simonpietri,  as¬ 
sociate  director.  Division  of  In¬ 
ternational  Relations,  National 
Research  Council,  on  “Uniting 
the  World  through  Science,”  a 
description  of  important  work 
by  international  scientific  or¬ 
ganizations. 

Dr.  Ernst  Stuhlinger,  direc¬ 
tor,  Research  Projects  Office, 
Army  Ballistic  Missile  Agency, 
on  “Space  Travel  between 
Planets.” 

Earl  Ubell,  science  editor. 
New  York  Herald  Tribune,  on 
“Interpreting  the  Space  Age.” 

Dr.  R.  F.  Mettler,  vice-presi¬ 
dent,  Space  Technology  Labora¬ 
tories,  Ramo-Woolridge  Corp., 
on  “Living  in  the  Space  Age.” 

Dr.  Herbert  Friedman,  Head 
of  the  Electronic  Optics  Branch, 
Naval  Research  Laboratory,  on 
“The  Sun  and  the  Earth’s 
Outer  Atmosphere.” 

Penn  State’s  President,  Dr. 
Eric  A.  Walker,  who  is  vice- 
chairman  of  the  President’s 
Committee  for  Scientists  and 
Engineers,  and  general  chair¬ 
man  of  the  President’s  Confer¬ 
ence  on  Small  Business,  will 
participate. 

Conference  coordinator  is  Dr. 
A.  H.  Waynick,  head  of  Penn 
State’s  Department  of  Electrical 
Engineering,  a  member  of  IGY’s 
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national  committee  and  of  the 
U.  S.  Technical  Panel  on  the 
Ionosphere. 

Those  who  wish  to  attend 
should  write  to  T.  Reed  Fergu¬ 
son,  Extension  Conference  Cen¬ 
ter,  University  Park,  Pa.  Ses¬ 
sions  will  take  place  in  the 
Nittany  Lion  Inn  on  the  campus. 
Accommodations  may  be  ar¬ 
ranged  through  Mr.  Ferguson. 


David  Miller 
Dies  at  88 

Allentown,  Pa. 

David  A.  Miller,  88,  President 
and  co-publisher  of  the  Call- 
Chronicle  Newspapers  and  ac¬ 
tive  in  the  business  until  last 
August,  died  Jan.  22  after  a 
long  illness. 

Mr.  Miller  headed  the  corpo¬ 
ration  which  publishes  the 
Morning  Call,  Evening  Chroni¬ 
cle  and  Sunday  Call-Chronicle. 
The  co-publisher  is  Major  J.  C. 
Schumberger.  Two  of  Mr.  Mill¬ 
er’s  sons  are  active  in  the  cor¬ 
poration.  They  are  Donald  P. 
Miller,  executive  vicepresident, 
and  Samuel  W.  Miller,  vice- 
president. 

After  his  graduation  from 
Muhlenberg  College  in  1894,  Mr. 
Miller  joined  the  Morning  Critic. 
The  following  year  he  became 
one  of  the  owners  and  the  name 
was  changed  to  the  Morning 
Call. 

He  sold  most  of  his  interest  in 
1920  but  in  1934  bought  a  share 
back  and  became  co-owner  with 
Major  Schumberger  and  the  late 
Royal  W.  Weiler.  In  1935  the 
three  purchased  the  Chronicle 
and  News,  an  evening  paper. 

Mr.  Miller  held  membership  in 
the  Associated  Press  since  Jan. 
1,  1906. 


Denver  Post 
Lowers  Rate 
To  Big  Stores 

Denver,  Colo. 

The  Denver  Post,  in  a  new 
retail  rate  card  effective  March 
1,  announced  lower  advertising 
rates  for  the  city’s  biggest  ad¬ 
vertisers. 

Post  advertising  officials  said 
they  expect  to  pick  up  an  addi¬ 
tional  million  lines  in  the  next 
year  from  The  May  Co.  and  the 
Denver  Dry  Goods  Co.  under 
the  new  rate.  This  would  mean 
an  additional  $320,000  in  grross 
revenue. 

The  new  low  bulk  rate  of  32 
cents  a  line  daily  applies  to  ad¬ 
vertisers  who  contract  for  a 
minimum  of  2,500,000  lines  in 
one  year.  The  old  rate  was  34 
cents  a  line  to  the  largest  retail 
user,  the  same  rate  as  to  the 
small  advertisers. 

The  new  Post  rates  range  up¬ 
ward  to  39.5  cents  for  the  lowest 
bulk  contract  of  2,480  lines  in 
local  advertising.  The  open  daily 
rate  goes  to  50  cents  a  line. 

Lowest  local  retail  rate  on 
Sundays  for  the  large  adver¬ 
tisers  will  be  39  cents  a  line. 
Other  rates  run  up  to  55  cents 
on  Sundays. 

The  Post’s  rates  for  national 
advertisers  run  up  to  62  cents 
a  line  daily  and  84  cents  for 
Sundays. 

The  Post  linage  in  1957  was 
slightly  more  than  34,328,000 
lines,  a  decrease  from  1966  of 
676,299  lines,  advertising  depart¬ 
ment  officials  said.  The  Scripps- 
Howard  group’s  Rocky  Moun¬ 
tain  News,  morning,  showed  a 
1957  linage  gain  of  211,037  lines 
to  22,755,108. 
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Some  Changes  Made 
In  Promotion  Contest 


Sixteen  plaques  and  32  certifi¬ 
cates  of  merit  awards  for  out¬ 
standing  newspaper  promotion 
will  be  given  in  Editor  &  Pub¬ 
lisher’s  23rd  annual  News¬ 
paper  Promotion  Contest.  Pre¬ 
sentations  will  be  made  at  the 
National  Newspaper  Promotion 
Association  convention  in  Pitts¬ 
burgh,  May  4-7. 

Robert  U.  Brown,  president 
and  editor  of  E&P,  will  make 
the  presentation  at  the  Awards 
Dinner  in  the  Penn-Sheraton 
Hotel  on  Monday,  May  5. 

Categories  Broadened 

In  order  to  stimulate  interest, 
simplify  the  preparation  of  en¬ 
tries,  and  accomodate  the  in¬ 
creased  efforts  in  several  pro¬ 
motion  areas,  E&P  and  NNPA, 
co-sponsors  of  the  awards  com¬ 
petition,  have  revised  the  pro¬ 
motion  categories  receiving 
awards. 

The  national  advertising  pro¬ 
motion  classification  has  been 
sub-divided,  with  separate 
awards  offered  for  national  ad¬ 
vertising  trade-paper  promotion, 
national  direct  mail,  and  na¬ 
tional  advertising  presentations. 

A  new  classification  for  re¬ 
search  has  also  been  added.  Re¬ 
search  of  any  type — market  re¬ 
search,  motivation  reader 
survey,  pantry  inventory,  etc. — 
for  advertising,  circulation  or 
any  other  promotion  purpose, 
may  be  entered  in  this  new 
category. 

As  in  previous  years,  awards 
will  also  be  made  for  retail  ad¬ 
vertising  promotion,  classified 
promotion,  circulation  promo¬ 
tion,  and  public  relations 
(foiTOerly  called  public  service) 
promotion.  Separate  prizes  will 
be  awarded  to  newspapers  with 
over-50,000  and  un(ler-50,000 
circulations  in  all  categories,  as 
usual. 

Entry  Deadline  April  1 

All  newspaper  entries  are  to 
be  shipped  to  Carl  Bruegge- 
meyer.  Public  Relations  Director 
of  the  Pittsburg  Post-Gazette, 
Pittsburgh  30,  Pa.  He  is  the 
NNPA  Contest  Chairman. 

All  entries  are  to  be  identified 
with  name  of  newspaper,  classi¬ 
fication  designation,  and  circula¬ 
tion  group  (over  50,000  or 
under-50,000).  Editor  &  Pub¬ 
lisher  will  mail  shipping  labels 
and  identification  stickers  to  all 
newspapers  for  use  in  the  con¬ 
test.  When  submitting  more 
than  one  entry  in  a  classifica¬ 
tion,  each  entry  must  be  labeled. 


Entries  will  be  returned  express 
collect,  only  when  indicated,  or 
may  be  picked  up  after  exhibi¬ 
tion  at  the  Convention.  All  en¬ 
tries  must  be  shipped  post-paid, 
and  no  collect  packages  can  be 
accepted. 

Entries  not  returned  will  be¬ 
come  part  of  the  NNPA  con¬ 
tinuing  library  of  newspaper 
promotion,  maintained  and  cir¬ 
culated  for  exhibit  purposes  by 
John  E.  Marston,  of  Michigan 
State  University’s  School  of 
Journalism. 

A  panel  consisting  of  Pitts¬ 
burgh  advertising,  agency, 
newspaper  and  public  relations 
executives  will  judge  the  com¬ 
petition  in  mid-April. 

Complete  contest  rules  and  in¬ 
structions  will  be  published  in 
E&P’s  next  isue. 


Bunnelle  on  List 
For  AP  Board 


Robert  Bunnelle,  Publisher  of 
the  Asheville  (N.  C.)  Citizen, 
has  been  nominated  for  a  direc¬ 
torship  of  the  Associated  Press. 
He  is  a  former  staff  correspond¬ 
ent  and  executive.  Paul  Miller, 
President  of  Gannett  Newspa¬ 
pers,  is  the  first  ex-employee  of 
AP  to  serve  on  the  governing 
board. 

Others  nominated  for  the 
April  21  election  are:  Benjamin 
M.  McKelway,  Washington  Star, 
President;  John  R.  Reitemeyer, 
Hartford  Courant;  Richard  W. 
Clarke,  New  York  News;  W.  H. 
Cowles,  Spokane  Spokesman-Re¬ 
view;  N.  R.  Howard,  Cleveland 
News,  and  Raymond  L.  Spang¬ 
ler,  Redwood  City  Tribune — all 
incumbents. 

Also  Edward  E.  Lindsay,  De¬ 
catur  Herald;  Frank  S.  Hoag 
Jr.,  Pueblo  Chieftain;  Buell  W. 
Hudson,  Woonsocket  Call;  James 
Kerney  Jr.,  Trenton  Times;  and 
Frank  Jenkins,  Klamath  Falls 
Herald-News. 


Rejoins  S.F.  News 

San  Francisco 
Don  Wilson,  formerly  circula¬ 
tion  director  of  the  Pasadena 
(Calif.)  Independent,  Star- 
News,  has  rejoined  the  San 
Francisco  News  as  assistant  cir¬ 
culation  manager.  He  formerly 
was  managing  director  of  the 
California  Newspaperboy  Foun¬ 
dation. 


AUTO  SUGGESTION — The  Rev.  L.  D.  Foreman,  chaplain  of  the  Capital 
Citizens  Council,  a  segregationist  group,  urged  members  to  put  stickers 
like  the  one  he  holds  on  their  automobile  bumpers.  It  is  part  of  the 
campaign  against  the  Arkansas  Gazette,  following  its  editorial  crusade 
for  maintenance  of  law  and  order  in  the  Little  Rock  school  crisis. 


Newspapers’ 
Promotion 
On  TV  Film 

Boston 

The  technique  of  using  filmed 
commercials  to  sell  newspapers 
by  television  is  underway  here. 
A  20-second,  16  mm.  sound-on- 
film  spot  featuring  Irehne  Hen¬ 
nessey,  network  TV  personality, 
was  made  by  Dephoure  studios 
for  the  Hearst  Newspapers, 
Record-American-Sunday  Ad¬ 
vertiser,  to  exploit  a  new  Social 
Security  contest. 

The  film  was  put  on  three 
Boston  stations  and  one  in  Man¬ 
chester,  N.  H.,  one  in  Portland, 
Me.,  and  one  in  Providence,  R.I. 
A  unique  mechanical  factor  was 
worked  out  in  which  the  20- 
second  voice  track  was  tran¬ 
scribed  on  discs  and  circulated 
to  22  stations  throughout  the 
newspapers’  circulation  territory 
in  the  six  states. 

The  promotion  was  engi¬ 
neered  by  Mark  Finley,  promo¬ 
tion  manager  of  the  Hearst 
Newspapers  in  Boston.  Sam 
Bomstein,  Win  Brooks,  and  Jim 
Murphy,  editors  of  the  three  pa¬ 
pers,  originally  urged  the  use 
of  television  to  sell  newspapers. 

James  H.  McGaffigan,  business 
manager  of  the  Hearst  News¬ 
papers,  gave  the  plan  the  green 
light,  and  details  of  station  cov¬ 
erage  patter  were  worked  out 
by  Charles  Mungie,  circulation 
director. 

In  addition  to  television,  the 
Hearst  newspapers  used  nearly 
50  weekly  and  daily  newspapers 
as  well  as  a  saturation  showing 
on  subway  posters,  railroad  sta¬ 
tion  posters,  car  cards  and  its 
own  wagon  posters. 

The  promotion  is  based  on  So- 
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cial  Security  numbers.  Readers 
are  urged  to  fill  out  a  coupon 
with  their  SS  number,  paste  the 
coupon  on  a  postcard  and  send 
it  to  the  newspaper.  Numbers 
are  printed  at  various  times  in 
the  newspapers,  and  those  whose 
numbers  appear  receive  cash 
awards  ranging  from  ?25  to 
$200  up  to  a  total  of  $7,500  a 
week. 

• 

Press  Wireless  Case 
Suggested  in  Inquiry 

Washington 
A  staff  memorandum  for 
House  Subcommittee  on  Legis¬ 
lative  Oversight  has  laid  the 
ground  work  for  an  inquiry  into 
the  reasons  why  Press  Wireless, 
Inc.  was  denied  authority  to 
give  service  from  the  national 
political  conventions  in  compe¬ 
tition  with  Western  Union. 

Other  areas  of  investigation 
outlined  for  the  Congressmen 
are  the  acceptance  of  industry 
favors  by  members  of  the  Fed¬ 
eral  Communications  Commis¬ 
sion  and  diversion  from  its 
stated  policies  of  granting  sta¬ 
tion  licenses  to  the  advantage 
of  large  established  companies. 

• 

Bancroft  and  Eads 
Leaving  Washington 

Washington 
One  of  the  capital’s  best 
known  husband-and-wife  teams 
is  quitting  the  Washington  news 
scene  to  take  up  residence  in 
Florida. 

Griffing  Bancroft  and  Jane 
Eads  will  leave  about  Feb.  1. 
Mr.  Bancroft  has  been  given 
leave  of  absence  from  his  posi¬ 
tion  as  news  commentator  for 
Columbia  Broadcasting  System, 
and  Miss  Eads  is  resigning  from 
the  Associated  Press  after  many 
years  of  news  reporting  and  fea¬ 
ture  columning. 
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By  Robert  B.  McIntyre 


Reader  Cost  Patterns 
Of  Print  Media  Told 


Chicago 

Costs  of  getting  readers  of 
black-and-white  national  adver¬ 
tising  in  newspapers,  general 
magazines,  women’s  magazines 
and  Sunday  supplements  were 
compared  for  the  first  time  in 
a  presentation  made  before  the 
Newspaper  Advertising  Execu¬ 
tives  Association. 

Fred  W.  Pitzer,  Jann-Kelley, 
Inc.,  New  York,  and  a  director 
of  the  American  Association  of 
Newspaper  Representatives  pre¬ 
pared  and  delivered  the  10-chart 
showing.  He  called  it  the  “first 
across-the-board  comparison  of 
print  media  all  based  on  the 
same  readership  research.” 
Studies  by  Dr.  Daniel  Starch  for 
the  five  years  1951-1956  fur¬ 
nished  the  fig^ures.  The  chai'ts 
are  being  sent  to  the  11  Chap¬ 
ters  of  AANR  in  major  cities. 
It  is  available  in  slide-screen 
chart  and  easel  form  for  group 
and  desk  presentations. 

Wh.1t  Advertiser  Gets 

Punch-line  was  a  chart  an¬ 
swering  a  food  advertiser’s  ques¬ 
tion:  “What  do  I  get  in  women 
noters  for  my  own  advertising 
when  I  spend  a  million  dollars 
for  space  in  each  medium?” 

The  answer:  In  general  maga¬ 
zines  —  55,000,000  women  not¬ 
ers;  women’s  magazines,  72,- 
000,000;  national  Sunday  sup¬ 
plements,  99,000,000;  and  daily 
newspapers  125,000,000. 

“By  using  daily  newspapers 
instead  of  national  Sunday  sup¬ 
plements,  his  (the  advertiser) 
bonus  market  is  equal  in  num¬ 
ber  to  all  the  metropolitan  mar¬ 
kets,  all  of  them  noting  his  na¬ 
tional  food  advertising. 

“Using  dailies,  instead  of 
women’s  magazines,  his  bonus 
is  equal  in  number  to  all  mar¬ 
ried  women  in  all  urban  and  all 
niral  places  —  plus  all  single 
prls  over  14  —  all  of  them  not¬ 
ing  his  advertising. 

“Spending  a  million  dollars 
in  daily  newspapers,  instead  of 
general  magazines,  his  bonus 
market  noting  his  advertising  is 
equal  to  every  female  age  10 
and  over  in  the  United  States,” 
Mr.  Pitzer  said. 

In  the  first  chart  shown,  Sun¬ 
day  supplements  were  compared 
with  general  and  women’s  maga¬ 
zines.  Full  page  ads  were 
studied  in  This  week,  American 


Weekly  and  Parade  for  the  sup¬ 
plements,  and  in  Saturday  Eve¬ 
ning  Post,  Life,  Look,  Ladies 
Home  Journal,  Good  Housekeep¬ 
ing,  McCall's,  Family  Circle  and 
U'omen’s  Day. 

In  the  general  magazines, 
23%  women  noted  the  full 
pages;  women’s  magazines,  26% 
and  Sunday  supplements,  28%. 
The  “read  most”  per  thousand 
was  6%  for  general  and  women’s 
magazines;  and  5%  for  national 
Sunday  supplements.  Had  the 
last  two  listed  magazines  been 
omitted,  the  women’s  magazine 
noting  would  have  been  25%  in¬ 
stead  of  26%,  while  “read  most” 
would  have  remained  the  same. 

As  compared  to  the  full  pages 
in  the  magazines  and  supple¬ 
ments,  288  studies  of  standard 
format  papers  showed  a  median 
size  of  784  lines;  their  median 
readership,  28%  noting;  12% 
read  most. 

Mr.  Pitzer  pointed  out  that 
this  advertising  readership  is  by 
women  readers  of  the  total  daily 
newspaper,  not  only  among  those 
readers  who  read  the  food  sec¬ 
tion  or  a  particular  page. 

Cost  of  national  food  adver¬ 
tising  (based  on  full  pages, 
magazines;  784  lines  newspa¬ 
pers)  per  thousand  circulation 
was  shown  as: 

General  Magazines:  (Life, 
SEP,  Look)  16,500,000  circula¬ 
tion,  $4.17;  Women’s  Magazines 
(LHJ,  McC,  GH)  14,250,000  cir¬ 
culation,  $3.67 ;  Sunday  Supple¬ 
ments  (TW,  AW,  P,  FW)  34,- 
600,000  circulation  $2.84. 

Daily  Newspapers:  165,  with 
35,000,000  circulation,  $2.24 ; 
245,  with  40,000,000,  $2.37;  400 
with  45,000,000,  $2.-53;  and  660, 
with  50,000,000,  $2.82. 

Mr.  Pitzer  pointed  out  that 
an  advertiser  can  buy  35,000,- 
000  daily  circulation  for  $20,- 
000  less  than  the  same  amount 
of  national  Sunday  supplement 
circulation,  or  he  can  buy  5,- 
000,000  more  daily,  circulation 
for  about  the  same  amount. 

Unmatched 

“In  all  of  these  comparisons, 
the  daily  newspaper  costs  per 
1,000  circulation  are  un¬ 
matched,”  he  observed. 

Commenting  on  the  different 
numbers  of  newspapers  listed 
with  costs  per  thousand,  he  said 
this  was  the  minimum  number 
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an  advertiser  could  buy  within 
the  dollar  cost  for  each  circula¬ 
tion  bracket. 

“If  he  becomes  selective,  the 
advertiser  can,  within  the  same 
budget,  double  the  number  of 
newspapers  he  buys,  although 
his  total  circulation  might  be 
reduced,”  he  explained. 

There  were  charts  for  those 
media  buyers  Mr.  Pitzer  de¬ 
scribed  as  “victims  of  media’s 
own  Hidden  Persuaders,”  who 
want  to  “buy  box  car  numbers 
at  the  five  and  ten  cent  store.” 

“For  this  segment  of  media 
buyers  there  has  been  developed 
pass-along  readership  data  of 
magazines,”  he  said.  'The  largest 
ever  devised  is  Life’s  figure  of 
two  women,  two  men  and  one 
juvenile  reader  for  each  copy. 
Applying  two  women  readers 
per  copy  to  all  three  general 
magazines  will  still  not  compare 
with  daily  newspaper  advertis¬ 
ing  readership  efficiency.” 

Other  Clasxifirations 

Other  Classifications  studied 
other  than  food  included: 

Liquor:  A  black  and  white 
full  page  in  Life  will  receive 
a  men’s  noting  of  20% ;  in  news¬ 
papers  a  680-line  ad  receives 
20%  men’s  noting. 

Men’s  Clothing:  A  half-page 
black  and  white  in  Life  or  SEP 
averages  20%  men’s  noting.  In 
dailies  320  lines  receives  25% 
men’s  noting. 

Cosmetics:  In  Ladies  Home 
Journal,  black  and  white  half¬ 
pages  received  women’s  noting 
of  12%.  In  dailies,  200  lines  re¬ 
ceived  16%  women’s  noting. 

A  final  chart  showed  costs  per 
thousand  for  medical  advertis¬ 
ing.  Compared  were  a  column  ad 
in  magazines  with  160  lines  in 
newspapers.  General  magazines 
cost  $1.19;  women’s  magazines, 
$1.03 ;  Sunday  supplements,  .58c, 
while  newspapers  ranged  from 
46  cents  for  165  newspapers  to 
73  cents  per  thousand  for  1,588 
newspapers  with  57,000,000  cir¬ 
culation. 


Agency  Exec 
Cites  ‘Deadly 
Illusions’ 

Chicago 

Newspaper  advertising  starts 
on  second  base  because  people 
have  been  conditioned  since 
childhood  to  believe  what  they 
read  in  their  newspaper,  Ernest 
A.  Jones,  president,  MacManus, 
John  &  Adams,  Inc.  told  mem¬ 
bers  of  the  NAEA. 

“It  is  this  magic  credibility 
built  up  over  generations  that 
keeps  newspapers  at  the  top  of 
nearly  every  advertising  budg¬ 
et”,  the  advertising  agency  ex¬ 
ecutive  said.  “This  willingness- 
to-believe  is  translated  fi’om  the 
newspaper’s  editorial  columns  to 
its  advertising  columns.  The 
statement  “I  read  it  in  the  news¬ 
paper”  is  used  by  most  people 
with  a  finality  they  extend  to  no 
other  medium.” 

Mr.  Jones  cited  “four  deadly 
illusions”  which  he  feels  are  de¬ 
structive  to  the  efficiency  of  ad¬ 
vertising  and  merchandising.  He 
called  these: 

(1)  The  Average  Man  Illu¬ 
sion:  “Americans  are  not  aver¬ 
age.  They  must  be  appealed  to 
as  individuals.” 

(2)  The  Magic  Button  Illu¬ 
sion:  “Motivational  research  is 
a  guide  and  not  a  gimmick.  It  is 
a  valuable  tool  but  never  an  end 
in  itself.  Good  advertising  is  not 
made  by  pushing  a  button  but 
by  pushing  a  brain.” 

(3)  The  Madison  Avenue  Il¬ 
lusion:  the  apparent  tendency  to 
picture  advertising  people  in 
novels,  plays  and  articles  as  “ir¬ 
responsible  screwballs,  always 
in  bad  taste  and  often  operating 
beyond  the  bounds  of  the  law.” 

“I  have  spent  all  of  my  adult 
life  in  advertising  and  I  do  not 
know  them.  I  do  know  plenty  of 
hard-working,  clean-living  men 
who  have  made  advertising  their 
profession  and  who  love  that 
profession  and  hope  their  sons 
will  enter  it. 

(4)  The  Illusion  that  “adver¬ 
tising  has  some  divine  right  to 
the  eyes  and  ears  and  minds  of 
the  public.  The  consumer  is  run¬ 
ning  out  of  time  and  he  is  run¬ 
ning  out  of  patience.  The  big 
trick  is  not  to  make  a  sales  im¬ 
pression  but  to  engage  his  at¬ 
tention  at  all.  Today  it  is  pos¬ 
sible  for  a  company  with  unin¬ 
tegrated  advertising  to  hide 
from  its  public  despite  a  multi¬ 
million  dollar  ad  budget.” 
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New  Ad  Film  Keyed 
To  Creative  Freedom 

Chicago  ways,  Wishbone  Salad  Dressing 
A  color  motion  picture  that  Company,  and  Kroger  Stores. 


dramatizes  the  versatility  of 
newspaper  advertising,  produced 
for  the  Bureau  of  Advertising, 


Creative  Freedom 
Advertising  agencies  and  ad- 


was  given  its  premiere  before  vertisers  are  urged  to  “put  the 
the  Newspaper  Advertising  Da  Vincis  of  advertising  to  work 


Executives  Association  on  Mon¬ 
day. 

“Versatility  Unlimited”  com- 


on  your  newspaper  advertising 
campaigns. 

“More  and  more,  advertisers 


plements  the  Bureau’s  produc-  are  beginning  to  appreciate  just 
tion,  “People,  Profits  and  You.”  how  much  creative  freedom  the 
In  dramatic  sequences  built  newspaper  olfers  them,”  the 
around  the  versatility  of  the  narrator  declares.  “Some  have 
renaissance  genius,  Leonardo  da  discovered  that  the  only  limita- 
V’inci,  it  tells  how  newspapers  tions  are  those  of  their  own 
are  being  used  profitably  to  pro-  imagination.  When  top  talent 
mote  goods  and  services.  Last  with  creative  imagination  is  put 
year’s  film  explained  why  news-  on  your  newspaper  advertising 
papers  are  used.  job,  a  whole  new  world  opens  up. 

“The  newspaper  gets  action 
Ma<iler  .Salesman  on  every  page— that’s  the  set¬ 

ting  for  your  advertising.  It 
“In  today’s  marketing  renais-  is  the  calendar  and  catalyst  of 
sance,  advertising  must  do  most  social  and  commercial  move- 
of  the  selling  job”,  Larry  Thor,  ment  in  any  community.” 
the  narrator,  states  in  an  open-  Among  those  backing  such 
ing  scene.  “Only  the  newspaper  assertions  is  Jerry  Reshkin,  of 
— that  master  salesman  —  can  Allmayer,  Fox  and  Reshkin, 


give  you  adaptability.” 


which  handles  advertising  for 


The  scene  is  a  gigantic  stage  Wishbone  Salad  Dressing  Com 


setting  created  by  daVinci  him¬ 
self.  In  different  arched  back¬ 
grounds,  models  of  the  master’s 


pany.  This  firm  used  many 
small  “needlesharp  ads”  scat¬ 
tered  through  the  same  issue 


amazing  inventions,  provide  newspaper.  Its  newspaper 

keys  to  describe  the  comparable  investment  grew  from  $30,000 
versatility  of  the  newspaper  to  $750,000  in  less  than  six 
press  as  an  advertising  medium,  years.  The  campaign  spread 
Outstanding  advertisers  and  news- 

agency  executives  step  into  the  "’arkets. 

picture  to  substantiate  general  „  A  silhouette  representing  Mr. 
claims  maHo  Rcshkin  appears  on  the  screen 


DaVinci  and  Tkor 

throughout  by  views  of  the 
models  of  da  Vinci’s  most  un- 
usu.al  inventions,  requires  only 
26  minutes  to  see,  one  minute 
longer  than  last  year’s  picture. 
It  was  produced  under  the  super¬ 
vision  of  Edward  A.  Falasca, 
promotion  manager  of  the  Bu¬ 
reau  of  Advertising,  by  Trans¬ 
film,  in  Hollywood.  Charles 
Wesserman  directed  and  Tom 
Whitesell,  of  Transfilm,  w’as  the 
producer.  Models  of  da  Vinci’s 
inventions  were  loaned  by  Inter¬ 
national  Business  Machines. 

Regional  Showings 

Mr.  Falasca  told  the  audience 
that,  like  “People,  Profits  and 
You”,  already  seen  by  more  than 
30,000  top  leaders  in  the  field, 
the  new  film  will  be  made  avail¬ 
able  to  member  newspapers  on 
a  sales  or  rental  basis  for  local 
showings  as  soon  as  prints  be¬ 
come  available.  The  Bureau’s 
five  offices  are  now  scheduling 
regional  showings  before  adver¬ 
tiser  and  agency  executives. 


claims  made  that  for  advertisers 
the  newspaper  “demonstrates, 
spot-sells  with  repeated  low- 
cost  ads  . . .  introduces  a  product 
and  saturates  a  new  area  with 
hard-hitting  advertising  .  .  . 


and  says: 


Umited  Budget 

“With  our  limited  budget  we 
decided  to  go  into  newspapers. 


reaches  the  public  with  speed  We  found  the  small-space  ad 
when  and  where  you  want  and  technique  did  the  job  for  us. 
builds  the  identity  of  your  prod-  The  retailer  and  the  jobber  see 
uct.”  your  ad  just  as  the  consumer 

“With  unlimited  creative  free-  And  when  you  visit  them. 


uct.”  your  ad  just  as  the  consumer 

“With  unlimited  creative  free-  And  when  you  visit  them, 

dom,  the  newspaper,  which  is  flash  these  ads— -real 

always  selling,  is  the  medium  ta^&'ale  evidence  of  the  adver- 
to  do  this  job”,  the  narrator  con-  tising  support  you  are  giving 
eludes.  “It  has  already  done  them. 


half  the  advertiser’s  job  by 
offering  an  audience  that  is  vast 
and  varied.” 


Testimonial 

Similarly  in  a  later  sequence 


Wine  Board  To  Use 
123  Newspapers 

San  Francisco 
The  Wine  Advisoiy  Board 
will  use  123  newspapers  in  76 
markets  in  a  multi-media,  five¬ 
pronged  ad  campaign  (via  Roy 
S.  Durstine,  Inc.)  which  will 
extend  through  June. 

The  six-month  campaign  is 
scheduled  to  attain  full  speed 
in  February. 


Typical  newspaper  advertisers  Archie  Mishkin,  president  of 
mentioned  by  name  or  quoted  Bayuk  Cigars,  testifies: 
in  the  film  to  show  how  to  use  “The  newspaper  is  really  the 
newspapers  include  Wrigley’s  action  medium  for  rapid-fire 
gum,  Smirnoff  Vodka,  Schenley’s  turnover.  We  are  confident  our 
Ancient  Age  Bourbon,  DeSoto,  concentrated  newspaper  adver- 
Tidewater  Oil,  Buick,  Cott  Bev-  tising  proved  to  be  our  most 
erages,  Bayuk  Cigars,  Ken’l  Ra-  productive  campaign  in  many 
tion  Dog  Food,  Winston,  Marl-  years.  We  know  that  it  is  help- 
boro,  Joseph  Schlitz  Brewing  ing  to  maintain  the  rapid  tum- 
Company,  New  Haven  Railroad,  over  that  our  wide  distribution 
Northwest  Orient  Airlines,  Ply-  requires.” 

mouth,  Canadian  National  Rail-  The  film,  kept  entertaining 


McCrum  Appointed 

Appointment  of  Edwin  T.  Mc¬ 
Crum  as  manager  of  the  durable 
goods  division  of  This  Week’s 
marketing  department  was  an¬ 
nounced  this  week  by  Alden 
James,  executive  vicepresident 
and  advertising  director.  Mr. 
McCrum  has  been  associated 
with  the  magazine’s  marketing 
and  research  activities  for  the 
past  20  years. 


Group  Maps 
Improved  Ad 
Copy  Moves 

San  Francisco 
Basic  steps  toward  improved 
newspaper  advertising  reproduc¬ 
tion  were  mapped  at  sessions  of 
a  joint  committee  appointed  by 
the  Pacific  Newspaper  Mechani-  | 
cal  Conference  to  i-epresent  : 
newspaper  and  advertising  agen¬ 
cy  production  forces. 

The  committee  decided  to  es- 
tablish  a  program  for  the  inter-  * 
change  of  information  and  to 
provide  a  booklet  establishing 
facts  and  ground  rules  for  the 
joint  use  of  production  people 
on  both  sides  of  the  production 
problem. 

N.  B.  Cole,  production  traffic 
manager  of  BBDO’s  offices  here 
and  committee  chairman,  ex¬ 
pressed  general  satisfaction  with 
results  but  warned  that  “a  year 
or  two  of  work”  wall  be  required 
to  meet  the  goal  desired  by 
newspapers  and  agencies  alike. 

A  second  meeting  has  been 
called  for  July  and  a  pre-PNMC 
meeting  will  take  place  in  Sep¬ 
tember,  Mr.  Cole  said. 

The  additional  committeemen 
are  Monte  Solkover,  Pacific  Na¬ 
tional  Advertising  Agency,  Se- 
attle,  and  W.  E.  Gibbons,  pro¬ 
duction  manager,  Oregon  Jour¬ 
nal,  representing  the  Pacific 
Northwest;  and  Albert  Schoen- 
field,  Dan  B.  Miner  Co.,  Los  An¬ 
geles,  and  R.  G.  Burke,  produc¬ 
tion  manager,  San  Diego  ^ 
(Calif.)  Union-Tribune  repre¬ 
senting  Southern  California. 

The  committee  was  named  by 
Harry  Machum,  Oregon  Journal 
and  retiring  PNMC  president. 

• 

Motion  Pictures  Name  | 
New  Publicity  Chiefs 

Maurice  A.  Bergman,  associ¬ 
ated  with  the  motion  picture  in¬ 
dustry  for  30  years,  has  been 
named  to  the  newly  created  posi¬ 
tion  of  director  of  public  affairs  ^ 
for  the  Motion  Picture  .Associa¬ 
tion  of  America. 

Eric  Johnston,  the  president, 
said  Mr.  Bergman  will  head  a 
new  campaign  to  acquaint  the 
public  and  press  with  the  vital 
role  of  the  motion  picture  in  the 
world  today. 

In  another  industry  appoint¬ 
ment,  Howard  Strickling,  who 
headed  publicity  for  Metro- 
t  Goldwyn-Mayer,  was  made  di- 
.  rector  of  advertising,  publicity 
I  and  exploitation  for  Loew’s,  Inc., 

'  parent  company  of  M-G-M.  He 
5  replaces  Howard  Dietz,  who  be¬ 
came  a  consultant  to  Loew’s.  l 
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In  Philadelphia,  buying  begins  at  home 


The  Bulletin  goes  home... delivers  more  copies  to  more  families 
every  seven  days  in  Greater  Philadelphia  than  any  other  newspaper 


Annual  food  bill  in  the  14-county  Greater  Philadel¬ 
phia  market  runs  to  $1,830,820,000.  You  get  your 
products  on  this  huge  shopping  list  when  you  use  the 
advertising  columns  of  Philadelphia’s  home  newspaper 
—The  Evening  and  Sunday  Bulletin.  And  now  you 
can  whet  appetites  with  the  added  impact  and  greater 
realism  of  R.  O.  P.  spot  and  full  COLOR  both  evening 
and  Sunday— seven  days  a  week! 


The  Bulletin  exerts  a  powerful  influence  on  the 
buying  habits  of  its  readers.  Philadelphians  like  the 
Bulletin.  They  buy  it,  read  it,  trust  it  and  respond  to 
the  advertising  in  it.  The  Bulletin  is  Philadelphia’s 
home  newspaper. 

Advertising  Offices:  riiiladelphia  •  New  York  •  Chicatcu 
Representatives:  Sawyer  Ferguson  W’alker  Company,  Detroit  *  Atlanta 
l.os  Anfceles  •  San  Francisco  •  Seattle.  Florida  Resorts:  The  Leonard 
Company.  Miami  Beach. 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 

Editor  ac  publisher  for  January  25,  1958 


Retailers  Take  Stock 
Of  Newspaper  Programs 


Chicago 

A  number  of  retailers  literal¬ 
ly  took  stock  of  their  respec¬ 
tive  newspaper  advertising  pro¬ 
grams  as  members  of  an  NAEA 
panel  presentation  entitled, 
“Newspapers  Sell  for  Me.”  Mod¬ 
erator  was  Irwin  A.  Simpson, 
advertising  director,  St.  Peters¬ 
burg  (Fla.)  Times. 

Following  are  highlights  from 
various  panel -members’  reports: 

Paul  D.  Gilbert,  president, 
Gilbert’s  Clothing  Store,  South 
Bend,  Ind.:  “Our  newspaper  ad¬ 
vertising  is  very  important  to 
us  because  of  our  location  and 
the  fact  that  we  have  to  create 
our  own  traffic.  This  makes  it 
important  that  our  ads  be 
planned  and  executed  in  a  man¬ 
ner  where  they  do  the  job 
they’re  supposed  to  do.  We 
can’t  operate  on  a  hit  or  miss 
basis.  We  must  plan  our  ads  so 
that  we  advertise  what  people 
want,  when  they  w’ant  it  and 
at  the  price  they  want  to  pay. 

“Dean  Wilhelm,  advertising 
director.  South  Bend  Tribune, 
runs  his  department  as  if  he 


had  three  competing  papers  in 
town,  w’hen  actually  ours  is  a 
one-paper  town.  Their  service  is 
perfect  and  it  takes  that  kind 
of  ser\’ice  and  their  kind  of 
performance  to  help  make  us 
the  fifth  largest  user  of  men’s 
wear  advertising  in  the  U.S. . . 

Edward  Kronsberg,  president, 
Edward’s  Stores,  Charleston, 
S.  C.:  “From  our  opening  day 
in  1926  I  realized  the  value  of 
newspaper  advertising  ...  if 
you  had  the  merchandise  to 
back  it  up.  As  each  year  passes, 
our  high  opinion  of  the  value  of 
correctly  used  newspaper  adver¬ 
tising  is  confirmed.  .  .  . 

“We  feel  that  our  newspaper 
advertising  has  been  successful 
because  we’ve  anticipated  cus¬ 
tomers  needs — and  stuck  out  our 
necks  in  the  newspaper — gam¬ 
bling  that  we  were  anticipating 
correctly.  We  keep  our  budget 
flexible. 

“.  .  .  we  owe  a  great  deal  of 
our  success  to  the  flexibility  and 
effectiveness  of  local  newspa¬ 
per  advertising.” 

Robert  V.  Welch,  vicepresident 
and  sales  manager,  DeCamp 


SAN  DIEGO 

YOUNG  GIANT  MARKET 

Forecast  for  1  960: 

162%  Gain  in 
Effective  Buying  Income 

*,  <  I 

nsw.  By  I960,  Sales  Management  forecasts, 
^  the  San  Diego  Metropolitan  County 
Area  will  show  a  ten-year  gain  of  87% 
in  population  ...  l62'^r  in  effective 
buying  income. 

Sell  this  great  and  growing  market 
—  at  lowest  cost  per  sale  —  through 
the  saturation  coverage  of  The  San 
Diego  Union  and  F-vening  Tribune. 


“The  fling  of  Truth” 

COPLEY  NEWSPAPERS 


15  '‘Hometown”  Newspapers  covering 
San  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  —  ond  Greoter  Los  Angeles 
.  .  .  Served  by  the  COPLEY  Washington  Bureou 
and  the  COPLEY  News  Service. 


REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


Realty  Co.,  Indianapolis,  Ind.: 
“We  have  attempted  to  choose 
outstanding  areas  in  which  to 
build  our  homes.  .  .  .  These 
things  coupled  with  an  out¬ 
standing  job  done  by  our  local 
newspaper  for  all  of  our  pro¬ 
motions  has  meant  $13  million 
worth  of  profitable  business 
since  1955.  Do  I  have  to  tell 
you  why  I  am  sold  on  news¬ 
paper  advertising?” 

# 

Bus  Rate  Group 
Begins  Negotiation 

Circulation  representatives  of 
a  group  of  newspapers  attended 
a  conference  called  by  the  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation  in  Chicago  Jan.  14  to 
consider  a  move  by  bus  com¬ 
panies  to  raise  transportation 
rates  for  newspapers. 

The  newspaper  conferees  ob¬ 
jected  to  an  increase.  They  sug¬ 
gested  as  a  counter  proposition 
that  a  12-man  joint  committee 
be  set  up  by  the  newspapers  and 
the  bus  companies  to  try  to 
negotiate  reasonable  newspaper 
bus  rates  with  the  alternative 
that  if  negotiations  are  not  suc¬ 
cessful,  litigation  will  follow  be¬ 
fore  the  Interstate  Commerce 
Commission  and  the  state  com¬ 
missions. 

The  bus  company  executives 
accepted  this  plan  and  negotia¬ 
tions  will  begin  within  the  next 
three  weeks  in  Chicago. 

The  six  newspaper  represen¬ 
tatives  on  the  negotiating  com¬ 
mittee  are  R.  A.  Cooke,  ANPA, 
chairman;  T.  C.  Brand,  Chicago 
Tribune;  E.  E.  Clark,  Spokane 
(Wash.)  Spokesman-Review  and 
Chronicle;  R.  A.  Marx,  Los  An¬ 
geles  (Calif.)  Times-Mirror; 
Ben  Seidl,  Hearst  Newspapers, 
New  York;  Michael  Tynan, 
Omaha  (Neb.)  World-Herald. 

• 

'  Lawmaking  Delays 
:  Ad  Tax  Litigation 

Baltimore,  Md. 

The  16  suits  challenging  Bal¬ 
timore’s  two  advertising  taxes 
are  being  consolidated  but  pre¬ 
paratory  steps  will  delay  trial 
until  after  March  1. 

Attorneys  for  the  media  and 
advertisers  and  the  city’s  de¬ 
fense  counsel  met  with  Judge 
Joseph  L.  Carter,  who  will  hear 
the  cases,  to  map  preliminary 
steps. 

The  plaintiff’s  lawyers  are 
naming  a  committee  to  draft  a 
stipulation  of  facts  to  minimize 
testimony  when  the  litigation 
reaches  trial  stage. 

Pi-incipal  delaying  factor  is 
the  Maryland  General  Assembly 
session  which  is  taking  many  of 
the  lawyers,  including  the  city’s 
I  attorneys,  to  Annapolis. 


Phony  ‘Labor’ 
Papers  Still 
Seeking  Ads 

Phony  “labor”  newspapers  ‘ 
masquerading  in  the  guise  of 
official  union  publications  are 
still  taking  their  toll  in  money 
and  misery  from  local  business¬ 
men,  the  Better  Business  Bu¬ 
reau  of  New  York  City  reports. 

Hugh  R.  Jackson,  president 
of  the  BBB,  said  they  usually 
make  their  initial  contact  with  | 
the  businessman  by  phone,  tell-  * 
ing  him  that  they  are  repre¬ 
sentatives  of  the  official  AFL- 
CIO  paper  and  that  they  would 
like  him,  as  a  “friend  of  labor,” 
to  take  an  advertisement.  | 

“They  may  point  out,”  Mr. 
Jackson  continued,  “that  they 
are  putting  together  a  special 
anti-communist  edition  and  that 
it  may  not  set  well  with  the 
businessman’s  union  employees 
if  the  firm  didn’t  have  an  ad  in 
what  they  claim  is  an  important 
issue.  The  solicitor  usually 
starts  his  pitch  with  the  offer 
of  a  full-page  ad  for  $1,000. 
And  if  that’s  too  much,  he  may 
bring  his  price  down  to  a  low  of 
$100. 

“If  the  businessman  still 
doesn’t  bite,”  the  BBB  president 
said,  “the  solicitor  gets  tough. 
He  may  point  out  that  the  busi¬ 
nessman  likes  to  get  along  with 
his  employees  and  that  they 
might  not  like  it  if  they  thought 
he  wouldn’t  support  a  labor  pa¬ 
per.  As  a  wind-up,  the  ad  man 
will  say  he’s  putting  the  firm 
down  for  a  $100  advertisement, 
anyway.” 

Unions  themselves,  Mr.  Jack- 
son  noted,  have  taken  cognizance 
of  the  existing  situation.  At  the 
AFL-CIO  convention  in  Atlantic 
City,  N.  J.,  last  month.  Presi¬ 
dent  George  Meany,  in  an  at¬ 
tempt  to  crack  down  on  phony 
labor  newspaper  publishers,  said 
that  the  legitimate  labor  press 
—  some  300  publications  with 
a  combined  circulation  of  20 
million  —  should  refuse  all  ad¬ 
vertising. 


Six-Month  Guide 

Cincinnati 
The  Enquirer’s  “Retail  Plan¬ 
ning  Calendar”  is  being  organ¬ 
ized  on  a  six-month  basis  instead 
of  every  month.  Stanley  A. 
Ferger,  advertising  director, 
said  the  change  resulted  from 
the  conviction  that  advertising 
and  merchandising  are  now 
planned  by  retailers  on  a  sea¬ 
sonal  basis  rather  than  one 
month  at  a  time. 


EDITOR  8£  PUBLISHER  for  January  25,  1958 


20 


<3 


Morninq 


R.-*  . 


^  D'Slfeli''/’’i’^''''’  Delta 

S', v/Ilag^™,"*/-  Hunt- 

•».  I  Pm.;  bt^nafl’  *  *m.  un 

°“non  anrf  \t^.  \  Wrs.  d.i, 
^lonorin^ 

bnde-eirct  J  *^acfc. 

foeS.”’- 
Luncheon.  Aft, 


*,55  W.o»h.r.  Lota  Holl 

7:00  JimwV  MbII 

7  45  W»oth»r.  UoUi  HoH 

‘.is 

VSKitTi''""- 


t 


Aft.™.-  .afj^am  a  , 


^  /f 

o„A 


12  30  As  n#  World  tyr«» 

1:00  too*  ♦•••  ®  ^ 

1:30  Hoaso  Porf7 
2  00  Th#  »!» 

VtM  Tho  Vardict  Is  toors 
3:00  IrioMer  Ooy 

vsr.;7-K-,.., 

<  •»  l?S'?.“,"''c'"«.>- 

4.T  so  ith  Georr« 

VM  nl'd 

master  and  Mown. 

5:30  «•**.•  Volkmo* 

|:«  ^^*«“,laV’Edv.ords.  Maws 


Lee 


Indian 

Mnnt- 

rin*- 


bulletin  board 


Some  actions  are  almost  reflex.  Like  the  habit  of  turning  to  the  newspaper 
to  find  out  what’s  playing  at  the  movies  and  theatres  .  .  .  what’s  on  the 
radio  or  television  .  .  .  what  concerts  and  lectures  are  available  .  .  .  what 
lodge  meetings,  civic  function  and  church  affairs  are  going  on. 


The  local  paper  is  an  intensively  read  community  bulletin  board.  People 
refer  to  it  constantly  in  planning  their  activities.  And  not  only  leisure  time 
activities.  They  use  it  as  a  guide  in  planning  shopping  trips ;  to  see  what’s 
new — and  where. 


Yes,  people  use  the  daily  paper  to  find  out  what’s  going  on  in  every  area 
— including  stores  and  markets  and  showrooms.  That’s  why  newspapers 
are  a  basic  medium  for  all  advertisers. 
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HIC  Adapts  Contest 
To  Newspaper  Format 

By  Robert  B.  McIntyre 


Plus-linage  possibilities  of 
the  Home  Improvement  Coun¬ 
cil’s  $125,000  “How’s  Your 
Home?”  contest  to  move  40  mil¬ 
lion  homeowmers  to  repair  and 
remodel  their  homes  became 
limitless  this  week  with  adap¬ 
tion  of  a  16-page,  6-inch  by  4'4- 
inch,  contest  booklet  to  a  format 
applicable  to  newspaper  pages. 

Six  million  copies  of  the  con¬ 
test  booklet,  containing  official 
rules,  instructions  and  entry 
blank,  plus  detailed  check  lists 
covering  all  areas  inside  and 
outside  the  home,  have  already 
been  distributed  as  part  of  the 
January  issues  of  Better  Homeif 
ntid  Gardens,  Successfv!  Farm¬ 
ing,  and  BH&C’s  annual  one- 
.shot  Kitchen  Ideas. 

7  Installments 

HIC,  acting  on  the  advice  of 
its  advertising  consultant  Local 
Trademarks,  Inc.,  New  York,  has 
converted  each  page  of  the  16- 
page  contest  booklet  to  form  a 
series  of  seven  contest  “install¬ 


ments”,  each  measuring  97  lines 
on  four  columns. 

These  seven  installments  com¬ 
prise  the  center  spread  of  a 
newspaper  supplement  being 
sent  free  of  charge  to  some  11,- 
000  dailies  and  weeklies  as  part 
of  Publishers’  Auxiliary  for  Jan. 
25. 

Don  Moore,  HIC  executive  di¬ 
rector,  noted  that  this  technique 
of  presenting  the  contest  book¬ 
let  not  only  gets  it  into  the 
homes  of  potential  contestants, 
but  offers  newspapers  a  way  to 
spread  extra  home-improvement 
linage  over  a  seven-w’eek  period. 

“Newspapers,”  he  told  Editor 
&  Publisher,  “can  beef-up  their 
weekly  building  pages  by  using 
HIC’s  contest  in  installments. 
This  seven-section  contest  can 
be  a  key  tool  in  making  home 
improvement  advertisers  more 
consistent,  more  effective  adver¬ 
tisers.” 

Plan  is  Flexible 

The  contest  plan  as  setup  for 
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newspaper  participation  is  ex¬ 
tremely  flexible.  Any  newspaper 
is  free  to  run  the  seven  install¬ 
ments  one  a  w’eek  over  a  seven- 
week  period,  using  each  as  the 
keystone  around  w’hich  to  build 
local  advertising.  If  a  paper  pre¬ 
fers,  it  can  run  all  seven  install¬ 
ments  at  once  as  part  of  a  spe¬ 
cial  real  estate  or  building  sec¬ 
tion. 

Mr.  Moore  emphasized  that 
advertising  in  conjunction  with 
the  contest  may  be  sold  to  mem¬ 
bers  and  non-members  of  HIC 
but  that  only  Council  members 
may  make  use  of  the  special 
HIC  seal  in  their  ads.  HIC  mem¬ 
bership  is  composed  of  manu¬ 
facturers,  wholesalers,  contrac¬ 
tors,  dealers,  lenders,  utilities 
and  others  involved  in  the  im¬ 
provement-modernization  indus¬ 
try. 

Maximum  Tie-Ins 

As  already  noted,  HIC’s  con¬ 
test  in  installments  has  been 
planned  to  help  newspapers  sell 
maximum  tie-in  linage.  Install¬ 
ment  1,  for  example  (see  cut), 
channels  home-owner  planning 
toward  products  and  services 
sold  by:  appliance  dealers,  lum¬ 
ber  dealers,  plumbers,  floor  cov¬ 
ering  dealers,  cabinetmakers, 
carpenters,  paint  and  wallpaper 
dealers,  furniture  stores,  build¬ 
ers,  electrical  contractors,  inte¬ 
rior  decorators,  lenders,  archi¬ 
tects,  hardware  stores,  tool 
rental  Arms,  etc. 

“And  there  is  plenty  of  tie-in 
opportunity  for  these  local  ad¬ 
vertisers  and  others  in  all  in¬ 
stallments  of  the  contest,”  Mr. 
Moore  said. 

Another  suggestion  offered  by 
Mr.  Moore  is  that  newspapers 
conduct  the  “How’s  Your 
Home?”  contest  among  their 


readers,  offer  some  local  pruif 
for  the  best  entries,  and  thf| 
submit  these  winning  entries 
HIC’s  national  headquarters  i| 
New  York.  | 

Overall  Promotion  | 

Prime  vehicle  for  HIC’s  19i 
promotion,  announced  last  Faj 
(E&P,  Nov.  30,  page  44),  wil 
be  the  contests — the  one 
out  Jan.  25  requiring  examinA 
tion  of  the  home’s  adequacy;  tl| 
other,  due  for  Fall  release,  r  [ 
quiring  actual  completion  of : 
improvement  project  involving 
local  Council  member. 

In  addition  to  this  two-pa' 
contest,  there  will  be  two  eigli 
page,  standard-size  newspap?  j 
supplements.  The  first  one  goir; 
out  Jan.  25,  will  feature  tl 
first  contest  in  the  center  spre;l 
but  will  also  contain  editorif 
and  advertising  materials  f  : 
publication  in  March  and  Apr 
Editorial  matter  wdll  provide  tl  | 
homeowmer  wdth  information  (  ! 
all  phases  of  home  improvemer 
The  second  supplement  is  sehefj 
uled  for  release  during  the  Sun  ■ 
mer. 

L 

How  Conle<it  Work**  p 

Idea  behind  the  contest  is  t 
get  homeowners  to  go  throug 
their  houses  room-by-room  an 
to  indicate  on  the  check  list  m 
by  the  new’spaper  or  contain* 
in  the  booklet  available  from  an 
HIC  member  all  needed  improvr 
ments.  These  are  recorded  i- 
code  form  on  the  official  entrj 
blank.  Contestants  then  musi 
write  25  words  or  less  on  wh 
they  feel  it  is  important  to  iff 
prove  their  present  home. 

While  contestants  will  b 
urged  to  clip  and  save  each  cor 


{Continued  on  page  24)  f 
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test  installment  printed  in  the 
newspaper,  they  will  only  be  re¬ 
quired  to  send  in  the  official  en¬ 
try  form,  or  installment  7. 

Mr.  Moore  said  that  between 
600,000  and  one  million  entrants 
are  expected  in  the  first  phase  of 
the  contest,  with  Council  mem¬ 
bers,  local  newspapers  and  con¬ 
sumer  magazines  assuring  dis¬ 
tribution  of  at  least  25  million 
contest  booklets. 

Promotion  Kits 

HIC  members  have  been  well- 
stocked  with  advance  promotion 
kits  and  with  instructions  to 
contact  their  local  newspapers 
to  remind  them  of  the  upcoming 
supplements. 

The  first  of  many  informa¬ 
tional  and  promotional  packages 
that  HIC  members  received  went 
out  Dec.  1  and  contained  mem¬ 
bership  identification  material — 
mats,  reproduction  proofs  and  a 
decal  of  the  HIC  seal,  counter 
cards,  suggested  newspaper  ads, 
radio-TV  spot  copy,  membership 
certificate,  suggested  publicity 
releases,  etc. 

By  late  December,  members 
had  received  a  second  package 
containing  contest  promotion 
material. 

Members  will  receive  another 
package  in  the  Spring  with  a 
seasonal  slant.  Another  package 
will  go  out  in  mid-Summer  and 
will  tie-in  with  the  second  con¬ 
test  starting  July  1. 

“The  way  I  see  it,”  Mr. 
Moore  told  E&P,  “anyone  in  the 
home  improvement  business  who 
doesn’t  become  a  part  of  this 
program  is  turning  down  the 
biggest  profit  opportunity  in  100 
years.  There’s  money  in  it.” 

The  same  thing  might  be  said 
of  newspaper  ad  executives. 
There’s  plus-linage  in  this  HIC 
promotion. 


Newspaper  Movie  Ads 
Rated  Most  Effective 


Newspaper  advertising,  as  a 
medium  for  the  promotion  of 
motion  pictures  on  the  local  con¬ 
sumer  level,  is  listed  as  most 
effective  by  the  Opinion  Re¬ 
search  Corp.,  Princeton,  N.  J., 
which  this  week  released  data 
compiled  in  a  market  research 
conducted  for  the  Motion  Pic¬ 
ture  Association  of  America. 

The  survey  figures  indicated 
that  59%  of  those  questioned 
said  that  they  had  recalled 
newspaper  movie  advertising. 
Next  was  television  with  40% 
recall;  32%  for  theater  signs; 
30%  for  magazine  ads;  25%  for 
previews  in  theaters;  19%  for 
radio  ads;  18%  for  billboards. 
Many  respondents  mentioned 
more  than  one  medium,  hence 
the  total  exceeds  100%. 

The  survey,  which  covers 
many  phases  of  the  motion  pic¬ 
ture  business,  was  made  be¬ 
tween  last  June  13  and  July 
15,  when  the  attendance  was 
reported  to  average  54,200,000 
per  week,  of  which  62%  were 
regular  weekly  movie-goers, 
representing  a  loyal,  hard  core 
audience  of  more  than  30,000,- 
000. 

Papers  Get  70% 

The  research  report  points  out 
that  “the  recall  of  advertising 
in  various  media  must  be  judged 
in  relation  to  the  amount  of 
advertising  that  appears  in  each 
of  them.”  Out  of  an  estimated 
$65,000,000  promotion  expendi¬ 
ture  yearly,  the  motion  picture 
industry  devotes  some  70%  of 
the  total  to  newspaper  space. 

The  survey  developed  the  fact 
that  movie  advertising  ranks 
high  among  all  advertising  for 
“reliability”  and  “good  taste.” 
In  this  regard,  newspapers 
again  held  a  top  position;  32% 
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of  those  questioned  said  they 
considered  newspaper  ads  a  re¬ 
liable  way  of  judging  whether^ 
a  picture  is  a  good  one  to  see. 
The  “previews  in  theaters”  also 
showed  a  32%  preference  in  the 
matter  of  reliability  and  believ- 
ability. 

The  pollsters  delved  deeid; 
into  the  public’s  respect  for 
movie  advertising.  The  findings^ 
are  described:  “Movie  advertis-; 
ing  compares  favorably  in  the 
public’s  estimation  with  four 
other  products’  advertising  — 
automobiles,  beer,  cigaret,  soap 
and  detergents.”  More  peopit 
describe  movie  advertising  as 
“interesting”  than  apply  this 
adjective  to  any  of  the  other 
four  products’  advertising 
Movie  advertising  gets  a  favor¬ 
able  response  with  respect  to 
such  descriptions  as  “exaggep-l 
ated,”  “objectionable,”  “mislead¬ 
ing,”  “believable,”  “in  good 
taste,”  “helpful.” 

15,000  Ads  per  Day 

It  should  be  pointed  out  that 
the  movies  and  the  movie  thea-i 
ters  comprise  one  of  the  ex¬ 
tremely  few  classifications  of 
advertising  which  runs  in  vir¬ 
tually  every  daily  newspaper 
every  day  of  the  week,  52  weeks 
a  year.  These  would  mean  that 
some  15,000  separate  ads  are 
open  to  public  scrutiny  every 
day. 

The  sui-vey  covered  a  multi¬ 
tude  of  other  items  in  movie¬ 
going.  It  revealed  that  52%  of 
the  attendance  in  the  week  pre¬ 
ceding  the  interviews  was  ac¬ 
counted  for  by  people  under  20 
years  of  age;  72%  under  30 
years.  Few  people  go  to  the 
movies  alone;  it  is  a  group  ac¬ 
tivity.  While  57%  of  those  ques¬ 
tioned  said  they  go  to  the  movie 
theater  “for  recreation,”  39% 
said  “to  get  away  from  every¬ 
day  routine,”  “good  place  to  go 
on  dates,”  “to  forget  troubles.” 

These  motivations  reflect  the 
industry’s  new  slogan —  “GET 
MORE  OUT  OF  LIFE  ...  GO 
OUT  TO  A  MOVIE.” 


75  at  S-H  Parley  | 

Chicago 

Lewis  S.  Fidler,  director  of 
Scripps-Howard’s  general  ad¬ 
vertising  department,  welcomed 
11  “newcomers”  to  the  fourth 
annual  retail  conference  of  the 
newspaper  organization  here 
Jan.  16-17.  Altogether  75  S-H 
personnel  from  advertising  and 
business  departments  partici¬ 
pated  in  discussions. 
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17  new  clients 
in  19  weeks! 


I  he  trend  continiiesl  t  oday's  woman  is  prox  imo 
her  w'orth  in  circulation  and  ad\ertisinu. 

\\h\S  pioneers  this  trend  with  the  first 
intelliitent  approach  to  women’s  news. 


5  bright  storic.s  a  day  — 6  days  a  week. 

Anita  Colby's  own  exclusive  and  popular  column— 
Anita  Colby  f  — included  each  Monday. 
Non-duplicatory  — exclusive  — available  to  member 
papers  only. 

VC'ritten  w  ith  sparkle  — easy  to  handle  — emphasizes 
brevity  w  ithout  sacrificing  style. 

Rept'rting  that  strives  ftrr  the  important  ilnal  appeal- 
women's  news  of  interest  to  men  as  well, 
l^sable  in  eter)  section  of  your  newspaper 


l^omen’s  N  ews  Service 

229  U a.irii  St.  Wu  York  ^6,  .V,  (.fluiirtiti;  -t-IMO 


The  Pittsburgh  Press  I  EDITION 


St  Petersburg  Independent 


=5S  theJournai-Gazette 

-  THE  DENVER  POST 


imt?  gburicr  jiMliMii  Express 


HE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  AOVERTiSiNG 


vertising  men,  Mr.  Weiss  estab¬ 
lished  that  “Both  men  and  wom¬ 
en  shoppers  dislike  shopping  be¬ 
cause  they  feel  that  the  store 
and  clerks  don’t  like  them.  They 
consider  the  customer  an  in¬ 
truder.” 

Bearing  out  this  feeling  of  the 
consumer  are  sur\’eys  done  of 
retailers;  the  managers  as  well 
as  the  clerks  really  feel  that  the 
customer  is  a  “pest”  and  “bore” 

— to  mention  just  a  few’  of  the 
names  applied  to  the  shopper. 

“The  sellers’  attitude  must 
change,  if  he  is  to  continue  doing 
business,”  Mr.  Weiss  said.  “In 
terms  of  newspaper  advertising, 
this  would  indicate  that  a  re- 
evaluation  of  retail  ads — looked 
at  from  the  view  of  motivational 
researcher — is  imminent.” 

The  ‘Friendly  Face’ 

George  P.  Donahue,  retail  ad- 
that  newspaper  readers  fre-  vertising  manager  of  Mont- 

quently  feel  there’s  “no  room  Romery  Ward  and  former  art 

for  them”  in  ads  that  are  clut-  *^irector  of  the  J.  C.  Hudson  Co., 

tered  with  large  illustrations,  Detroit,  stressed  the  need  for  a 
much  copy,  large  prices.  Thus,  “friendly  face”  in  the  new'spa- 
the  consumer  transferring  his  P®*"’  the  ad  that  by  dramatic 
feelings  from  the  ad  to  the  store  emphasis  of  a  few  elements  and 

running  said  ad,  feels  that  the  liberal  use  of  white  space  is  a 

store  does  not  really  care  about  friendly  face  that  “welcomes  the 
his  patronage,  Mr.  Weiss  noted,  reader.” 

In  a  series  of  surveys  one  of  James  W.  Petty  Jr.,  executive  ple  of  motivation  research  and  across  the  country  w’as  an- 

which  was  undertaken  at  the  president  of  the  H.  &  S.  Pogue  prepared  to  interpret  it  to  his  nounced  by  Budd  Gore,  retail 

Retail  Advertising  Conference  Company  of  Cincinnati,  said  the  merchandise  staff  so  that  mark-  advertising  manager  of  the 

and  included  18  newspaper  ad-  retail  advertising  manager  of  downs  will  be  unpleasant  mem-  Chicago  Daily  Sews  and  co- 

ory  of  days  gone  by.  founder  of  the  Conference. 


Reign  of  White 
Space  Is  Seen 
In  Store  Ads 


MERCHANDISING  COLOR — D.  S.  Murdock,  business  manager  of  ths 
Albuquerque  (N.M.)  Journal  and  Tribune,  takes  the  story  of  ROP 
newspaper  color  into  the  local  stores  as  part  of  an  enterprising  promo¬ 
tion  planned  ahead  for  the  day  when  new  presses  roll.  Lucille  Mitchell, 
cosmetic  buyer  for  Kistler-Collister  Department  Store,  listens  attentively 
to  what  color  ads  do  for  sales. 


How  ACB 
Service 
Cuts 

Publishing 

Costs 


newspaper  schedule  to  support  Dcnlist  Penalized 
it.  Sponsored  by  the  National  For  Doing  Column 
Shoe  Institute,  it  w’ill  run  for  ^  , 

the  three  weeks  preceding 

Easter  Though  membership  of  tn6 

^  ,  ,,  Cincinnati  Dental  Society  has 

Election  of  Dean  Charles  M.  ^ 

Edwards  Jr  of  the  New  York  (jai-vin,  for  alleged  violation  of 
^"‘^ersity  School  of  Retailing  ^  syndicated 

;  newspaper  column,  he  is  fight- 
son-of-the-Year”  by  the  votes  of  L. 

Davis,  announced  that  the  case 

, - ,  will  be  taken  to  Common  Pleas 

Court  on  the  ground  that  Dr. 
Gai'vin’s  dismissal  was  illegal 
because  it  violated  the  constitu¬ 
tional  guarantee  of  “freedom  of 
the  press.” 

Dr.  Gaiwin  was  ordered  drop¬ 
ped  last  August  when  the  so¬ 
ciety  held  he  had  violated  its 
ethical  code  in  placing  his  name 
and  identity  in  a  dental  health 
column  printed  locally  by  the 
Times-Star.  The  fact  that  Dr. 
Garvin  was  a  Republican  can¬ 
didate  for  City  Council  and  his 


Before  1917,  when  ACB  was  founded, 
each  newspaper  publisher  was  re¬ 
sponsible  for  getting  his  own  “proofs-of-insertion”  to  the 
advertiser  or  agency.  The  agency  was  put  on  a  subscription 
list  for  every  issue  of  the  paper  for  the  duration  of  the  con¬ 
tract  or  longer.  Newsprint  waste  was  tremendous;  even  the 
cost  of  postage  was  enough  to  make  a  serious  dent  in  the 
profit  margin.  The  agencies  and  advertisers  who  received  this 
deluge  were  unhappy. 

It  was  an  advertising  agency  man  who  placed  large  schedules 
in  newspapers  who  foresaw  the  benefits  to  be  derived  by  news¬ 
paper  publisher  and  advertiser  if  a  clearing  house  were  set 
up  for  the  accurate,  speedy  handling  of  proofs-of-insertion. 

That  was  the  beginning  of  ACB.  Now,  more  than  99%  of  the 
newspaper  circulation  in  the  U.  S.  uses  the  services  of  the 
Advertising  Checking  Bureau.  100%  is  not  far  away! 

Advertising  Checking  Bureau/  Inc. 

i  m  Avi.  Oiicai*  (3)  II  S.  MickifiK  Avf.  Cgtwgbvf  0$) 

20  SoeA  Thirl  St.  •  MtaplHs  (3)  IH  JtfftrtM  An.  •  $•■  Fraadu*  (S)  51  Fint  St. 


We  ran  it  up  the  flagpole  to  see 
if  anyone  would  salute  it  .  .  . 


llTHEY  DID! 


column  was  considered  an  ad¬ 
vertisement  in  his  profession 
were  cited.  The  society  by  a 
79-74  vote  Jan.  13  supported 
the  ouster. 
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New  Orleans'  Fomilies  like  it  Best! 


NEW  ORLEANS  ITEM 


louisiono  %  largest  Evening  Newspaper 


IN  1957 

THE  NEWS  WAS  THE  my 
NEW  YORK  NEWSPAPER 
TO  om  IN 

DISPLAY  ADVERTISING- 

ALL  OTHER  N.Y.  CITY 
NEWSPAPERS  LOST ! 

The  News  gam  was  397,526  lines 

AND  THE  NEWS  HAD  THE  GREATEST  GAIN  IN  TOTAL 
ADVERTISING  OF  ANY  NEW  YORK  NEWSPAPER  IN  1957 ! 

The  greatest 
advertising 
year  in  the 
history  of 
The  News 

THE^  NEWS 

NEW  YORK'S  PICTURE  NEWSPAPER 

mill  more  than  TWICE  the  circulation.  Daily  and  Sunday,  of  any  other  newspaper  in  America 
2,079,423  Daily— 3,480,905  Sunday  ABC  Publishers  Statement— 6  months  ended  September  30,  I9S7 

editor  at  PUBLISHER  for  January  25,  1958 


DISPLAY  Advertising  1957  vs.  1956 

NEWS _ 397.526  GAIN 

Journal  Amiriean _  25.592  LOSS 

Mirror _  75,770  LOSS 

Timtt _ 359,197  LOSS 

World-Telt{ram  &  Snn_420,226  LOSS 

Post _ 927,625  LOSS 

Horald  Tribunt _ 940.692  LOSS 

SOURCE:  MtAia  Rtcordt,  Ine, 


TOTAL  Advertising 

1957  vs.  1956 

NEWS 

385,235  GAIN 

Mirrar 

22.797  GAIN 

Journal  Amariean 

_  277,670  LOSS 

World'Taleeram  &  Sun. 

_  420,850  LOSS 

Pail 

_  822.344  LOSS 

Harald  Trihuaa 

1.475.986  LOSS 

Timas 

1.726.061  LOSS 

SOURCE:  Medin  Rtfords^  Inc. 

‘Positive  Image’  Urged 
As  Auto  Dealers’  Goal 


have  a  desirable  quality  product  wrong  or  negative  impression. 


Miami  Beach,  Fla. 

The  nation’s  automobile  deal¬ 
ers  were  urged  here  last  week 
to  advertise  consistently  and  effi¬ 
ciently,  and  in  their  advertising 
to  build  “favorable,  positive  im¬ 
ages”  of  their  individual  dealer¬ 
ships. 

“Your  be.st  advantage,  your 
big  sales  point  is  you,”  the  Bu¬ 
reau  of  Advertising,  ANPA,  de¬ 
clared  in  a  presentation  to  the 
8,000  dealers  attending  the  an¬ 
nual  convention  of  the  National 
Automobile  Dealers  Association. 

Easv  To  Strike  Out 

Pointing  out  that  increases  in 
population,  income  and  savings 
present  an  ever-growing  sales 
target  for  the  auto  dealer,  the 
newspaper  spokesmen  cautioned 
that  “you  can  strike  out — too 
easily — by  not  advertising 
(strike  one);  by  not  advertising 
consistently  (strike  two);  by  not 
advertising  efficiently  (strike 
three).” 

Roland  R.  Postel,  Detroit 
manager,  and  Edward  A.  Falas- 
ca,  promotion  director,  who  put 
on  the  presentation  for  the  Bu- 


TYPE  METAL  COMPANY 


CHICAGO  50 


NEW  YORK  T 


PHILADELPHIA  34 


to  sell.” 


Advertising  is  a  matter  of  syrn- 


reau,  used  an  elaborate,  over¬ 
size  “book”  to  illustrate  their 
points. 

Charles  T.  Lipscomb  Jr., 
president  of  the  Bureau,  was  an 
honored  guest  of  NAD  A  at  the 
convention. 

Addressing  the  gathering  as 
spokesmen  for  all  advertising, 
Mr.  Postel  and  Mr.  Falasca 
made  no  plea  for  any  individual 
medium  or  group  of  media. 

While  the  car  manufacturers, 
Mr.  Postel  said,  are  doing  the 
basic  selling  of  their  products, 
it  remains  for  the  dealer  to  build 
his  dealership  and  move  the  cars 
to  the  customers. 

“You  are  Mr.  Main  Street, 
U.  S.  A.,”  he  declared.  “You  are 
where  the  people  are.  You  are 
the  great  heart  that  pumps  life 
through  the  titanic  body  of  the 
automotive  industry.” 

Media  available  to  the  dealer, 
he  said,  are  newspapers,  direct 
mail,  point-of-purchase,  radio, 
television,  and  outdoor. 

“These  are  the  emissaries  you 
can  send  out,”  he  said,  “into 
every  comer  of  your  community 
to  notify  the  people  that  you 


are 

spitting  images 
of  the  old 
block 


*  Another  way  of  say- 
u  I  H  \  ^  '”9  sharper  reproduc- 

'  tions  start  with  type 
metals  that  get  every 
detail  in  the  matrix  for  crisp,  brilliant,  faithful 
reproductions.  Imperial  metals  backed  by  44  years 
of  "know-how"  give  "spitting  images"  for  reproduc¬ 
tion  proofs.  May  we  show  you  samples? 

You  get  EXTRA  ADVANTAGES  with 


Mr.  Falasca  stressed  that  in  bols— even  the  words  are  sym- 
using  any  medium  the  dealer  bols — and  all  these  symbols  fall 
should  make  every  effort  to  together,  or  apart,  to  fashion  a 
adapt  his  advertising  to  the  par-  picture  of  you. 
ticular  qualities  of  the  medium,  “Advertising  has  to  create  inl¬ 
and  not  to  handle  messages  in  mediate  action.  Remember,  the 
any  medium  in  a  way  that  would  buyer  is  not  simply  a  man  of  the 
be  more  suited  to  another.  Print  masses.  He  is  a  man  of  the  peo- 


media,  he  noted,  carry  the  spe¬ 
cific  benefit  of  believability. 

Power  of  Print 


pie,  an  individual  with  a  desire 
to  get  more  out  of  life  than  bar¬ 
gains.  .  .  .  Your  advertising,  re¬ 
flecting  you  as  a  decent  guy  tn 


“We  all  know,”  he  said,  “that  business  with,  must  answer 

the  minute  we  see  anything  in  ^  . 

print,  we  tend  to  believe  that  The  manufacturer  does 
statement.”  Print,  he  added,  everything  he  can  to  sell  the  im- 1 
also  carries  with  it  the  value  of 
pei-manence,  or  “semi-pema- 

nence,”  which  “has  immeasur-  that  is  where  the  final 


able  values  for  the  advertiser  \ 

such  as  the  auto  dealer,  whose  ^  clear  picture  of, 

product  benefits  from  being  yourself  and  your  dealership- , 
studied  and  compared.”  yourself  through  more  posi- 

O  J-  U  -J  •  4.-it  tive  advert.’ sing.” 

Radio,  he  said,  is  still  a  vigor-  *  *  * 

ous  medium  and  can  be  effective  ^  committee  to  try  to  stamp 
when  pro^perly  used.  Televi.^on,  misleading  auto- 

as  well,  he  added,  can  be  effec-  mobile  advertising  was  named 
tive,  but  because  it  is  a  complex  ^ADA  at  an  executive 

medium,  it  is  often  misused.  board  meeting  before  the  open- 
‘Old  Hal’  ^be  convention.  Frank 

Yamall,  a  Chicago  Chevrolet 

Advertising,  said  Mr.  Postel.  dealer  and  past  president  of  the 
is  generally  regarded  as  a  tool  association,  was  named  to  head  j 
to  reach  mass  markets.  “But  an  expanded  advertising  ethics  I 
more  and  more  intelligent  ad-  committee, 
vertisers  are  beginning  to  real-  The  problem  was  outlined  by 
ize  that  this  is  pretty  old  hat.  Frederick  J.  Bell,  executive  vice- 
We  are  on  the  contrai*y  made  up  president,  who  contended  that  j 
of  a  multitude  of  markets  of  the  situation  was  limited  to  a 
people  with  a  variety  of  tastes,  few  dealers  in  a  few  big  cities. 
We’ve  learned  and  memorized  Sharp  practices,  he  said,  were 
this  truth  in  the  newspaper  busi-  most  prevalent  in  New  York, 
ness,  which  is  why  we  have  so  Boston,  Chicago  and  Miami. 


‘Old  Hal' 


much  variety  within  our  pages. 
“You  must  appeal  to  the  vari- 


Mr.  Bell  declared  that  most  of 
the  association’s  29,000  members 


ous  multitudes,  not  the  mass  were  free  of  “gimmick  adver- 
market.  You’ve  had  some  ink-  tising.” 

ling  of  this  this  breakup  of  the  During  the  meeting  it  was 
masses  into  small  markets  of  revealed  that  NAD  A  plans  a  na- 
varied  intere.sts— by  the  rising  tjo^al  ad  program  to  “rebuild 
popularity  of  the  foreign  and  dealers’  prestige.” 
sports  cars.  It’s  a  desire  of  the  .....  .  ,  ,  - 

mass  market  to  break  away  A  est  in  the  dealers  mshtu- 
from  the  masses.  Change-or  t.onal  drive  has  Wn  plac^  n 


the  desire  to  be  different- 


Detroit.  Others  will  be  made  in 


kiic:  vicraiic  ku  uc  mil tri ciik— lo  .  .  j  t>  ia* 

something  for  you  to  reckon  newspapers  in  Boston  and  Balti- 
,„ui,  »>  more.  The  test  ads  are  being 


with.” 

The  auto  dealer,  Mr.  Falasca 
said,  can  reach  prospects  with 


financed  by  NADA. 

It  was  proposed  that  each 


his  advertising  by  being  differ-  dealer  con^tribute  50c  for  eve^ 
ent  and  he  can  be  different  by  This  would  be  matched 


being  himself. 

“In  your  own  heart  you  must 
know,”  he  declared,  “that  you 


by  a  similar  contribution  from 
the  manufacturers. 

Mr.  Bell  said  that  General 


have  qualities  and  characteris-  Motors  Corp.  had  indicated  i 
tics  in  a  combination  that  others  ''’onld  support  the  {^ograni' 
do  not  have — including  your  Motor  Co.  and  Chrysler 


competition.  Project  these  quali¬ 
ties  and  characteristics  in  a 
positive  fashion,  in  every  adver¬ 
tising  statement  and  utterance 
you  make. 


Corp.  are  said  to  be  considering 
the  proposal. 


atatciiicjit  aiiu  uttciaiictr  w  ww  vx*  ■ 

you  make.  J®®  Hanoox  Dies 

AM..  f  c  u  1  Waukegan,  Ill- 

A  Mailer  of  Symbols  j  55^  ^^p,^ 

“Advertising  projects  the  im-  intendent  and  assistant  produc- 
age  of  the  dealer  and  the  wrong  tion  manager  of  the  Waukegan 
type  of  copy  can  convey  the  News-Sun,  died  Jan.  12. 
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More  homes  in  Detroit, - 

in  the  metropolitan  area,  IT. 7Z 
and  in  the  Detroit  retail  trading 
area  get  The  Detroit  News  than 
any  other  newspaper,  weekdays 


The  News  comes ; 
more  linage  than  - 
both  other  Detroit 
newspapers  combined! 


The  Detroit  News 


WfiKDAY  ORCULATION  4««,167  •  SUNDAY  aRCULATION  S79,0M 

Eastern  Office . . .  260  Madison  Av«,  N*w  York  Chicago  Office . . .  435  N.  Michigan  Avo,  Tribvno  Towor 
Pacific  Office. ,  .  .785  Marknt  St.,  San  Frandsco  Miami  Beach  ....  Tho  Loonard  Co.,  31 1  Lincoln  Rood 
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Print,  TV 
Share  Alike 
On  Parliament 


Parliament  cigarets  this 
week  launched  a  multi-million 
dollar  newspaper  advertising 
campaign  (via  Benton  &  Bowles, 
Inc.)  ba.ced  on  the  scientific 
findings  and  research  which  led 
to  this  new  cigaret  and  the  de¬ 
velopment  of  its  high  filtration 
recessed  filter  mouthpiece. 

Joseph  F.  Cullman  3rd,  presi¬ 
dent  of  Philip  Morris  Inc.,  who 
announced  the  advertising  cam¬ 
paign,  said  “it  will  be  the  heavi¬ 
est  introductory  campaign  ever 
undertaken  by  the  company  for 
any  of  its  brands”  (E  &  P,  Jan. 
18,  page  20). 

The  campaign  will  also  em¬ 
brace  network  and  spot  televi¬ 
sion  as  well  as  black-and-white 
full-page  magazine  advertising, 
Mr.  Cullman  stated,  adding  that 
the  advertising  will  be  divided 
equally  between  print  media  and 
television. 

In  addition  to  its  impact,  the 
campaign  also  will  introduce  a 
dramatic  departure  in  cigaret 
advertising  by  Philip  Morris  and 


The  market  that  accounts  for  l/3 
of  South  Carolina's  Sales  and  the 
Post-News  &  Courier  are  the  only 
newspapers  serving  and  selling  all 
of  this  big,  rich  area. 


THtnusTfiimiciiiAiitnE 
M  THE  mnD  THAT  MEETS 
THE  STANDARDS  or 
DNITED  STATES  TESTING  CO. 

NEW  HI-FI  FILTER 

PARLIAMENT 


NOW-POPULAR  PRICE! 

for  the  industry  since  its  theme 
is  taken  entirely  from  the  re¬ 
sults  of  the  scientific  laboratory 
tests  which  show  that  the  new 
“Hi-Fi”  (high  filtration)  Parlia¬ 
ment  cigaret  delivers  less  tars 
through  its  30,000  exclusive 
filters  than  any  other  popular- 
priced  filter  cigarette. 

The  advertising  concentrates 
on  the  current  results  of  these 
continuing  tests  which  .show  that 
the  re-engineered  Parliament 
high  filtration  filter  now  allows 
an  everage  of  only  9.9  milli¬ 
grams  to  appear  in  the  smoke 
mainstream,  compared  to  10.1 
milligrams  of  tar  for  the  ne.xt 
most  efficient  filter  cigaret. 
(Parliament  formerly  averaged 
14.1  milligrams  of  tar  per  ciga¬ 
ret.) 

Parliament  cigaret  opened  its 
network  television  campaign  on 
the  “Mike  Wallace  Intei'\’iew” 
program  on  the  ABC-TV  net¬ 
work  Jan.  18.  During  this  tele¬ 
cast  the  nationwide  availability 
of  high  filtration  Parliament 
cigarets  at  popular  ])rices  was 
announced  and  the  scientific  de¬ 
velopment  of  the  cigaret  and 
its  exclusive,  recessed  “Hi-Fi” 
filter  was  described. 

The  following  day,  Sunday, 
Jan.  19,  Parliament  cigarets 
inaugurated  the  heaviest  spot 
TV  advertising  campaign  in 
cigaret  history. 

The  inauguration  Jan.  20  of 
the  large-scale  newspaper  cam¬ 


paign  and  the  start  in  February 
of  a  schedule  of  full-page  black 
and  white  ads  in  Life  magazine 
bring  the  Parliament  campaign 
to  peak  impact. 

Consumers  Union  Hits 
Ads  for  Parliaments 

Mount  Vernon,  N.  Y. 

Consumers  Union,  the  inde¬ 
pendent,  non-profit  testing  or¬ 
ganization  which  publishes  Con¬ 
sumer  Reports  magazine,  has 
levelled  a  charge  of  “breach  of 
good  ethics”  against  Philip  Mor¬ 
ris,  Inc.,  manufacturers  of  Par¬ 
liament  cigarets.  The  criticism 
was  prompted  by  a  saturation 
campaign  of  full-page  advertise¬ 
ments  (see  cut)  for  Parliaments 
w'hich  began  on  Jan.  14,  and 
w'hich,  by  referring  readers  to 
the  current  issue  of  Consumer 
Reports,  seemed  to  suggest  that 
Consumers  Union  had  taken 
part  in  the  promotion. 

According  to  Dexter  Masters, 
director  of  Consumers  Union, 
the  advertisements  not  only  vio¬ 
lated  a  policy  of  the  organiza¬ 
tion  which  has  been  in  effect 
since  its  founding  22  years  ago 
but  involved  “at  least  a  breach 
of  good  ethics”  in  that  Philip 
Morris  had  apparently  agreed 
not  to  use  Consumers  Union’s 
name  or  material  in  its  promo¬ 
tion. 

The  agreement,  said  Mr.  Mas¬ 
ters,  had  been  reached  a  week 
previously  when  Consumers 
Union,  having  received  an  ad¬ 
vance  Pailiament  press  kit  con¬ 
taining  unauthorized  references 
to  Consumer  Reports  test  find¬ 
ings,  had  called  upon  Philip 
Morris  officials  to  kill  the  kit  or 


Morris  officials,  who  gave  the 
distinct  impression,  according  to 
CU’s  director,  that  no  further  k 
attempt  would  be  made  to  ex-  ^ 
ploit  the  results  of  CU’s  im- 
pai-tial  tests.  As  a  result,  said 
Mr.  Masters,  the  ads  on  Jan. 
14  came  as  a  distinct  shock  to 
the  consumer  organization. 

2iid  ‘Parliament’  Ad 
Clarifies  Situation 

In  answer  to  the  protest  from 
Consumers  Union,  Parliament 
ran  a  125-line  on  4  columns  all¬ 
type  ad  (see  cut)  in  which  it 
stated  “publicly  and  most  sin¬ 
cerely,”  that  “it  was  not  our  in¬ 
tention  to  violate  their  policy  or 
to  suggest  that  Consumers 


For  the  latest 
report  on  filter 
cigarettes  see 
page  24  of  the 
January  Issue  of 
Consumer  Reports 

PARLIAMENT 

CIGARETTES 


face  the  consequences.  The  press 
announcements  were  pulled  back 
and  new  ones,  containing  no 
reference  to  Consumer  Union  or 
Consumer  Reports,  were  substi¬ 
tuted. 

A  letter  of  understanding,  in¬ 
cluding  appreciation  for  this  co¬ 
operation,  was  sent  to  Philip 

EDITOR  8C  PU 


AN  EXPLANATION  TO  THE  READERS 
OF  CONSUMER  REPORTS 

“Lam  wMk.  w«  published  a  ttatement  in  this  newapaptr 
that  said,  ‘for  the  latest  report  on  filter  ciparcttes.  see  pace  24 
of  the  January  issue  of  Consunicr  Reports.’  Below  the  siatetwat 
was  our  name.  'Parliament  Ciiarettes.' 

“Conaumera  Union,  which  publishes  Consumer  Reports,  tus 
notified  us  that  our  statement  molatea  their  csubbshed  and 
eublished  policy  apainsi  any  commercial  use  of  their  reports, 
ratings  or  technical  findings  which  arc  intended  solely  (or  the 
infonnatton  and  use  of  their  resders. 

“^ausc  of  the  current  interest  in  filtering  eff Kiency  of  cig¬ 
arettes.  we  merely  wished  to  direct  the  puMic's  attention  to  the 
unimpeachable  and  unbiased  reports  of  Consumers  Union,  which 
IS  s  eernplctcly  independent,  non-profit  testing  organixatioi 

“We  wish  to  state  pubikly  and  most  sincerely  that  it 
not  Our  intention  to  violate  their  policy  or  to  suggest  that  Con¬ 
sumers  Union  was  taking  any  part  whatsoever  in  the  promotios 
of  Psriiament  Cigarettes." 

"PARLIAMENT 

CIGARETTES’* 


Union  was  taking  any  part 
whatsoever  in  the  promotion  of 
Parliament  cigarets.” 

Editor  &  Publisher  learned 
this  week  that  had  Parliament 
not  taken  steps  to  amend  the 
misunderstanding,  Consumers 
Union  was  prepared  to  break 
a  $20,000  campaign  of  quarter- 
page  ads  in  newspapers  in  30 
markets.  Copy  would  have  clari¬ 
fied  the  situation. 

• 

Ill  PR  Office 

Washington 

Fred  J.  Archibald,  who  was 
chief  of  news  operations  for  the 
army  in  the  Far  East  during 
World  War  II,  has  been  ap¬ 
pointed  press  and  radio-tv  pub¬ 
lic  relations  director  for  Gen¬ 
eral  Motor’s  Washington  office. 
He  succeeds  G.  Douglas  Stengel 
who  has  been  given  leave  of 
absence  for  health  reasons. 

• 

Thompson  Promoted 

Election  of  Carl  Thompson  as  a 
vicepresident  of  Hill  and  Knowl- 
ton,  Inc.,  international  public 
relations  firm,  was  announced 
this  week.  Mr.  Thompson,  who 
joined  H  and  K  in  1950,  at  one 
time  was  news  editor  of  the 
Washington  Bureau  of  the  WM 
Street  Journal. 
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nual  sales  amounted  to  tor  of  the  New  York  Herald  Right, 

132,823  and  $16,580,101  respec-  Tribune. 

tively.  In  1919,  the  last  time  the  On  the  staff  to  coordinate  the 
“secret”  was  let  out,  sales  were  anniversary  project  is  Don  Bel- 
$35,802,818,  of  which  2.11%  was  dock,  a  young  Macy  merchant, 
invested  in  advertising. 

Mrs.  Frances  Corey,  senior  Windons  for 

vicepresident  in  charge  of  sales  Two  other  stor 
promotion  and  public  relations,  comprise  the  stn 
dreamed  up  the  idea  of  steering  They  are  Morris 
the  centennial  observance  into  creative  advertisii 
a  gracious  bow  to  all  those  out-  and  Jack  Foley,  i 
side  the  store  who  have  made  of  window  display, 
it  great.  Assisting  her  as  pub-  Corey  ar 

lie  relations  director  is  Kay  Margaret  Case  I 
Vincent,  a  former  women’s  edi-  write  a  book,  “Anc 


a  story  of  the  store. 
Each  New  York  daily  news¬ 
paper  has  a  window  among  the 
store’s  46  giving  the  newspaper’s 
historic  highlights  and  interest¬ 
ing  front  pages  dating  back  to 
1858.  The  Joumal-.\merican 
made  up  a  four-page  newspaper 
of  “A  Great  Store’s  Colorful 
Histoiy,”  describing  itself  as  “a 
friendly  contemporary  of  Macy’s 
for  over  60  yeais.”  These  pa- 
ith  hawked  to  customers 

to  in  the  store  by  gravel-voiced 
;  is  “newsies.” 


Macy’s  Hails 
News  Tieup 
With  Festival 


R.  H.  Macy  &  Co.,  New  York, 
has  started  a  year-long  “spec¬ 
tacular”  of  its  100th  anniver- 
says  in  a  spirit  of  gratitude. 

“Thank  You,  New  York”  is 
the  theme  of  the  first  phase.  It 
will  be  followed  in  April  with 
“Thank  You,  America.”  In  Sep¬ 
tember,  when  the  store  will  be¬ 
come  an  international  bazaar,  it 
will  be  “Thank  You,  World.” 

This  week  Jack  I.  Straus, 
chairman  of  Macy’s  board,  fol¬ 
lowed  up  the  general  anniver- 
saiy  theme  with  a  “Thank  You” 
to  the  press,  extended  through 
Editor  &  Pitbushe.t. 

“The  .American  press  has  cer¬ 
tainly  gone  overboard  in  the  way 
it  has  treated  Macy’s  100th  an¬ 
niversary,”  he  said.  “We  are 
most  appreciative  of  the  wonder¬ 
ful  manner  in  which  all  have 
portrayed  this  event  with  copy, 
pictures  and  editorial  comment. 
No  organization  could  hope  for 
greater  cooperation  than  we 
have  received  from  newspapers, 
magazines,  TV  and  radio.” 

Mr.  Straus  was  asked  to  tell 
how  much  the  33  Macy  stores  i 
invest  annually  in  newspaper 
advertising.  This  he  declined  to 
do,  explaining  it  would  “reveal 
too  many  secrets  to  our  com¬ 
petitors.”  Nor  would  he  tell  just 
how  much  was  being  expended 
to  promote  the  celebration.  . 


Ad  Exppndiliire> 


Macy’s  is  known  as  one  of 
America’s  most  aggressive  retail 
advertisers.  Advertising  has  cer¬ 
tainly  helped  build  the  store 
from  its  modest  beginning  on 
Oct.  27,  1858.  Then  Rowland  j 
Hussey  Macy,  three  times  pre¬ 
viously  unsuccessful  as  mer-  | 
chant,  opened  a  small  dry  goods 
store  at  204-206  Sixth  Ave.,  Now' 
York.  During  his  first  13  months 
of  business  the  one-time  Nan¬ 
tucket  whaler  employed  15  peo¬ 
ple,  spent  $2,800  for  advertis¬ 
ing  and  showed  total  sales  of 
$90,000. 

The  report  for  the  fiscal  year 
ended  Aug.  3,  1957,  announced 
sales  for  the  year  were  $447,- 
639,000,  the  highest  total  in  its 
history. 

In  the  “History  of  Maev’s  of 
New  York,”  1858-1919  by  Ralph 
M-  Hower,  of  Harvard  Univer¬ 
sity,  a  table  shows  a  percentage 
of  net  sales  devoted  to  advertis¬ 
ing  ranging  from  1.44  to  2.15. 
The  highest  percentage  was  in 
1908  and  1909  when  Macy’s  an- 


From  a  very  small  beginning  in  1905,  Paper  Manufacturers  Company  has 
become  the  leader  of  QUALITY  in  its  specialized  field.  We  are  proud  of  the 
CONFIDENCE  demonstrated  by  the  acceptance  which  PERFECTION 
PRODUCTS  have  received  among  our  many  customers  throughout  the  world. 


Small  Rolls  and  Folded  Paper  Products 


PERFECTION#  Flat  Gummed  Paper 


1100-Million  Worth 
Of  Space  Pays  Off 


Philadelphia  business  community  and  the  gen- 
A  16-year-old  campaign  that  eral  public, 
has  put  more  than  $100,000,000  The  other  two  ads  in  each 
worth  of  advertising  into  news-  portfolio  are  often  designed  to 
papers  has  a  major  birthday  in  help  promote  the  use  of  elec- 
January.  tricity  and  a  better  understand- 

It  is  the  mat  sei^'ice  cam-  of  the  company’s  service, 
paign  prepared  every  month  for 

members  of  the  Electric  Com-  Holiday  Poem> 

panics  Advertising  Program  by  , 

N.  W.  Ayer  &  Son.  The  November  mat  service 

This  month  the  200th  mat  e^h  year  includes  a  Thanks- 
service  portfolio  is  going  to  poem  and  the  December 

ECAP  companies.  As  usual  it  mailing  mcludes  a  Christmas 
contains  three  ads,  each  offered  Pp®m.  These  are  non-commer- 
in  280-line,  420-line  and  700-line  and  are  among  the  most 

sizes.  Since  the  service  was  popular  items  of  the  year.  They 
started  in  1941,  ECAP  com-  "?t  only  used  in  hundreds 
panics  have  ordered  264,229  of  ^^^^ly  papers  but 

mats  for  use  in  their  local  news-  m  company  house  organs, 

paper  advertising.  ^  ™aihng  pieces  and  on  win- 

At  the  most  conservative  es-  posters, 
timate,  this  has  produced  at  If  is  not  unusual  for  ministers 
least  $100,000,00  worth  of  news-  to  read  the  poems  during  church 
paper  advertising,  and  Ayer  has  services.  A  survey  of  50  ECAP 
not  received  a  nickel  of  com-  companies  last  year  showed 
mission  on  any  of  this.  that  42  of  them  used  the  poems 

regularly. 

Ads  Adaptable  The  January  portfolio  starts 

The  120  electric  light  and  off  with  an  adaptation  of  a  na- 
power  companies  that  belong  to  tional  magazine  ad  titled  ‘  How 
ECAP  not  only  use  the  mat  high  is  your  standard  of  living?” 
service  ads  in  newspapers  with  It  features  a  check  list  that 
their  own  sigpiatures,  but  also  readers  can  use  to  measure  their 
adapt  the  ads  in  many  ways  to  electrical  standard  of  living. 


POSTHUMOUS  PUBLICATION  of  James  R.  Adams'  book,  "Sparks  Off 
My  Anvil,"  was  occasion  for  this  get-together  of  Robert  S.  Morgan 
(center),  New  York  World-Telegram  &  Sun  advertising  news  columnist; 
Ernest  A.  Jones  (left),  president,  MacManus  John  &  Adams,  and 
Charles  Adams,  vicepresident  of  MJ&A.  James  Adams,  one  of  MJ&A's 
founders,  died  before  completing  book.  Son  Charles  completed  it  and 
made  arrangements  for  its  publication  by  Harper  &  Bros. 


Breakfast  Briefs 


setting  The 
In  Ind'**'. 

lower  B' 

COUNTT, 
with  nin* 


As  we  enter  the  new  year, 
we  all  hope  that  before  it  ends 
the  United  States  will  have 
something  whirling  around 
the  earth  besides  Secretary 
Dulles. 


lOWE*  SUCKS 
COUNTY 


Roy,  33,  is  a  native  of  Vir¬ 
ginia.  He  has  lived  in  the 
United  States  since  his  early 
youth. — Plain  Dealer. 

One  of  these  days  we  ought 
to  see  about  getting  Virginia 
back  in  the  Union. 

From  the  Cleveland  Plain  Dealer 
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NEWSPRINT  FACTS 


TIGHTER  COST-PRICE  SQUEEZE  SEEN  FOR  1958, 

NEWSPRINT  MILLS  GIRDING  FOR  DIFFICULT  YEAR 

.  .  .  Newsprint  producers  predict:  18  percent  more  capacity,  static 
demand,  continuing  rise  in  costs.  Result:  squeeze.  Big  question-mark: 
pending  labor  negotiations. 

☆  MILL  CAPACITY  IN  ’58:  DOUBLE  1946  SUPPLY..  .  North  American  newsprint 

production  potential  passed  8,000,000  tons  in  1957,  will  exceed  9,000,000 
this  year,  approach  10,000,000  next  year.  Cushion  against  sudden  demand 
may  exceed  million-ton  mark  by  year-end. 

^  PUBLISHERS  MAKING  BIG  ECONOMIES  IN  HANDLING  OF  PAPER 

. .  .Why  are  many  newspapers  moving  “uptown”  out  of  crowded  business 
centers?  What  relation  is  there  between  outgrown  business -district 
pressrooms  and  web-breaks? 
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lUr  NEWSPAPERS  USING  SIDINGS,  CONVEYOR  BELTS 

IN  GROWING  TREND  TO  BETTER  ROLL-HANDLING 

.  .  .  From  New  York  and  The  Times  to  Sacramento  and  The  Bee,  a 
coast-to-coast  spot  check  shows  new  thinking  about  newsprint  can  pro¬ 
duce  a  big  pay-off. 

^  GOOD  WEATHER,  LOTS  OF  MONEY 

CUT  FIRE  LOSS  IN  PULP  FORESTS 

. .  .  How  $3,000,000  a  month  plus  timely  rain  last  season  helped  stand 
off  the  chief  threat  to  future  newsprint  in  Northern  forests. 


ad- 
:her 
n  to 
:ing 
ally 
jes; 
lent 
in- 
dis- 
ner- 
I  an 
ting 

1958 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  January  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write: 

NEWSPRINT  INFORMATION  COMMITTEE 

150  East  42nd  Street  New  York  17,  N.Y. 
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personal 


FAIRCHILD 

news 

ELECTRONIC  NEWS  has  been 
accepted  as  a  provisional  member 
of  the  Audit  Bureau  of  Circula-  i 
tions.  This  year-old  weekly  paper  | 
reached  a  paid  circulation  of  more  j 
than  50  per  cent  of  its  total  dis-  , 
tribution  after  only  5V«  months  of  | 
|)ublication. 


Perkins  H.  Bailey,  fashion  ana¬ 
lyst  and  executive  editor  of  MEN'S 
WEAR  Magazine,  was  a  featured 
speaker  before  the  convention  of 
Men’s  Shoe  Style  Committee  of 
National  Shoe  Retailers  Assn..  Jan. 
21,  Plaza  Hotel,  New  York.  Mr. 
Bailev,  who  is  also  a  contributor 
to  FOOTWEAR  NEWS,  spoke  on 
foreign  fashion  influences. 


Retiring  Miami  correspondent  I 
for  Fairchild,  Grace  Baumann,  i 
was  the  recipient  of  an  award  ' 
la't  week  from  Florida  Men’s  .\p-  | 
parel  Club  for  “outstanding  serv¬ 
ice  and  extreme  cooperation” 
throughout  the  years  since  Florida 
M  \Cs  were  formed.  The  club  pre¬ 
sented  her  with  a  diamond  wri't 
watch. 


DAILY  NEWS  RECORD  con¬ 
ducted  a  conference  for  a  group 
of  Spanish  men’s  clothing  manu¬ 
facturers  and  retailers  in  New 
York  last  week  on  production  and 
merchandising  of  men’s  clothing 
in  the  U.  S.  The  group  is  on  a 
two  months’  tour  of  the  eastern 
half  of  the  United  States  under 
auspices  of  International  Coopera¬ 
tion  Administration. 


Don  Pratt,  Los  Angeles  bureau, 
has  been  in  Phoenix,  .\riz..  Jan. 
1^-24,  to  cover,  with  Fairchild’s 
Phoenix  news  representative,  the 
annual  eonvention  of  National 
Wool  Growers  Assn. 


A  slight  upturn  in  recruitment 
of  electronic  engineers  by  some 
firms  is  reporte<i  in  a  three-part 
series  of  articles  now  running  in 
ELECTRONIC  NEWS.  Articles 
based  on  findings  of  nationwide 
survey  to  determine  availability  of 
engineers  for  nation’s  missile  pro¬ 
gram,  discuss  working  conditions 
of  engineers  and  explore  moves 
being  taken  to  expand  supply  of 
technical  personnel. 

FAIRCHILD 
Publications,  Inc. 

7  East  ISth  St.,  New  York,  N.  Y. 

Publi$h»r$  of 

Daily  News  Record,  Supermarket  Newt, 
Women's  Wear  Daily,  Electronic  Newt, 
Home  Furnishings  Daiiy,  Directories, 
Men's  Wear,  Footwear  News.  Books. 


Irvin  Dugan  Retires, 

30  Years  Staff  Artist 

Huntington,  W.  Va. 
Irvin  Dugan,  cartoonist  for 
the  Sunday  Huntington  Herald- 
Adverther,  retired  recently 
after  30  years  of  newspaper 
service.  He  was  formerly  staff 
artist  for  the  Herald  Disjiatch 
and  the  Advertiser,  also  pub¬ 
lished  by  the  Huntington  Pub¬ 
lishing  Co. 

His  “Adam”  cartoon  char¬ 
acter,  symbolizing  the  every¬ 
day  working  man,  was  feature 
of  the  editorial  page. 

Most  of  Mr.  Dugan’s  work 
was  accomplished  despite  his 
having  only  one  “good  eye,”  the 
other  having  failed  gradually 
through  the  years.  He  left  work 
in  1950  when  the  retina  of  the 
good  eye  became  detached  and 
had  to  be  “sewn”  into  place. 

Following  his  return  14 
months  later  to  the  H-.A,  he  won 
numerous  citations  and  awards 
for  his  cartoons. 

*  *  * 

Brice  Armstrong  —  resigned 
from  the  El  Paso  (Tex.)  Herald- 
Post  to  become  telegraph  editor 
of  Carlsbad  (N.  M.)  Current- 
Argus.  He  formerly  w-orked  for 
the  Oklahoma  City  (Okla.) 
Daily  Oklahoman. 

*  *  ♦ 

Mildred  Stout — resigned  as 
society  editor  of  the  Farming- 
ton  (N.  M.)  Daily  Times. 

4:  *  * 

Jim  D.  Hardy — to  advertising 
manager  of  the  Las  Cruces 
I  (N.  M.)  Citizen,  succeeding 
Walter  .Swartz.  Mr.  Hardy  was 
formerly  with  the  Houston 
(Tex.)  Chronicle. 

*  *  * 

Julian  Bach  Jr.,  formerly 

with  Westchester  News,  White 
Plains,  N.  Y.,  which  recently 
suspended,  editorial  director  of 
Hillman  Periodicals,  Inc. 

Casey  Stein — from  the  .4/- 
toona  (Pa.)  Morning  Tribune  to 
the  Jamestown  (N.  Y.)  Sun 

staff. 

*  *  * 

.  Kay  Reynolds,  /ormerly  of 
the  Ashland  (Ohio)  Times  Gn- 
'  zette — now  woman’s  page  editor 
of  the  Roswell  (N.  M.)  Daily 
Record. 

♦  ♦  ♦ 

Lee  Baker,  formerly  assistant 
circulation  manager  of  the 
Religh  (N.  C.)  News-Obseriwr 
'  and  Times  —  now  circulation 
manager  of  the  Farmington 
(N.  M.)  Daily  Times. 

*  *  * 

E.  V.  Shafer,  general  assign- 
i  ment  reporter  and  industrial 
I  editor  of  the  Albany  (Ore.) 

'  Democrat-Herald  —  to  the  pub¬ 
lic  relations  department  of  Gen¬ 
eral  Electric,  Portland,  Ore. 


H.  V.  Tuff,  mechanical  super¬ 
intendent  of  the  St.  John's 
(Newfoundland)  Evening  Tele¬ 
gram,  and  J.  G.  Green,  adver¬ 
tising  manager  —  honored  by 
directors  of  the  firm  for  long 
service.  Mr.  Tuff  joined  the 
Telegiam  40  years  ago  and  Mr. 
Green  has  been  with  the  paper 
25  years. 

*  *  * 

Florence  Berkman  —  to 
woman’s  editor  of  the  Hartford 
(Conn.)  Times,  succeeding 
Eleanor  Adams  —  to  the 
woman’s  department.  New  York 
Herald  Tribune. 

A.  Benton  Ryan  Jr.,  on  edi¬ 
torial  staff  of  t'ne  Middletown 
(Conn.)  Press  since  1920 — re¬ 
tired. 

♦  *  ♦ 

Sam  Giaimo,  Cleveland 
(Ohio)  Press — president  of  the 
(Cleveland  Newspaper  Guild. 


By  Acclamation 

Montreal 

Jacques  Daoust,  assistant 
news  editor  of  Montreal  La 
Presse,  has  been  elected  by  ac¬ 
clamation  president  of  the  La 
Presse  Local  of  the  Syndicat 
des  Journalistes.  He  succeeds 
Emile  Quintal  who  had  held  the 
presidency  for  two  terms. 

*  «  * 

Mel  Corvin,  formerly  with 
the  advertising  departments  of 
the  San  Francisco  (Calif.) 
Chronicle  and  the  Examiner — to 
KCBS,  San  Francisco,  as  sales 
executive. 

*  *  * 

William  Atkinson,  manag¬ 
ing  editor  of  the  Roanoke  (Va.) 
Times — retired.  He  will  remain 
with  Times-World  Corp.  as  spe¬ 
cial  projects  editor.  Norwood  C. 
Middleton,  with  the  Roanoke 
newspapers  for  15  years  —  to 
managing  editor. 
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mention 


Chapman  Nelson 


Burton  C.  Nels(»n — promoted 
I*  from  circulation  manager  to 
business  manager  of  the  ll’/iit- 
tkr  (Calif.)  Neivs,  and  Sher- 
wix  Chapman — up  from  assist¬ 
ant  CM  to  circulation  manager. 
Mr.  Nelson  fills  a  vacancy  cre¬ 
ated  by  the  retirement  of  J. 
Cowell  Davis  last  June.  Both 
Messrs.  Nelson  and  Chapman 
have  served  in  the  circulation 
department  of  the  Lontf  Beach 
Press  Telegram. 

*  *  * 

George  Mozley,  business  and 
advertising  manager  of  the 
Southbridge  (Mass)  Evening 
News — elected  vicepresident  of 
the  company. 

* 

Jackson  Skog,  a  former  ad¬ 
vertising  salesman  for  the  Ans- 
^  tin  (Minn.)  Daily  Herald  and 
lately  in  retailing  —  appointed 
I  district  manager  for  Northwest 
Daily  Press  Association. 

*  *  * 

Leslie  G.  Ain  ley,  Boston 
(Mass.)  Globe — elected  presi¬ 
dent  of  the  Massachusetts  State 
House  Press  Association. 

*  *  * 

Francis  Rivett,  copyreader 
on  the  Albany  (N.  Y.)  Times 
Union — president  of  the  News- 
i  paper  Guild  of  Albany. 

j  *  ♦  * 

Jack  Lent,  formerly  with  the 
Stockton  (Calif.)  Record  circu¬ 
lation  staff  —  to  circulation 
manager,  Burbank  (Calif.)  Re¬ 
view. 

*  *  * 

Ben  D.  Rich,  formerly  with 
the  Paterson  (N.  J.)  Morning 
Call  —  to  circulation  manager, 
Pittsburg  (Calif.)  Post-Dis- 
Patch,  succeeding  Dave  Preston, 
now  assistant  circulation  mana¬ 
ger,  San  Mateo  (Calif.)  Times. 
*  *  * 

Mari  Lyn  Swanton,  assistant 
to  the  director  of  public  rela¬ 
tions  at  Ohio  University — to  the 
j  society  department,  Cleveland 
'  (Ohio)  Plain  Dealer. 

*  *  * 

John  Knott,  editorial  car- 
twnist,  Dallas  (Tex.)  News  re¬ 
tired.  He  will  continue  contribu- 
k  ting  cartoons. 

Editor  &  publisher 


3  New  Directors 

Columbus,  Ohio 
Three  new  directors  of  the 
Dispatch  Printing  Co.  were 
elected  at  the  annual  meeting. 
They  are  William  C.  Wolfe, 
son  of  Robert  H.  Wolfe,  pub¬ 
lisher  of  the  Colutnbus  Disitatch 
and  chairman  of  the  board;  John 
W.  Wolfe,  son  of  the  late  Edgar 
T.  Wolfe,  and  Dayle  Frazier, 
Sr.,  managing  editor  of  the  Dis¬ 
patch. 

*  *  * 

Thomas  E.  Ellinwood,  with 
the  Arizona  Daily  Star  at  Tu¬ 
cson  for  15  years — new  editorial 
cartoonist  for  the  paper.  He  has 
been  reporter  and  editor  of  the 
editorial  page. 

«  #  * 

Edna  Jean  Black,  office  man¬ 
ager  and  social  editor  of  the 
Rimersburg  (Pa.)  Record  for 
the  past  tw’o  years — to  adver¬ 
tising  manager. 

«  *  « 

Thomas  Lum,  Honolulu 
(T.  H.)  Star-Bulletin  —  new 
president  of  the  Hawaii  News¬ 
paper  Guild. 

*  *  * 

Calvin  C.  Erickson,  Madison 
(Wis.)  Capital  Times  reporter 
— to  president  of  the  Madison 
Newspaper  Guild. 

«  *  * 

David  H.  Beetle,  editor  of 
the  Albany  (N.  Y.)  Knicker¬ 
bocker  News,  and  Patricia  Gib¬ 
son,  assistant  executive  secre¬ 
tary  of  the  New  York  State 
Nurses  As.sociation  —  married 
Jan.  2  in  New  York  City. 

«  *  * 

W’lLLlAM  Spiegler,  recent 
graduate  of  Medill  School  of 
Journalism,  Northwestern  Uni¬ 
versity — to  the  staff  of  the  Al¬ 
bany  (N.  Y.)  Knickerbocker 

News. 

«  *  * 

William  Von  Maurer,  news 
editor  of  the  suburban  Cleve¬ 
land,  Ohio  Berea  Neu's — to  the 

editorship  of  the  weekly  Coral 

Gables  (Fla.)  Times. 

*  *  ♦ 

Jill  Maas,  formerly  on  the 
staff  of  the  Shaker  Heights  Sun 
Press,  Cleveland,  Ohio — to  the 
editorial  staff  of  the  Plainfield 
(N.  J.)  Courier-News. 

*  *  « 

James  Ahearn,  for  several 
months  a  member  of  the  Boston 
United  Press  bureau — transfer¬ 
red  to  Newark,  N.  J. 

*  *  * 

Drake  Mabry,  reporter  with 
the  Des  Moines  (la.)  Tribune 
— president  of  the  Des  Moines 
chapter  of  Sigma  Delta  Chi. 

for  January  23,  1958 


THE  WINNER  of  a  trip  to  Paris 
and  return  with  $500  expense 
money,  Mildred  Whiteaker  (at 
right)  of  the  San  Antonio  Express- 
News  is  presented  to  the  Couture 
Group  of  the  New  York  Dress  In¬ 
stitute  by  Evelyn  Dawson,  designer 
for  Suiy  Perette. 

Dwain  Hanson,  Olympia, 
W'ash.,  bureau  manager  of 
United  Press — president  of  the 
Capital  City  Press  Club. 

*  *  * 

Lee  Jupiter,  formerly  with 
International  News  Service, 
New  York  cable  editor  of  the 
Sydney  (Australia)  Daily  Mir¬ 
ror  and  the  Truth  Newspapers 
of  Australia — to  the  staff  of 
General  Public  Relations,  Inc. 

*  *  * 

Clark  Aten,  formerly  adver¬ 
tising  director  of  the  Laredo 
(Tex.)  Times  —  to  advertising 
director  of  the  Magnolia  (Ark.) 
Banner-News. 

•  ♦  # 

Samuel  D.  Kelsjn,  a  member 
of  the  New  York  Post  sales  staff 
for  17  years — to  associate  na¬ 
tional  ad  manager. 

«  V  « 

Alan  Jessup,  associate  editor 
of  the  Vancouver  (B.  C.)  Prov¬ 
ince — to  editor  of  the  editorial 
page.  He  joined  the  Province  as 
a  cub  reporter  in  1928. 


While  Foundation  Will 
Honor  Tulsa  Editor 

Jenkin  Loyd  Jones,  editor  of 
the  Tulsa  (Okla.)  Tribune  and 
immediate  past  president  of  the 
American  Society  of  Newspaper 
Editors,  will  receive  the  first  an¬ 
nual  certificate  of  national  rec¬ 
ognition  from  the  William  Allen 
White  Foundation. 

Presentation  of  the  award 
“for  leadership  and  service  to 
journalism”  will  be  Feb.  10  at 
the  University  of  Kansas  follow¬ 
ing  the  ninth  annual  William 
Allen  White  lecture.  Mr.  Jones 
will  give  the  lecture  and  his 
subject  will  be:  “The  Inexact 
Science  of  Truth-Telling.” 

The  Foundation’s  fifth  annual 
certificate  of  merit  will  be  given 
to  a  Kansas  editor,  whose 
identity  will  not  be  announced 
until  Feb.  10. 

*  «  * 

Everett  Hoffman,  on  staff  of 
the  Protsmouth  (N.  H.)  Herald 
for  seven  years — to  Manchester 
(Conn.)  Evening  Herald. 

*  *  * 

Jack  Metz — new  Cincinnati 
(Ohio)  Post  restaurant  reporter 
— doubles  as  military  editor. 

*  *  * 

Jay  Apt  and  Bert  Wilson,  let 
out  in  the  shake-up  which  fol¬ 
lowed  the  recent  change  in 
management  at  the  Philadelphia 
(Pa.)  Daily  News — back  on  the 
staff.  Jack  Orr,  foi-merly  sports 
writer  for  the  News — to  the 
Philadelphia  (Pa.)  Bulletin. 
Ted  Reimel  Jr.,  classified  ad¬ 
vertising  manager  of  the  News 
— resigned. 

*  *  * 

Morgan  E.  Goodwin,  Phila¬ 
delphia  bureau.  United  Press — 
transferred  to  Miami.  He  is 
succeeded  by  Bob  Muller, 
formerly  of  the  Trenton  (N.  J.) 
Times. 

*  *  * 

Calvin  Jone.s,  advertising 
manager  of  the  Gallup  (N.  M.) 
Independent  for  two  years — re¬ 
signed  to  go  into  business  for 
himself. 

(Continued  on  page  36) 


The  Magnificent,  New,  Easter-time  Story 
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V  Rusell  Olin — new  city  editor 

\  of  the  Lamar  (Colo.)  Daily 
Xews. 


Personals 

(Continued  from  page  35) 


Donald  C.  Johnson,  member 
of  the  advertising  staff  of  the 
Sterling  (Colo.)  Journal-Advo¬ 
cate  since  1955 — to  manager  of 
the  advertising  department  of 
the  Longmont  (Colo.)  Times- 
Cnll. 


Morton  S.  Bailey  Jr.,  with 
Sawyer,  Ferguson,  Walker 
newspaper  representatives  since 
1947 — to  the  Saturday  Evening 
Post  sales  staff.  New  York. 


Alfrii)  S.  Lanier — from  the 
Detroit  bureau  of  Associated 
Press  to  Columbia,  S.  C.  bureau, 
succeeding  John  Sumner  — 
transferred  to  the  Charlotte, 
N.  C.,  bureau. 


C.  Paul  Means,  former  reporter 
for  the  Lincoln  (Neb.)  Journal 
— to  the  staff  of  Pat  Munroe, 
Washington,  D.  C.,  news  corres¬ 
pondent  Burton  V.  Coale, 
former  Journal  reporter  —  to 
publications  officer.  National 
Park  Service. 


Guy  Williams,  columnist  for 
the  Omaha  (Neb.)  World-Her¬ 
ald  since  1934 — moved  to  Spring- 
field,  Mo.,  but  will  continue  to 
write  a  weekly  column  for  the 
Sunday  World-Herald. 


John  Sprengelmeyer  and 
Richard  Dempsey,  veteran 
members  of  the  display  adver¬ 
tising  department  of  the  Dubu¬ 
que  (Iowa)  Telegraph-Herald— 
promoted.  Mr.  Sprengelmeyer  is 
the  new  local  advertising  sales 
manager  and  Mr.  Demsey  is 
manager  of  the  plans  and  copy 

Charles  A.  Sprague,  pub-  David  E.  Orr,  recent  Dart-  department 
lisher  of  the  Salem  (Oregon)  mouth  graduate  —  new  sports 
Statesman  —  named  Citizen  of  editor  of  the  Gresham  (Ore.) 
the  Year  in  Education  by  the  Outlook,  replacing  Rodger  Eddy, 

Marion  county  chapter  of  the  promoted  to  advertising  mana- 
National  Education  Association,  ger. 


MIXING  JOURNALISM  AND  POLITICS,  Ernest  Crice  (at  right)  hopes 
to  have  a  successful  career  after  completing  studies  at  Southern  Illinois 
University.  Formerly  Kentucky's  youngest  sheriff,  Mr.  Crice  is  majoring 
in  community  journalism.  He  receives  the  well  wishes  here  of  Lenard 
Turner,  SlU  police  chief. 


Russell  Turner,  assistant  to 
commentator  Fulton  Lewis  for 
the  past  10  years — to  adminis¬ 
trative  assistant  to  Senator 
Martin  (R.-Iowa). 


Jack  Miner,  ’57  graduate  of 
the  University  of  Missouri 
School  of  Journalism — now  edi¬ 
torial  writer  for  the  Monroe 
(Mich.)  Evening  News. 


William  F.  Smith  —  named 
wire  editor  of  the  Gallup  (N.M.) 
Independent.  He  formerly  work¬ 
ed  for  the  New  York  Herald 
Tribune. 


Bob  White,  chief  editorial 
writer  of  Farmington  (N.  M.) 
Daily  Times — promoted  to  edi¬ 
tor  of  the  editorial  page. 


John  B.  Rumsey,  formerly  Jop 

with  the  Grand  Rapids  (Mich.)  ^iat 

Press,  Appleton  (Wis,)  Post-  burea 

Crescent  and  Milwaukee  (Wis.)  lotte 
bureau  of  Associated  Press — to  Corn! 

*  •  *  Winston  K.  Sexton,  for  the  Rochester  (N.  Y.)  Times-  Raleii 

James  Burr  Miller  —  re-  several  years  associated  with  Union. 

signed  as  reporter  for  the  Port-  his  father,  George  W.  Sexton,  ♦  *  * 

land  (Ore.)  Oregonian  to  be  di-  in  publication  of  the  Harrison-  ^  FERGUSON,  editor  geles 

rector  of  news  and  special  events  uiHe  (Mo.)  Missownan  until  its  Montreal  (Que.)  Star  • 

for  KGW,  Portland.  recent  sale  -  joined  Deming  1946-promoted  to  editor- 

«  *  *  (N.  M.)  Newspapers,  the  Head-  chief 

Gary  Frandsen  -  to  sports  Graphw.^  *  *  ,  ,  , 

rf  1^?  Island  Kenneth  L.  Holmes,  former-  Don  Mac  Dougall  —  from 

(Neb.)  Datly  Independent.  research  assistant  at  the  managing  to  editor  of  the  Ed- 

*  *  *  University  of  Oregon  school  of  monton  (Alta.)  Journal,  suc- 

J.  Fre3)  Thompson,  former  j'oumalism  —  named  editor  of  ceding  Fraser  M.  Gerrie,  re¬ 
publisher,  Scottsbluff  (Neb.)  the  editorial  page  of  the  Me-  tired.  Homer  Ramage,  chief  edi- 
Farm  Journal — to  news  editor  Minnville  (Ore.)  Daily  News-  torial  writer  —  now  associate 
of  the  Sidney  (Neb.)  Telegraph.  Register.  editor;  George  Stout — combin¬ 

ation  city  and  news  editor. 


Demont  Roseman  Jr.,  busi¬ 
ness  editor  of  the  Charlotte 
(N.  C.)  Observer  since  1956  — 
to  the  Clark  Publishing  Co.  of 
Charlotte  as  editor.  He  is  re¬ 
placed  by  reporter  David  Hay- 
how,  who  came  to  the  Observer 
last  March  from  the  Pontiac 
(Mich.)  Press. 


Bert  Lanza,  real  estate  ad¬ 
vertising  manager  of  the  New 
York  Journal  of  Commerce  for 
the  past  seven  years — to  classi¬ 
fied  advertising  manager. 


Mac  White,  on  the  capitol 
beat  for  the  Raleigh  (N.  C.) 
Times — to  the  staff  of  the  North 
Carolina  Automobile  Dealers 
Association. 


Joe  Bia.nco,  for  eight  years 
police  reporter  for  the  Portland 
(Ore.)  Oregonian  —  now  agri¬ 
culture  editor. 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS  *  EXTENSIONS 

LOCKWOOD  GREENE 

ENGINEERS -ARCHITECTS 

NEW  YORK  17,  N.  Y.  BOSTON  16,  MASS.  SPARTANBURG,  S.  C. 
41  East  42nd  Slretl  316  Stuart  Street  Montgomery  Bldg. 
Brochure  on  request 


Keith  L.  Powell,  former  ad-  Kurt  W.  Hampe,  Associated 
vertising  manager  of  the  Charles  Press  staffer  since  1947,  now  in 
City  (Iowa)  Press  and  assistant  Vienna  bureau — given  the  Aus- 
advertising  manager  of  the  trian  President’s  grand  honor 
Dubuque  (Iowa)  Telegraph-  insigna  for  meritorious  service 
Herald — new  advertising  mana-  to  Austria.  Mr.  Hampe  is  gen- 
ger  for  the  McCook  (Neb.)  eral  secretary  of  the  Foreign 
Daily  Gazette.  Press  Association  in  Vienna. 
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NOTICE  TO  EDITORS — This  advertisement  currently  appears  in  The  text  may  be  used  in  regular  health  features,  health  columns 
leading  national  magazines.  For  more  than  30  years.  Metropolitan  or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Life  has  sponsored  similar  messages'on  national  health  and  safety.  Company  gladly  makes  this  material  available  to  editors  as  one 
Because  of  public  interest  in  the  subject  matter  of  these  advertise-  phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
ments.  Metropolitan  offers  all  news  editors  (including  radio  news  health  and  safety, 
editors),  free  use  of  the  text  of  each  advertisement  in  this  series.* 


Will  you  "weather  the  winter”  in  good  health? 


During  the  stormy,  disagreeable  winter  months,  colds, 
pneumonia  and  influenza  may  strike  with  increasing 
frequency.  And  this  winter  brings  another  variety  of 
influenza— “Asian  flu.” 

The  symptoms  of  “Asian  flu"  are  much  like  those  of 
other  “grippy"  colds  ,  .  .  fever,  marked  tiredness,  and 
aching.  Should  these  symptoms  occur,  call  your  doctor, 
go  to  bed  . . .  and  stay  there  until  he  tells  you  that  the 
likelihood  of  complications  is  over.  Barring  complica¬ 
tions,  doctors  recommend  home  care  rather  than 
hospital  treatment. 

“Asian  flu,”  like  a  severe  cold,  can  lead  to  pneu¬ 
monia.  Medical  science,  however,  has  become  increas¬ 
ingly  skillful  in  treating  pneumonia.  Today,  all  but  a 
very  small  proportion  of  pneumonia  cases  are  saved. 
But  treatment  must  be  started  promptly  to  bring 
pneumonia  under  control  quickly. 

How  you  combat  any  respiratory  disease  depends  a 


lot  on  your  physical  condition.  While  it  is  wise  to 
maintain  your  general  health  in  every  way,  it  is  equally 
wise  to  take  preventive  measures  which  may  help  guard 
against  all  respiratory  infections. 

Keep  away  from  crowds  as  much  as  you  can. 

Guard  against  chilling  and  dress  warmly. 

Avoid  people  who  have  respiratory  disease. 

Cover  your  coughs  and  sneezes  with  paper  tissues. 
Dispose  of  used  tissues  immediately. 

Wash  your  hands  thoroughly  before  eating. 

Isolate  any  member  of  your  family  who  has  cold  or 
flu-like  symptoms. 

Your  doctor  may  also  advise  vaccination  against 
“.\sian  flu.” 

Be  sure  to  stay  in  bed  as  long  as  your  doctor  recommends. 


IKTKOFOLITAN  LIFB  INSUKANCC  COMPANY 


Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
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PROMOTION 

Templin  Puts  Forth 
10-Point  Creed  Idea 

By  T.  S.  Irvin 


Fred  B.  Wachs,  general  man¬ 
ager  of  the  Lexington  (Ky.) 
Herald-Leader,  thinks  U.  S.  and 
Canadian  newspapers  should 
have  a  “promotion  creed”  to 
guide  them. 

His  idea  is  reported  by  Ed 
Templin,  promotion  manager  of 
the  Lexington  newspapers,  in 
his  monthly  bulletin  as  presi¬ 
dent  of  the  National  Newspaper 
Promotion  Association. 

The  promotion-minded  Mr. 
Wachs,  Ed  reports,  “thinks 
NNPA  should  develop  a  10-point 
program  listing  essential  pro¬ 
motion  goals  for  every  news¬ 
paper  in  the  United  States.” 

This  program.  Mi*.  Wachs  be¬ 
lieves,  would  serve  as  a  “creed.” 
It  would  help  prod  into  action 
“laggard”  newspapers  that 
“daily  overlook  promotion  op¬ 
portunities.” 

Mr.  Wachs  “feels  the  overall 
national  welfare  of  newspapers 
is  dependent  on  the  local  pro¬ 


motion  efforts  of  a  great  num¬ 
ber  of  newspapers.  If  we  keep 
banging  away  at  promotion  at 
the  local  level,  and  enlist  others 
in  the  crusade,  newspapers 
everywhere  w'ill  benefit.” 

There  is  nothing  one  can  say 
about  an  idea  like  this  except 
“amen”  and  the  sooner  the  bet¬ 
ter.  We  hope  Ed  can  get  Mr. 
Wachs  to  elaborate  on  his  idea 
a  little  more.  Right  now  it  seems 
just  a  little  vague. 

But  if  we  can  sense  what 
Mr.  Wachs  is  trying  to  get  at, 
his  10-point  program,  or  creed, 
might  well  fit  into  the  public 
relations  program  that  NNPA 
is  working  on.  Although  this 
hasn’t  made  any  noise  recently, 
it  IS  making  slow  progress. 

There  is  no  question  but  that 
many  newspapers  could  do  a 
better  promotion  job  locally, 
and  that  NNPA  could  help  them 
through  promulgation  of  a 
guide.  In  the  main,  however. 


NOW 


.  FAST  TELETYPE  SERVICE 
FOR  PLANNING  YOUR  NEWSPAPER'S 

THEATRE  TOUR... 


IT'S  QUICK  AND  EASY... 

and  as  handy  as  your  wire  room! 
Use  your  TWX  to  get  complete 
details  on  how  you  can  plan 
a  Theatre  Trains  and  Planes  Tour 
sponsored  by  your  paper  ...  or 
wire  us  for  information  on  how 
pleased  over  50  great  Newspapers 
are  with  their  successful  Theatre 
Tour  promotion. 


OUR  BELL  SYSTEM  TWX 
NUMBER  ...  NY  1-2424 


comp/«fe  details,  write,  wire  or  phone  .  .  . 

Theatre  Trains  and  Planes 

tNCORPORATEO 

235  West  46lh  Street,  New  York  •  JUdson  2-5340  •  Bell  System  TWX  NY  1-2424 


newspapers  are  doing  a  much 
better  promotion  job  at  the  local 
level  than  they  are  at  the  na¬ 
tional  level.  That’s  the  reason 
for  NNPA’s  concern  and  the 
reason  it  brought  its  public  re¬ 
lations  committee  into  being. 

e  *  4 

Stirring  in  Kalliinore 

The  Baltimore  News-Pout  is 
shelling  away  with  some  promo¬ 
tion  that  has  more  than  a  glim¬ 
mer  in  it.  The  story  it  is  telling 

—  in  newspaper  ads  and  in  local 
and  national  mailings  —  is  that 
the  News-Post  reaches  more 
readers  than  any  other  Mai*y- 
land  newspaper. 

Also,  “striving,”  as  the  News- 
Post’s  Tom  White  puts  it,  “for 
strength  and  dignity,”  the  pa¬ 
per  is  plugging  away  with  the 
slogan,  “You  are  in  good  com¬ 
pany”  with  the  News-Post,  “first 
in  the  heart  of  Maryland.” 

*  Q 

Big  I..  A. 

Biggest  promotional  under¬ 
statement  of  the  year  so  far 
seems  to  us  to  be  the  caption 
“Los  Angeles  County  is  a  big 
market.”  The  very  piece  that 
carries  it  —  an  interesting  and 
informative  broadside  from 
Ralph  R.  Mulligan,  the  rep  — 
shows  that  Los  Angeles  County 
is  the  biggest  in  the  country  in 
retail  sales  volume. 

What  you  learn  from  this 
broadside,  among  other  facts,  is 
that  there  are  52  incorporated 
cities  as  well  as  150  distinct 
communities  in  Los  Angeles 
County  —  so  that  the  city  and 
the  county  are  not,  as  many 
people  think,  one. 

The  broadside  is  selling  Los 
Angeles  suburban  newspapers 

—  30  separate  papers  put  out 
by  six  separate  publishers,  with 
512,738  cireulation,  “99.5%  home 
delivered  and  largely  undupli¬ 
cated  by  any  metropolitan  daily 
newspaper.” 

Circulation  and  coverage  com¬ 
parisons  with  the  metropolitan 
Los  Angeles  newspapers  are  in¬ 
cluded  in  this  broadside,  from 
which  we  borrowed  the  phrase 
recently,  “objectivity,  not  ad- 
jectivity.”  We  borrowed  it  be¬ 
cause  it  is  a  good  phrase,  but 
we  borrowed  it  without  credit  to 
Geny  McDonald,  who  claims  it, 
and  so  we  hereby  make  restitu¬ 
tion. 

4c  «  * 

In  the  Baf; 

Any  listing  of  notable  news¬ 
paper  annual  report  advertise¬ 
ments  must  include  the  one  Len 
i  Goldblatt  put  together  for  the 
j  Hackensack  (N.  J.)  Bergen  Eve- 
I  ning  Record.  It  describes  14 
specific  activities  that  show  con¬ 
cretely  that  the  Record  is,  as  it 
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claims  to  be,  “friend  of  the  peo¬ 
ple  it  serves.” 

One  of  the  finest  year-end  pro¬ 
motions  we  saw  was  the  volumn 
from  the  London  (Ont.)  Free 
Press  reprinting  “favorites” 
among  Ting’s  cartoons.  Ting  is 
Merle  Randolph  Tingley,  the  pa¬ 
per’s  editorial  cartoonist.  Just 
thumbing  through  brings  a  wel¬ 
come  pause,  and  a  refreshing 
one,  in  the  day’s  occupation. 

“Concerned  because  your  chil¬ 
dren  don’t  read  enough?”  asks 
the  New  London  (Conn.)  Day 
in  an  ad  in  the  paper  that  goes 
on  to  suggest  that  parents  get 
their  children  started  early  read¬ 
ing  the  Day,  pointing  out  news 
of  special  interest  to  the  kids. 
Excellent  theme  that  could  stand 
being  promoted  frequently  in 
every  newspaper  in  the  countiy. 

• 

Aircraft  Industry 
Outlook  Surveyed 

San  Diex:o,  Calif. 

The  future  of  the  aircraft 
industry  and  its  role  in  the 
space  age  was  examined  re¬ 
cently  by  the  Son  Diego  Union 
which  interviewed  11  top  execu¬ 
tives  of  West  Coast  plane  plants. 

Each  executive  was  asked  two 
questions  by  Herbert  G.  Klein, 
executive  editor  of  the  Union. 
They  were: 

What,  if  any,  changes  do  you 
expect  to  see  in  the  aircraft 
industry  this  coming  year? 

What  do  you  expect  the  air¬ 
frame  industi-y  will  be  like  10 
years  from  now? 

The  executives’  answers  were 
as  varied  as  the  products  of 
their  companies.  But  all  of  them 
indicated  that  while  production 
of  missiles  would  increase,  there 
also  would  be  a  continuing  need 
for  manned  aircraft. 

• 

Flag  from  Capitol 
For  Daily’s  New  Plant 

Passaic,  N.  J. 

When  the  Herald-News  begins 
operations  at  its  new  building 
at  Main  and  Highland  Avenues, 
Jan.  27,  the  flag  to  be  unfurled 
for  the  occasion  is  one  which 
flew  over  the  nation’s  Capitol 
on  New  Year’s  Day. 

It  came  from  the  office  of  the 
Architect  of  the  Capitol,  J* 
George  Stewart,  and  was  ob¬ 
tained  through  Repr.  J.  Gordon 
Canfield,  of  New  Jersey’s  8th 
Congressional  District,  in  which 
the  Herald-News’  new  home  is 
located.  Only  members  of  Con¬ 
gress  have  the  privilege  of  ob¬ 
taining  Capitol-flown  flags. 

A  certification,  signed  by  the 
Capitol  architect,  attests  that 
the  banner  flew  over  the  Capitol 
on  New  Year’s  Day. 
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ANNOUNCING 
A  NEW  SALES  PLAN 


For  Daily  and 

Daily  •  Sunday  Newspapers 

solid 

THE  PRE-SELL,  LITTLE  MERCHANTaSELL  PLAN 

now  in  successful  operation 
on  many  newspapers  today 

if  will . . . 

•  INCREASE  CIRCULATION 

•  REDUCE  PROMOTION  EXPENSE 

•  PROVIDE  A  NEW  SOURCE  OF 
REVENUE 

another 

CHURCH  RICKARDS  &  CO.  FIRST! 


write  : 

CHURCH  RICKARDS  &  CO. 

35  East  Wacker  Drive  •  Chicago  1,  Illinois 
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Sheriff  Bares 
Bribe  Offer  to 


Anti-Secrecy 
Mayor  Issues 
Secret  Report 


Milwaukee 
Sheriff  Arthur  Schley  of 
Waushara  County,  widely  criti¬ 
cized  for  his  news  blackout  in  the 
gruesome  Edward  Gein  case, 
said  last  week  he  was  offered  a 
bribe  by  a  newsman  for  a  chance 
to  talk  with  the  confessed  killer 
and  grave-iobber. 

“He  told  me  that  he’d  give  me 
a  considerable  amount  of  money 
if  I’d  let  him  talk  with  Ed  for 
just  10  minutes,”  said  Mr. 
Schley  who  was  here  for  the 
Sheriffs’  Association  meeting. 
The  newsman  approached  him 
with  the  offer  shortly  after  Gein 
confessed  to  murder. 

“I  told  him  what  he  could  do 
with  his 


London,  Ont. 

The  London  Free  Press  fight 
against  city  council  moved  for¬ 
ward  a  notch  just  before  mid¬ 
night,  Jan.  6,  when  a  newly- 
elected  mayor  released  a  secret 
annexation  report  for  publica¬ 
tion. 

The  move  climaxed  a  four- 
month  effort  by  the  papei’,  in¬ 
cluding  a  Supreme  Court  hear¬ 
ing  initiated  by  Arthur  R.  Ford, 
editor-in-chief.  His  application 
for  a  copy  of  the  annexation 
report  w'as  dismissed  by  an  On¬ 
tario  Supreme  Court  judge,  who 
found:  “The  Municipal  Council 
is  supreme  in  its  sphere.” 

The  report  was  released  by 
Mayor  J.  Allan  Johnston,  who 
was  elected  by  a  2-1  majority 
at  December  city  elections  on 
a  ticket  of  “no  secret  meetings.” 
The  mayor  overrode  council  to 
release  the  report. 

When  the  six-month-old,  35,- 
000-word  report  was  released, 
minutes  before  the  first  morn¬ 
ing  edition  deadline,  teams  of 
Free  Press  reporters  worked  all 
night,  developing  the  story 
through  five  editions.  The  report 
was  published  in  its  entirety  in 
four  full  pages. 


DOUBLE  HEADER — Recognition  of  community  service  came  in  two-fold 
measure  to  the  Columbus  (Ind.)  Evening  Republican  when  Robert  E. 
Gordon,  left,  editor  for  1 1  years,  was  given  the  Chamber  of  Commerce 
service  award  for  1957  and  Tom  Hamilton,  right,  business  manager,  was 
installed  as  president  of  the  Chamber  for  1958. 


money,  Mr.  Schley 
said,  “because  I  don’t  operate 
that  way.  If  I  let  him  interview 
Gein,  I’d  have  to  let  every  other 
reporter  talk  to  him.” 

No  newsmen  have  talked  with 
Gein  who  was  committed  to  the 
Wisconsin  Central  Hospital  for 
the  Insane. 

At  the  time  of  the  discovery 
of  the  “House  of  Horrors" 
Sheriff  Schley  had  been  in  office 
only  one  month. 

When  quizzed  about  the  news 
blackout  in  the  case.  Sheriff 
Schley  said: 

“I  gave  the  newsmen  every¬ 
thing  I  could,  but  it’s  not  easy 
trying  to  conduct  an  investiga¬ 
tion  with  about  60  newspaper¬ 
men  following  you  everywhere 
you  go. 

“Gein  told  me  he  wanted  to 
take  me  back  to  the  farm  to 
show  me  something.  By  the  time 
we  got  there  it  was  packed  with 
newsmen  and  photographers,  he 
got  scared  and  said  he’d  show 
me  some  other  time.  To  this  day, 
I  don’t  know’  what  it  was.  For  all 
I  know  it  could  have  been  an¬ 
other  body.” 


‘Extra’  Financed 

Warsaw,  Ill. 

The  weekly  Bulletin  issued  the 
first  “Extra”  in  its  93-year  his¬ 
tory  Jan.  11  following  a  city 
council  scrap  over  the  purchase 
of  a  grade  maintainer  for  the 
street  department.  Dave  Greg¬ 
ory,  30-year-old  publisher,  who 
bought  the  paper  from  D.  Van 
Quackenbush  last  November,  fi¬ 
nanced  the  extra  edition  by  sell¬ 
ing  three  pages  of  advertfsing 
to  local  merchants.  The  paper 
led  a  fight  against  the  main¬ 
tainer  purchase  and  lost. 


Warehouse  ^Find 
Now  Best-Seller 


Stale  Project 

Pierre,  S.  Dak. 

All  of  South  Dakota’s  daily 
newspapers  and  a  semi-weekly  Memorial  Fund 
have  completed  plans  for  a  spe¬ 
cial  supplement  in  March  pre-  Chicago 

senting  a  story  of  the  state’s  The  University  of  Michigan 
progress.  Plans  call  for  a  total  has  established  a  $1,500  a  year 
printing  of  nearly  200,000  copies  journalism  scholarship  fund  in 
with  distribution  to  be  made  memoiy  of  a  James  O’Donnell 
through  the  13  participating  Bennett,  a  famed  Chicago  Tri~ 
new’spapers.  K.  F.  Olsen,  former  bune  reporter.  An  original  gift 
publisher  and  reporter,  will  edit  of  $4,000  was  made  from  Mr. 
the  24-page  tabloid  supplement.  Bennett’s  trust  estate. 


Precision  Plates  for 

BLACK  and 
COLOR 


“ORLON”  and  “DACRON”  are  trademarks,  too 


RCO.  U.  PAT.  OFF. 


RCO.  U.  •.  FAT.  OFF. 


As  the  referee  designates  the  winner  by  raising  the 
boxer’s  hand,  our  trademarks  designate  the  unique 
qualities  and  characteristics  of  our  two  modern¬ 
living  fibers.  “Orion”  designates  our  acrylic  fiber; 
"Dacron”,  our  polyester  fiber.  As  we  use  and  protect 
these  trademarks,  they  become  more  meaningful 
and  valuable  both  to  consumers  and  to  the  trade. 

For  handy  folders  on  proper  use  of  the  trademarks 
“Orion”  and  “Dacron”,  write  Textile  Fibers  De¬ 
partment,  Section  EP, Boom  N-5518,  E.  1.  du  Pont 
de  Nemours  &  Co.  (Inc.),  Wilmington  98,  Delaware. 
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When  using  these  trademarks,  always  remember  to: 

Zhitinffuish  "Orion"  and  "Dacron" — Capitalize  and  use  Quotes  or  ital¬ 
ics,  or  otherwise  distinguish  by  color,  lettering,  art  work,  etc. 

Deteribe  them— Use  the  phrase  "Dacron"  polyester  fiber  (or  "Orion” 
acrylic  fiber)  at  least  once  in  any  text. 

Detignate  them— In  a  footnote  or  otherwise,  designate  "Orion"  as 
Du  Font's  trademark  for  its  acrylic  fiber  and  "Dacron"  as  Du  Font's 
trademark  for  its  polyester  fiber. 


TEXTILE  FIBERS  DEPARTMENT 


eETTEI  THINGS  FOX  BETTER  IIVING 


THROUGH  CHEMISTir 


Privacy  Issue  Raised 
On  Syndicated  Photo 


Philadelphia  new  in  the  common  law,”  the 
The  question  of  invasion  of  court  said.  “Concepts  and  rules 
right  of  privacy  by  a  syndicated  for  the  systematic  development 
news  picture  may  reach  the  Su-  and  protection  of  this  interest 
preme  Court  of  the  United  are  in  the  making  and  not  fully 
States  as  the  result  of  a  close  developed. 

decision  in  the  U.  S.  Circuit  “In  Pennsylvania,  as  recently 
Court  of  Appeals  here.  as  1954,  the  highest  court  of  the 

The  case,  involving  Dell  Pub-  state  would  not  commit  itself 
lishing  Co.,  arose  from  the  re-  beyond  ‘assuming,  without  de¬ 
publication  in  Front  Pane  De-  elding,  that  such  a  right  does 
tective  magazine  of  a  picture  exist  in  Pennsylvania.’  Never- 
originally  appearing  in  Pitts¬ 
burgh  newspapers  and  distribu¬ 
ted  by  the  Associated  Press 
subsidiary.  Wide  World  Photos. 

Four  of  the  court’s  seven 
judges  upheld  the  district  court 
in  refusing  a  summary  judgment 
in  a  suit  for  tortious  invasion  of 
privacy.  The  plaintiffs  are  the 
widow  and  children  of  David 
Jenkins,  who  was  kicked  to 
death  in  1953  by  Pittsburgh 
hoodlums. 


Held  Within  Privilege 

“But  in  this  situation,  the  in¬ 
terest  of  the  public  in  the  free 
dissemination  of  the  truth  and 
unimpeded  access  to  news  is  so 
Obtained  With  Consent  broad,  so  difficult  to  define  and 

so  dangerous  to  circumscribe 
In  the  January,  1954  issue  of  that  courts  have  been  reluctant 
Front  Page  Detective  there  ap-  to  make  such  factually  accurate 
peared  under  the  title  of  “Heart-  public  disclosures  tortious,  ex¬ 
break  House,”  a  150-word  ac-  cept  where  the  lack  of  any  meri- 
count  of  this  homicide  and  a  torious  public  interest  in  the  dis- 
picture.  closures  is  very  clear  and  its  of- 

The  majority  opinion,  led  by  fensiveness  to  ordinary  sensi- 
Circuit  Judge  Hastie,  stated:  bilities  is  equally  clear. 

“The  group  photograph  of  “We  conclude  that  the  pietbri- 
which  plaintiffs  complained  had  ally  illustrated  story  of  which 
been  taken  by  a  newspaper  pho-  plaintiffs  complain  is  within  the 
tographer  shortly  after  the  privilege  which  protects  normal 
homicide,  with  the  consent  of  news  items  against  claims  of 
the  plaintiffs  and  pursuant  to  tortious  invasion  of  privacy.” 
their  understanding  that  the  pic-  in  dissent.  Chief  Judge  Biggs 
ture  was  to  be  used  for  news-  wrote* 

paper  publicity  in  connection  .The  majority  opinion  takes 
with  the  felonious  killing  of  the  ... 

head  of  their  family.”  a  newsworthy 

The  resale  of  the  picture,  the  Ph«tograph  of  an  individual  may 
court  noted,  was  without  consent  published,  without  legal  hin- 
of  the  plaintiffs.  drance,  in  any  publication  in 

“As  a  legally  protected  in-  which  it  is  not  associated  with 


PERSONAL  SUCCESS — When  Earl  Benton,  chief  photographer  of  th* 
Charleston  (W.  Va.)  Daily  Mail,  was  working  on  a  personalized 
Christmas  card  showing  his  daughter,  Ann  Carol,  he  never  dreamed  it 
would  become  a  Page  One  feature  all  over  the  country.  AP's  corre¬ 
spondent,  Harry  Ball,  a  true  sentimentalist,  serviced  it. 


STEREOSAW 


For  fast  cutting 
of  all  plates. 
Rugged  de¬ 
pendability. 
Outstanding 
safety  features. 

KEEP  ROILIN' 
BUY  NOLAN  ^ 


Write  for 

complete  irtformation 
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42 


EDITOR  8C  PUBLISHER  for  January  25,  1958 


k  The  Holes  of  the 

/ 

Corporation  and 
★  the  Trade  Union 
in  the  Free  Society 


Two  new  pamphlets  are  now  available  from  the  Fund  for  the  Re¬ 
public,  Inc.  as  part  of  a  study  of  the  free  society  and  its  major  insti¬ 
tutions:  '‘Economic  Power  and  the  Free  Society''  by  A.  A.  Berle,  Jr., 
attorney,  author,  former  Assistant  Secretary  of  State;  and  "Unions 
and  Union  Leaders  of  their  Own  Choosing"  by  Clark  Kerr,  Presi¬ 
dent-elect  of  the  University  of  California,  labor  economist. 


Both  papers  are  directed  at  the  clarification  of  fundamental  ques¬ 
tions  concerning  freedom  and  justice  that  emerge  when  the  forms 
and  principles  developed  by  18th  Century  America  meet  the  ideas 
and  practices  of  today's  industrial  society. 


Copies  may  be  had  from  the  Fund's  office:  60  East  42nd  Street, 
New  York  17,  N.Y. 
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PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you're  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

•  21  W  Tenth,  Kansas  City.  Mo 
New  York  Chicago.  San  Francisco, 
107  William  175  W  100  Bush 

St  lackson  St 
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A  SHAM  OF  PROFITS  ^ri  ^ 

fgff  DFM/iNDFD  BY  uAw  1  o  Lonsiuer 

Shorter  Week 

Small  Camera 


Columbus,  Ohio 

Philip  W.  Porter,  chairman  of 
the  Freedom  of  Information 
Committee  of  the  Ohio  News¬ 
paper  Association,  has  asked  the 
American  Bar  Association  to 
consider  newspapers  apart  from 
radio  and  television  with  respect 
to  revision  of  Canon  35  which 
bans  courtroom  photography. 

The  request  was  addressed  by 
Mr.  Porter,  Sunday  and  feature 
editor  of  the  Cleveland  Plain 
Dealer,  to  James  L.  Shepherd 
of  Houston,  chairman  of  the 
ABA’s  House  of  Delegates  which 
is  scheduled  to  review  Canon  35 
at  a  meeting  in  Atlanta  next 
month. 

“We  ask,”  Mr.  Porter  wrote, 
“that  the  question  of  small,  in¬ 
conspicuous  cameras  be  dealt 
w’ith  on  its  own  merits,  with¬ 
out  confusing  it  with  the  totally 
dissimiliar  problems  of  TV 
lights  and  large  cameras,  and 
radio  microphones.” 

Newspaper  photographers 
have  demonstrated,  he  said,  that 
use  of  miniature  cameras,  with¬ 
out  flash  bulbs,  does  not  in  any 
way  distract  participants  in  a 
courtroom  trial. 


Studw  WaltzMl  OK 
W*h  Cwh  60  Str 


SEND-OFF  luncheon  for  the  Detroit  Times’  new  "Bright  Difference" 
promotion  is  attended  by:  Left  to  right — Jack  Stenbuck,  circulation 
director  of  Hearst  Newspapers;  Phil  de  Beaublen,  Times  publisher;  and 
William  H.  Mills,  Times  general  manager. 


fke  A»k$  for  *74  Miftiotti 


Detroit  Times  Boasts 
The  Bright  Difference 


BRIGHT  difference  In  front- 


more  breathing  space  between 
columns.  In  makeup,  “the  hori¬ 
zontal  look”  is  stressed. 

Makeup  demands  every  page 
be  dominated  by  a  single  ele¬ 
ment,  story  or  picture,  to  elimi¬ 
nate  “flat  pages.” 

Special  challenge  is  offered 
Times  head  and  caption  writers 
—  to  junk  time-worn  words 
which  copy  desk  men  have  found 
so  handy  and  to  use  the  common 
speech. 

Emphasis  is  on  providing  a 
magazine  appearance  for  the 
women’s  section,  and  a  similar 
look  for  the  daily  feature  sec¬ 
tion. 

Throughout  the  newspaper, 
subheads  have  been  abandoned 
in  favor  of  full-faced  read-ins 
Tvith  six  points  of  white  space 
above  for  strong  display  in 
longer  stories.  Full-face  and  in¬ 
dentation  for  quotes,  long  a 
Times’  eannark,  likewise  are 
out. 

Editor  John  C.  Manning  will 
produce  a  column  unlimited  in 
its  subject  matter. 

Labor  Editor  Jack  Crellin 
will  w’rite  a  labor  front  column 
three  times  a  week. 

Another  new  columnist  is 
Haiwey  Tayloi',  music  and  £2 
drama  critic,  who  is  relieved  of 
his  music  duties  to  poke  into  * 

Detroit  nooks  and  crannies  for  450  School  Editors 
features  Science  Talk 

The  Times  introduced  its  new 

format  simultaneously  with  Boston 

start  of  an  extended  series  on  The  Boston  Globe  High  School 


Detroit 

The  Detroit  Times  is  promot¬ 
ing  its  new  concept  in  typogra¬ 
phy  and  fonnat,  six  months  in 
development,  as  the  Bright  Dif¬ 
ference.  Changes  are  the  most 
extensive  in  the  Times’  37  years 
as  a  Hearst  Newspaper. 

The  move  follows  less  than 
two  years  after  investment  by 
the  Times  of  $5,000,000  for  new 
printing  equipment. 

Publisher  Phil  de  Beaubien 
described  the  changes  as  “ex¬ 
treme  in  newspaper  publishing, 
to  be  talked  of  as  long  as  there 
are  newspapers.” 

Designer  of  the  Bright  Differ¬ 
ence  is  Jack  Wallace,  Hearst 
Newspapers’  typographical  ex¬ 
pert  who  served  as  advisor  in 
producing  other  individualized 
Hearst  formats  before  his  re¬ 
cent  appointment  as  editor  of 
the  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph. 

Mr.  Wallace  told  Times’  em¬ 
ployees  here  that  designing  a 
new  newspaper  format  is  like 
designing  a  new  automobile  — 


NEW  COLUMNISTS  in  the  De¬ 
troit  Times  compare  notes:  Labor 
Editor  Jack  Crellin,  at  left,  and 
Editor  John  C.  Manning. 

taking  what  is  best  in  the  old 
product  and  adding  innovations 
which  will  hit  the  customer  with 
a  wallop. 

New  headline  and  head  type 
is  of  the  Sans-Serif  school,  em¬ 
phasizing  Spartan  and  using 
Tempo,  Vogue  and  Futura  to 
maintain  typographic  harmony 
while  still  permitting  variety. 

Carefully  planned  use  is  made 
of  white  space,  around  heads 
and  captions  and  by  engraving 
cuts  slightly  narrower  to  allow 
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Study  Helps  Brokers 
Aim  Ads  at  Prospects 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Battleground  of  the  fight  for  a  free  press 
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The  first  issue  of  John  Peter  Zenger’s 
New-York  Weekly  Journal  was  produced 
in  Zenger’s  small  print  shop  in  lower 
Manhattan  on  November  5,  1733. 

This  reproduction,  at  the  Zenger  Memo- 


acquittal  on  charges  of  seditious  libel. 

The  Zenger  Memorial  is  open  daily, 
Monday  through  Friday,  10  A.  M.- 
4  P.  M.,  closed  Sundays  and  holidays. 
Admission  is  free.  Entrance:  Old  Sub- 
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rial,  commemorates  his  historic  fight 
for  a  free  press  ...  a  struggle  that 
resulted  in  his  imprisonment,  trial  and 
Editor  &,  publisher  for  January  25,  1958 
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Treasury  Building,  15  Pine  Street,  comer 
of  Nassau.  Take  any  subway  to  Wall 
Street  station. 
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Tape  Operates 
Fotosetter  in 


Florida  Daily 


Panama  City,  Fla. 
John  H.  Perry’s  Panama  City 
Xews-Herald  has  successfully 
linked  the  Teletypesetter  with 
the  Fotosetter. 


The  News-Herald  of  Jan.  19 
proclaimed  that  it  had  become 
“the  first  newspaper  in  the 
world”  to  use  the  combined  tape 
and  phototype  processes  com¬ 
mercially. 

The  eventual  goal,  Mr.  Perry 
said,  is  to  produce  an  entire 
newspaper  without  going 
through  the  stereotype  process. 

Editorial  and  society  pages 
are  being  produced  with  TTS- 
operated  Fotosetters  (Inter¬ 
type).  Photo  positives  and  other 
material  are  pasted  in  page 
makeup  and  zinc  plates  etched. 
Mats  are  rolled  and  stereo  plates 
cast  for  the  presses. 

The  tape  is  run  through  a 
Fotosetter  at  a  rate  compara¬ 
ble  with  that  of  tape  in  a  hot 
metal  machine. 


Compton  to  Retire 
From  Printers’  Ink 


Chicago 

Gove  Compton,  advertising  di¬ 
rector  of  Printers’  Ink,  will  re¬ 
tire  on  March  1.  This  will  round 
out  for  him  exactly  34  years 
with  Pi’inters’  Ink  as  salesman, 
Chicago  manager  and  later  Mid- 
w'est  advertising  manager  be¬ 
fore  becoming  advertising  direc¬ 
tor.  Prior  to  coming  with  Print¬ 
ers’  Ink,  he  sold  magazine,  farm 
paper  and  newspaper  advertis¬ 
ing. 

Mr.  Compton  will  continue  to 
serve  Printers’  Ink  in  an  adver¬ 
tising-sales  advisory  capacity. 


THE  WORLD  WILL  KNOW  about  the  Minneapolis  Star  and  Tribune, 
thanks  to  their  "Around  the  World  Carrier  Salesman,"  Billy  Bevan, 
who  is  pictured  with  UN  Secretary  General  Dag  Hammarskjold.  Billy 
is  delivering  copies  of  the  Sunday  Tribune  to  dignitaries  and  heads  of 
states  in  14  countries  and  inviting  them  to  attend  Minnesota's  Centen¬ 
nial. 


Small  Daily  Sends 
Reporter  to  England 


Virginia  Travel 
Group  Honors  Press 


Portsmouth,  N.  H. 

Special  assignments  have 
taken  Portsmouth  Herald  re¬ 
porters  to  nearly  all  parts  of 
the  country  at  various  times. 

England  now  has  been  added 
to  the  list  of  places  for  Herald 
staff-written  dispatches,  with 
News  Editor  Raymond  A.  Brigh¬ 
ton  going  there  by  plane  to  ob¬ 
serve  the  redeployment  of  the 
100th  Bomb  Wing  of  the  Strate¬ 
gic  Air  Command,  which  is  as¬ 
signed  to  the  Pease  Air  Force 
Base  in  Portsmouth. 

A  few  weeks  ago  Herald  Re¬ 
porter  Robert  Norling  spent  a 
whole  day  aloft  in  a  B-47  of  the 
100th  Bomb  Wing.  Herald  Pho¬ 
tographer  Leroy  Doucette  was 
airborne  at  the  same  time,  but 
in  a  refueling  tanker. 


Williamsburg,  Va. 

The  Virginia  Travel  Council, 
at  its  annual  meeting  here,  made 
awards  to  two  daily  newspapers 
and  to  two  newspaper  column¬ 
ists. 

The  award  for  newspapers 
went  to  the  Newport  News 
(Va.)  Times  Herald  and  New¬ 
port  News  Daily  Press.  It  was 
accepted  by  Mrs.  Dorothy  R. 
Bottom,  publisher. 

Columnists  honored  were 
Louise  Hubbard,  author  of  the 
syndicated  column,  “Little  Jour¬ 
neys  to  Great  Homes,”  and  her 
husband,  Walter  W.  Hubbard, 
author  of  the  “Your  Motor 
Tour”  column  in  the  Washing¬ 
ton  (D.  C.)  Sunday  Post  & 
Times-Herald. 


FAST 


New  Assignments 
In  UP  at  Detroit 


Boyd  Honors 
C.  F.  Stout 


At  Luncheon 


day  and  night  from  Hoe 

Call  CYpras*  2-2400,  N«w  York  City 


910  Ea«l  138lh  SirMt  •  Now  York  54,  N.Y. 


Plainfield,  N.  J. 

Chauncey  F.  Stout,  who  retired 
as  publisher  of  the  Plainfield 
Courier  News  Jan.  1  after 
60  years  in  the  new'spaper  busi¬ 
ness,  w’as  honored  Jan.  17  at  a 
luncheon  given  by  Hugh  N. 
Boyd,  publisher  of  the  New 
Brunswick  Home  Neu's,  a  neigh¬ 
boring  city  newspaper. 

Fellow  newspapermen  gave 
Mr.  Stout  a  desk  set  with  a  sil¬ 
ver  plaque  autographed  by  all 
present. 

Ernest  Lass  of  the  Asbnry 
Park  Press  and  president  of  the 
New  Jersey  Press  Association, 
presented  Mr.  Stout  with  a  Life 
Membership  certificate. 

Mr.  Stout  recalled  that  he  had 
received  a  Life  Membership 
award  from  the  association  10 
years  before  when  he  marked  50 
years  in  the  newspaper  business. 

Other  speakers  w’ere  James 
Kerney  of  the  Trenton  Timet 
and  Mr.  Boyd,  who  said  that  Mr. 
Stout  was  among  the  first  men 
to  give  him  advice  about  the 
business  when  he  entered  it  ■ 
more  than  25  years  ago.  jo 

For  his  first  21  years  on  the 
Courier-News,  now  a  Gannett  [ 
newspaper,  Mr.  Stout  worked  on 
circulation.  For  the  last  30  years 
he  was  publisher.  Circulation 
rose  from  1,842  to  almost  37,000. 

Mr.  Stout  began  his  newspa¬ 
per  business  career  as  a  circu¬ 
lation  collector  for  the  Plainfield 
Daily  Press  in  1895. 


BC 


Seminar  in  May 
For  Circulators 


Chicago 

Appointment  of  David  W. 
Chute  as  Michigan  news  man¬ 
ager  of  the  United  Press  is  an¬ 
nounced  by  Francis  T.  Leary, 
Central  Division  news  manager. 

James  J.  Klockenkemper,  De¬ 
troit  bureau  manager,  was  ap¬ 
pointed  to  a  new  position  as 
automotive  editor  and  Lloyd  K. 
Northard  of  the  Detroit  staff 
was  appointed  bureau  manager. 

Mr.  Chute,  47,  succeeds  Lee 
B.  Lindberg  who  resigned  to 
take  a  job  with  the  Michigan 
Bell  Telephone  Company. 


Madison,  Wis.  ■ 
John  M.  Canny,  circulation  j 
manager  of  Madison  Newspa-  ! 
pers,  Inc.,  publisher  of  the  Capi-  . 
tal  Times  and  Wisconsin  State  [ 
Journal,  is  chairman  of  the  ad-  ; 
visory  committee  for  the  fifth  i 
annual  Circulation  Seminar  ^ 
sponsored  by  the  School  of  Jour-  I 
nalism  of  the  University  of  ^ 

Wisconsin,  May  16  and  17.  , 

Harold  Schwartz,  assistant  ^ 

state  circulation  manager  of  the 
Milwaukee  Journal,  is  a  new  | 

member  of  the  advisory  commit- 
tee.  Other  members  of  this  com-  ^ 
mittee  are;  Ted  Dost,  circula¬ 
tion  manager  of  the  Green  Bay  ^ 
Press-Gazette;  Ed  Keefe,  circu¬ 
lation  manager  of  the  LaCrosse 
Tribune;  and  Miles  A.  Nelson, 
circulation  manager  of  the 
Wausau  Record-Herald. 

Prof.  Frank  Thayer,  is  Cir¬ 
culation  Seminar  chairman. 
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books  in  review 


30  Years  in  Press  Box: 
The  Melody  Lingers  On 


By  Prof.  Rosroe  Ellarcl 


BUKY  ME  IN  AN  OLD  PRESS  BOX. 
Bjr  Fred  Russell.  New  York;  A.  S. 
Barnes  Co.  235  pp.  $3.7^. 


Once  upon  a  time  there  was 
a  young  lawyer  in  Tennessee. 
He  started  out  calling  fouls,  off- 
^  side  plays,  and  backs-in-motion 
"  in  absti’acts  for  a  real  estate 
company. 

Then  the  company  merged 
with  another,  and  Fred  Russell 
became  what  he’d  wanted  to  be 
all  through  the  briefing  of 
cases  in  Vanderbilt’s  law  school 
—a  reporter  for  the  Nashville 
Banner.  A  year  later,  at  24,  he 
became  sports  editor,  and  has 
lived  happily  ever  after. 

In  this  book  of  reminiscence, 
warm,  witty,  and  philosophical, 
Fred  Russell,  who  is  also  vice- 
president  of  the  Banner,  im¬ 
plies  by  both  tone  and  title  that 
if  the  Hereafter  is  as  joyful  as 
his  nearly  thirty  years  of  field 
and  press  box,  he’ll  go  quietly — 
some  day  long  from  now — to 
join  his  friends  Grantland  Rice, 
^  Babe  Ruth,  and  the  others,  and 
bear  angels  sing  of  the  fairness 
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moments  in  sports. 

Delightful  Nostalgia 
Russell’s  nostalgia,  delightful 


in  itself,  reveals,  without  moral¬ 
izing,  a  lot  about  the  character 
»nd  charm  of  writers  and  ath¬ 
letes.  He  quotes  Bill  Corum’s 
description,  in  the  New  York  pens  once  in  several  lifetimes. 
Journal- American,  of  a  luncheon 


his  highball  with  him  from  the 
bar.’  It  was  a  fine  thing,  a  vei-y 
fine  thing.  Not  many  men,  what¬ 
ever  they  may  have  done,  ever 
got  a  tribute  so  truely  spontan¬ 
eous  and  touching.” 

In  another  vein,  Russell  re¬ 
calls  yielding  to  a  temptation  to 
leave  an  event  before  it  was  quite 
over.  But  it  wasn’t  really  too 
soon.  Experience  made  him  keep 
a  weather  eye  on  the  field  as  he 
and  Ed  Danforth  and  Furman 
Bischer,  Atlanta  sportswriters, 
sought  to  beat  the  overflow 
crowd  to  a  taxi  at  an  All-Star 
game  at  Birmingham  in  1955. 

They  had  watched  Jim  Lemon, 
rawboned  Chattanooga  out¬ 
fielder,  step  to  the  plate  against 
the  best  pitching  the  rest  of  the 
Southern  Association  could  offer, 
and: 

Hit  a  home  run  into  the  right- 
field  stands. 

Smack  one  over  the  left-field 
fence. 

And  slam  one  far  over  the 
right-field  wall. 

The  score  seemed  pretty  clear, 
and  it  was  the  ninth  inning. 
So  they  started  winding  for  the 
exit.  But  by  the  time  they 
reached  the  taxi  at  the  gate. 
Lemon  was  at  bat  again.  Rus¬ 
sell  and  his  two  fellow  truants 
heard  a  rap  and  a  crowd-roar. 
Lemon  had  done  it  again — this 
time  into  the  left-field  stands — 
the  kind  of  clouting  that  hap- 
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of  sports  notables.  One  was 
Robby  Jones,  the  great  and 
Kntle  golf  celebrity  who,  with 
the  tumult  and  shouting  still 
an  echo,  was  suffering  from  a 
spinal  paralysis: 

“Through  the  archway  came  a 

man  walking  slowly  with  a  cane.  _ . . . ,  _ 

proud  man  in  the  w'ay  that  a  yon  told  Russell,  ‘and  my  boss 
man  should  be  proud  in  the  face  likes  it.’ 


Runyon  Custom 

Russell  recalls  that  Damon 
Runyon  not  only  stayed  to  the 
end,  even  at  rowing  races,  but 
his  stories  always  had  the  stroke 
oar  collapsing  after  the  finish 
line. 

‘It’s  expected  of  him,’  Run- 


•>f  whatever  may  befall  him. 
Suddenly  every  man  in  the  room 
on  his  feet.  Handclapping 
as  close  to  a  cheer  as  the 
gapping  of  hands  can  become. 
Tears  jumped  to  sting  a  little 
behind  your  eyes.  Bobby  Jones 
sniled. 


Russell’s  recollections  that 
sharply  depict  memorable  per¬ 
sonalities  and  events  illustrate 
unobtrusively  the  diversion  and 
the  merriment  of  sport,  the  fair¬ 
ness  and  the  courage,  the  com¬ 
petitive  spirit,  and  the  physical 
prowess.  He  pays  his  respects, 
‘Thank  you,  gentlemen,’  he  too,  to  many  great  coaches  by 
*a>d.  And  then,  turning  the  making  you  see  them  and  hear 
moment  deftly  as  the  cham-  them  teach  and  inspire.  And 
P’ons  and  those  bom  with  such  Russell  believes  that  many  of 
*  knack  can  do,  he  said:  ‘But  I  the  writers  he  has  worked  with 
know  why  you  are  applauding,  are  quite  as  memorable  as  the 
the  only  man  in  the  room  greatest  athletes  they  have 
'^ho  had  the  foresight  to  bring  covered. 
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In  ‘‘Bury  Me,”  you  meet  in 
action  distinguished  performers 
and  distinguished  reporters: 
among  them,  Walter  Johnson, 
Lou  Little,  Pepper  Martin,  and 
Walter  Lippman;  Paavo  Nunni, 
Mickey  Mantle,  and  Clarence 
Buddington  Kelland;  Ezzard 
Charles,  Frankie  Crosetti,  and 
James  B.  Reston.  The  list  is 
long  and  the  vignettes  are  alive 
and  authentic. 

Sportswriters,  like  other  re¬ 
porters,  are  hard  to  fool.  Some¬ 
times  they  prick  a  balloon  of 
pompousness  with  a  fairly  kind 
dart  of  writing,  sometimes  with 
a  hilarious,  undelaying  little 
stunt. 

Russell  recalls  the  self-con¬ 
scious  timekeeper  at  basketball 
tournaments  who  would  take  his 
position  in  the  center  too  far 
ahead.  Then  he  would  posture 
with  his  pistol  and  stopwatch 
held  ostentatiously,  and  fire  his 
blank  cartridge  toward  the  steel 
girders  as  though  it  were  a  shot 
to  be  heard  around  the  world. 

The  last  time  he  did  that,  the 
Banner  sports  editor  recalls,  a 
reporter  was  hidden  in  the  dark 
of  the  girders  precisely  above 
him.  When  his  pistol  popped, 
after  the  long  tension,  a  large 
dead  turkey  fell  plomp  at  his 
feet. 

In  the  I.ueker  Room 

Russell  recalls,  too,  what 
coaches  learn  but  sometimes  pull 
a  booboo  on — that  they  have  to 
be  cautious  in  telling  sports- 
writers  after  a  game  why  their 
team  lost.  Even  the  indubitably 
savvy  coach  Earl  Blaik  of  West 
Point  sought  to  explain  his 
team’s  48  to  14  defeat  by  Michi¬ 
gan  in  1956  as  due  almost  en¬ 
tirely  to  the  way  the  Army 
center  handed  the  ball  to  the 
quarterback. 

Stanley  Woodward,  strictly  a 
Blaik  man,  retorted,  ‘‘That’s 
like  blaming  the  Johnstown 
flood  on  a  leaky  toilet  in  Al¬ 
toona.” 

And  when  the  pugilist,  Mickey 
Walker,  began  painting  to  re¬ 
lax,  the  same  Woodward  care¬ 
fully  rehearsed  Tony  Galento  to 
comment  as  follows  on  a  Walker 
canvas:  ‘‘Your  perspective  is 
distorted  and  the  subordination 
of  the  motif  of  your  composition 
is  vacuous.” 

Fred  Russell  devotes  a  chap¬ 
ter,  appropriately,  to  Grantland 
Rice,  sportswriting’s  patron 
saint.  But  that  should  be  read 
at  length  in  the  book,  not  thumb- 
nailed  in  a  review.  Sufficient  to 
say  here  that  Russell  quotes 
Red  Smith  of  the  New  York 
Herald  Tribune: 

‘‘The  most  treasured  privilege 
I  have  had  in  this  world  was 
knowing  Grantland  Rice  and 
going  about  with  him  as  his 


friend.  I  shall  be  grateful  all  my 
life  ” 

And  Russell  concludes  with 
this  line:  ‘‘He’s  greatest  who’s 
most  often  in  men’s  good 
thoughts.” 

This  is  a  singularly  good  book 
about  the  good  times  and  life 
of  a  sportswriter. 

«  «  « 

Book$<  Received 
Peril  and  Promise.  An  In¬ 
quiry  into  the  Freedom  of  the 
Press.  By  Gerald  W.  Johnson. 
New  York:  Harper  and 
Brothers.  110  pp.  $2.75.  A  vet¬ 
eran  journalist,  formerly  with 
the  New  York  Herald  Tribune 
and  the  Baltimore  Sunpapers, 
writes  optimistically  about  press 
freedom  today,  with  his  usual 
urbanity  of  thought  and  style. 

*  ♦  ♦ 

Will  the  Middle  East  Go 
West?  By  Freda  Utley.  Chi¬ 
cago:  Henry  Regnery  Company. 
198  pp.  $3.  A  woman  newspaper 
correspondent  with  a  flair  for 
relating  present  problems  to 
past  history  examines  realistic¬ 
ally  the  questions  of  whether 
the  Middle  East  is  more  likely 
to  go  Communist  as  did  China 
than  to  throw  in  with  the  West. 
• 

Authors  on  Staff  Sub 
For  Book  Critic 

Norton  Mockridge,  city  editor 
of  the  New  York  World-Tele¬ 
gram  &  Sun,  assigned  three  au¬ 
thors  from  his  re-write  staff 
to  substitute  for  the  regular 
book  reviewer,  Leslie  Hanscom, 
when  the  latter  went  on  vaca¬ 
tion. 

Fred  J.  Cook,  .\lan  Keller  and 
William  Michelfelder  handled 
reviews  daily  for  three  weeks. 
Mr.  Cook  has  four  books  to  his 
credit.  His  latest,  to  be  pub¬ 
lished  in  the  Spring,  is  ‘‘The 
Unfinished  Story  of  Alger  Hiss.” 

Prentice-Hall  published  all 
three  books  to  come  from  Mr. 
Keller’s  pen.  The  latest,  “Thun¬ 
der  at  Harpers  Ferry,”  is  sched¬ 
uled  for  Spring. 

“A  Seed  Upon  the  Wind,” 
(Bobbs-Merrill)  written  by  Wil¬ 
liam  Michelfelder  became  a  best 
seller,  and  he  has  finished  an¬ 
other  one  Random  House  will 
publish. 

New  Sports  Editor 

Ft.  Worth,  Tex. 

Fort  Worth  Press  has  an¬ 
nounced  appointment  of  Dan 
Jenkins  as  sports  editor.  He  suc¬ 
ceeds  Blackie  Sherrod  who  be¬ 
comes  executive  sports  editor  of 
Dallas  Times  Herald  after  11 
years  on  the  press  staff.  Mr. 
Jenkins  won  the  1957  National 
Golf  Writers  Association  Award 
for  the  best  feature  story  of 
ye^r. 
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Obituary 

James  T.  Dolbeab,  77,  staff 
photographer  for  the  New  York 
Daily  Mirror,  of  a  heart  attack; 
Jan.  19.  He  was  returning  to 
his  office  with  pictures  of  a 
train  derailment.  His  car 
crashed  into  a  store  when  he 
was  stricken. 

*  H.  if 

Edwin  G.  Schmidt,  41,  pro¬ 
fessor  of  Journalism  at  Murray 
State  College  since  1947;  Jan. 
17. 

«  «  ♦ 

John  E.  Mitchell,  37,  copy 
editor  on  the  Troy  (N.  Y.) 
Times-Record,  Jan.  18.  He  had 
been  on  the  staff  for  13  years. 

*  *  * 

James  Harold  Wallis,  72, 
former  editor  of  the  Dubuque 
(Iowa)  Times-J ournal  and 
owner  and  editor  of  the  Dubu¬ 
que  (Iowa)  Daily  News,  of  a 
stroke,  Jan.  13.  He  was  also  an 
author  and  poet.  Two  of  his 
books  w’ere  made  into  motion 
pictures. 

*  *  >ii 

Dale  E.  Carrell  Sr.,  72,  pub¬ 
lisher  of  the  Keokuk  (Iowa) 
Daily  Gate  City,  after  an  illness 
of  several  months.  He  was 
formerly  associated  with  his 
father,  the  late  Sam  E.  Carrell, 
in  operations  of  the  loiva  City 
(Iowa)  Press-Citizen  for  11 
years  before  going  to  Keokuk 
in  1922. 

*  *  * 

Ray  Lee,  51,  Fort  Worth 
(Tex.)  Star-Telegram  adver¬ 
tising  manager,  after  a  long 
illness;  Jan.  20.  He  joined  the 
paper  in  1927  as  classified  sales¬ 
man. 

*  *  * 

Jacob  H.  Strong  Jr.,  48,  edi- 
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tor  and  publisher  of  the  Rhine- 
beck  (N.  Y.)  Gazette;  of  a 
heart  attack,  Jan.  19.  He  was  a 
past  president  of  the  New  York 
State  Press  Association.  He  took 
over  operation  of  the  weekly 
Gazette  in  1938  after  his  father 
retired. 

*  a  a 

Felix  Wisotski,  75,  former 
city  editor  of  the  Abendpost, 
Chicago,  German-language  daily 
newspaper,  for  which  he  worked 
for  31  years;  Jan.  10. 

a  a  a 

Fred  S.  Jordan,  90,  former 

newspaperman  and  city  official, 
after  a  long  period  of  failing 
health;  Jan.  9.  He  started  work 
as  a  boy  with  the  Portland 

(Me.)  Daily  Press  and  served  it 
in  various  capacities  for  more 
than  20  years. 

4c  4c  4e 

Vida  Hurst,  67,  who  wrote  52 
serialized  novels  for  the  Register 
and  Tribune  Syndicate  of  Des 
Moines;  Jan.  8.  She  had  been  in 
the  hospital  since  Dec.  23  when 
her  hip  was  broken  in  a  fall. 

*  *  « 

George  Lait,  51,  former  news¬ 
paperman  and  later  a  Hollywood 
publicist,  of  lung  cancer;  Jan. 
12.  He  worked  in  the  Hearst 
organization  for  21  years,  most 
of  them  with  International  News 
Service. 

if  e  * 

Rhys  Jones,  41,  manager  of 
public  relations  for  Abbott  Lab¬ 
oratories  and  a  former  reporter 
for  the  Detroit  (Mich.)  Times 
and  the  United  Press,  after  a 
brief  illness;  Jan.  11. 

*  *  * 

Eugene  Tarte,  83,  former  co¬ 
owner  of  Montreal  (Que.)  La 
Patrie;  Jan.  10. 

*  *  e 

Edward  Thompson  Hale,  82, 


retired  Wisconsin  newspaper 
publisher;  Jan.  8.  He  was  pub¬ 
lisher  of  the  Humbird  Enter¬ 
prise  for  50  years  until  his  re¬ 
tirement  in  1950. 

*  *  ♦ 

Louis  Paris,  44  Chicago 
(Ill.)  Sun-Times  police  reporter, 
Jan.  8,  of  a  heart  attack.  He 
began  his  newspaper  career  as 
an  assistant  librarian  for  the 
Chicago  (Ill.)  Times. 

• 

Robert  C.  Schaub 
Claimed  by  Death 

Decatur,  Ill. 

Robert  C.  Schaub,  53,  a  direc¬ 
tor  of  the  Lindsay-Schaub  News¬ 
papers  and  editor  of  the  De¬ 
catur  (Ill.)  Herald  and  Review, 
died  in  a  St.  Louis  hospital  Jan. 
17. 

He  had  been  a  director  of  the 
Lindsay-S  c  h  a  u  b  organization 
since  1947.  He  began  as  a  re¬ 
porter  for  the  Decatur  Review 
in  1928  after  he  was  graduated 
from  Princeton  University.  The 
organization  owns  five  newspa¬ 
pers  in  downstate  Illinois  and 
operates  two  radio  stations. 

Mr.  Schaub  was  managing 
editor  of  the  East  St.  Louis 
Journal  in  1934,  when  he  re¬ 
turned  to  Decatur  to  become 
managing  editor  of  the  Review, 
an  afternoon  newspaper.  He  be¬ 
came  executive  editor  of  the 
Herald  and  Review  and  on  Jan. 
5,  1957  was  made  vicepresident, 
general  manager  and  editor  of 
the  two  dailies. 

He  was  a  member  of  the  In¬ 
land  Daily  Press  Association, 
American  Society  of  Newspaper 
Editors,  Associated  Press  Man¬ 
aging  Editors  Association  and 
the  Illinois  Press  Association. 
His  son,  Robert  Jr.,  is  a  reporter 
for  the  Champaign-U  rb  ana 
(Ill.)  Courier  and  his  brother, 
Fred,  is  executive  vicepresident 
of  the  Lindsay-Schaub  organiza¬ 
tion. 

• 

H.  C.  George  Dies 

Santa  Barbara,  Calif. 

Homer  C.  George,  78,  veteran 
newspapei-man,  died  Jan.  8.  He 
came  to  Santa  Barbara  in  1942 
as  sports  editor  of  the  News- 
Press.  In  the  past  few  years  he 
had  been  working  part  time, 
writing  a  financial  column  and 
a  sports  column  for  the  paper. 
• 

Mrs.  JeflFress  Dies 

Greensboro,  N.  C. 

Mrs,  Louise  Adams  Jeffress, 
wife  of  Edwin  B.  Jeffress,  presi¬ 
dent  of  the  Greensboro  News 
Co.,  died  Jan.  14.  She  was  74. 
A  son,  C.  0.  Jeffress,  is  general 
manager  of  the  Greensboro 
News  Co. 


Percy  Bullen, 
Noted  British 
Writer,  Dies 

London 

Percy  S.  Bullen,  whose  work 
as  correspondent  for  the  London 
Daily  Telegraph  received  inter¬ 
national  recognition,  died  Jan. 
13.  He  was  90  years  old. 

At  his  retirement  from  the 
Telegraph  in  1934,  Mr.  Bullen 
was  dean  of  British  press  repre¬ 
sentatives  in  the  United  States. 
He  had  covered  many  historic 
events.  He  had  witnessed  Mar¬ 
coni’s  first  wireless  experiments 
and  in  1903  he  reported  the  first 
plane  flights  of  the  Wright 
brothers  at  Kitty  Hawk,  N.  C. 
He  had  also  interviewed  Flor¬ 
ence  Nightingale. 

He  started  his  career  as  a 
reporter  for  the  Hastings  Timet. 
After  six  years  he  became  editor 
of  a  weekly  newspaper  in  Buck¬ 
inghamshire.  He  joined  the  par- 
limentary  staff  of  the  Telegraph 
in  1894  and  served  as  its  special 
correspondent  during  the  Boer 
War. 

Mr.  Bullen  went  to  the  New 
York  and  Washington  offices  of 
the  Telegraph  in  1902. 

He  was  a  former  president  of 
the  Association  of  Foreign  Press 
Correspondents  in  the  United 
States.  In  1930  he  received  the 
first  gold  medal  bestowed  by  the 
Journalism  School  of  the  Uni¬ 
versity  of  Missouri  on  a  foreign 
correspondent. 

He  was  a  life  member  of  the 
Foreign  Press  Association  of 
New  York,  which  he  helped  to 
found  in  1918,  and  of  which  he 
was  president  in  1921-22.  He 
also  organized  the  American 
Shakespeare  Foundation. 

• 

Grover  Boyd  Dies; 
Newspaper  ‘Rep’ 

Grover  Wallace  Boyd,  71,  » 
former  newspaper  publishers’ 
representative,  died  Jan.  8,  at 
his  home  in  Bronxville,  N.  Y. 

Mr.  Boyd,  was  editor  and  pub¬ 
lisher  of  the  Donora  (Pa.) 
Herald- American  in  the  1920s. 
He  came  to  New  York  in  1930  to 
join  Fred  Kimball,  Inc.,  news¬ 
paper  representatives. 

In  1934,  Mr.  Boyd  became  as¬ 
sociated  with  Hamilton  De 
Lisser,  Inc.,  and  a  year  later  he 
was  named  president  of  D* 
Lisser,  Boyd,  Inc.  He  resigned  in 
1941  to  organize  his  own  com¬ 
pany,  Grover  Boyd,  Inc. 

At  his  death,  Mr.  Boyd  was 
controller  of  Columbia  Motors, 
Inc.,  importers  of  foreign  auto¬ 
mobiles. 
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INS-Yomiuri 
25-Year  Link 
Is  Celebrated 

Tokyo 

Yomiuri  Shhnbun  and  Inter¬ 
national  News  Service  jointly 
mariced  on  Jan.  10  a  quarter 
century  of  INS  service  to  Japan. 

Yomiuri’s  owner,  Matsutaro 
Shoriki,  Japan’s  Atomic  Energy 
Commissioner,  was  responsible 
for  starting  the  relationship  be¬ 
tween  his  news  empire  and  the 
^American  agency  after  personal 
negotiations  with  William  Ran¬ 
dolph  Hearst  in  1932-33. 

With  the  exception  of  a  break 
during  World  War  II,  service 
has  been  continuous.  After  hos¬ 
tilities  ceased  Yomiuri  and  INS 
teamed  up  to  inaugurate  radio¬ 
teletype  communications  in  the 
Far  Eastern  country  to  replace 
Morse  transmissions. 

Mr.  Shoriki  pointed  out  dur¬ 
ing  the  anniversary  celebration 
that  at  the  time  the  first  con¬ 
tract  was  signed,  Yomiuri  “was 
a  struggling  newspaper  with 
200,000  circulation.’’ 

From  its  own  beginnings  in 
Japan  in  1933,  INS  grew  to  its 
present  Tokyo  bureau  of  30  per- 
'  sons  servicing  20  newspapers, 
li.  radio  and  television  clients  in 
Japan,  with  leased  land-line  re¬ 
lays  of  its  transpacific  radio- 
teletjrpe  report  to  major  centers 
such  as  Osaka  and  Kyoto. 

The  anniversary  was  marked 
by  the  dedication  of  a  specially 
constructed  master-clock  and  re¬ 
peater  apparatus  that  reports 
the  time  simultaneously  from  40 
world  centers.  The  master  clock 
was  installed  in  the  main  Yomi¬ 
uri  newsroom  and  the  global  re¬ 
peater  in  the  main  foyer  of 
Yomiuri’s  Tokyo  headquarters. 
Both  were  presented  to  Mr. 
Shoriki  by  INS  Far  Eastern  Di¬ 
rector  Marvin  L.  Stone,  acting 
lor  the  Hearst  Corporation  and 
INS. 

Mr.  Shoriki  said: 

me-  "lb  is  a  deeply  moving  experi- 
8,  at  L«Me  to  recall  that  the  Hearst 
,  Y.  ^®'Wnization  passed  up  other  op- 
i  pub- 1  ’  perbnities  to  introduce  its  serv- 
(Pa.)  I*  into  Japan  in  favor  of  choos- 
1920s.  ; a  small  newspaper,  such  as 
930  to  :  ibe  Yomiuri  then  was,  because 
news-  *  Ilf-  Hearst  and  his  organization 
bad  the  firm  conviction  that  we 
bad  a  bright  future. 

“We  are  very  pleased  with  the 
fosults  of  our  own  growth.  How- 
we  should  be  cognizant  of 
■ned  in  the  roig  played  by  James  Young 
1  com-  (then  INS  representative  who 
I  jwommended  the  Yomiuri  to 
d  was  Mr.  Hearst)  in  the  development 
lotors,  1  of  the  Yomiuri,  and  of  the  INS- 
1  auto-  ^*NP-KFS  contribution.’’ 

’Editor  ec  publisher 
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Newspaper  Sues 
For  Reapportionment 

Trenton,  N.  J. 

The  Asbiiry  Park  Press  and 
two  of  its  officers.  Editor  Wayne 
I).  McMurray  and  Publisher 
Ernest  W.  Lass,  have  filed  a 
Superior  Court  suit  to  compel 
reapportionment  of  the  60  New 
Jersey  Assembly  seats. 

The  suit  seeks  to  give  Mon¬ 
mouth  County,  in  which  the 
Press  is  located,  a  third  assembly 
seat  in  line  with  population 
growth  reported  in  the  1950 
federal  census.  The  Assembly 
last  was  reapportioned  under 
the  1940  census. 

The  suit  asks  the  court  to 
declare  unconstitutional  the  1941 
reapportionment  law  now  being 
followed,  contending  it  was  in¬ 
validated  by  the  1950  census. 


TIME  TO  CELEBRATE — Marvin  L.  Stone,  center,  Far  Eastern  Director 
of  INS,  presents  multi-time  clock  (overhead)  to  Matsutaro  Shoriki  in 
the  lobby  of  the  Yomiuri  Building,  Tokyo.  Gift  marks  the  25  years  of 
INS  service  to  Yomiuri. 


Figures  Prove 
Circulation  Aid 

Tulare,  Calif. 

Food  price  figures  are  used 
effectively  to  promote  circula¬ 
tion  of  the  Tulare  Advance-Reg¬ 
ister,  reports  William  C.  Far¬ 
rell,  circulation  director. 

Savings  possible  to  A-R  read¬ 
ers  from  basic  staples  are  tabu¬ 
lated  weekly.  The  total  of  po¬ 
tential  economies  is  compared 
with  the  monthly  price  of  the 
newspaper. 

“Last  w-eek  you  could  have 
saved  $3.84  on  your  grocery 
shopping  alone,  had  you  been 
a  subscriber  to  the  Advance- 
Register,’’  reports  a  sample 
three-column  21-in  advertise¬ 
ment. 

The  home-delivered  price  of 
the  A-R  is  $1.25  a  month. 

• 

ITU  Paper  Feels 
Pinch  of  High  Costs 

Jamestown,  N.  Y. 

The  Jamestinvn  Sun,  morning 
daily,  has  boosted  its  price  from 
6c  to  7c  a  copy.  Edward  J. 
Byrne,  publisher,  said  the  price 
increase  was  made  “with  reluc¬ 
tance  and  only  after  a  full  re¬ 
view  of  cost  factors  which  de¬ 
monstrated  the  necessity.”  The 
Sun  is  part  of  the  International 
Typographical  Union’s  Unitypo 
operation. 

for  January  25,  1958 
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^Pultizer*  Editor 
Quits  PR  Job 

Raleigh,  N.  C. 

Willard  G.  Cole,  the  Pulitzer 
prize-winning  editor  who  has 
been  directing  publicity  for  the 
brewei-y  industry  in  North  Caro¬ 
lina,  has  given  up  that  job.  His 
future  plans  were  not  stated. 

As  editor  of  the  Whiteville 
(N.  C.)  News-Reporter,  Mr. 

Cole  was  awarded  the  Pulitzer 
pi-ize  for  stories  which  resulted 
in  breaking  up  the  Ku  Klux 
Klan.  He  had  been  working  for 
the  Brewers  Foundation  for 
three  years. 
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that.  He’s  the  symbol  of  tho» 
of  us  who  live  out  our  lives  ii 
quiet  desperation,  as  the  nun 
said. 

But  somehow  the  simple-look¬ 
ing  lug  manages  to  smile 
through  all  his  frustrations  and 
harassments. 

Mr.  Eastman,  bom  in  Ander¬ 
son,  Ind.,  in  1924,  is  a  freelance 
cartoonist  whose  work  has  ap- 
I)eared  in  the  slicks.  He  attendee 
John  Herron  Art  Institute,  In¬ 
dianapolis;  Chouinard  Art  Insti¬ 
tute,  Los  Angeles,  and  the  Jef 
ferson  Machamer  School  of  Art 
Santa  Monica. 


SYNDICATES 


Columbia  Features  Has 
Health,  Music  Columns 


By  James  L.  Collings 


Columbia  Features  has  a  dou-  agency  handling  medical  and 
ble-header  coming  up:  a  health  pharmaceutical  accounts  that 
column  and  a  record  feature.  she  helped  establish  20  years 
The  former  is  “Your  Child,”  ago.  She  is  a  member  of  the 
by  Dorothy  Noyes,  medical  Child  Study  Association,  the  Na- 
writer  and  advertising  agency  tional  Association  of  Science 
executive.  The  musical  product  Writers  and  the  American  Medi- 
is  “Musically  Yours,”  by  Nor-  cal  Writers  Association, 
man  Weiser,  Family  Weekly  ipjjg  columnist  has  an  impres- 
record  columnist  and  music  edi-  give  roster  of  medical  specialists 
tor  and  critic  of  Argosy  maga-  upon  for  advice,  and  the 

.  many  subjects  that  will  be 
In  telling  about  “Your  Child,  treated  in  her  work  include  oral 
which  will  run  three  a  week  handicaps,  handicapped  chil- 
starting  Feb.  17,  Glenn  Adcox,  (jj-gn,  hereditary  defects,  tumors, 
CF  president,  mentioned  that  it  and  so  on. 

will  be  aimed  at  yoimg  mothers  .  „ 

and  cover  childhood  from  in-  ^  Musically 

fancy  through  age  12.  discontinue 

“There  is  no  definite  column  Week  y,  is  available 

blanketing  this  age  group,”  he  a  weekly  asortment  of 

said,  “and  a  lot  of  editors  I  recording  stars,  al- 

talked  to  agreed  there  should  bums,  new  records  and  the  cur- 
be.  So  I  went  out  and  got  the  hits  and  once  a 

top  medical  writer.  At  least  she’s  ™o"th  there  will  be  a  first-per- 
tops  in  my  opinion,  kid. 

“It  might  interest  you  to  know  illustrated  copy  goes  to 

that  E&P  gave  me  the  idea,  editors  two  w^ks  in  advance. 
When  I  read  a  story  about  Dor-  „  ‘  explained, 

othy  Noyes  in  your  book  last  “Weiser  will  supply  newspapers 
June,  in  which  it  said  the  Ad-  autographed  records  to 
vertising  Federation  of  America  as  pmes.  The  papers  will 

had  named  her  ‘Advertising  devise  their  own  rules.  Outside 

Woman  of  the  Year,’  I  said  to  .r 

myself,  that’s  the  gal  I  want  promotion  and  all  the 

to  talk  to.”  ^®®^‘ 

The  woman  Glenn  is  so  sold  Mr.  Weiser  has  held  editorial 
on  is  the  attractive,  silver-  positions  with  Radio  Guide,  R(v- 
haired  vicepresident  and  treas-  dio  Daily  and  Billboard,  au- 
urer  of  Noyes  &  Sproul,  an  thored  books,  been  publisher  of 


Dixie  Series 

Andre  F.  L’Eveque,  president 
Superior  Features  Syndicate,  i- 
offering  in  14  instalments  i 
serialization  of  “An  Epitap’ 
for  Dixie,”  by  Harry  S. 
more,  executive  editor,  Arkn 
sas  Gazette,  Little  Rock. 


Dorothy  Noyes 


King  Notes 

King  Features  has  a  six-par 
fictionalized  series  on  one  of  Ak* 
Lincoln’s  most  famous  law  case 
—  the  trial  of  young  Dull  Am 
strong  for  murder.  It’s  for  re 
lease  to  coincide  with  his  birth 
day,  Feb.  12.  This  year  is  th 
centennial  of  the  case.  Authc 
is  Carl  Hodges,  an  Illinois  stat 
official. . . .  B.  Jay  Becker,  bridf 
columnist,  is  in  Italy  as  a  meEi 
ber  of  the  American  team  plap 
ing  for  the  world’s  bridge  titlt 


Norman  Weiser 


Rex  Barley,  executive  man¬ 
ager,  Times-Mirror  Syndicate, 
writes  that  he’s  “tremendously 
impressed  with  the  fresh  new 
style  and  approach  to  newspa¬ 
per  cartooning”  shown  by  Dave 
Eastman’s  “Carmichael.” 

The  syndicate  has  taken  on 
the  one-column  gag  panel  for 
March  3  release.  There’s  only 
one  character  in  the  feature. 
That’s  Carmichael,  of  course. 


Broadway  curtains  go  up  or  down— and  shows  move 
up  or  out!  The  folks  on  hundreds  of  Main  Streets  can’t 
attend  all  the  openings... but  they  couldn’t  have  a  better^S^ 
sit-in  and  guide  to  what’s  going  on  than  John  Chapman  and  hii 


N.  Y.  Theater  Letter 


USEFUL  —  This  is  Fer 
Johnson,  the  gentleman  who  wi 
continue  drawing  the  late  Frai^ 
Willard’s  “Moon  Mullins”  (E4I 
Jan.  18,  page  64).  While  an  ar 
student,  Ferd  used  to  drop  > 
at  the  Chicago  Tribune  to  waU 
Mr.  Willard  work.  One  day  tn 
artist  said  to  the  youngstef 
“If  you’re  going  to  be  hangi- 
around  here  all  the  time,  y®- 
might  as  well  make  yourse! 
useful.”  Ferd  became  his 


From  all  services 

Home  &  Garden  Supplements 
Spring  Fashion  Supplements 
Lenten  &  Easier  Articles 
In  Corrected  TTS  Tape 


...a  weekly  report  of  the  veteran  first-nighter... who  tells  what 
to  see  or  shun,  high  spots  the  best  in  plays  and  musicals, 
gives  critical  insight  and  appraisal.  This  feature  has  fans 
everywhere  of  all  ages  and  both  genders... builds  a  steady 
reading  audience!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager... 


ChicaffEP  Trihune^J^ew  YorkJVews 

Aifirm  Bulltlliit/,  X4>u' York 
rnnCm  Tribune  Tower,  VHleuuo 
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Chicago 

The  trend  among  newspapers 
to  offer  volume  and  frequency 
national  discounts  was  hailed 
here  this  week  as  “an  example 
of  some  new  positive  thinking” 
and  “an  important,  intelligent 
development”  in  newspaper  ad¬ 
vertising  rates  by  John  W. 
Moffett,  vicepresident  and  ad¬ 
vertising  director,  Minneapolis 
(Minn.)  Star  and  Tribune. 

Speaking  before  the  80th  an¬ 
nual  meeting  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion,  Mr.  Moffett  expressed  con¬ 
cern  with  the  “independent  atti¬ 
tude  of  “a  few”  newspapers, 
“when  helpful  cooperation  and 
common  policies  between  some 
of  them  would  have  meant  busi¬ 
ness  for  all.” 

He  said  that  “sometimes” 
newspapers  have  probably  been 
their  own  worst  enemies,  and 
added  that  a  major  limitation  to 
the  sale  of  newspaper  adver¬ 
tising  “may  be  ancient  policies, 
attitudes  and  practices  which 
just  aren’t  applicable  in  1968.” 

Advantages  of  Discounts 

Mr.  Moffett  listed  four  ad¬ 
vantages  of  the  discount  sys¬ 
tem:  1)  Customers  have  asked 
for  it  and  newspapers  should 
give  customer  what  he  wants 
up  to  the  limit  of  reasonable 
ability  to  do  so;  2)  The  system 
offers  the  national  advertiser  an 
important  saving  when  he  makes 
adequate  use  of  newspaper  ad¬ 
vertising;  3)  The  system  pen¬ 
alizes  the  advertiser  who,  having 
embarked  on  a  newspaper  ad 
program,  soon  sends  in  a  can¬ 
cellation  order  “because  he  has 
discovered  his  costs  in  some  of 
the  non-cancellable-without- 
penalty  media  have  gone  up; 
znd  4)  The  system  provides  at 
least  the  basic  framework  under 
»bich  eventually  the  rate  dif¬ 
ferential  between  large  national 
•nd  large  local  advertisers  might 
be  substantially  narrowed. 

Some  Pattern  Needed 


I 


unfortunate  for  the  industry  if 
independent  thinking  produced 
several  hundred  totally  different 
“cute”  discount  plans. 

Mr.  Moffett  continued; 
“Newspapers  are  so  regularly 
asked  for  so  much  that  they 
simply  can’t  give  and  still  main¬ 
tain  character,  integrity  and 
financial  independence,  that  too 
many  of  us,  I  sometimes  feel, 
develop  a  sort  of  built-in  de¬ 
fensive  or  negative  attitude  to¬ 
ward  almost  anything  on  which 
we  may  be  approached. 

“If  that  thought  makes  any 
sense  to  you  at  all,  then  I  would 
raise  the  question  with  you  as 
to  how  it  may  affect  the  selling 
of  newspaper  advertising. 
Granted  that  our  salesmen  are 
all  well-trained,  enthusiastic, 
and  smart,  how  often  are  their 
selling  efforts  stalled  by  bump¬ 
ing  up  against  the  “conditioned” 
minds  of  advertising  executives, 
business  managers,  or  publishers 
who  are  operating  under  policies 
or  practices  established  in  1910 
or  1920  or  1930? 

“I  frankly  don’t  know  the 
answer  to  such  a  question,  and 
I  certainly  would  not  want  to 
stand  here  and  say  that  adver¬ 
tising  was  being  limited  in  news¬ 
papers  by  just  that  situation  on 
a  majority  of  our  newspapers. 
But  like  many  of  you,  I  have 
sometimes  been  concerned  with 
the,  to  say  the  least,  “independ¬ 
ent”  attitude  of  a  few  news¬ 
papers,  when  helpful  coopera¬ 
tion  and  common  policies  be¬ 
tween  some  of  them  would  have 
meant  business  for  all. 

“By  the  same  token,  I  have 
sometimes  wondered  what  kind 
of  thinking  went  on  in  the  man¬ 
agement  of  newspai)ers  which 
have  withdrawn,  or  perhaps 
threatened  to  withdraw,  from 
the  Bureau  of  Advertising, 
which  has  been  doing  such  a 
vital  job  in  selling  the  con¬ 
cept  of  newspaper  advertising, 
and  in  helping  newspapers  to 
help  themselves  sell  newspaper 
advertising. 

“Going  back  a  few  years, 
many  of  us  remember  how  the 
American  Newspaper  Advertis¬ 
ing  Network  idea  was  wrecked 


HONORARY  LIFETIME  memberships  in  NAEA  were  presented  to  three 
pest  presidents;  Louis  E.  Heindel,  San  Jose  (Calif.)  Mercury  and  News; 
Robert  K.  Drew,  Milwaukee  (Wis.)  Journal;  and  Donald  M.  Bernard, 
Washington  (D.C.)  Post  and  Times-Herald. 


“Some  of  us  who  have  already 
■Mtalled  this  system  of  rates 
feel,  however,  that  it  is  import- 
wt  that  some  sort  of  pattern 

irop  ‘  iL  w"™®  frequency  wx^.vou 

)  watt  ,  should  emerge  m  order  jjy  avalanche  of  dissension, 

chaos  m  ageimy  media  i^nifing  and  “independence”  on 
partments,  Mr.  Moffett  said.  part  of  newspapers  and 
“Understand  that  I  am  refer-  their  representatives.  That  it 
nng  to  brackets — not  size  of  may  have  been  a  great  idea,  if 
ihscounts — ^because  this  latter  is 
a  matter  for  individual  news¬ 
paper  decision.” 

Mr.  Moffett  said  it  would  be 
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it  could  have  been  developed, 
sems  to  be  indicated  by  the  cur¬ 
rent  re-examination  of  its  skele¬ 
ton.” 

Editor  &  publisher  for  January  25,  1958 


NAEA 

(Continued  from  page  10) 

000,000  advertising  budgets.  He 
said  this  could  be  done  by  of¬ 
fering  inducements  to  the  large 
national  brand  advertisers  to 
use  newspapers  for  more  than 
announcement  and  promotion 
messages. 

Among  the  inducements  he 
suggested  were  discounts  for  a 
consistent  schedule,  package 
deals  covering  certain  geograph¬ 
ical  areas,  and  greater  develop¬ 
ment  of  the  suburban  areas. 

Lord 

(Continued  from  page  11) 

Mr.  Lord  told  E  &  P  that 
NAEA  has  set  the  stage  to  meet 
the  challenge  facing  newspapers 
in  the  year  ahead.  “The  Bureau 
of  Advertising,  ANPA,  Ameri¬ 
can  Association  of  Newspaper 
Representatives  and  the  individ¬ 
ual  newspaper  advertising  man¬ 
agers  have  together  launched  a 
unified,  positive  and  aggressive 
sales  program  that  has  never 
before  been  equalled  by  news¬ 
papers,”  he  said. 

Bold  Frontal  Attack 

“The  newspaper  story  will  be 
told  in  all  its  versatility  during 
1958  with  a  bold,  crushing, 
frontal  attack.  Sales-manpower 
is  at  an  all-time  high.  The 
mental  and  physical  condition  of 
the  troops  is  excellent.  They 
are  equipped  with  the  most 
modem  offensive  weapons  yet 
conceived.  How  successful  their 
campaigrn  will  be  depends  now 
on  the  support  they  receive  from 
the  home-front. 

“If  top  newspaper  manage¬ 
ment  will  not  be  complacent  .  .  . 
if  it  will  recogrnize  the  need  for 
fresh,  new  tatics  ...  if  it  will 
discuss  the  tactical  advantages 
of  these  moves  with  the  field 


commander  (the  advertising 
manager)  and  give  him  full  sup¬ 
port  .  .  .  then  newspapers  will 
indeed  meet  the  challenge  and 
win  the  decision.” 

Advertising  Salesman 

Charlie  Lord  began  newspa¬ 
per  work  for  the  Lincoln  (Neb.) 
Star,  later  sold  advertising  for 
the  old  Omaha  (Neb.)  Bee-News 
and  World-Herald  before  going 
to  the  Detroit  (Mich.)  Times  as 
assistant  advertising  director. 
He  was  named  advertising  direc¬ 
tor  of  the  Indianapolis  Star  and 
News  in  1951. 


Lord  Elected 
NAEA  President 

Chicago 

Charles  B.  Lord,  advertising 
director,  Indianapolis  (Ind.) 
Star  &  News,  was  elected  presi¬ 
dent  of  the  Newspaper  Adver¬ 
tising  Executives  Association, 
succeeding  Gilbert  P.  Swanson, 
business  manager,  the  Spokane 
(Wash.)  Spokesman-Review  and 
Daily  Chronicle. 

Other  officers  elected  were 
George  Lemons,  advertising  di¬ 
rector,  Greensboro  (N.  C.)  News 
and  Record,  executive  vicepresi¬ 
dent;  Russell  W.  Young,  adver¬ 
tising  manager,  Seattle  (Wash.) 
Times,  first  vicepresident;  and 
Russell  E.  Scofield,  advertising 
director,  Lexington  (Ky.)  Her¬ 
ald-Leader,  second  vicepresident. 

New  directors  named  were 
Carl  P.  Flynn,  manager  of  re¬ 
tail  advertising,  Tulsa  (Okla.) 
World-Tribune;  Clarence  Wood, 
advertising  director.  Sterling 
(Colo.)  Journal- Advocate;  and 
John  Lewis,  advertising  direc¬ 
tor,  St.  Paul  (Minn.)  Dispatch- 
Pioneer  Press. 

Reelected  for  a  three-year 
term  were  Charles  J.  Davis  Jr., 
assistant  manager  of  retail  ad¬ 
vertising,  Providence  (R.  I.) 
JoumeU,  and  Hugo  Heyns  II, 
advertising  director.  New  Or¬ 
leans  (La.)  Item. 
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EXHIBIT  AHRACTS— Elmer  C.  Tryon.  left.  Marinette  (Wis.)  Eagle- 
Star,  chairman  of  the  NAEA  exhibits  committee,  tells  Robert  Immich, 
Ironwood  (Mich.)  Globe,  and  Don  L.  Nutter,  Long  Beach  (Calif.| 
Independent  and  Press-Telegram,  about  record  number  of  exhibits  at 
NAEA  meeting. 


CONGRATULATIONS— Wayne  Henly,  left,  Lubbock  (Tex.)  Aralanche- 
Journal,  and  Atlee  H.  Bratley,  center,  Racine  (Wis.)  Journal-Times, 
congratulate  Emile  A.  Hartford,  Los  Angeles  (Calif.)  Times,  for  his 
newspaper's  linage  records  in  1957. 


..  11  magazine  or  McCalls  singly,  or  what  newspapers  need  is  to  be 

^  '  I  '  "POC  rl  I  /  l  affectionate  ‘Togetherness,’  surrounded  with  “a  more  elabo- 

.  1  X  111  t/lol  1  vXli_l  actually  influence  Kansas  City  rate  rationale,  a  psychological 

to  a  more  penetrating  degree  mystique,  to  make  them  more 
I  )  1  •  1  than  the  Kansas  City  Star,  glamorous.”  Newspapers,  he  de- 

“.  .  .  While  it  is  the  newspa-  dared,  must  learn  to  make  the 
per  they  turn  to  when  the  chips  truth  about  newspapers  more 
are  down  and  competition  simply  exciting  “to  release  the  psychic 
iiCAGO  duties;  3)  a  re-alignment  and  must  be  met  in  Atlanta  or  dis-  dynamite  inherent  in  its  very 
about  synthesizing  of  this  advertising  tribution  supported  in  Denver  nature  and  history.” 
k  TV  function  in  the  organization  or  a  deal  put  over  in  Minne-  • 

e  face  chart  so  that  the  importance  of  apolis,  Snvipt  RpnnrtPr 

and  the  marketing  process  emerges  ».  .  .  While  it  is  the  newspa-  ^ 

n  this  stronger  than  ever;  and  4)  An  per,  not  TV,  not  radio,  not  UPVelops  SCOop 
rs  an  attempt  to  pierce  the  “mys-  magazines,  not  outdoor  that  is  Boston 

ity  to  teries”  of  motivation.  used  when  goods  absolutely  must  Mayor  John  B.  Hynes  got 

;o  the  “We  welcome  the  inevitable  be  sold,  quoted  in  Russian  newspapers 

ascendance  of  an  attitude  of  “.  .  .  While  all  these  things  as  proposing  an  exchange  of  10 
cutive  searching  inquiry  by  the  best  are  part  of  the  everyday  knowl-  American  and  Soviet  Mayors  in 
/ertis-  business  brains,  the  men  with  edge  and  experience  of  every  an  intei-view  with  Vcevolod 
innual  the  most  at  stake,  the  men  who  competent  marketer,  Parkhitko,  special  correspondent 

r  Ad-  simply  must  make  those  huge  “How  in  the  name  of  com-  for  Soviet  Russia  and  inter- 
iation  outlays  produce  profits  —  or  mon  sense  can  it  be  that  an  preter  for  Leonid  Kogan,  Soviet 
re  on  resign,”  Mr.  Gediman  said.  aggregate  of  these  foi-ces  that  violinist. 

liscov-  “This  is  what  newspapers  spell  power  in  the  nation !  The  interview  was  arranged 

r  des-  have  always  wanted  from  all  *  Does  not  the  whole  any  by  R.  Laning  Humphrey,  press 
cal  or  advertisers.  But  it  is  what  we  longer  equal  the  sum  of  its  representative  for  the  Boston 
0-year  have  had  so  much  difficulty  in  pnrts!  Symphony  Orchestra. 

achieving  because,  let’s  face  it,  sweet  mystery  of  Madi-  Mayor  Hynes  said  the  Soviet 

ears,”  newspapers  have  so  seldom  been  Avenue!  ’  reporter  was  “alert”  and  “quite 

recon-  presented  to  American  business  Motivation  intelligent”  and  that  he  spoke 

which  as  an  instrument  of  national  English. 

vertis-  policy  in  all  the  splendor  of  their  Mr.  Gediman  hit  on  the  tend-  — 

•-prof-  combined  might.”  ency  of  advertising  to  fall  for 

trade  ,  the  “scientific  shibboleth,  the 

ar  the  ‘Puzzling  Paradoxes'  academic  catch-p  h  r  a  s  e,  the  BH 

Mr.  Gediman  said  that  the  magic  formula,  the  ‘thing-to-  ^ 

importance  of  the  marketing  referred  to  subliminal  1 

^  man  was  never  greater  and  that  advertising  and  said  the  con-  A 

,  .  in  most  cases,  the  advertising  templated  exposures  are  one 

,  function  now  falls  within  his  three-thousandths  of  a  second. 

I*'®.®’'®,  supei-vision.  “So  don’t  be  surprised,”  he 

some"”  “It  is  one  of  the  puzzling  statisticians  who 

paradoxes  in  all  advertising,”  comparisons  with 

he  said,  “that  .  .  .  While  no  one  the  rose  of 

ension  ,  i.  i  i.-  newspapers  come  up  with  some- 

.  but  a  marketing  moron  is  un- 

ns  of  4.1.  •  -4.  «  thing  to  add  to  the  current  in-  Bi^BBi^V 

ints  of  ^  onan  ®  capaci  y  o  Qf  ‘cost-per-thousand-per-  BUREAU  PROGRAM — Peter  Ben- 

easing  P  P®^®  ®  m  a  commercial-minute.’  We  may  nger,  right,  Ridder-Johns,  Ine- 

tion  of  ^  now  get  something  even  more  «."d.  president  of  American  ^ 

'ew,  if  ^  nebulous  called  ‘cost-per-thou-  ciation  of  News^per  epr  ^ 

*PO"si-  While  no  competent  ad-  sand  per  commercial  one  three-  Adl^rtisin^Vnin'l^olnt  sales 

within  vertising  practitioner  really  be-  thousandths  of  a  second  .”  gram  with  Karl  T.  Rnn,  Cincinnat 

utives’  lieves,  for  example,  that  Life  Mr.  Gediman  said  that  maybe  (Ohio)  Times-Star. 
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man  Hiding 

I  {Continued  from  page  12) 


\'ew  York  the  day  after  the 
foaicil  died. 

That  night  I  slept  in  Moda- 
•elH’g  bed  upstairs,  but  before 
[  went  to  sleep  I  wrote  down 
very  detail  I  could  remember. 

[  todn’t  taken  notes  but  had 
-peated  over  and  over  in  my 
pmd  the  direct  quotes  I  knew  I 
f  onld  want  to  use. 

Looked  Like  A  ‘Bum’ 

Modarelli,  who  had  slept  on 

couch  downstairs,  was  al- 
xidy  up  when  I  came  down  in 
the  morning.  Over  coffee  I  tried 
to  get  him  to  pose  for  a  picture 
-preferably  one  of  the  two  of 
D5  together  to  substantiate  my 
flory— but  he  refused,  rubbing 
I  two  or  three  day  beard  growth, 
explaining,  “I  look  like  a  bum.” 

On  the  way  home  I  shot  pic¬ 
tures  of  bams,  turnpike  signs, 
f  use,  industrial  plants — any- 
t'  ing  that  appealed  to  me — and 
the  Journal  ran  a  six-picture 
itrip  sidebar  under  the  heading, 
‘The  Trail  to  Modarelli.”  The 
1‘ory  got  a  three-line  head,  the 
1  ;gest  I  can  remember  in  eight 
years  on  the  Journal  and  was 
copyrighted,  another  “first”  to 
ry  memory. 
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The  story  was  written  by  me 
Gene  Farrell’s  private  office, 
nd  for  eight  hours  after  my 
turn  the  only  men  at  the  Jour- 
al  who  knew  what  was  in  the 
orks  were  Farrell,  Taft  and 
lyself.  The  story  didn’t  move 
cut  to  the  city  room  until  the 
)vietjr.val  Hudson  Dispatch  passed 
adline. 

There  is  currently  a  running 
kud  between  the  Journal  which 
t  a  Newhouse  newspaper,  and 
fre  Dispatch — with  ‘Lucky’  Far- 
Ml  having  hired  away  two  Dis- 
I  tch  reporters  in  the  past 
nth.  Our  scoop  was  doubly- 
r'«>t  because  only  four  days 
burlier  the  afternoon  Journal 
kud  begun  putting  out  a  bulldog 
tion  to  compete  with  the 

•  ’rning  Dispatch. 

Farrell,  reluctant  to  have 

•  reporter  subpoenaed  and  then 
^‘'[nse  to  give  details  of  Moda- 

•  di’s  hiding  place,  ordered  me 
j  take  a  “vacation” — until  the 
■ny  following  the  Law  Enforce¬ 
ment  Council’s  death,  which  I 
1  the  bonus  he  threw  in. 

modarelli,  as  he  had  promised, 
back  the  day  after  the 
“EC  expired.  But  he  was  far 
being  out  of  trouble. 


r  B«"- 
Inc., 
A«o- 
reMn- 


Scanlon,  Man  of  Action 

■  U  W 

*  L  Scanlon,  31  and  big  (6 
.10  fciit,  195  pounds),  is  a  reporter 
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NOT  THE  GUSHY  TYPE — ^Women'i  edtton  at  a  University  of  Texas 
seminar  agreed  that  the  fancy  ac'iectives  are  going  out  of  the  society 
pages  and  solid,  straight  reporting  has  come  in.  Two  seminarians: 
Franchelle  Moore,  left,  Midland  Reporter-Telegram,  and  Latry  Layton, 
Fort  Worth  Press. 


with  a  solid  background  on  the 
police  beat. 

Gambling  Tips 

He  once  broke  up  a  big-time 
gambling  operation  in  Jersey 
City  by  directing  police  to  the 
gamblers,  one  of  whom  had  a 
machine-gim.  Another  time,  he 
drove  bookmakers  out  of  the 
Jersey  City  Medical  Center  after 
learning  that  a  dead  man  had 
hit  the  “numbers”  for  $50. 

Working  single-handed,  he 
brought  about  a  Grand  Jury 
presentment  against  the  police 
commissioner  of  a  town  adjacent 
to  West  New  York,  who  had 
bought  $50,000  worth  of  radio 
equipment  from  a  nebulous  firm 
listed  under  the  name  of  his 
nephew.  He  helped  bring  about 
the  political  defeat  of  another 
police  commissioner. 

Murder  Tip 

And  once  Scanlon  sent  the 
cops  to  a  house  where  they 
caught  a  man  wanted  for  mur¬ 
dering  his  wife. 

Scanlon,  by  the  way,  is  the 
son  of  a  retired  Police  Lieuten¬ 
ant,  Eugene  J.  Scanlon,  and  the 
son-in-law  of  a  retired  police 
captain,  Patrick  J.  Gallagher. 

To  prove  that  he’s  not  only 
a  police  reporter,  Scanlon  cov¬ 
ered  opening  night  at  the  Metro¬ 
politan  Opera  House  in  1956, 
next  day  scored  a  beat  on  the 
Governor  Meyner-Helen  Steven¬ 
son  engagement. 

Date  With  MM 

In  Hollywood  Scanlon  talked 
Marilyn  Monroe  into  a  luncheon 
date  (when  both  were  single.) 
That  was  in  1950  when  Scanlon 
and  another  young  man  (Paul 
McElaney,  who  had  been  a  copy 
boy  for  the  New  York  Daily 
News)  toured  the  country  as 
self-appointed  Guests  of  Ameri¬ 
ca  in  a  test  of  the  nation’s  hos- 
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pitality.  He  and  McElaney, 
night-side  reporters,  had  just 
been  the  victims  of  a  seasonal 
layoff  at  the  Jersey  Journal. 

He  has  just  won  the  Hudson 
Ck)unty  Press  Club’s  award  for 
a  feature  on  the  Jersey  City 
election  campaign,  the  third 
“first”  for  Scanlon  in  the  past 
three  years. 

On  the  side  he  writes  an  ad- 
vice-to-the-lovelom  column  for 
three  weekly  newspapers  owned 
by  a  friend.  It’s  called  “Heart¬ 
beat”  by  “Jeanne”.  He  doesn’t 
charge  anything  for  it. 


40%  of  Weeklies 
Have  One  Ad  Rate 

Forty  percent  of  the  weekly 
newspapers  of  the  U.  S.  have  no 
differential  between  national  and 
local  advertising  rates,  accord¬ 
ing  to  a  cross-section  survey 
made  by  the  American  Press, 
magazine  published  by  the 
American  Press  Association. 

The  study,  in  which  570  news¬ 
papers  participated,  revealed 
that  only  29%  of  the  weeklies 
have  a  differential  of  more  than 
15%  and  only  6%  exceed  30% 
in  premium  rates  for  national 
advertising. 

It  was  the  contention  of  the 
survey  that  weekly  newspapers 
“are  bending  over  backwards  to 
give  a  fair  rate  to  national  ad¬ 
vertisers.” 

Ferger,  Drummer 

Cincinnati 

Newspaper  people  got  a  bang 
out  of  watching  Roger  H.  Fer¬ 
ger,  Enquii  er  publisher,  beating 
drums  during  the  Poliothon  on 
WCPO-T,  Sunday,  Jan.  19.  Mr, 
Ferger  pounded  those  skins  like 
a  pro  in  a  combo  of  business  and 
professional  men  calling  them¬ 
selves  the  Melody-Mangling 
Maniacs. 


DON'T  get  caught  in  a  spot  like  this  —  without 
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Indians 

{Continued  from  page  13) 


James  Garland  Martin,  who 
was  later  arrested  on  charges  of 
public  drunkenness  and  carrying 
a  concealed  weapon — a  pistol  in 
his  clothing. 

Shortly  after  8:30  the  band  of 
some  400  Indians  and  their 
sympathizers  moved  into  the 
field  to  where  hardly  more  than 
50  Klansmen  were  gathered  in 
and  around  their  cars.  Virtually 
all  the  Klansmen  were  heavily 
armed,  and  many  guns  were  in 
evidence  among  the  Indians. 

A  naked  light  bulb  fed  by  the 
Klan’s  portable  generator  was 
shot  out  by  an  Indian  youth,  and 
the  crowd  pressed  forward  to 
see  the  action. 

“It  was  necessary,”  Mr.  Miller 
said,  “to  be  very  close  to  see  and 
take  pictures,  so  newsmen  were 
scattered  all  through  the  milling, 
shouting  crowd. 

“We  were  ignored  now  that 
there  was  action.  Photographers 
hesitant  to  use  flashes  before 
now  popped  away  and  TV 
cameramen’s  lights  flooded  the 
scene  intermittently. 

Shots  in  the  Air 

“The  big  Indian  scuffled  with 
a  slight  Klansmen  as  the  crowd 
yelled  louder.  An  Indian  pointed 
a  luger  at  a  Klansman  and  the 
crowd  yelled,  ‘shoot  him,  shoot 
him!’ 

“Someone  fired  a  shotgun  into 
the  air.  Someone  else  fired  and 
another  set  off  some  fireworks. 
The  din  of  shooting  and  shout¬ 
ing  became  ear  splitting. 

“I  crouched  against  a  Klans- 
man’s  car.  Julian  Scheer  of  the 
Charlotte  News  leap-frogged  me 
and  crouched  there  too. 

“In  a  moment  there  was  a  lull 
and  we  stood  up  to  move  back 
toward  the  road.  Then  more 
shooting,  and  an  explosion  only 
a  few  feet  from  my  head,  with 
fragments  from  it  stinging  my 
face. 

“For  a  moment  I  feared  it 
was  a  shotgrun  blast,  but  realized 
the  truth  when  choking  cloud 
settled — it  was  a  tear  gas  gren¬ 
ade. 

“I  dropped  behind  another  car, 
and  found  myself  in  the  com¬ 
pany  of  three  armed  Klansmen. 
Beside  another  car  a  few  feet 
away  was  a  Charlotte  News 
photographer,  Doug  Martin. 

Infantry  Style 

“Martin  and  I  started  out  in 
a  crouching  run  toward  the  side 
of  the  field  paralleling  the  firing 
line  at  the  road.  We  were  about 
half  way  out  when  a  TV  photog¬ 
rapher  between  us  and  the  road 
turned  on  his  floodlights.  This 
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TEN  THOUSAND  WORDS  couldn't  tell  the  story  better  than  this 
picture  tells  it.  Photographer  Bill  Norment  of  the  Lumberton  (N.C.) 
Robesonian  said  it  shows  a  patrolman  waiting  for  assistance  before 
searching  a  car  at  a  KKK  meeting  which  was  disrupted  by  Indians.  The 
woman  and  children  remained  In  the  car  during  gunfire. 


brought  shouts  of  rage  and 
volleys  of  shotgun  fire  in  our 
direction. 

“We  crawled  the  remaining 
50  yards  flat  on  our  bellies  in 
best  infantry  style,  while  the 
shooting  continued.  We  made 
our  way  back  to  the  road,  giving 
wide  berth  to  two  Indians 
swinging  a  Rollieflex  between 
them  and  muttering  drunkenly, 
we’ll  teach  those  photographers. 

“Highway  patrolmen  were  on 
the  scene  now,  disarming  both 
Indians  and  Klansmen.” 

Reporters  facing  deadlines 
scattered  for  the  nearest  phones, 
nearly  a  mile  away.  Others 
waited  while  the  still-aroused 
crowd  dwindled. 

No  one  had  been  killed,  and 
only  four  or  five  were  slightly 


BILL  SHAW,  FayeHevIlItt  Ob¬ 
server  photographer,  who  was  a 
casualty  in  the  Indlan-Klan  melee. 


injured.  Among  them  was  Bill 
Shaw,  Fayetteville  Observer 
photographer,  who  was  nicked 
in  the  face  by  four  shotgun 
pellets. 

‘Hell  of  an  Experience’ 

Bill  Shaw  and  reporter  Pat 
Reese  were  assigned  to  cover  the 
meeting  by  the  Observer’s  man¬ 
aging  editor,  Gibson  Prather. 

Shaw  dropped  to  his  knees 
when  the  pellets  struck  his  face. 
“I  felt  awfully  shocked  and  hot 
.  .  .  the  latter  part  probably 
came  from  the  warm  blood  that 
was  pouring  down  my  face,” 
Shaw  remembered  after  he  re¬ 
turned  to  Fayetteville. 

“No  one  can  describe  how  it 
feels  to  be  shot,”  he  smiled 
wryly.  “It’s  a  hell  of  an  experi¬ 
ence.” 

Richard  W.  Hatch,  United 
Press,  told  of  being  threatened 
with  a  knife  by  an  elderly  In¬ 
dian  who  mistook  him  for  a 
Klansman. 

George  Thomas  of  WTOB, 
Winston  Salem,  lost  an  expen¬ 
sive  recording  outfit,  snatched 
by  someone  in  the  pell-mell  rush. 

Hatch,  Thomas  and  UP-men 
Loyd  Jeffers  and  Alvin  Webb 
left  the  scene  in  Jeffers’  car. 
They  were  stopped  later  by 
armed  Indians,  searched  at  gun¬ 
point,  and  the  car  sprayed  with 
shotgun  and  rifle  bullets  as  they 
pulled  away. 

“They  thought  we  were  Klans¬ 
men  because  of  Jeffers’  South 
Carolina  license  plate,”  said 
Dick  Hatch.  “We  Imew  the  In¬ 


dians,  however,  and  they  agreed! 
to  go  with  us  to  Pembroke  and! 
give  us  an  interview  on  how  the* 
Indians  planned  the  Klan  rout  ‘ 

Spooky  Place 

“The  interview  was  held  in  a 
side-street  night  spot  crowded 
with  suspicious  Indians.  We 
later  learned  the  place  had  bea 
the  site  of  at  least  one  murder. 

“After  the  interview,  we  weic 
trailed  by  a  car  out  of  Peir 
broke.  Two  other  cars  joined  i: 
and  we  were  forced  off  the  roai 
in  the  darkness.  Men  armed  witr 
pistols  and  shotguns  accused 
of  being  Klansmen.  Thomas  hac 
an  automatic  shotgun  jamme: 
in  his  stomach.  We  finally  cor-  ► 
vinced  them  we  were  reporter 
(the  best  identification  I  cou! 
come  up  with  was  a  telephor 
credit  card  for  United  Press 
and  they  told  us  we  could  go.  A; 
we  pulled  away,  they  pumpc- 
pistol  and  shotgun  bullets  int 
the  rear  of  Jeffers’  car. 

“The  right  rear  tire  was  pure 
tured  but  we  drove  for  aboa: 
two  miles  before  it  went  fiat 
We  pulled  off  the  highway  righ 
in  the  front  yard  of  what  turae 
out  to  be  a  deputy  sheriff: 
house.” 

AP’s  Rudy  Faircloth  manag-: 
himself  a  byline  when  he  telt 
phoned  an  eyewitness  account  c 
the  riot  to  his  headquarters : 
short  time  after  the  troub' 
broke  out. 

“One  problem  that  was  in.su-  ► 
mountable  was  the  writing  r 
a  lead  for  whatever  informal!' 
had  been  sent  to  the  desks  th: 
afternoon,”  said  Julian  Morr 
son  of  the  Greensboro  Dn 
News. 

Bright  Red  Banner 

“In  a  situation  where  no  o: 
knew  whether  the  rally  wou 
be  held  in  the  first  place,  and: 
it  were,  just  what  would  happe 
reporters’  hands  were  tied.  Ti 
only  thing  left  was  to  file  bac 
ground  stuff  and  hope  you  cou 
pick  it  up  later  on.” 

The  story  got  top  billing  ■ 
every  paper  in  the  state,  but  t 
Observer  in  Fayetteville  rea' 
went  all  out.  Its  banner  hea 
line  was  done  up  in  bright  njL 

The  real  oddity  of  the  evcr.iu^ 
occurred  well  over  100  mi! 
away  in  Charlotte,  where 
couple  of  hours  later  a  Charlol 
Observer  photogrrapher,  Mauri 
Rosen,  looked  up  and  saw  t  * 
picture  of  the  weekend  walk:  t 
into  his  studio. 

Facing  him  were  two  exubt 
ant  Indians  trailing  a  huge  r> 
and  white  satin  KKK  Banr 
captured  in  the  melee.  The  r 
suiting  picture  of  the  grinni' j 
pair  wrapped  in  the  banner  1 1 
the  wires,  and  was  on  Mondsf 
breakfast  tables  all  over  tf 
nation.  L 
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Legal  Advice  Given 
To  Tennessee  Press 


Nashville,  Tenn.  “If  you  refer  to  John  Doe  kJUJldl  kJLllll 
J/  Frank  B.  Creekmore  of  Knox-  being  arrested  for  drunken  driv- 

^  ville,  attorney  for  the  Tennessee  ing,  you  don’t  list  his  address  be-  Reluctance  of  Western  Union 
Press  Association,  conducted  a  cause  it  was  not  listed  on  the  offices  to  divulge  amounts  of 

p*‘'  legal  clinic  for  members  at  the  police  docket.  You  find  out  later  money  stolen  in  robberies  was 

annual  meeting  here  last  week,  there  are  several  other  John  reported  in  the  first  195o  Bul- 

He  was  introduced  by  John  Does  in  the  town.  They  ask  for  letin  issued  by  the  Freedom  of 

T.  Bragg,  president  of  the  TPA,  a  correction.  Is  it  our  duty  to  Information  Committee  of  the 

gj  as  the  best  informed  attorney  make  the  correction?”  asked  Associated  Press  Managing  Edi- 

g  hjt  in  Tennessee  on  libel  laws.  Guy  Easterly,  LaFollette.  tors  Association, 

mmft  Mr.  Creekmore  said  that  in  Answer:  “If  you  attempt  to  John  S.  Moore,  Dayton  (Ohio) 


WesternUnion 
Shy  About 
Stolen  Sum 


in  Tennessee  on  libel  laws.  Guy  Easterly,  LaFollette.  tors  Association. 

Mr.  Creekmore  said  that  in  Answer:  “If  you  attempt  to  John  S.  Moore,  Dayton  (Ohio) 
(Tennessee  a  libel  suit  must  be  correct  it  you  will  get  into  trou-  Jourml-Herald  managing  edi- 
initiated  within  one  year  after  ble.  All  you  have  to  prove  is  tor,  reported  that  the  local  WU 
the  publication.  Otherwise  it  is  there  was  a  John  Doe  arrested,  office  was  held  up  by  robbers 
forever  barred.  He  said  that  There  is  no  legal  obligation  to  Nov.  21.  When  the  Joumal-Her- 
if  a  plaintiff  dies  it  cannot  be  correct  it.”  aid  asked  for  the  amount  of  the 

brought  or  revised  by  his  widow.  Mr.  Creekmore  cautioned  theft.  Western  Union  refused  to 
Libel  can  be  incurred  by  pub-  against  infringement  of  copy-  give  the  information  to  either 
lication  of  pictures,  he  said.  Gen-  rights  in  reproducing  a  part  of  the  press  or  the  police, 
erally  speaking,  he  advised,  the  a  map.  Permission  is  required  Moore  complained  to  G.  P. 

fact  that  a  newspaper  runs  a  to  reproduce  them.  Little,  Chicago,  area  general 

correction  has  no  bearing  in  a  Bill  Frame  of  the  Lebanon  manager  for  Western  Union, 
libel  suit.  “You  can’t  prove  any-  Democrat  asked,  “If  a  merchant  replied:  “It  is  our  policy 

thing  after  date  of  libel  and  a  gives  you  an  ad  containing  a  minimize  publicity,  particu- 
eorrection  is  therefore  of  no  trade  mark  item  which  he  jarly  as  to  the  amount  of  the 
benefit.”  doesn’t  carry,  does  the  news-  jQgg  resulting  from  a  robbery 

He  was  asked  concerning  a  paper  have  any  responsibility  ^r  burglary.” 
new  Tennessee  statute  on  libel  for  the  incorrect  information?”  m,  apmit  Pniiotin  nokpH* 
providing  five  days’  notice  to  Answer:  “It  is  not  the  re-  Cra 


correct  it.”  aid  asked  for  the  amount  of  the 

Mr.  Creekmore  cautioned  theft.  Western  Union  refused  to 
against  infringement  of  copy-  give  the  information  to  either 


The  police  were  upset  because 
the  company  gave  out  the  large 
amount  stolen,  it  was  said.  The 
first  robbery  was  followed  by  a 
whole  series  of  WU  robberies 
for  the  next  six  months.  Plain¬ 
clothes  detectives  had  to  be 
placed  in  WU  offices  in  Los  An¬ 
geles  and  in  at  least  one  case 
there  was  a  gun  battle  between 
the  officers  and  robbers,  endan¬ 
gering  many  lives. 

“Western  Union  deals  with 
the  press  more  than  any  other 
company  in  the  world,”  asserted 
the  company  spokesman.  “Many 
of  our  men  work  in  newspaper 
offices  throughout  the  country, 
give  the  newspapers  every  co¬ 
operation  and  would  give  them 
the  shirts  off  their  backs.  It  is 
inconceivable  that  Western 
Union  ever  would  say  ‘no’  to  a 
newspaper  except  under  a  firm 
demand  by  the  police.” 


a  map.  Permission  is  required  Mr.  Moore  complained  to  G.  P. 
to  reproduce  them.  Little,  Chicago,  area  general 

Bill  Frame  of  the  Lebanon  manager  for  Western  Union, 
Democrat  asked,  “If  a  merchant  replied:  “It  is  our  policy 


new  Tennessee  statute  on  libel  for  the  incorrect  information?”  m,  apmit  Pniiotin  nokpH* 

providing  five  days’  notice  to  Answer:  “It  is  not  the  re-  Cra 

the  newspaper  prior  to  the  fil-  sponsibility  of  the  newspaper  to  ^th  this  leading  agen- 


ing  of  a  suit.  Mr.  Creekmore  ex-  check  on  such  things, 
plained  the  paper  would  be  re-  _  •  .  d 

beved  of  any  punitive  damage  Consult  the  Record 

'  upon  publication  of  a  correction  Mr.  Creekmore  said 
before  the  suit  is  initiated.  freauentlv  read  onlv 


cy  of  communication?” 

WU  Explains 


upon  publication  of  a  correction  Mr.  Creekmore  said  reporters  .  fnr 

Wore  the  suit  is  initiated.  ,te,„ently  read  _.niy  part  of  Wes^em"“unL“?“  Yo* 

Don’t  Give  Reasons  P  I?  said  that  although  he  was  not 

««  •  .  u  ,  v  V.  ^  !  familiar  with  the  Dayton  inci- 

How  can  a  picture  be  libel-  word  for  what  happens  instead  ,  .  .  confident  it 

ons?”  ask^  J.  D.  Parsel’ of  the  of  checking  the  information  g^^’med  from  experiences  in 

Fountain  Citizen.  themselves  from  the  judge  or  ^^m- 

false  caption,”  Mr.  the  records  pany  suffered  robberies  and  gave 

Lreekmore  replied.  Mr.  Creekmore  advised  that  ai...  in 


Fountain  Citizen.  themselves  from  the  j 

“By  a  false  caption,”  Mr.  the  records.” 

Creetoore  replied.  Mr.  Creekmore  advi 

Bill  Frame,  Lebanon  Demo-  all  political  advertiser 
*ro(,  asked,  “Does  a  newspaper  submitted  to  a  lawyer. 


j  •  o  ai.  a  pany  suffered  robberies  and  gave 
Mr.  Creekmore  advised  that  money  in- 

all  political  advertisements  be  ygiyg^j^  resulting  in  a  whole  epi- 


have  a  right  to  rej'ect  any  ad¬ 
vertisement?” 


robberies 


>  had  “A  newspaper  is  not  the  signature  of  the  person  sub- 

'  1,  *  public  utility,  and  does  have  mitting  a  political  ad  for  pub- 

^  j  »  right  to  refuse  to  run  an  ad-  lication.  In  the  case  of  an  or- 
.  u  vertisement.  But,  if  it  refuses  to  ganization  it  must  be  signed  by 
buttlM  advertisement,  it  should  at  least  two  of  the  officers. 

not  give  a  reason.”  Mr.  Creekmore  termed  Ten- 

Dan  Hicks,  Maryville  Enter-  nessee’s  j'uvenile  court  law  a 
ht  proof  could  be  “bad  law.”  It  prohibits  the  press 

‘veniw  P^^uted  to  the  Federal  Com-  from  obtaining  any  information 
inil^  ®anications  Commission  con-  about  any  of  the  cases,  and  hear- 
lere  ]  lotteries  announced  on  ings  are  closed. 

^os.  Louis  Soilman.  Claiborne 


„  „  J"  “  *  a,  demic  of  robberies  of  WU 

He  called  attention  to  a  Ten-  gjpggg 

nessee  statute  which  requires  '  ...  -i- 

re  of  the  person  sub-  ‘‘The  police  in  many  cities 
political  ad  for  pub-  not  to  set  up  tar- 

I  the  case  of  an  or-  for  robbers  ^  giving  out 

it  must  be  simed  bv  money  is  available  in 

n  ^  ^  offices,”  he  said.  “In  some  cases 

toorfle^eT  W  hT 

lo..,  o  been  killed  m  robberies  and  the 
ivenile  court  law  a  .  ,  xu  -j  ii.» 

Tf  T.rnL;hit«  Dves  of  people  on  the  sidewalks 


Mr.  Creekmore  termed  Ten¬ 
nessee’s  j'uvenile  court  law  a 


Pviae,  asked  how  proof  could  be  “bad  law.”  It  prohibits  the  press  **  oi  p  p 
presented  to  the  Federal  Com-  from  obtaining  any  information  enaangere  . 


onnications  Commission  con-  about  any  of  the  cases,  and  hear-  f  f  explained  that  Western 
*ming  lotteries  announced  on  ings  are  closed.  Union  might  transfer  as  much 

ndios.  Louis  Spilman,  Claiborne  as  a  billion  dollars  in  money  or- 

Answer:  “Most  stations  have  Progress,  was  moderator  of  this  ders  in  a  year  in  addition  to  the 
®pies  of  broadcasts,  and  the  program.  Panel  members  were  income  it  receives  froin  its  com- 
FCC  has  a  truck  in  the  field  Ellis  Binkley,  Kingsport  Times;  munications  service,  u 

makes  frequent  monitors  Bryan  Williams,  Columbia;  and  tises  “money  like  a  flash  in 
broadcasts.”  Dan  Hicks,  Maryville.  emergencies  and  therefore  must 


broadcasts.”  Dan  Hicks,  Maryville.  emergencies  and  therefore  must 

•  have  money  available.  The  police 

Correction  Dangerous  «  P  of  some  cities,  it  was  asserted, 

“Can  a  newspaper  be  sued  on  requested  that  amounts  in- 

»  letter  to  the  editor?”  asked  Jack  Sutphin,  50,  managing  volved  not  be  made  public,  thus 
Bryan  Williams,  Maury  Demo-  editor  of  the  Long  Island  City  creating  a  target  for  future 

(N.  Y.)  Star  Journal,  died  of  a  crunes. 

Answer:  “Yes,  if  you  call  a  heart  attack  Jan.  22.  He  was  a  A  case  cited  was  the  robbery 
®An  s  name  and  it  contains  libel-  graduate  of  Miami  University  of  the  main  WU  office  in  Los 

Wis  statements.”  at  Oxford,  Ohio.  Angeles  eight  or  10  years  ago. 

Editor  a:  publisher  for  January  25,  1958 


3  Get  Honorary 
NAEA  Memberships 

Chicago 

Honorary  lifetime  member¬ 
ships  in  the  NAEA  were 
awarded  to  three  past  presidents 
here  this  week: 

Robert  K.  Drew,  advertising 
manager,  Milwaukee  (Wis.) 
Journal;  Donald  M.  Bernard, 
advertising  manager  and  vice- 
president,  Washington  (D.  C.) 
Post  and  Times  Herald;  and 
Louis  E.  Heindel,  advertising  di¬ 
rector,  San  Jose  (Calif.)  Mer¬ 
cury  and  News. 

Only  16  such  memberships 
have  been  awarded  in  the  past. 


Stinson  Appointed 
Circulation  Chief 

Miami,  Fla. 

Huey  Stinson  has  been  ap¬ 
pointed  circulation  director  of 
the  Miami  News,  succeeding  E. 
B.  Dillard,  who  resigned  to  at¬ 
tend  to  private  interests. 

Mr.  Stinson,  34,  has  been  cir¬ 
culation  director  of  the  Char¬ 
lotte  (N.  C.)  News  for  the  past 
two  years.  He  was  with  the 
Miami  News  circulation  depart¬ 
ment  from  1946  until  1956. 


emergencies  and  therefore  must 
have  money  available.  The  police 
of  some  cities,  it  was  asserted, 
have  requested  that  amounts  in¬ 
volved  not  be  made  public,  thus 


Arbiter  Named 

Prof.  WiUard  W.  Wirtz  of 
Northwestern  University’s  law 
faculty  has  been  selected  as  ar¬ 
bitrator  in  the  case  involving 
Guild  claims  and  managfement 
counter-claims  in  the  death  of 
the  Brooklyn  Eagle.  Hearings 
are  scheduled  to  begin  on  March 
19. 


Guild  Starts 
Peoria  Paper; 
Vacations  On 


striking  printers  of  the  St.  Paul 
Pioneer  Press  and  Dispatch 
were  withheld  pending  action  by 
the  union  membership.  The 
newspapers  have  been  closed 
since  Dec.  17  by  the  original 
strike  of  mailers. 


Runaway  Cost 
Of  TV  Shown 


Proleclion  Okayed 


By  N.Y.  News 


Peoria,  Ill. 

As  the  city  entered  its  fourth 
week  without  a  daily  newspaper 
as  the  result  of  a  strike  against 
the  Peoria  Journal  Star,  the 
American  Newspaper  Guild  be¬ 
gan  selling  its  own  tabloid  here. 

The  Guild  prints  an  eight- 
page  paper  in  Chicago  and 
trucks  it  here  to  sell  at  10  cents 
a  copy.  A  Guild  spokesman  said 
it  will  be  published  Tuesday 
through  Saturday.  The  Guild 
said  it  printed  15,000  copies  the 
first  day  and  20,000  the  second. 

The  Journal  Star  announced 
that  non-striking,  non-supervis- 
ory  employees,  mainly  clerical, 
are  being  given  their  vacations 
with  pay  at  this  time.  Most  of 
the  supei-visors  are  on  duty  at 
the  plant,  in  case  strikers  heed 
management’s  invitation  to  re¬ 
turn  to  work  on  the  morning  and 
afternoon  papers. 

The  strike  was  called  by  the 
Guild  in  a  dispute  involving  sick 
pay  policy.  Four  craft  unions  re¬ 
fused  to  cross  Guild  picket  lines. 


The  Westchester  County  Board 
of  Supei-visors  has  approved  the 
use  of  armed  sheriff’s  deputies 
to  ride  newspaper  trucks  in  a 
strike  situation. 

Union  printers,  who  walked 
out  of  the  composing  rooms  of 
several  of  the  Westchester  Macy 
group  dailies  several  weeks 
ago,  charged  that  Sheriff  John 
S.  Hoy  was  making  his  deputies 
“strikebreakers.”  The  newspa¬ 
pers  have  continued  to  publish. 


Chicago 

Television’s  “runaway  costs  of 
talent  and  production”  which 
make  it  virtually  impossible  to 
plan  a  firm  advertising  budget, 
were  presented  in  a  color-slide 
presentation  by  Herbert  M. 
Steele,  sales  promotion  director. 
New  York  News,  to  the  NASA 
convention  here  this  week. 


provide  unparalleled  impact  on 
the  buying  public,  to  say  nothing 
of  the  tremendous  lift  and  mer¬ 
chandising  influence  of  such  i 
newspaper  campaign  on  the  id- 
vertisers’  sales  force  and  deale; 
organization.” 

The  presentation  closed  witt 
the  assertion;  “Despite  all  its 
glamor  and  showmanship,  T\’ 
must  stand  on  its  own  feet  as 
an  advertising  medium,  meaj 
ured  against  the  same  yard 
stick  applied  to  other  media-cost, 
balance  and  coverage.” 


Photo  Record 
Tape  Offered 


Ob)«ta«-le!«  Overcome 

Haverhill,  Mass. 

The  Haverhill  Gazette  has 
continued  to  publish  under  a  va¬ 
riety  of  handicaps  since  its 
printers  went  on  strike  in  De¬ 
cember. 

Editor  William  H.  Heath  said 
this  week  the  Teamster’s  Union, 
invoking  its  “hot  cargo”  clause, 
was  refusing  to  handle  Gazette 
business.  Newsprint  and  metal 
suppliers  have  provided  special 
trucking  service. 

Mr.  Heath  also  reported  the 
loss  of  local  movie  advertising, 
the  theatres  claiming  their  oper¬ 
ators  had  warned  them  they 
would  walk  out  if  ads  ran  in  the 
Gazette. 

The  Haverhill  Journal,  estab¬ 
lished  as  competition  to  the 
Gazette  by  Williams  Loeb,  pub¬ 
lisher  of  the  Manchester  (N.  H.) 
Union  Leader  and  printed  in  the 
latter’s  plant,  carried  considex-- 
able  local  and  national  advertis¬ 
ing. 

The  Joui-nal  recently  pub¬ 
lished  two  letters  of  endorse¬ 
ment  from  Catholic  prelates  in 
the  area.  Archbishop  Richard 
Cushing  of  Boston  and  Bishop 
Matthew  F.  Brady  of  Man- 
chestei-.  The  latter  said  “Hav¬ 
erhill  will  have  an  aggressive 
and  entei’prising  newspaper.” 


Redwood  City,  Calif. 

Development  of  a  tape  method 
of  recording  photos  is  announced 
by  the  Ampex  Instrumentation 
Division  here.  The  equipment, 
already  in  demonstration  use,  is 
called  the  Faxtape  recorder. 

The  machine  will  receive  and 
store  indefinitely  photos  received 
by  wire  or  radio  on  tape.  It 
also  will  re-transmit  such  photos 
without  loss  of  quality,  Ampex 
officials  said. 

A  series  of  demonstrations 
began  this  week  in  New  York. 

“The  Canadian  Press  already 
is  using  this  machine  in  its 
facsimile  work,”  Mr.  Jipp  said. 
Cost  of  the  equipment  ranges 
from  $10,000  to  $12,000. 

While  the  special  advantage 
of  the  Faxtape  appears  to  be 
in  use  by  major  photo  circuits, 
further  applications  can  be  ex¬ 
pected,  officials  believe.  An  im¬ 
mediate  factor  lies  in  the  capa¬ 
bility  of  the  tape  recorder  to 
replace  negative  or  photographic 
files  by  providing  a  method  of 
storage  for  indefinite  periods 
without  deterioration,  he  said. 


The  presentation  cited  cost 
figures  over  a  five-year  period 
on  a  dozen  of  the  most  popular 
network  TV  programs,  revealing 
that  in  some  cases  talent  and 
production  costs  have  soared  by 
as  much  as  300%. 

Problems  created  for  adver¬ 
tisers  by  these  mounting  costs 
were  discussed  and  the  wisdom 
of  being  overly-reliant  on  TV 
as  a  single  medium  was  chal¬ 
lenged  in  the  presentation. 


Claude  Bowers 
Suecuinbs  At  79 
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Papers  More  Economical 


Authors  Address 
Editors’  Parley 


Pact  for  Printers 

Details  of  an  agreement  with 


Four  noted  writers  spoke  at 
the  annual  American  Weekly 
Editors  Conference  of  Member 
Newspapers  in  New  York  Jan. 
16.  They  were  Pearl  S.  Buck, 
Nobel  Prize  winner;  Ellery 
Queen,  Maurice  Zolotow  and 
Eleanor  Harris.  All  write  for 
the  American  Weekly. 

John  K.  Herbert,  publisher, 
opened  the  meeting,  Ernest  V. 
Heyn,  editor,  and  Thor  M. 
Smith,  vicepresident  in  charge 
of  publisher  services,  presided. 


The  presentation  prepared  by 
the  News  suggests  that  “ade¬ 
quate  use  of  newspaper  offers 
a  more  economical  and  more  re¬ 
sultful  investment  of  the  adver¬ 
tising  dollar.”  A  comparison  of 
increased  TV  talent  and  produc¬ 
tion  costs  with  increased  cost 
of  newspaper  space  shows  that 
in  the  same  five-year  period  the 
combined  line  rate  for  all  daily 
and  Sunday  newspapers  in¬ 
creased  only  16.7%,  or  a  little 
more  than  3%  a  year. 

“This  is  certainly  nothing 
unexpected  in  a  period  of  rising 
prosperity,”  the  presentation 
pointed  out,  “nothing  that  any 
advertiser  couldn’t  have  pre¬ 
dicted  and  planned  over  a  long¬ 
term  period,  and  obviously  not 
the  kind  of  increase  that  would 
force  anyone  to  accept  co-spon¬ 
sorships  or  cut  his  commercial 
time  in  half  or  in  quarters.” 

The  News’  presentation  docu¬ 
mented  the  “imbalanced  cover¬ 
age”  TV  network  programs  pro¬ 
vide,  market-by-market,  and  the 
“unpredictable  audience  prefer¬ 
ences”  that  make  it  impossible 
for  the  network  advertiser  to 
secure  balanced  coverage  across 
the  country. 

A  series  of  exhibits  in  the 
presentation  demonstrated  what 
an  advertiser  could  buy  in  news¬ 
paper  space  for  the  same  amount 
of  money  spent  to  sponsor  his 
network  TV  program.  “This 
amount  of  money  invested  in 
newspaper  space  would  provide 
unprec^ented  saturation  of  the 
market  never  before  attempted 
with  newspaper  advertising,” 
the  presentations  said.  “It  would 


Claude  G.  Bowers,  79,  famous 
newspaper  editor,  biographe; 
and  diplomat,  died  at  his  horns] 
in  New  York  Jan.  21. 

Mr.  Bowers’  first  newspaper] 
job  was  as  an  editorial  write; 
for  the  Indianapolis  (Ind.)  Sen 
tinel  and  he  then  worked  as  i 
reporter  and  editorial  writer  for] 
several  Indiana  newspapers.  He 
became  editor  of  the  Fort 
Wayne  (Ind.)  Joumal-GazeUt 
in  1917.  He  was  an  editorial 
writer  for  the  New  York  Worli 
from  1923  until  1931. 

Mr.  Bowers,  a  liberal  Demo¬ 
crat  orator,  was  Ambassador  to 
Spain  from  1933  to  1939 
later  served  for  14  years  as 
Ambassador  to  Chile.  He  was 
the  author  of  non-fiction  books. 


Bulletin  Forum 
Features  Lawyers 


Philadelphu 
The  12th  annual  Philadelphia 
Bulletin  Forum  will  open  on  Sun¬ 
day,  Jan.  26,  at  Congress  Hall, 
Independence  Square,  and  will 
consist  of  seven  consecutive  Sun-l 
day  programs.  Mrs.  Robert  Mc-1 
Lean,  wife  of  the  president  of ' 
the  Bulletin,  is  program  chair- 1 
man.  i 

Featured  speaker  for  the  | 
opening  session  will  be  U.  S. 
Attorney  General  William  P, 
Rogers  on  the  subject  of  the 
administration  of  justice.  Also 
taking  part  will  be  a  panel 
noted  Philadelphia  lawyers. 

All  seven  sessions  will 
broadcast  by  WCAU  television 
and  radio.  Walter  Cronkite, 
Columbia  Broadcasting  System, 
will  again  be  the  moderator. 
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News  Chairman 


New  Haven,  Conn. 

Daniel  W.  Kops,  president  of 
the  Associated  Press  Radio  and 
Television  Association,  has  an¬ 
nounced  appointment  of  Bill 
Lee,  city  news  editor  of  KENS- 
TV,  San  Antonio,  Tex.,  as  chair¬ 
man  of  APRTA’s  1958  news 
committee. 
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Secrecy  Called 
National  Peril 
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Tennessee  UP 
Society  Organized 

Nashville,  Tenn. 

Editors  of  Tennessee  news¬ 
papers  served  by  United  Press 
formed  the  United  Press  Ten¬ 
nessee  Association  of  Newspa¬ 
pers  (UPTAN)  at  the  Tennes¬ 
see  Press  Association  meeting 
here  last  week. 

John  Finney,  editor  of  the 
Columbia  He'^d,  was  named 
president,  and  Herman  Giles, 
Bristol  Newspapers,  was  named 
vicepresident.  Fred  Parker,  UP 
business  representative,  was 
elected  secretary. 


28  Small  Daily 
Executives 


At  Seminar 


Twenty-eight  “grass  roots” 
daily  newspapers  will  be  repre¬ 
sented  at  an  American  Press  In¬ 
stitute  seminar  for  publishers, 
editors  and  chief  news  execu¬ 
tives  starting  Jan.  27  at  the 
Graduate  School  of  Journalism, 
Columbia  University. 

Members  of  the  seminar  are: 

David  Bernstein,  Middletoum 
(N.  Y.)  Daily  Record; 

Mrs.  Eleanor  W.  Blenman, 
Copley  Press,  Inc.,  Aurora,  Ill.; 

Paul  C.  Bodenhamer,  Redding 
(Calif.)  Record-Searchlight; 

Edward  P.  Boyle,  Oil  City 
(Pa.)  Derrick; 

Eugene  J.  Brown,  Danbury 
(Conn.)  News-Times; 

Nelson  S.  Bryant,  Claremont 
(N.  H.)  Daily  Eagle; 

Cyril  J.  Copps,  Fort  William 
(Ont.)  Daily  Times-Joumal; 

Kenneth  L.  Dixon,  Lake 
Charles  (La.)  American  Press; 

Robert  G.  Drake,  Waterville 
(Me.)  Morning  Sentinel; 

John  B.  Edinger,  Centralia 
(Wash.)  Daily  Chronicle; 

William  H.  Evans,  Glovers- 
ville  (N.  Y.)  Leader-Herald; 

Gordon  N.  Freeman,  Pine 
Bluff  (Ark.)  Commerciai; 

Justin  F.  Gallagher,  Keene 
(N.  H.)  Evening  Sentinel; 

Robert  E.  Gordon,  Columbus 
(Ind.)  Evening  Republican; 

Hubert  C.  Hendrix,  Spartan¬ 
burg  (S.  C.)  Herald; 

Theodore  Johnson,  Pomono 
(Calif.)  Progress-Bulletin; 

William  C.  Lundquest,  Platts¬ 
burgh  (N.  Y.)  Press-Republi 
can; 

Charles  R.  Moser,  Ellwood 
(Pa.)  City  Ledger; 

Alan  M.  Pritchard,  Grand 
Junction  (Colo.)  Daily  Sentinel; 

Miss  Cordelia  Robbins,  Hope- 
well  (Va.)  News; 


Boston  H-T 
Breaks  Unit  l( 


Rate  on  Ads 


HE'S  A  CARD — Leo  Peters,  news  desk  man  of  the  Charleston  (W.  Va.) 
Daily  Mail,  made  this  a  double  exposure  on  the  same  negative.  Mr. 
Peters,  an  avid  experimenter,  used  a  Minolta  Autocord  with  verichrome 
pan  film,  electronic  flash  at  f  1 1. 


H.  Lang  Rogers,  Joplin  (Mo.) 
Globe  and  Joplin  News  Herald; 

Norman  C.  Rumple,  Midland 
(Mich.)  Daily  News; 

William  E.  Rynerson,  Winter 
Haven  (Fla.)  Daily  News- 
Chief; 

John  M.  Scott,  Ogdensburg 
(N.  Y.)  Journal; 

Edgar  A.  Shipley,  Kankakee 
(Ill.)  Daily  Journal; 

Perry  V.  Stewart,  Pekin  (Ill.) 
Daily  Times; 

Ray  Stougaard,  Fairmont 
(Minn.)  Sentinel; 

Warren  L.  Taylor,  Monrovia 
(Calif.)  Daily  News-Post, 


Reporter's  Garb 
Prisoner’s  Trap 


‘Barney’  Armstrong 


Toronto 

Howard  R.  (Barney)  Arm¬ 
strong,  veteran  Ontario  news¬ 
paper  man  and  former  president 
of  the  Parliamentary  Press  Gal¬ 
lery  at  Ottawa,  died  here  Jan. 
19.  He  was  61.  His  career 
spanned  46  years  and  service 
with  six  newspapers,  principally 
the  Toronto  Star. 
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Negotiations 
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Newspaper,  Radio  &  Television  Properties 


BLACKBURN  &  COMPANY 
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Daily  News. 


H.  F.  Kohr  Dead, 
Veteran  Newsman 


The  Boston  (Mass.)  Herald 
and  Traveler  have  broken  their 
long-standing  unit  rate  for  ad¬ 
vertising. 

A  new  rate  card  distributed 
to  advertising  agencies  reflect* 
the  consent  decree  entered  re¬ 
cently  in  the  Kansas  City  (Mo.) 
Sta/r’s  anti-trust  case.  The  court 
there  specified  that  with  the  jldict 
abandonment  of  a  forced  combi-  f 
nation  rate  the  discount  for  any 
combination  must  not  exceed  | 
30%  of  the  former  rate  for  gen¬ 
eral  advertising  and  35%  in  the 
case  of  classified. 


Lewistown,  Mont. 

An  escaped  prisoner  was  back 
behind  the  bars  within  a  few 
days  of  his  break  because  he 
stole  a  reporter’s  clothing  and 
wore  the  garments — ^well-known 
to  local  law  enforcement  officers 
— on  Lewistown’s  main  street. 

The  three  officers  were  in  an 
automobile  when  they  saw  Clar¬ 
ence  Dergo  walking  down  the 
street. 

“Look,  there  goes  Gunter 
Hauck,”  one  of  the  officers  said, 
“but  he  doesn’t  look  like  himself 
today.” 

When  the  officers  stopped 
Dergo,  he  readily  admitted  he 
was  a  fugitive  from  the  state 
prison. 

He  was  wearing  a  gray,  conti¬ 
nental-type  overcoat  purchased 
in  Germany,  a  pair  of  corduroy 
trousers  and  two  shirts  and  a 
fur  cap,  that  belonged  to  Mr. 
Hauck,  German-bom  reporter 
working  for  the  Leivistoum 


The  Herald  (m)  and  Traveler 
(e)  which  formerly  sold  at  $1.10 
a  line  on  the  unit  basis  is  now 
available,  according  to  the  new 
rate  card,  at  90c  morning  and 
90c  evening,  or  both  for  $1.10. 

The  Sunday  rate  stays  at  85c 
a  line  and  the  combination  Sun- 
day-weekday  rate  is  the  same 
at  $1.15. 


Weekly’s  Big  Issue 
Sells  for  25  Cents 

Millbrae,  Calif. 

The  dedication  of  a  new  City 
Hall  on  the  tenth  anniversary 
of  Millbrae’s  incorporation  was 
heralded  in  a  64-page  edition  of 
the  weekly  Millbrae  Sun.  Copies 
sold  for  25  cents  each. 


The  16-page  full-page-si*e 
Sun  enclosed  five  tabloid  special 
sections,  each  with  a  different 
cover  color.  More  than  100  pi^ 
tures  illustrated  the  issue  de¬ 
voted  to  homes,  the  past,  the 
“new  era,”  industries  and  the 
future  of  Millbrae.  Mrs.  Anne 
Loftus  and  Everett  E.  Bey  are 
co-publishers. 


Sacramento 
Harry  F.  Kohr,  veteran  news¬ 
paper  editor,  died  Jan.  5  in  a 
hospital  from  the  effects  of 
pneumonia.  He  was  80. 

Mr.  Kohr  retired  in  1932  and 
then  returned  to  active  news¬ 
paper  work  in  World  War  II 
with  the  Santa  Monica  (Calif.) 
Evening  Outlook. 

He  was  a  member  of  the  Kan¬ 
sas  City  (Mo.)  Star  staff  about 
26  years.  He  served  as  telegraph 
editor  and  exchange  editor. 


Reporter  Is  Buried 
With  Military  Honors 

Boston 

Military  honors  were  paid  to 
James  J.  Delaney,  54,  for  34 
years  Boston  American  staff  re¬ 
porter  and  editor,  in  St.  Joseph’s 
Church,  Belmont,  Jan.  15.  Mr. 
Delaney  enlisted  in  the  Marine 
Reserves  at  the  age  of  37,  con¬ 
cealing  his  true  age.  He  was  one 
of  the  first  Marines  to  land  on 
Guadalcanal. 

A  graduate  of  Boston  Colley, 
he  covered  many  of  the  major 
stories  in  New  England.  He  was 
known  among  newspapermen  as 
“Big  Jim.” 
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Detroit 

You  can  look  for  a  lot  of  ac¬ 
tion  in  the  1958  automobile  ad¬ 
vertising  picture.  That’s  for 
sure,  regardless  of  whether  the 
finally  win  out  with 
their  predictions  of  6,000,000- 
plus  new-car  sales  or  the  pessi¬ 
mists  are  right  with  their  pre- 
^etions  of  a  drop. 

Latest  action  in  the  fast¬ 
changing  Detroit  scene  came  this 
week  as  Young  &  Rubicam  an¬ 
nounced  it  was  resigning  the 
Lincoln-Continental  account. 
The  announcement  comes  close 
on  the  recent  loss  of  the  Buick 
account  by  the  Kudner  Agency 
and  leads  to  speculation  that 
Y&R  may  get  the  Buick  billings. 

Automobile  makers  intend  to 
make  progress  of  a  definite  sort 
in  1958  —  let  the  advertising 
heads  fall  where  they  will.  Ru- 
I  mors  are  strong  here  that  other 
auto  ad  accounts  are  due  for  a 
shake-up. 

Combining  Divisions 

The  Lincoln-Y&R  split  came 
j|Only  a  few  days  after  Ford 


March  31.  As  a  result,  Edsel 
sales  are  reported  to  be  running 
18.6%  ahead  of  December’s. 

Mercury,  through  its  market¬ 
ing  manager,  Robert  J.  Fisher, 
served  notice  that  “we’re  going 
to  tell  the  whole  country  about 
it  in  the  most  aggressive  adver¬ 
tising  and  promotion  campaign 
you’ve  ever  seen.” 

Mr.  Fisher  said  that  extensive 
use  of  newspapers  will  highlight 
the  campaign. 
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Motor  Co.  disclosed  it  was  com¬ 
bining  its  Lincoln-Mercury  and 
Edsel  divisions  into  the  new  Mer- 
cury-Edsel-Lincoln  Division  un¬ 
der  the  general  managership  of 
James  J.  Nance. 

Mr.  Nance  accepted  the  Y&R 
resignation  of  the  account,  bill¬ 
ings  of  which  run  in  the  neigh- 
i  borhood  of  $4,000,000  a  year. 

I  Y4R  took  over  the  Lincoln  ac- 
!  count  in  mid-1955  and  later 
j  added  the  Continental  account. 

I  The  Edsel  account  is  held  by 
Foote,  Cone  &  Belding,  and  Mer¬ 
cury  is  serviced  by  Kenyon  & 
Eckhardt. 

The  M-E-L  cars  are  to  be  ad¬ 
vertised  and  merchandised  on 
an  individual  basis  and  dealer 
!  franchises  also  will  continue  to 
^  be  handled  on  that  basis.  Mr. 
Nance  said  separate  sales  or¬ 
ganizations  and  field  sales  forces 
be  maintained. 

Observers  of  the  auto  scene 
assumed  that  the  formation  of 
the  M-E-L  division  was  brought 
about  by  the  failure  of  Edsel  to 
find  immediate  favor  with  buy- 
the  authoritative  Automo¬ 
bile  News  pointed  out. 

Edsel  marketed  21,150  units 
in  its  first  three  months  —  Sep- 
f^ber  through  November.  The 
division  was  forced  to  institute 
a  bonus  plan  which  is  paying 


Police  Blotter 
Access  Fight 

Seattle,  Wash. 

A  campaign  for  access  to  news 
at  the  police-blotter  level  was 
authorized  at  sessions  here  of 
the  Allied  Daily  Newspapers  of 
Washington. 

Decision  to  strike  primarily 
at  this  front  line  of  free  press 
barriers  was  made  at  discus¬ 
sions  following  presentations  by 
Howard  Cleavinger,  managing 
editor,  Spokane  Chronicle,  and 
Murlin  Spencer,  AP  bureau 
chief  at  Seattle. 

Problems  of  obtaining  free  in¬ 
formation  in  all  phases  of  news¬ 
collecting  activity  were  included 
in  the  studies. 

The  need  for  more  careful 
reporting  was  emphasized  in  a 
libel  reported  by  Paul  Ash¬ 
ley.  Several  recent  suits  were 
traced  to  careless  news  gather¬ 
ing.  Mr.  Ashley  warned  that 
the  trend  is  toward  higher  dam¬ 
age  awards  with  $25,000  to  $75,- 
000  verdicts  replacing  the  $1,- 
000  to  $2,500  awards  of  the  past. 

The  association  voted  to  un¬ 
dertake  an  advertising  program 
devoted  to  newspaper  job  oppor¬ 
tunities  in  the  Student  Pub¬ 
lisher,  a  Pacific  Slope  publica¬ 
tion  for  high  school  students. 
• 

Kelly-Smith  Sues 
Fox  for  $123,000 

Boston 

John  Fox,  former  publisher 
of  the  defunct  Boston  Post,  is 
being  sued  in  Federal  Court 
here  for  $123,043  by  Kelly- 
Smith  Co.,  Inc.,  New  York  news¬ 
paper  representatives. 

Kelly-Smith  Co.  said  in  its 
petition  that  the  suit  was  based 
on  a  contract  drawn  up  Feb.  14, 
1956  by  it,  the  Post  Publishing 
Co.  and  Fox  individually. 


Papers  Told 
To  Sell  Ads, 
Stop  Fighting 

Chicago 

Newspapers  were  advised  here 
this  week  to  spend  more  time 
selling  themselves  and  less  time 
fighting  internally  and  extern¬ 
ally  by  Leroy  F.  Newmyer,  ad¬ 
vertising  director,  Toledo 
(Ohio)  Blade. 

The  suggestion  came  at  a 
“Three  Minute  Brass  Panel” 
session  during  the  NAEA’s  80th 
annual  meeting. 

Mr.  Newmyer,  who  pointed 
out  that  his  paper  has  60  people 
selling  general  advertising,  said 
that  in  cities  where  newspapers 
have  no  competition,  different 
sections  of  the  advertising  de¬ 
partment  start  sniping  at  one 
another.  Where  they  do  have 
competition,  he  added,  they  are 
battling  that  all  the  time. 

He  suggested  that  the  “army 
of  15,000  space  salesmen”  be 
used  to  sell  newspapers  as  a 
medium,  and  stop  the  internal 
feuds. 

Pool  of  Speakers 

Along  the  same  line,  Eric  M. 
Wilson,  director  of  advertising, 
Montreal  (Que.)  Star,  suggested 
that  a  pool  of  speakers  be  set 
up  on  a  regional  basis  from  the 
sales  staffs  of  newspapers.  They 
would  be  constantly  available 
when  requests  came  from  vari¬ 
ous  organizations  for  newspaper 
speakers,  he  explained. 

Monroe  Green,  assistant  busi¬ 
ness  manager  and  advertising 
director.  New  York  Times, 
called  untrue  the  complaint  of 
some  national  newspaper  adver¬ 
tisers  that  too  much  advertising 
in  an  issue  tended  to  cause  the 
ads  to  lose  their  impact. 

Mr.  Green  said  that  ads  were 
“news,”  particularly  for  women. 


Mersey  President 


Montreal 
J.  M.  H.  Jones  has  been 
elected  president  of  Mersey  Pa¬ 
per  Company,  Ltd.,  a  subsidiary 


«  conus  plan  which  is  paying  per  Company,  Ltd.,  a  subsidiary 
1  dealers  from  $50  to  $200  for  each  of  Bowaters,  to  be  effective  July 
*  new  car  sold  from  Jan.  1  to  1  when  B.  J.  Waters  retires. 
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2  Weeklies  Suspend 

The  Lisbon  (Me.)  Enterprise, 
a  weekly  newspaper  founded  in 
1890,  edited  by  author  John 
Gould  from  1945  to  1951,  has 
ceased  publication,  along  with 
its  sister  weekly,  the  Freeport 
(Me.)  Press,  founded  in  1885. 

Asks  Loan  for  Mill 

Madison,  Wis. 

U.  S.  Sen.  William  Proxmire 
(D-Wisconsin)  has  announced 
that  he  will  introduce  a  bill  in 
Congress  to  authorize  a  federal 
loan  for  construction  of  a  news¬ 
print  plant  in  northern  Wis¬ 
consin. 


Fred  W.  Duntter 


Qassified  Manager 
Named  at  Oakland 

Oakland,  Calif. 

Fred  W.  Dunster,  with  the 
Oakland  Tribune  since  1930, 
has  been  named  classified  adver¬ 
tising  manager  to  succeed  M.  J. 
A.  McDonald,  who  retires  Feb.  1 
after  Tribune  service  that  ex¬ 
tends  back  to  1906. 

Mr.  Dunster  began  his  news¬ 
paper  career  as  a  Tribune  classi¬ 
fied  department  collector  and 
trouble  shooter.  He  was  sub¬ 
urban  salesman  and  outside 
sales  supervisor  before  becoming 
assistant  classified  manager  in 
1949. 

The  new  classified  chief  grad¬ 
uated  from  the  University  of 
California  in  1923,  where  he 
majored  in  journalism  and  ad¬ 
vertising.  He  was  in  sales  work 
for  seven  years  prior  to  joining 
the  Tribune. 

• 

Rickenbacker  Sees 
Press-Airline  Gains 

Chicago 

“Limitless  opportunities”  for 
teamwork  between  the  nation’s 
airlines  and  its  newspapers  were 
voiced  here  by  Capt.  Eddie  Rick¬ 
enbacker,  chairman  of  Eastern 
Air  Lines,  during  a  luncheon 
session  of  the  NAEA. 

He  said  that  cooperation  be¬ 
tween  the  two  has  “paid  off” 
in  the  U.  S.  as  in  no  other 
country.  He  pointed  out  that 
Eastern  has  spent  $34,500,000  in 
newspaper  advertising  since 
World  War  II. 

Capt.  Rickenbacker  traced  the 
growth  of  aviation  advertising 
in  newspapers  which  has  gone 
from  an  expenditure  of  $125,- 
000  in  1932  to  $25,600,000  in 
1957.  Aviation’s  volume  has 
gone  up  95  times,  he  said,  and 
newspaper’s  aviation  advertis¬ 
ing  205  times. 

He  said  that  93.4%  of  East¬ 
ern’s  ad  budget  is  in  newspaper 
space. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPER  SERVICES 


MACHINERY  and  SUPPUES 


Classified  Promotion 


INCREASE  CLASSIFIED  with  30  car¬ 
toon  mats  with  i>er8onaIized  captions 
only  $9.S5  write  for  free  proofs  ART 
ADS  SERVICE.  P.  O.  BOX  8601 
Tulsa  10,  Oklahoma. 


Syndicate  Wanted 


Press  Room 


AVAILABLE  IMMEDIATELY 
and  Priced  for  Quick 
LIQUIDATION 


Newspaper  Brokers 


rrs  NOT  the  down  pajrment  that 
hoys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
ia  srtiy  we  insist  on  personal  contact 
sallimr. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


Publications  For  Sale 


WE 


IF  YOU  ARE  qualified  we  can  locate 
you  in  a  California  or  Arizona  news-  i 
paper  property.  We  handle  only  first 
cla.ss  properties  on  an  exclusive  basis. 
Gabbert  &  Hancock,  Associates,  3709 
Arlington  Ave.,  Riverside,  California. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-5238. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif. 


WE  specialize  in  sound  newspapers  in 
the  ulid  midwest.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 
may  brothers,  Binghamton,  N.  Y. 
Established  1914,  Newspapers  bou^t 
_and  sold  writhout  publicity. 


NEGOTIATION  services  on  all  news¬ 
papers  includes  special  attention  to 
savings  both  ways  and  aid  in  setting 
up  successful  operations  for  purchaser. 
NEWSPAPHHt  SERVICE  COMPANY, 
601  Georgia  Savings  Bank  Bldg.,  At¬ 
lanta,  Ga. 


SALES  AND  PURCHASE  negotiations 
handled  with  discretion.  Publishers 
Service.  Box  3132,  Greensboro,  N.  C. 
★  ★  30  YEARS  on  the  Pacific  ^ast. 
Stypes,  Rountrw  &  Co.,  625  Market 
St.,  San  Francisco  5,  Cal i fornia. 


WEE3CLIES-DAILIES 
OFFER  an  outstanding  list  of  | 
Western  weeklies  and 
DAILIES  THROUGHOUT  THE  I 
WHOLE  UNITED  STATES. 

If  you  are  planning  to  buy  a 
newspaper  why  not  use  our 
I>ersonalized  service  T 
JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollsrwood  Blvd. 

Los  Angeles  28,  Cal. 


SYNDICATE  WANTED  to  handle  joke- 
a-day  series.  SMALL  FRY  DIARY 
1083  W.  37th  St.,  Norfolk  8,  Virginia. 


8  page  DUPLEX  FLATBED 

Model  A.  Located  Pennsylvania 


Press  Engineers 


FOR  SALE  .  .  .  one  of  the  best  known 
weekly  newspapers  in  Oklahoma.  Lo¬ 
cated  in  rich  Southwestern  agricul¬ 
tural  area.  Loyal  local  following.  Sev¬ 
eral  nearby  towns  without  newspaper 
offer  strong  potential  for  advertising 
and  printing.  Excellent  equipment. 
Mild  climate.  Fine  opportunity  for 
man-wife  combination.  Price,  $15,000. 
Write  Frank  L.  Polk,  4304  Northwest 
22nd  Street,  Oklahoma  City,  Oklahomai 
for  details. 


COLORADO  COUNTY  SEIAT  WEEKLY 
Exclusive  in  big  area,  gross  near 
$35,000.  price  only  $30,000  half  cash. 
Bailey-Krehbiel,  Box  396,  Salina,  Ks. 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
_ Lyndhurat.  N.  J. _ 


16  PG  DUPLEX  TUBULAR 

H  and  %  PK.  Folder — Stereo — AC 

20  pg  Duplex  Tubular — '/j  Folj 


2  to  1  Model,  AC  Drive, 
Stereo,  Located,  Illinoia. 


Newspaper  Preae  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
SS-59  Frankfort  Street 
New  York  88.  N.  Y. 

BArclay  7-9776 


16/32  pg  Goss  Straightline 

Single  width,  Complete  Stereo 


B 


3  UNIT  SCOTT 

with  2  extra  COLOR  Couples. 
Fed  Frees— 23  9/16— AC 
Location:  Portsmouth,  Virginia. 


FiJi 


3-4  and  5  Unit  Hoe  Presses 

22%"  Former  Boston  Poet 


MACHINERY  and  SUPPLIES 


6  UNIT  SCOTT 

Multl-Tyi)e — 22%"  cut-off. 


Composing  Room 


Publications  Wanted 


NEW  HALL 
MAT  ROLLER 

heavy  enough  for  the 


SPOT  COLOR.  8-Arm  Reels 
sions.  Complete  Stereo. 
Location:  Detroit,  Michigan. 


*  Ts:^' 


I  HAVE  several  clients  with  from 
$10,000  to  $25,000  to  pay  on  desirable 
newspapers,  T.  Edward  Johnson,  Pony 
Hollow  Road,  Newfield,  New  York. 


EXPERIENCED  PUBLISHER  has 
$15,000  for  dowm  payment  on  weekly. 
Prefer  Chart  Areas  3.  4,  5  or  9.  Re¬ 
plies  confidential.  Box  413,  Editor  & 
Publisher. 


Amply  heavy  enough  for  the  small 
daily  and  all-around  purposes.  Equipped 
with  6  H.P.  motor  and  many  other 
features. 

We  also  make  Form  Tables.  6'  and  8' 
Makeup  Tables,  pumps,  chipping  blocks, 
etc. 

Also  many  other  useful  rebuilt  articles. 


6  or  7  UNIT  GOSS  223//' 

ARCH  TYPE  units  —  White  K-* 
Bearings,  Cline  3  Arm  Reels  and  T. 
sions.  Trackage  and  Turntable. 
Location:  Detroit 


y  = 


Thomas  W.  Hall  Co. 

Stamford.  Conn. 


THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker" 
66  Adelaide.  Detroit.  Mich.  WO  3-3926. 


Business  Opportunities 


Newspaper  Appraisers 


NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coa.st  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


WANT  TO  PUBLISH  IN  HOLLY¬ 
WOOD?  Successful  New  York  trade 
publication  cannot  handle  West  Coast 
edition  properly.  Operating  without  su¬ 
pervision.  Will  consider  partner  or  sell 
outright.  $5,000  required.  Box  409,  Edi¬ 
tor  &  Publisher. 


REID  V  BELT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel  $126. 
Make  a  drive  to  go  above  and  a  drive 
to  hang  below.  Reid  Magazine  Racks 
31  stock  sizes  or  make  up  to  suit  your 
needs.  Like  to  have  your  order.  Arch 
Reid.  WILUAM  REID  CO..  2271  Cly- 
bourn,  Chicago  14,  III. 


FOR  PRESSES  OF 
DESCRIPTION  AND 


EVERY 

PRICE 


S:Zi 


CONTACT: 

BEN  SHULMAN  ASSOCIATE! 
60  E.  42ncl  St..  N.  Y.  17.  N.Y 
Oxford  7-4590 


Aircraft  for  Sale 


PBY  AMPHIBIAN  AIRCRAFT 


STEEL  COLUMN  RULE  for  news¬ 
papers — one  point  body — send  for  free 
survey  card— LEO  W.  HAUSMAN,  107 
So.  33  St..  Philadelphia.  Pa. 


GOSS  3  unit  press  with  doobi* 
folder  22%"  cutoff,  ^d  roll  feed  244! 
page  standard  newspapers.  AC  n  “ 
drive  full  automatic.  9 

DUPLEX  Model  E  Flatbed  pnaf. 
JOHN  GRIFFI’THS  CO..  INC..  411  j! 
Lexington  Ave.,  New  York  17,  N.  T  Ij 


Netvsprint 


Publications  For  Sale 


GROWING  weekly-job  shop,  unopposed 
in  growing  Carolina  Piedmont  trade 
center.  Population  7.000.  Good  crew, 
plant.  Grossed  $22,000  in  1957.  Must 
sell.  $21,000,  $7,000  down.  Will  knock 
$1,000  ofF  price  and  down  payment 
erery  3  weeks  until  sold.  Box  126, 
Editor  &  Publisher. 


ONCE  IN  A  LIFEHME  OFFER,  did 
Mtablished  weekly  in  a  southern,  col¬ 
lege,  county  seat  town  of  15,000  for 
$26,000  cash.  Fully  equipped,  staffed, 
doing  over  $70,000  gross.  You  .assume 
indebtedness.  Will  pay  off  in  3  years 
on  current  operation.  Good  expansion 
possibilities.  First  time  on  market. 
Other  interests  urgent— Box  403,  Editor 
A  Publisher. 


— SURPLUS  to  Canadian  Exploration 
Company’s  use 

— EXTRA  Large  Cargo  Door  and 
Cargo  Floor 

— EXECUTIVE  Passenger  Compart¬ 
ment.  Emergency  Rocket  Power 

— GALLEY  Facilities,  Survey  ’Turret 
in  Nose 

— AIRCRAFT  Completely  Outfitted 
for  Instrument  Conditions  and  2 
Crew  Operation,  Extremely  Well 
Maintained  and  in  Excellent  Con¬ 
dition 

AVAILABLE  for  Immediate  Sale  at 
Reasonable  Price 

Box  316,  Editor  &  Publisher 


NEWSPRINT — ALL  sizes.  Behrens  Pulp 
and  Paper  Co..  70  E.  45th  St.,  New 
York.  N.  Y.  MU  6-6676. 


I  NEW  COLE  QUARTFHtFXlLDER 
I  Portable,  adaptable  all  types  rotU! 

I  presses  except  flat  beds.  Time  ik 
1  money  saver. 

I  OKLAHOMA  CTTY 

MACHINE  WORKS 
1633  West  Main,  Okla.  City,  Okls. 

Re  6-8841  _ 


Press  Room 


PRINTING  PLANT,  with  three  news¬ 
papers.  Gross  $25,000.  Can  double.  In¬ 
formation  write  Box  406,  Editor  & 
Publisher. 


CLASSIFIED 


Advertising  Rates 


Line  Rates  Each  Ceoseeutive 
insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  50c  per  line  each 
insertion;  3  times  @  55e;  2  @  60c; 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  6c  stamped 
envelope  to  E&P  Classified  Dept 
ALL  OTHER  CLASSIFICATIONS 
4  times  @  95c  per  line  each  insertion 
3  times  @  $1.00;  2  times  @  $1.05. 
1  ®  $L10.  3  line  minimum.  Add  20c 
for  Box  Service. 


ROYAL  GULL  AMPHIBIAN 

— THE  World’s  most  Economical  and 
Versatile  "Executive”  Amphibian 

— USED  Elxclusively  s 

strator  and  in  Excellent  Condition 
throughout:  only  300  Hours  since 
Manufacture 

— AVAILABLE  at  Extremely  Attrac¬ 
tive  Discount 

Sale.  Lease,  Lease/Purchase 
’TIMMINS  AVIATION  LIMITED 
Montreal  Airport,  Montreal  33,  Canada 


SURPLUS  1 

’TYPFStFnriNG  MACHINES : 

11  PRODUCTION  Linotypes  and  Inter¬ 
types  being  replaced  by  Dallas,  Texas 
Times  Herald.  Available  May  or  June. 
Can  be  inspected  by  appointment.  De-  i 
posit  will  hold : 

1  MODEL  33  LINO’TYPE,  #64.066.  ' 
Four  72-chan,  wide  range  magazines. 

4  molds,  quadder,  saw,  blower,  electric 
pot,  feeder,  AG  motor. 

3  MODEL  35  LINOTYPES.  .56,000 
scries.  Mixer  machines  with  wide  range 
magazines  (two  72-chan,  and  two  90- 


DUPLEX  STANDARD 
TUBULARS 


16-PAGB.  2  to  1  model,  Ne.  226,  22«‘  i 
cuLoff,  80  H.P.  GE  drive,  1  portiMd 
ink  fountain,  metal  pot  and  pemP' 
casting  box,  plate  finioher,  chip^ 
block,  curved  router,  electric  paper 
hoist  and  rewinder. 


Personals 


ERNNIE  J.  Please  contact 
Bill  Siemon  at 

827  W.  Boyd,  Grafton,  West  Virginia. 


I  chan.),  6  pocket  mold  disks,  quadders. 
■  '  saws,  blowers,  gas  pots,  feeders,  A(3 
motors. 

2  MODEL  14  LINO’TYPES  #19194 
and  #20674. 

3  MODEL  8  LINO’TYPES  #25240, 
#27305.  #33668. 

1  MODFI.,  B  IN’TERTYPE  #8020. 

1  MODEL  C  INTER’TYPE  #6538. 
LARGE  selection  mats,  wide  range 
72-chan,  and  standard  90-chan,  maga., 
etc.  Write  for  details.  INLAND  NEWS¬ 
PAPER  SUPPLY  CO..  422  West  8th. 
Kansas  City  6.  Mo. 


24-PAGE,  2  to  1  model.  No.  264.  22%' 
cut-off,  69  H.P.  GE  drive,  balloon  for¬ 
mer,  2  portable  ink  fountains,  nwlil 
pot  and  pump,  vacuum  easting  to 
plate  fini^er,  chipping  block,  eunw 
router,  electric  paper  roll  hoist  to 


rewinder. 


r 


AVAILABLE  early  1968.  Will  *•['; 
mantle,  truck  with  our  own  equipi^ 
and  erect  In  your  plant.  Service  No¬ 
tion  Wide. 


NEW.SP.4PER  SERVICES 


Syndicates-Features 


INTERNATIONAL  MAGAZINE 
WRITER  w-orking  from  London  with 
sound  political,  royalty,  business,  en¬ 
tertainment  and  tourism  contacts,  of¬ 
fers  newspapers  and  syndicates  regu¬ 
lar  column  airmailed  from  Britain  up 
to  three  times  weekly. — Graham  Fisher. 
104  Warren  Road,  djelsfield  Kent, 
England. 


24  PG  DUPLEX  UNITUBULAR 

6  UNITS,  all  reversible,  and  2  Double 
Color  Decks,  Balloon  Former.  AC 
Drive.  Gmiplete  Stereo.  Available 
Summer  1958 


LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Satlooy  St. 

Sun  Valley,  Calif. 
POplar  6-0610 


3  UNIT  HOE 

END  FED,  22%"  Cutoff.  A.C.  Steel 
Cylinders — ^Roller  Bearings-Spray  Foun¬ 
tains.  Location:  Perth  Amtoy,  N.  J. 


GOSS  PRESS— 4  or  6  Units— End  fri 
—62  inch  roll — 23  9/16  Cut  off—V? 
76  hp  motors  and  electrical  equipme^ 
4  Portable  color  ink  fountains  to 
other  spare  parts.  Very  good  confr 
tion.  Contact  Mr.  Fklw.  Hinteiadt 
ERIE  TIMiS,  Erie.  Pa.  _ 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N,  Y.  17  OXford  7-4690 

EDITOR  8C  PUBLISHER  for  January  25,  195« 


$20,000.00  WILL  BUY  a  6  unit  Go* 
press  complete  with  A.  C.  drive  Cirtto 
Hammer  conveyor  23  9/16  cutoff  res® 
to  run.  Contact  Sun-Times  Mechjuw* 
Department,  Chicago,  Illinois,  «#>>*■ 
hall  3-3000. 


60 


'  machinery  and  SUPPLIES 

MACHINERY  AND  SUPPLIES  ' 

HELP  WANTED 

HELP  WANTED 

Press  Room 

1  Press  Room 

Circulation 

Classified  Advertising 

Goss  Double  Width  Unit 
Type  Press 

Can  Be  Seen  In  Operation 

FORT  WAYNE.  INDIANA. 

"NEWS  SENTINEL" 

Being  Replaced  With  New 
Goss  Headliners 
6-Unit.  2  folders.  Substructure 
Cline  Reels  and  Tensions 
AC  Drive 
23  9/16"  Cutoff 
Available  Early  1958 

Newspaper  Printing 
»  Corporation 
Fort  Wayne,  Indiana 


EXPERIEINCED  newspaper  circulation 
4-PRESS  units  '  managers  and  superviaors  in  military 

n  mr  n-D  i  \  communitiea  to  handle  newsstand  sales, 

2-COLOR  cylinders.  22%  cut-off.  4  ^ome  delivery  and  telephone  sales  for 
Color  work.  |  leading  Service  puUieaUons  —  ARMY 

_  '  TIMES,  AIR  FORCE  TIMES,  NAVY 

TIMES  and  ARMY-NAVY-AIR  FORCE 

lO-GOSS  PRESS  UNITS  |  roister,  salary  and  comnussion  for 

i  full-time  work.  Liberal  commission  ar- 

i-OTLOR  cylinde^  23-9/16  cut-off,  |  ^ngement  for  part-time  work.  Write 


2-COLOR  cylinders.  22%*  cut-off. 
Color  work. 


lO-GOSS  PRESS  UNITS 


Sell  any  amount  needed.  | 

RAVE  Hoe  and  Goes  Singlewidth  24,  ' 
32  page  presses  to  offer,  | 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


Circulation  Sales  Manager,  Army 
Times  Publishing  Company,  2020  M. 
Street,  N.W.,  Washington  6,  D.C. 


CIRCULATION 

MANAGER 


.  I  i/Nrrt _ DAILY  in  mid-South  in  competitive 

Available  Early  1958  hoe  units— 22%  inch  cutoff.  Roller  city  of  160.000  Beeks  vifforous  Circu- 

^  bearin^rs.  Hoe  pasters,  reels,  tensions,  lation  Manajrer  35  to  45  y^rs  old. 

NeWSD0D6r  rnntina  #2399.  Excellent  condition:  late  model.  Salary  and  bonus.  SUte  qualifications, 

r  r  'tJ  prirpd  right.  CLAREMONT  PRESS  remuneration  and  references.  Box  408, 

OorporQTIOn  Publishinp:  (^.,  Inc.,  315  San  Leandro  Editor  and  Publisher. 

P  I  \A/  ^  I  J*  Way,  San  Francisco  27,  California.  _ _ _ 

Fort  Wayne,  Indiana  - hard  hitting  circulation  manager 

7  with  thoroujrh  knowledjje  and  back- 

or  hoe  hand  casting  box  and  finish-  ground  of  experience  n^ed  imme- 

Tho  Prin+inrs  Procc  'OK  machine.  22%  inch  cut-off.  Double  diately  for  one  of  ^ky  Mountain  re- 

I  ne  OOSS  rnniing  rress  truck  casting  ring.  Extra  saws,  worm  gion  s  most  rolorful.  news- 

gear  and  shaft.  This  equipment  was  paper  organizations.  20-2.'5,000  class. 

V-zOmpany  g..rvice  until  December  15.  Excellent  Morning  and  evening  background  pre- 

Division  of  condition.  Also  12  steel  chases.  9  col-  ferred.  No  Sunday.  If  you  have  ade- 

Miehle-Goes-Dexter  Incorporated  umn.  wedjre-type  lock-up.  Immediately  quate  ambition,  are  j^rsonable  and  In- 

KAfll  Woe.  tie.  C.eoo.  available.  J.  W.  Jackson.  American  telligent,  you  may  fill  a  fine  position 

5WI  West  31st  Street  La^^  Charles.  Louisiana.  on  this  winning  team.  Write  or  wire 

Chicago  50,  Illinois 


HARD  HITTING  circulation  manager 
with  thorough  knowledge  and  back¬ 
ground  of  experience  needed  imme- 


_ ^  _  FOR  SALE:  MAT  ROLLER  —  Goss 

PSXSS  MOTOR  DRIVES  of  2S,  40,  Heavy  Duty  A.C.  Excellent  Condition, 
ft,  to,  T6.  100,  150  H.P.  A.  C.  George  13.000.00.  Box  330,  Editor  &  Pub- 
C.  Oxford.  Box  903,  Boiae,  Idaho.  Usher. _ 

FOR  SALE:  Six  column  Hammond 
EK  6  Caster  equipped  with  gas  burner 
COMPLETE  "''•J  melting  pot.  $250.  also  eight  col- 

.  .  _  umn  fiat  b^  caster  $100.  Write  Daily 

NE^/SPAPER  Banner,  Cambridge.  Maryland.  ; 

PLANT  _ JTanted  to  Buy 

NEWSPAPER  PRBSBiS 

The  COMPLETE  PLANTS 

Altoona  (Pa.)  Tribune 

,  „  .  '  '  STEREO  EQUTPMNT 

b  liquidating  ita  plant  and  building ; 

•  ben  SHULMAN  ASSOCIATES 

a  32-PAGE  eo  E.  42  St.,  N.  Y.  l?  Oxford  7-4590 

GOSS  PRESS  WANTED:  8-pagc  Duplex  or  Goes 


GOSS  PRESS  WANTED:  8-pagc  Duplex  or  Goes 

,  ,,  . _  flat-bed.  Ad\dse  aerial  no.  and  when 

^1  *  'motypea,  as  well  m  all  other  available.  Northern  Machine  works, 
•qulpment  necesaary  to  publish  a  dally  *23  N.  4th  St..  Phlla.  6.  Pa. 

newspaper,  — - — — . 

WILL  Buy  for  Caeh.  Complete  Plants, 

_ Individual  Machines  and  Elquip- 

~  ment — anvwhere  In  U.S.A.  _ 

C/^D  CAic  PRINTCRAFT  REDRESEaTTATIVES 

TUK  OALt  277  Broadway.  New  York  7,  N.  Y. 


Goss  Newspaper  Printing  Press  goss  or  duplex  flatbed.  Ludiowa, 
Available  March  15,  1958  m's!  cu"rk.' 


on  this  winning  team.  Write  or  wire 
Box  410,  Editor  &  Publisher. 

_ Cla»nfied  Adrertining _ 

TELEPHONE  SUPERVISOR 
Male  or  Female 

M  A  J  OR  metroiiolitan  Midwest 
newspaper  is  seeking  a  thoroughly 
expeidenoed  phone  room  euperviaor, 
with  superior  drive,  knowledge  of 
classified.  organizational  ability 
and  the  ability  to  move  people  to 
greater  achievement. 

THIS  IS  a  newspaper  with  su¬ 
perior  acceptance,  tremendous  sta¬ 
bility,  plus  "gpowlng  pains”. 

RETWARDS  for  the  person  selected 
include,  prestige  on  a  top  paper, 
personal  satisfaction  of  doing  an 
important  iob,  plus  financial  re¬ 
wards  commensurate  with  his  or 
her  ability. 

WRITE  in  detail,  giving  complete 
resume  on  jobs  held,  educational 
background  and  anticipated  salary, 
in  full  confidence  to  Box  193. 
Editor  ft  Publisher. 

CLASSIFIED  MANAGER 


S  UNITS.  Double  Folder,  4  plates  LUD7.0WS.  Linos.  Intertypes,  mats.  |  Young  man  with  some  experience  in 


^de,  floor  fed,  end  rolls  stands  with  MIDVTEIST  MATRIX  MART  Inc.  j 
,  22%'  “®tor  hoists.  Will  print  24  pages  *33  Plymouth  Court.  Chicago  5,  HI.  I 
XUtsS*  ymight.  48  pages  collect.  Printing  "■ 

poBp.  «>*n^ter  15".  Sheet  cut  off  23  9/16".  TIFT  P  WANTFIT  i 

hi^  *»«'«  of  plate  clips  45  degrees.  Cylinder  - ^  ^  ' 

per  mi:  i?  •lotfors.  2  40-H.P.  Drive  Adminixtratir^ 

■rors.  Cutler  Hammer  Controls.  220  ~  \ 

ts.  3  phase.  60  cycle,  2  6-H.P .  inch-  ^  PKirnAi  .jakia  ^  r  n 

-5  “otors.  Now  printing  on  6614"  GENERAL  MANAGER 

,  22%  .  piper.  All  plate  and  blanket  i 

““nili  1?  were  replaced  new  FOR  Northern  Ohio  dally,  five  thousand 

iS.  1,°  i»o4.  All  inking  rollers  were  re-  circulation  class.  If  you  can  qualify 

1***®-.  for  this  position  your  future  will  be 

iJ-  SE13N  In  operation  now.  assured.  Must  have  complete  loiowledge 

ij*  Times  H^ald.  Norristown,  Pa.,  of  ail  departments  and  possess  leader- 

^  General  Man-  ship,  executive  and  business  aHlity.  In 

11  ju.  -=2!: _ reply  give  complete  detailed  Informa- 

Juuimt  ^  experience,  age,  background 

Goss  DOIIRI  F  WinTH  *"'*  required.  Also  furnish  ref- 

WIL/in  erences.  Write  Box  308,  Editor  ft  Pub- 

ROLLER  BEARING 


GOSS  DOUBLE  WIDTH 
ROLLER  BEARING 
PRESS  UNITS 

*  delivery  folders  with 

Mlloon  formers 

Cline  reels,  drives  and 
,  automatic  tensions 
Excellent  operating  condition 
. -A  VERY  ATTRACTIVE  BUY 
AT  A  VERY  ATTRACTIVE  PRICE 
Will  sell  as 

e-unit  press  or  two  3-unit  presses 

CINCINNATI  ENQUIRER 

H.  D.  RINDSBERG 

Cincinnati,  Ohio 


WANTED — Man  with  wide  newspaper 
and  sales  experience.  Person  employed 
must  have  qualities  necessary  to  be¬ 
come  asaistant  to  owner.  Lots  of  work 
and  long  hours  demands  a  person  with 
ambition,  good  health,  and  a  desire 
to  get  ahead.  Must  be  willing  to  travel 
extensively.  Pav  commensurate  with 
ability.  Box  442,  Elditor  ft  Publisher. 

Circulation 


directing  a  sales  staff  is  wanted  by  a 
medium  sized  eastern  daily.  Must  be 
qualified  to  take  complete  charge  of  6 
salesgirls  and  3  outside  salesmen.  Elx- 
cellent  opportunity  for  advancement. 
Write  complete  details  In  first  letter. 
Box  241,  Eklitor  ft  Publisher. 

TELEPHONE  SOLICITORS 
Male  or  Female 

OUTSTANDING  Midwest  newspa¬ 
per  has  several  openings  available 
in  its  telephone  room  due  to  ex¬ 
pansion. 

THIS  would  be  a  good  opportunity 
for  a  person  who  has  had  some 
experience  on  a  small  town  news¬ 
paper. 

REMUNERATION  is  on  a  salary, 
commission  and  bonus  arrangement 
so  planned  that  you  could  almost 
write  your  own  weekly  pay  check. 

IF  YOU  think  you  have  wbat  it 
takes  to  make  a  go  of  it  In  a  big 
city,  write,  giving  full  details  re¬ 
garding  experience  and  educational 
background  In  complete  confidence 
to  Box  102,  Editor  ft  Publisher. 


ASSISTANT  CIRCULATION  manager.  I  - - - 

Between  30  and  40  with  all-round  !  CLASSIFIED  ADVERTISING  MAN- 
training  and  experience.  Midwest,  ■  AOER  with  2  or  more  years  experienca 
100,000  circulation  bracket  morning,  with  proven  sales  ability.  Salary 
evening  and  Sunday.  Excellent  oppor-  $4600.00  to  $5200.00.  Excellent  oppor¬ 
tunity.  Give  full  Information  including  '  tunity.  Write  or  phone  7222-EvenlngB 


references  first  letter.  Reply  Box  441, 
Editor  ft  Publisher. 


Editor  &,  publisher  for  January  25,  19S8 


1376.  J.  B.  Robinson.  Daily  News. 
Jacksonville.  North  Carolina. 


CLASSIFIED  SALESMAN 

EXPERIENCED  classified  man  ne^ed 
to  assist  manager  of  newly  reorganized 
department  in  medium  siz^  daily,  with 
broad  acceptance  in  area.  Sales  po¬ 
tential  wide  open  in  growing  market. 
Poeition  offers  fine  opportunity  for  a 
keen  salesman  dedicated  to  classified 
work.  Excellent  benefits;  superior  at- 
mos^ere  for  creative,  hard-working 
person,.  Send  salary  r^uirements  and 
other  pertinent  details  to  Robert 
Smith,  c/o  Waukegan  News-Sun,  Wau¬ 
kegan  or'  call  collect  DElta  6-1234 
(Waukegan) 

CLASSIFIED  SALES  MANAGER  for 
eastern  p.m.  daily  city  of  75.000.  Bht- 
cellcnt  opportunity  for  hard-hitting, 
experience  man  who  knows  how  to 
SELL  classified  and  classified  display, 
and  how  to  Inspire  staff  to  sell.  Box 
414,  Editor  ft  Publisher, 

Dixplay  Advertising _ 


WE  HAVE  an  opening  ^not  a  vacancy) 
for  a  display  advertising  man  with 
competitive  experience.  FMtest  grow¬ 
ing  daily  in  Now  Jersey.  Will  head 
4  to  6  man  new  staff.  All  information 
plus  salary  requirements  in  first  letter. 
Box  5125,  Bkiitor  ft  Publisher. 


NATIONALLY  KNOWN 
REPRESENTATIVE  FIRM 

desires  experienced  newspaper  adver¬ 
tising  salesman.  State  experience,  sal¬ 
ary  desired.  Box  258,  Editor  ft  Pub¬ 
lisher. 


ADVER’nSING  SALESMAN  wanted 
for  two  large  weeklies.  Guarantee,  plus 
commission.  Friendly  town  of  2.800, 
good  schools,  etc.  30  miles  from  In¬ 
dianapolis.  Eastern  Indiana  Publishing 
Co.,  Knightstown,  Indiana. _ 

DISPLAY  ADVERTISING  SALESMAN 
for  daily  in  growing  area.  Good  work¬ 
ing  conditions,  permanent  position. 
Columbia  Basin  Daily  Herald.  Moses 
Lake,  Washington. _ 

RETAIL  ADVERTISING  SALESMAN 
FOR  8,000  New  Mexico  Daily,  Per¬ 
manent  position  for  young  man  ex¬ 
perienced  in  Sales,  Service,  Copy  and 
Layout.  Good  salary  plus  bonus  ar¬ 
rangement.  Advancement  opportunities. 
Write  fully  to  R.  E.  Lea.  Advertising 
Director.  Clovis  News-Journal,  Clovis. 
New  Mexico.  Wonderful  Climate  and 
Friendly  People. _ _ 

"adv^tTsing  manager 

CENTRAL  Pennsylvania  daily  5.000 
has  opening  for  experienced  advertis¬ 
ing  manager  at  once.  Layout,  selling, 
business  management  duties.  Excellent 
opportunity  for  aggressive,  energetic 
man.  Good  salary  and  fringe  benefits. 
The  Evening  Standard,  Milton.  Pa. 

ADVERTISING  SALESMAN  (or  wom¬ 
an)  wanted  on  three  man  staff.  Must 
be  ail  around  person  with  lavout. 
sales,  and  public  relations  ability.  Com¬ 
plete  details  first  letter.  Neosho  (Mis¬ 
souri)  Daily  News. 

CENTRAL  NEW  JER.SEY  daily.  40.000 
circulation,  has  permanent  opportunity 
for  experienced,  alert  retail  display 
salesman.  Attractive  salary,  incentive 
and  fringe  benefits.  Box  438.  Editor 
&  Publisher. 

GROWING  SOUTH  DAKOTA  twice  a 
week  ABC  newspaper  needs  another 
advertising  man.  College  town,  com¬ 
pletely  nKxiern  plant,  congenial  crew. 

I  Vacations.  group  insurance.  other 
]  benefits.  We  would  prefer  a  man  with 
some  experience  with  a  desire  to  learn 
more.  Salary  dei)endent  on  background. 

!  experience  and  ability  to  produce. 

Write  giving  two  references.  Appoint- 
I  ment  will  he  arranged  if  you  are 
within  travel  distance. — The  Brookings 
I  Register.  Brookings,  South  Dakota. 

MAN  WHO  HAS  proven  record  in 
:  planning  and  selling  special  editions. 
I  Must  be  sober  and  willing  to  work. 
Will  handle  some  retail  accounts  to 
earn  ba.se  salary.  Contact  Paul  Brooks, 
'  News-Herald  Panama  City,  Florida. 


1  HELP  WANTED  ! 

HELP  WANTED 

HELP  WANTED 

1  Display  Advertising  \ 

Editorial 

Editorial 

HELP  WANTED 


RETAIL 

ADVERTISING 
SPACE  SALESMAN 


with  a  minimum  of  two  years  of  real 
productive  experience  on  daily  Md  con¬ 
siderable  ability  to  grow  with  this 
successful  112  year  old  newspaper. 
Paid  vacations ;  six  holidays  with  pay ; 
hospital  and  insurance  benefits ;  se¬ 
curity  :  pleasant  working  conditions. 
Write  immediately  giving  all  essential 
information  helpful  to  us  in  evaluating 
your  qualifications.  G.  W.  Gressman, 
Advertising  Director,  Janesville  Ga- 
sette,  Janesville,  Wisconsin. 


SPLENDID  OPPORTUNITY  on  this 
expanding  daily,  11,500  circulation,  for 
young  man  experienced  in  sales  and 
layout.  Send  r6sum6,  references  to 
James  P.  Hughes,  Merced,  California, 
Sun-Star. 


REPORTED,  general  assignment,  some 
sports,  desk  work,  needed  by  14,000 
afternoon  daily.  Chart  Area  8.  Excel¬ 
lent  opportunity  for  advancement,  de¬ 
velopment,  good  starting  salary.  Send 
complete  details,  references  to  Box 
218,  Editor  w  Publisher.  Only  mid- 
westerners  will  be  considered. 


kk.T«1h! 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
59  E.  Madison,  Chicago,  Illinois. 


WANTED: 


TOPNOTCH  REPORTER 


UNUSUAL  SALES  POSITION  with 
the  midwest’s  finest  non-metropolitan 
group  of  ten  weekly  newspapers  (45,- 
OOO  plus  circulation).  Selling  back¬ 
ground  necessary,  layout  experience 
preferred.  Man  will  service  our  top 
accounts.  Exceptional  opportunity  with 
well  established  publishing  firm.  Air 
mail  complete  resume  to  M.  J.  Cruger, 
The  Press  Publications,  EHnihurst,  Ill. 


GOOD  SALARY,  excellent  advance¬ 
ment  opportunities,  paid  vacations, 
hospitalization  and  insurance  plan,  on 
a  well  managed  daily  which  we  think 
is  published  in  the  most  interesting  city 
under  the  American  Plag. 


DON’T  APPLY  unless  you’re  good.  If 
you  are,  furnish  complete  education 
and  experience  record,  and  references 
to 


EDITOR 

FAIRBANKS  DAILY 
NEWS-MINER 
FAIRBANKS.  ALASKA 


WANTED 


If  you’re  the  right  man  we  need  you 
now.  Use  Air  Mail. 


TRADE  WEEKLY 


EXPERIEINCED  man  or  wom¬ 
an  —  combination  reporter  — 
space  salesman  for  Food  and 
Alcoholic  Beverage  Weekly 
Trade  Newspaper. 

MUST  live  in  Philadelphia 
area.  Salary  plus  commission. 
Write:  Box  418,  Editor  & 
Publisher. 


WANTED:  Salesman,  display  adver¬ 
tising,  with  ability  to  make  layouts 
for  expanding  daily  with  12,000  circu¬ 
lation.  Commission  with  $100  weekly 
guarantee.  Experienced  man.  J.  C. 
Phillips,  Borger  NEWS-HERALD, 
Borger,  Texas. 


TALENTED,  hard-working  deekman 
needed.  Makeup  experience  preferred. 
60,000  morning-evening  combination. 
G<^  salary,  working  conditions.  Box 
128,  Eklitor  &  Publisher. _ 


FARM  MAN 


S’TRONG  14,000  daily  seeks  young  re¬ 
porter,  J-grad  or  experienced,  farm 
background.  Photography  helpful.  De¬ 
scribe  education,  experience,  military 
status.  Ebccellent  starting  pay,  fine  ad¬ 
vancement  opportunities,  ^x  111,  Edi¬ 
tor  &  Publisher.  _ 


MAN-WIFE  TEAM  —  Newspaper  in 
florida  has  wonderful  opportunity  for 
a  couple  of  competent,  young  news¬ 
paper  people  to  cover  a  neighboring 
community.  Must  be  alert,  gregarious, 
enthusiastic,  energetic,  good  reporters 
and  writers.  State  qualifications  first 
letter.  Box  254,  Editor  &  Publisher. 


NEWS  EDITOR  for  Pacific  Northwest 
PM.  Desk  experience  necessary.  Will 
have  considerable  authority  in  handling 
local  and  wire  and  makeup.  Must  be 
able  to  handle  men.  Salary  depends  on 
experience.  Five-day  week.  Excellent 
working  conditions.  Box  420,  Editor  & 
Publisher. 


REPOR'TER-PHOTOGRAPHER  —  expe¬ 
rienced,  for  job  with  future  growing 
PM  daily,  cit^  20,000.  Good  salary, 
working  conditions.  Complete  iiersonal, 
professional  background,  salaries  de¬ 
sired.  Greenville  Herald  Banner,  Green¬ 
ville,  Texas. 


MAN,  EXPERIENCED  in  all  newiis 
per  mechanical  departments  for  m 
situation  as  Manager,  Mechanical  Is 
search.  Must  be  capable,  good  adnius 
trator,  adept  in  analyzing  cost  UTii| 
methods.  I^irable  situation.  Give  la, 
education,  detailed  experience,  staitiii 
salary  requirements,  in  complete  eot. 
fidence,  by  letter  to  I.  Z.  Buckwslto, 
Lancaster  Newspapers,  Inc.,  Lancaite, 
Pennsylvania.  Telephone  EX  7-^ 
collect. 


I 

■ 

I 


REPORTERS  AND  PHO’TOGRA- 
PHERS  needed  on  Pennsylvania  pa¬ 
pers.  Write  PNPA,  2717  N.  Front  St., 
Harrisburg,  Pa. 


PRESSMEN-S’TEREOTYPBniS  —  opa 
or  union  shop  —  urgently  needed  oil 
Pennsylvania  papers.  Write  PNPA.I 
2717  N.  Front  St.,  Harrisburg.  Pi.  I 


Promotion — Public  Relationi 


WANTE2) :  Combination  wire  desk 
man  and  general  reporter.  Good  work¬ 
ing  conditions.  Salary  commensurate 
with  experience  and  ability.  Tell  all 
in  first  letter.  Herald  Press,  St.  Joseph, 
Michigan. 


WOMAN  SEASONED  at  writing, 
makeup  and  production  capable  of  de¬ 
veloping  as  first  assistant,  wanted  by 
large,  modem  women’s  department  of 
Southeast  newspaper.  Write  Box  404, 
Editor  &  Publisher. 


NEWSPAPER  MAN  with  good  buit 
reporting  background  and  some  inte. 
est  in  science  writing  for  highly  dt. 
sirable  position  in  Press  Relations  S«. 
tion  of  national  professional  orgu. 
zation  headquartered  in  Chicago.  Salm 
$7-8,000.  Send  writing  samples  witi 
outline  of  qualifications.  Box  315,  Edi. 
tor  &  Publisher. 


PUBLIC  RELATIONS 
DIRECTOR 


Syndicate  Salesmen 


STYMIED? 


MANAGING  EDITOR  for  Southern 
Daily.  60.000  circulation.  Farm  back¬ 
ground  desirable.  Ill  health  requiring 
untimely  retirement.  Staff  aware  that 
position  must  be  filled  from  outside. 
Send  full  details  to  Box  301,  Editor 
&  Publisher. 


THIS  is  the  Big  Chance  you 
have  been  waiting  for  if — 


OPENING  IN  JUNE  for  alert  sports 
writer.  Midwest  college  town,  pro  base¬ 
ball,  hunting  and  fishing.  Write  quali¬ 
fications  to:  Box  309,  Editor  £  Pub¬ 
lisher. 


.  .  .  you  have  a  general  knowl¬ 
edge  of  syndicated  features 
(perhaps  you  are  Managing 
Editor  or  City  Editor  of  a 
small  new-spaper),  you  are 
sales-minded,  and  you’ve  out¬ 
grown  your  present  job. 


MICHIGAN.  Diversified  manufacture 
needs  capable,  fast  writer  with  boti  dig 
newspaper  and  publicity  backgroiud.  ^ — 
Should  have  established  contacts  viti 
important  media,  be  able  to  plan  aat  gf 
implement  complete  Public  Relatkni  ^ 
program.  Salary  commensurate  viti  g 
experience.  Write  in  detail  to  Ba 
400,  Editor  &  Publisher.  isd 

. .  lot 

_ INSTRUCTION 

Classified  Advertising 


REPOR’TER  on  small  Ohio  daily.  Ex¬ 
cellent  opportunity  for  beginner  or 
young  weekly  man  who  wants  to  move 
up  into  daily  class.  Prefer  single  man 
with  car.  Position  is  with  one  of 
Ohio’s  best  small  dailies.  Write  Box 
3.39,  Editor  &  I^blisher. 


.  .  .  you  would  like  the  stimu¬ 
lating  advantages  of  joining 
the  Sales  Staff  of  one  of  the 
world’s  largest  newspaper  syn¬ 
dicates. 


NEWSPAPERMAN 


REPORTER  with  one  or  more  years  of 
experience  for  job  with  future.  Ckipltal 
city  univeraty  town  evening  daily. 
Good  salary  scale  according  to  experi¬ 
ence,  ability.  Give  age,  education,  ex¬ 
perience.  details,  starting  salary.  Write 
Neale  Copple,  Lincoln  Journal,  Lin- 

coln,  Nebraska. _ 

AMBITIOUS  TALENTED  reporter  with 
about  2  years  of  experience  now  work¬ 
ing  on  small  or  medium  daily,  wanted 
by  Washington  news  agency.  The  man 
we  want  should  be  about  26,  have 
been  covering  City  Hall  and  the  (bounty 
Court  House,  have  a  more  than  pass¬ 
ing  interest  in  government,  politics 
and  history  and  be  able  and  willing 
to  adapt  and  learn  quickly.  Our  job 
requires  some  national  affairs  writing 
and  editing.  We’ll  teach  you  what 
you  don’t  know  if  you  want  to  learn 
and  meet  our  high  standards.  Please 
send  clips  of  your  output  in  editions 
of  January  20  to  24  in  addition  to  a 
few  of  your  own  selections.  ’They’ll  be 
returned  if  you  want  them.  Box  440, 
Editor  &  Publisher. 


GENERAL  REPORTER,  experienced 
also  on  copy  desk,  for  morning  daily 
with  16.500  circulation  in  Northwestern 
Pennsylvania.  State  details  and  salary 
requir^  in  first  letter.  Write  Man¬ 
aging  Editor,  The  ’Tribune,  Meadville, 
Pennsylvania. 


Send  full  background  as  a  pre¬ 
liminary  to  confidential  inter¬ 
view. 


Box  417,  Editor  &  Publisher 


Mechanical 


ASSISTANT  COMPOSING  ROOM  fore¬ 
man  for  Evening  and  Sunday  Daily. 
38,000  circulation.  Desire  combination 
man  familiar  with  ’TTS  operation. 
Modem  equipment  and  plant.  Must  be 
married,  age  30-40.  Non-union  shop. 
Liberal  retirement  and  hospitalization. 
Ideal  working  conditions.  Opportunity 
for  foremanship  in  near  future.  South¬ 
ern  area.  Send  resume  of  training  and 
exi>erience  to  Box  300,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  MANAGERS 

’TELL  US  .  .  — 

’ITie  20  lesson  Howard  Parish  Ox-  , 
respondence  Course  in  Classified  Adw  . 
Using  does  for  them  the  con^tlete  tnin-  reeo 
ing,  and  retraining,  job  they  wiit  rerc 
done  .  .  .  but  which  few  have  the  tins  -  to 
and  material  available  to  do.  k  vitl 

Increasing  ntimbers  of  CAMS  inKcan 
enrolling  themselves  .  .  .  and 
staff  members.  (293  newspapers  hin* 
now  enrolled  people  from  their  Cliai- 
fied  DeiMirtmenta.)  And  many  Ad  Di  . 
rectors  and  Business  Managers  hav  ^ 
taken  the  course  to  broaden  their  us  ™ 
derstanding  of  Classified.  f  '* 

’The  cost  is  $66,  payable  as  little  ■ 

$16  upon  enrollment  and  $2.55  a  weak 
for  20  weeks.  To  enroll  .  .  .  just  Mof  j 
the  name  of  the  i>erson  who  is  to  tab'  , 
the  course,  and  the  address  to  vhici' 
you  wish  the  lessons  mailed. 

DescripUve  brochure  on  request. 


HOWARD  PARISH 

School  of  Classified  Advertising 
a  division  of 

Howard  Parish  Associates,  Ine. 
Classified  Advertising 
Development  Services 
2900  N.  W.  79th  St.  Miami  47,  Fli. 


WEEKLY  News  Magazine  in  New  York 
City  (Trade)  needs  experienced  editor 
who  knows  news  when  he  sees  it  and 
can  writs  tersely  yet  vividly.  Senior 
posiUon.  High  income.  Box  217  Ed¬ 
itor  &  Publisher. 


GENERAL  REPOR’TER  needed  by 
’TEXAS  P.M.  daily.  Fine  job  for  alert 
young  man  with  enough  experience 
to  take  over  top  reporters  bent.  Imme¬ 
diate  opening.  Send  full  particulars  to 
Box  436,  Editor  &  Publisher. 


GOOD  REPORTER  with  at  least  two 
years  experience  in  district  work  on 
a  daily.  Prefer  man  living  in  North 
Jersey.  Box  419,  Editor  &  Publisher. 


MEDIUM  AFTERNOON  daily  on  Gulf 
seeks  wire  editor.  Contact  Tribune, 
Galveston,  Texas. 
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SITUATIONS  WANTED 


Administrative 


kpSINESS  MANAGER  or  Publisher 

IiiUtant.  20  years  of  maRazine,  metro- 

^tsn  newspaper  administrative  ex- 

Keiience.  Labor  relations,  newsprint 
^pervision,  cost  analyses,  market  re- 
Mrcb  and  promotion.  LarRe  or  small 
liiljr.  Family  man.  available  now. 
k'Mt  or  Midwest.  Resume,  references. 


3d  bukl^^  A  Publisher, 

le  inte.l 


COMPETENT  EXECUTIVE 
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Itti  personnel,  promotion  and  circu- 
backRround.  Ebccellent  reputa- 
ion  in  the  profession.  Interested  in 
nsition  of  responsibility.  Box  430, 
Editor  &  Publisher. 


WILL  YOU  INVEST 

IN  YOUR  future: 


I’VE  got  a  proposition  : 

I’M  an  experienced  newsman,  but  I 
alio  have  had  formal  training  in  news- 
piper  management. 

I  WANT  to  leam  first-hand  all  pha-ses 
of  the  newspaper  business  in  a  man- 
itement  trainee  type  of  pmition  with 
a  forward-looking  organization. 

AFTER  I  complete  your  program — 
and  if  I  measure  up— I’d  like  to  stay  on 
for  a  career  with  your  newspaper. 

I’M  29,  a  veteran,  and  I  hold  BS 
and  MS  degrees. 

BOX  435,  Editor  &  Publisher. 


Circulation 
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AGGRESSIVE  CIRCULA’nON  MAN¬ 
AGER  looking  for  a  challenge.  Proven 
Moord  of  increased  circulation  and 
revenue.  Home  delivery  speciali.st,  us^ 
to  ^gh  competition.  Want  to  meet 
with  a  publisher  where  my  experience 
work  for  the  future.  Etox 
Editor  &  Publisher. 


ttle  kI 


AGGRESSIVE— QUALIFIED 


Young  man  with  11  years  of  Cir¬ 
culation  Management  wants  Circula¬ 
tion  Manager  spot  on  20,000  daily  or 
larger. 

a  weitt  ,  Coo?  assistant  job  on  metropolitan 
It  aendl  <‘*»irable  also, 
to  taki^  _ _ 

AN  EXCELLENT  BACKGROUND 
A  PROMISING  FUTXmE 
Send  for  my  rdsumd 
Box  432,  Editor  &  Publisher. 


whid’ 


OTCUIA’nON  MANAGER  desires  to 
ng  make  change.  Twelve  years  experience 
on  large  morning  and  evening  daily. 
'*•  tf’npletely  experienced  in  all  phases 
«  cireulafion,  promotion,  ABC,  Little 
Plan,  contact  Charles  N. 
,  FU.  1208  Bellefontaine,  Lima,  Ohio, 

rh-CA-33494.  Prefer  paper  up  to  25,- 
^  circulation,  and  Chart  Areas  4, 
0.  and  9. 


SITUATIONS  WANTED 


Classified  Advertising 


nPERIENCED  aRCULA-nON  MAN- 
10,000  newspaper,  field  su- 
pcc'iimr  on  250,000,  wants  first  or 
j*wnd  spot  on  large  daily — No  join 
aI?’*,'!:  ?.  newspapers  last  10  years. 
Age  40.  Box  407.  Editor  &  Publisher. 


ADMAN  8  years  sales  exi>erience,  3 
years  classifl^  and  display  on  a  20,000 
daily  desires  to  relocate  with  a  pro¬ 
gressive  organization.  Family  man,  32, 
2  years  college.  Box  412,  Editor  & 
Publisher. 


Display  Advertising 


AD  MAN  ON  THE  WAY  UP 
4  years  experience  weeklies,  33,  seeks 
position  with  daily  or  large  weekly 
Chart  Area  2.  ^x  242,  Editor  & 
Publisher. 


rtpUNG  AGGRESSIVE  circulation 
^ager.  Presently  employed  but  fu- 
P°l®otiaI  limited.  Experienced  on 
W^rs  6.000  to  600,000  circulation.  Ex- 
Background  Little  Merchant 
mn.  Strong  on  carrier  training  and 
W^tmn.  used  to  tough  competition, 
ywplrtely  familiar  ABC.  College  grad. 

references.  Chart  Area  2  pre- 
Wtd.  Box  422.  Editor  &  Publisher. 


Classified  Advertising 


Ct^SIFIED  MANAGER.  Producer. 
,,^*“_cxperience.  Now  available.  Box 
Editor  &  Publisher. 


^SSIFIED  MANAGER  — 10  years 
*’'}y  successful  experience.  Best  of 
"Wnnmendatlons.  Available  short  no- 
ggL.Box  205,  Editor  &  Publisher. 


CAR.  will  travel  I  Classified 
15,  years  experience. 

II  Sf  *”■  unencumberrf.  Not  old. 

References.  Chart  Areas 
_ •  ■  Rox  421,  Editor  A  Publisher. 


1958 


ADVERTISING  ASSISTANT  —  eotpe- 
rienced  sales;  retail  display,  knowl¬ 
edge  production,  sales  promotion,  B.A., 
age  26,  single.  Box  313,  Editor  ft 
Fhiblisher. 

LET’S  INCREASE  YOUR  LINEAGE 

Have  the  know-how.  From  small  week¬ 
ly  to  leading  Daily.  Devoted  to  pro¬ 
fession.  Will  produce  results — am  gal. 
Box  323,  Editor  ft  Publisher. 

ADVER’nSING  DIRECTOR,  manage¬ 
ment  experience.  Now  on  west  coast. 
Consider  anything,  anywhere.  Write 
all.  Box  431,  Editor  &  Publisher. 

DISPLAY  and  clasaified  SALESman,  6 
years  experience.  Missouri  Rrad.  30, 
family  man.  Now  classified  head,  seeks 
chance  to  work,  learn,  advance.  Box 
405.  Editor  &  Publisher. 

Editorial 

MANAGING  EDITOR 

Are  you  interested  in  an  editor  who 
has  a  record  for : 

.  aggressive  news  leadership. 

.  exceptional  production. 

.  community  leadership. 

.  top  selection  and  handling  of  per¬ 
sonnel. 

.  excellent  knowledge  of  backshop. 
’THIS  MAN,  35,  desires  job  as  manag¬ 
ing  editor  in  city  40-100,000.  Excellent 
references.  Why  not  write  for  details. 
Box  105,  Editor  ft  Publisher, 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  ^arge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency). 
6  B.  46  St.,  New  York.  OXford  7-6728. 

DESKMAN.  28,  four  years  varied  edi¬ 
torial  experience,  single,  vet,  J-Grad. 
Anything  considered.  Box  210,  Editor  ft 
Publisher. 

FORMER  EDITOR  of  leading  New 
England  weekly,  now  on  daily  as  poli¬ 
tics,  labor,  feature  writer,  farm  editor, 
desires  weekly  or  small  daily  editor’s 
position.  Married,  28.  veteran,  college, 
wide  additional  ability  including  pho¬ 
tography,  circulation.  shop  work. 
Known  for  scoops,  community  leader. 
Prefer  Chart  Area  1.  Box  253,  Editor 
ft  Publisher. 

GOOD  SPOR’TSWRI’TER  —  Applica¬ 
tion  on  request  for  1958  files.  Box 
235,  Editor  ft  Publisher. 

JOURNEYMAN  newshand,  now  city 
editor,  wants  copyreading  or  writing  on 
40-hour  metropolitan.  Box  256.  Editor 
ft  Publisher. 

MAGAZINE  EDITOR 

Writer,  editor,  executive  with  18  years’ 
newspaper  and  Public  Relations  experi¬ 
ence  seeks  responsible  editorship  out¬ 
doors,  men’s,  travel,  sporting  or  luting 
magazine.  Highly  creative.  Hard  work¬ 
er.  Excellent  record.  Ready  to  go  March 
1.  Box  222,  Editor  ft  Publisher. 

AVAILABLE  APRIL  —  REPORTER 
prefer  daily  in  Chart  Areas  8  or  10 
married,  vet,  26,  U  of  Missouri  Grad 
Box  114,  Editor  ft  Publisher. 

COMIC  S’TRIP  WRITER  available.  Ex 
perienced  professional  Gag  or  story 
Box  311,  ^itor  ft  Publisher. 

(XIMPETENT  YOUNG  reporter,  gen 
eral  news,  seeks  job  on  growing  daily 
any  area.  Box  306,  Editor  ft  Publisher 

EXPERIENCED  —  Ambitious  young 
reporter  desires  challenging  oppor¬ 
tunity  with  Chart  Area  10,  11.  12 
daily.  Journalism  grad  with  city  desk, 
wire,  police  and  photography  back¬ 
ground.  Seeks  position  with  security 
and  future.  Married,  26.  vet,  SDX. 
Box  322,  Editor  ft  I^blisher. 


Editor  &  publisher  for  January  25,  1958 


SITUATIONS  WANTED 


Editorial 


HAVE  TALENT— WILL  TRAVEL 


to  a  job  of  managing  editor  (or  i>o^ 
sibly  assistant)  that  demands  experi¬ 
ence,  know-how,  youth,  dedication  and 
new  ideas.  Box  326,  Editor  ft  Pub¬ 
lisher. 


MANAGING  EDITOR— 27  years  news¬ 
paper  experience.  Reporter:  news, 
sporte;  sales,  circulation  manager  and 
publisher  desires  challenging  position. 
Excellent  references.  Box  314,  Editor 
ft  Publisher. 


REPORTER,  car,  camera,  makeup,  re¬ 
write,  copy  desk,  editing.  N.Y.C.  resi¬ 
dent.  Box  337,  Editor  ft  Publisher. 


REPORTER  experienced  sports,  state 
on  30,000  daily,  all  beats  on  weekly. 
Makeup,  headline  experience  on  both 
newspapers.  Have  car.  Veteran.  Age 
26.  Interested  in  Chart  Areas  1  or  2 
position.  Box  335,  Editor  ft  Publisher. 


REWRITE  AND  DESKMAN,  able 
writer,  now  rounding  out  three  years 
as  news  editor  of  top,  nationally-cir¬ 
culating  trade  publication.  Wants  to 
return  to  newspaper  work.  References 
from  big  dailies.  Any  Chart  Area.  Box 
304,  Editor  ft  Publisher. 


SPORTS.  FEATURE,  NEWS  writer 
and/or  deskman.  B.A.,  23,  some  daily 
experience,  military  obligation  com¬ 
pleted.  Philadelphia  area.  Write  Box 
325,  Editor  ft  Publisher. 


VARIED  EXPERIENCE  on  lively  ur¬ 
ban,  90,000  Sunday  imper  has  sea¬ 
soned  gal  reporter,  26,  in  police,  court, 
spot  news  and  features.  Looking  for 
job  on  daily.  West  Or  Southwest.  Will 
travel  for  interview  at  own  expense. 
Box  331,  Editor  ft  Publisher. 


VETERAN  REPORTER,  all-round 
nualified,  competent  all  types  writing. 
Experience  large  daiiy,  community 
paper.  23  years  background.  Immedi¬ 
ate.  Box  321.  Editor  &  Publisher. 


WOMAN  EDITOR-WRITER.  Newspa- 
ner  and  newsreel  experience.  Magazine 
Feature  Editor  (Holland’s).  Knowledge 
AP  style,  dummying,  heads,  cutlines. 
Journalism  plus  fashion,  art.  music, 
drama,  religions.  Margueritte  Shel¬ 
burne.  Medical  Center  Station  Box 
6843.  Knight  Street.  Dallas  19.  Texas. 


WRITER  -  PHOTOGRAPHER,  news¬ 
paper  experience,  wants  job  on  small 
paper.  Start  March  1.  Box  307,  Editor 
ft  Publisher. 


■YES.  I’M  IMPATIENT  .  .  . 

To  get  where  I’m  going:  go<^  j^  on 
medium  daily,  preferably  sports.  Cali¬ 
fornia.  Four  years  experience.  Missouri 
grad:  do  photos,  column,  artwork  and 
solid  pages.  Now  in  California.  Box 
312.  Editor  &  Publisher. 


COPY  EDirOR-REPOR’TER.  three 
years’  experience  on  small  dailies,  wants 
either  reporting  or  desk  spot  with 
paper  over  60.000  circulation.  Veteran. 
29.  single,  BS  and  MSJ.  Box  434, 
Editor  &  Publisher. 


EDITORIAL  WRITER— Mature.  Dis¬ 
tinctive  style.  Background  as  columnist, 
critic,  magazine  free-lance.  Now  in 
Northeast  but  will  travel.  Box  425, 
Editor  ft  Publisher. 


SEASONED  REPOR'TER-PHOTOGRA- 
PHER.  on  highly  regarded  100.000  pa¬ 
per  but  currently  stymied,  seeks  solid, 
challenging  j<A,  special  assignments  or 
editing  feature  section.  Chart  Areas  9, 
10,  11.  Box  411,  Editor  ft  Publisher. 


SPORTS  EDITOR  position  wanted  on 
small  citv  daily.  New  England  pre¬ 
ferred.  Ten  years  experience,  including 
sports  writing,  makeup  and  stint  as 
one-man  sports  staff.  Now  in  eighth 
year  with  leading  metropolitan  daily. 
Age  37.  married.  .6  children.  Anxious 
to  settle  in  smaller  community.  Box 
429.  Editor  &  Publisher. 


SPOR’TS  EDITOR.  27,  3  years  expe¬ 
rience.  daily  column,  features,  pho¬ 
tography.  City  side  If  required.  South¬ 
ern  California  area.  Box  416,  Editor 
ft  Publisher. 


SPOR’TS  WRITER,  experienced,  live- 
wire.  New  York  City  daily.  Tested 
promotion  stunts  for  increased  circu¬ 
lation.  Box  437,  Editor  ft  Publisher. 


WIRE  EDITOR/City  Editor.  Good 
b€U5kground.  Crack  writer.  Chart  Areas 
1.  2,  3.  6.  Now  in  New  York  (Ttv. 
Box  443  Editor  ft  Publisher  or  ILIinois 
8-8297. 


SITUATIONS  WANTED 

Editorial 


WORKING,  combination  City-Man^ng 
Editor ;  able  desk,  makeup,  writing, 
staff  direction ;  real  producer  of  local  : 
top  reputation ;  family  man.  Seek  op¬ 
portunity.  Box  428.  Editor  ft  Pub¬ 
lisher. 


Mechanical 


SUPBRINTENDENT  -  FOREMAN  de¬ 
sires  change  to  West  Coast.  25  years 
experience,  qualified  in  all  mechanical 
departments,  good  in-oduction  record, 
union  or  unorganized.  Box  320,  Editor 
&  Publisher. 

MECHANICAL  SUPERINTENDHJt 

Available  immediately.  Cost  conscious. 

45,  Union.  30  years  as  composing  and 
mechanical  superintendent.  Box  424, 
Editor  ft  Publisher. 

PRODUCTION  MANAGER— Not  a  big 
name  but  thoroughly  qualified  me¬ 
chanically  and  as  Irader  of  person¬ 
nel.  Medium  and  metropolitan  papers 
and  supplement  experience.  Your  con¬ 
fidence  respected.  Box  401,  Editor  ft 
Publisher.  _ 


’ITS  expert,  can  operate  or  instruct. 
Ten  years  experience,  putting  out  2900 
clean  lines  daily.  Seeks  permanent  situ¬ 
ation  Chart  Areas  10  or  6.  Top  refer¬ 
ences.  Box  423,  Editor  ft  Publisher. 

_ Photography _ 

PHOTOGRAPHER  exceptional  back¬ 
ground  in  news  and  advertising.  Six 
Art  Directors  awards  in  past  2  years. 
Presently  member  of  a  leading  New 
York  studio.  Interested  in  joining  ac¬ 
tive  roto,  magazine,  or  top  grade 
newspaper.  Capable,  young,  married. 
Box  426,  Editor  ft  Publisher. 

Promotion— Public  Relations 

M.  A.,  27.  3  years  newspaper,  public 
relations,  seeks  magazine,  public  rela¬ 
tions  writing.  Box  209,  Editor  ft  Pub¬ 
lisher^ _ _ 


IMAGINA’nVE— Full  of  ideas.  5  years 
experience  one  of  top  publicity  offices 
as  head  man.  Want  solid  future  in 
Television.  Public  Relations.  Advertis¬ 
ing  or  allied  fields.  Have  a  lot  to  offer 
in  enthusiasm  and  talent.  Age  29, 
B.A.  Box  327.  Editor  ft  Publisher. 


YOU’LL  HIRE  ’THIS  COPY- 
PROMOTION  MANAGER 
AND  PROFIT— 

Creative  team-mate  with  DUAL- 
ABILI’TY  for  economy.  PROFIT  from 
11  years  of  proven  ability  .  .  .  aire  46, 
possessing  imagination,  self-reliance, 
skilled  in  research,  copy,  layout,  pre¬ 
sentations.  ROP  color  and  production 
.  .  .  responsible  for  decisions  ...  IS 
BILLION  BRAIN  CELLS  packaged  to 
produce  POWER  SELLING  .  .  .  heavy 
on  the  IDEA  .  .  .  low  on  pressure  I 
Swking  challenge  near  312.000  plus 
fringe  benefits  .  .  now  successfully 
employed.  Box  333.  Editor  ft  Publisher. 

PUBLICTTY  NEWS  WRITER 
wishes  part  time  or  free  lance  assign¬ 
ments.  New  York  City  area.  20  years 
experience  in  news  writing,  and 
editing,  public  relations,  radio,  pro¬ 
motion.  Creative,  imaginative.  Excel¬ 
lent  references.  Box  427,  Editor  ft 
Publisher. _ 

PUBLIC  RELA’nONS  position  which 
involves  writing  and/or  editing  sought 
by  editor  and  reporter  with  three  years 
of  newspaper  experience.  29.  veteran, 
BS  and  MSJ.  Box  433,  Elditor  ft  Pub¬ 
lisher^ _ 

’THIS  LIME  IS  NO  LEMON.  UK 
newsman,  now  working  Public  Rela¬ 
tions  Canada,  seeks  post  with  wide 
scope.  California.  Young  (24).  7-years 
experience,  lots  of  energy :  really  be¬ 
lieves  in  scientific  Public  Relations. 
Write  Box  415,  Editor  ft  Publisher. 

Salesmen 


EXPERIENCED  SALE.<4  MANAGER 
AVAILABLE  FEBRUARY  1st 

28  Years  Graphic  Arts  Industry.  20 
years  with  one  manufacturer,  8  years 
general  and  12  years  national  and 
Canadian  sales  manager.  Specialized 
sales  requiring  312,000.  Dissatisfied  with 
present  connection.  Interview  can  bs 
arranged.  Box  303,  Editor  ft  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  BroHn 

Should  the  rules  and  regula¬ 
tions  of  a  private  group  be 
given  the  force  of  law  without 
being  subjected  to  debate  before 
state  legislatures  or  Congress? 

That  is  what  has  happened 
and  is  happening  with  the 
“Canons”  of  the  American  Bar 
Association.  One  instance  has 
to  do  with  its  rules  on  advertis¬ 
ing  and  the  other  has  to  do 
with  courtroom  photography. 

E  &  P  has  commented  before 
on  the  intention  of  the  U.  S. 
Patent  Office  to  forbid  advertis¬ 
ing  by  attorneys  appearing  be¬ 
fore  it,  giving  as  a  reason  that 
it  is  a  violation  of  the  Canons 
of  Ethics  of  the  ABA.  The 
American  Newspaper  Publishers 
Association  also  has  spoken 
vigorously  in  opposition  to  this 
move. 

A  recent  ANPA  statement 
goes  further: 

“An  answer  should  be  found 
to  the  influence  and  power  of 
lawyers  organizing  themselves 
into  a  private  group  like  the 
ABA  canons  are  adopted  by 
bureaus  of  the  federal  govern¬ 
ment  and  courts  which  belong 
to  the  public  .  .  . 

“Should  a  private  group  de¬ 
cide  what  is  moral  or  what  is 
ethical  and  then  have  the  power 
of  the  federal  government  used 
to  enforce  those  rules  or  canons  ? 
They  can  be  changed  at  will  by 
the  Bar  Association  itself  and 
the  public  has  no  voice  .  .  . 

“If  the  members  of  the  ANPA 
decided  to  adopt  a  code  of  ethics 
or  a  series  of  rules  called  can¬ 
ons  relating  to  advertising, 
would  the  publishers  have  any 
right  to  expect  that  the  power 
of  the  federal  government 
would  be  employed  to  enforce 
those  rules  without  action  by 
Congress  and  approval  by  the 
President?  If  newspapers  as 
a  group  adopted  a  code  on  tak¬ 
ing  pictures  in  court  rooms 
would  such  not  be  as  proper  as 
lawyers  controlling  courts  by 
their  rules?” 

The  ANPA  points  out  the 
ABA  canons  is  a  voluntary 
code  which  has  been  given  the 
force  of  law  in  some  states. 
Some  other  groups  such  as  den¬ 
tists,  optometrists,  chiropodists 
and  funeral  directors  are  also 
trying  to  have  their  voluntary 
codes  given  similar  treatment. 
Most  of  them  prohibit  or  sever¬ 
ely  restrict  advertising. 

“This  distaste  for  advertis¬ 
ing,”  the  ANPA  states,  “is  not 
altruistic.  That  can  be  witnessed 
by  the  fact  that  no  one  of  these 
groups  refuses  publicity  if  it  is 
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free.  It  is  paid  advertising 
which  seems  repugnant  to  them. 

“Any  law  prohibiting  any  per¬ 
son  from  conveying  a  message 
to  the  public  either  through 
news  or  paid  advertising  col¬ 
umns  abridges  the  right  of  those 
individuals  to  disseminate  truth¬ 
ful  information  about  them¬ 
selves,  or  availability  of  goods, 
wares  or  services. 

“Advertising  is  not  on  the 
defensive  and  needs  no  apology. 
It  is  a  clean  and  honest  force, 
like  newspapers,  which  has  made 
this  country  the  great  world 
economic  leader.  The  efforts  of 
the  uninformed  and  the  prej¬ 
udiced  to  hamper  and  hinder 
this  economic  force  in  our 
growth  are  at  least  short-sighted 
and  can  become  disastrous.” 

«  «  * 

With  respect  to  the  Bar  As¬ 
sociation  canon  prohibiting 
courtroom  photography,  the 
Freedom  of  Information  Com¬ 
mittee  of  the  American  Society 
of  Newspaper  Editors  takes  a 
view  similar  to  that  of  the 
ANPA  towards  the  advertising 
restrictions. 

The  Chief  Justice  of  the  Su¬ 
preme  Court  of  New  Mexico 
recently  added  the  ABA’s  photo¬ 
graphic  prohibition  to  the  rules 
of  his  court  and  to  the  rules  of 
procedure  for  the  state’s  dis¬ 
trict  courts.  Herbert  Brucker, 
chairman  of  the  ASNE  com¬ 
mittee,  wrote  the  Chief  Justice: 

“We  are  disturbed  by  the 
whole  process  through  which  the 
ABA  canons  are  given  the  ef¬ 
fect  of  law  without  having  been 
subject  to  debate  in  a  legisla¬ 
ture,  and  so  without  having  been 
put  before  the  public.  The  ABA 
is  a  private  group.  Yet  in  Canon 
35  it  is  effectively  legislating 
what  the  newspapers  of  Ameri¬ 
ca  may  and  may  not  print. 
What  would  the  courts  say  if 
the  ASNE  were  to  adopt  a  rule 
of  ethics  that  materially  affected 
procedure  in  our  courts,  and 
made  that  rule  binding  on  the 
courts,  without  popular  consid¬ 
eration  or  legislative  approval? 

“In  fact  the  adoption  of  either 
the  present  Canon  35  or  its  pro¬ 
posed  revision  raises  questions 
that  go  to  the  heart  of  a  free 
society.  Surely  no  judge  has 
cause  to  prohibit  an  action  by 
a  spectator  in  court  that  is  not 
noticed.  Yet  a  photographer 
using  modem  equipment  to  take 
pictures  in  court  need  be  no 
more  obtrusive  than  a  reporter 
taking  notes  in  court.  There¬ 
fore  the  only  material  effect  of 
Canon  35’s  phohibition  is  to  pre- 
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'Since  we  got  him,  their  ads  often  make  the  deadline.” 


vent  publication.  Is  that  not  a 
violation  of  the  First  Amend¬ 
ment? 

“The  American  Bar  Founda¬ 
tion  version  of  Canon  35  seeks 
to  maintain  this  censorship  over 
the  press  for  reasons  different 
from  the  original  ones.  It  is 
now  urged  that  ‘the  taking  of 
photographs  in  the  court  room 
.  .  .  introduces  extraneous  in¬ 
fluences  which  tend  to  have  a 
detrimental  .  .  .  effect  .  .  .’ 

“What  evidence  of  that  effect 
— as  distinct  from  opinion  about 
it — is  there  ?  This  thing  has 
been  tested  in  many  courts,  not 
only  in  Colorado  and  Texas, 
which  are  among  the  pioneers, 
but  also  in  many  other  states 
including  my  own.  (Mr.  Brucker 
is  editor  of  the  Hartford  (Conn.) 
Courant.) 

“In  practice  those  extraneous 
influences  with  detrimental  ef¬ 
fects  do  not  appear,”  Mr. 
Brucker  states.  He  concludes: 

“Please  believe  me  that  we 
do  not  uphold  the  right  of  a  free 
press  as  superior  to  the  right  of 
a  fair  trial.  We  are  just  as 


anxious  as  any  member  of  ba: 
or  bench  that  justice  be  achieved 
as  nearly  as  human  frailty 
allows.  Our  point  is  that  pho¬ 
tography,  if  practiced  under 
judicial  control  and  with  moden. 
technics,  simply  leaves  the 
court  itself  and  all  participants 
in  the  proceeding  as  before.  Its 
only  result  is  outside,  in  that 
it  brings  the  event  before 
wider  public  than  before.  And. 
as  scientific  advances  permit 
is  that  not  inherent  in  the  right 
of  public  trial? 

“Our  recommendation  is  not 
for  a  blanket  admission  of  cam¬ 
eras  to  replace  Canon  35’s  blan¬ 
ket  prohibition.  It  is  simply 
that  this  matter,  like  others 
governing  procedure  in  court 
be  left  in  the  hands  of  the 
individual  judge.” 

Both  the  ANPA  and  the 
ASNE  points  are  well  taken. 
Nowhere  else  in  our  society  do 
we  have  a  similar  situation 
where  the  rules  of  a  private 
group  are  given  the  force  of 
law  without  legislative  action. 
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You  can  depend  on  the  Linotype  Comet. 
From  its  distinctive  magazine  angle  to 
its  extra-responsive  keyboard,  the 
Comet  was  designed  for  fast,  smooth 
operation,  and  it  hasn’t  been  matched! 

Maintenance  is  kept  at  a  minimum 
with  exclusive  features  like  the  extra¬ 
sensitive  distributor  clutch  and  the 
swinging  front. 

When  you  need  steady,  fast  produc¬ 
tion  of  straight  matter  day  in  and  day 
out,  the  Comet  is  your  best,  most  profit¬ 
able  choice.  Mergenthaler  Linotype 
Company,  Brooklyn  5,  New  York. 
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CINCINNATI 


ROBERT  K.  CHANDLER 
Manager,  Genera!  Adveriising 


PICK  THE  POST 
IN  CINCINNATI! 

First  choice!  The  Post  is  Cincinnati’s  largest 
evening  newspaper  in  circulation  and  advertising.* 

Best  choice!  No  daily  newspaper  covers  as  much 
as  50%  of  the  Cincinnati  City  Zone— the  Post 
covers  43.8%.** 

OFFERS  MORE  ALONE! 

The  Post  has  the  largest  exclusive  City  Zone  cover¬ 
age  of  any  Cincinnati  daily  newspaper.** 

Offers  more  in  combination!  When  the  Post 
is  used  with  either  of  the  other  daily  papers  in 
Cincinnati,  the  advertiser  gets  greater  net  coverage, 
with  less  duplication,  than  he  would  get  through  the 
combination  of  the  other  two.** 

The  Post  is  the  paper  that  goes  home  and  gets  read.  Gets  re¬ 
sults.  Ask  your  Cincinnati  Post  man.  Others  have,  and  they're 
sold  on  it! 

*  AUTHORITY :  ABC  {Publisher's  Statement  Sept.  30,  1957)  and  Aferfio 
Records  {First  21  Months,  1957). 

**AUTHORITY:  2957  Post  Profile  Study  of  Cincinnati  Newspapers. 
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